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the Pacific! A rejuvenated China, a pro- 
gressive Siberian Russia, a new Alaska will 


SEATTLE...GATEWAY TO THE NEW WORLD 
On the heels of war will come the Era of 


<A, 
— bring vast development and commerce to 
the Pacific. Millions of tons of American 


goods will flow through the port of Seattle 
—shortest American route to these awakened 
Jands. And by air, Seattle is closer to Moscow 
than is New York—Seattle and New York are 
almost equidistant from Liverpool! Keep an 
eye on Seattle. Include this area in your plans, 
present and future—for here is rising one of 


the world’s great cities! 













SEATTLE TODAY is America’s 18th city 


It is teeming with war activity. Population 
has risen 21% since 1940...to build Boeing 
Flying Fortresses, tanks, battleships, mer- 
chant vessels. It serves as Pert of Embar- 
kation and Supply Base for North Pacific 
military operations. The effective buying 
income is $1,910 per capita—second in the 
nation. The TIMES is preferred in 7 out 
of 10 Seattle homes. It has more circula- 
tion in Seattle than any other newspaper. 


Represented Nationally by O’Mara & Ormssee, Inc. 
New York Chicago* San Francisco* Los Angeles 
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ors roar down the runway, sluggishly take to the air, Slowly they 
ich their drone becomes dimmer. Then, out of the sun, the enemy. 
ine. thing to do: dump the speed-killing load and to comboft... 
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there are times when a load is a burden 


WHEN a unit — business or military — reaches 
the point where its load becomes a burden, 


common sense says, ‘‘ Drop it quick!”’ But traditions are 
strong...the “ability to maneuver” implies an alertness 


and young-mindedness that is routine to the armed ser- 


vices, but unusual in business. 


Seven years ago a new concept of tabloid publish- 
ing appeared under the banner of the Mirror. Sensation- 
alism went out; facts and features for a thinking people 


came in. The Mirror recast its entire editorial philoso- 
phy. The load that had become a burden was dumped. 


For the first time an American tabloid newspaper 
cleaned up its pages, kept its editorializing on the edi- 


torial page; gave its readers an adult diet of news and 


features—and left it to a growing readership to make 


its own decisions on the basis of solid facts. 


TODAY the Mirror is bought by over 750,000 readers 


each weekday; on Sundays more than 1,700,000 copies 
are bought . . . TODAY the Mirror is a recognized 
national influence; a potent ally of those who believe in 


doing the right thing for the most people... TODAY 
the Mirror carries more advertising linage and has 


greater advertising revenue than at any time in its history. 


Today the Mirror is the trusted friend of . 
a most important cross-section of New York 
families whose one meeting place is this, their 
favorite newspaper. 
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WHAT IS ELECTRONICS ? 


Electronics is the control of electrons for man’s use. Electrons are little fellows 


like the one below, who fells his own romantic and over-simplified story. 





Everything and everybody, the boy, the girl 


‘and the bench in this picture, is made up 


of guys like me. I'm an electron, prob- 
ably the ultimate ingredient of all matter. 








In some atoms we're not very closely bound. 
We're able to dash off into space in all direc- 
tions when heat or light is applied. In the 
air, we strike atoms, and it takes lots of 





Studios, Inc. 


Scientists use this symbol ? to describe me. 
And anything they want to do is OK as 
long as they leave me my charge of nega- 
tive electricity, ‘cause that’s about all I am. 





Then scientists like Edison came along and 
put us free electrons in a vacuum tube where 
there weren't any atoms for us to bump. 
That way they could keep us in line and 


Here I am making merry in hydrogen. It's 
in combination with nuclei like this lady that 
I form all matter. The atom above is the 
simplest of all—most are quite complicated. 


Then Dr. de Forest invented the three ele- 
ment radio tube with that M. P., Sergeant 
Grid, who really makes us step, stop and 
go. He gets faint orders electrically — some- 











energy to control us, as in the electric arc. 











In the cathode ray tube, developed commercially by Allen B. DuMont, 
we're not only ordered to stop and go, but ordered left, right, up, 
and down, as faint orders come in. At the end of the tube, we hit a 
fluorescent screen and make it glow where we hit. When enough of 
us hit this screen, in different places, we form a pattern, When, in 
this pattern, we're used to measure time, distance, and direction, as 
radio waves are reflected from distant objects — we're in Radar, 
radio detection and ranging; the greatest secret weapon of the war. 


control us in an electrical field. 


times from miles away by radio or wire. 


THIS IS ME! 








With these spots of light, we can paint a picture. If we're con- 
trolled from a distant source according to light in a scene, that's 
television. See that spot in Dorothy Lamour's eye? That's me. 

There are lots of careers in devices besides television open to a 
bright young electron these days. You'll be using them all some 
day soon. 

ALLEN B. DUMONT Laboratories, Inc., General Offices and 
Main Plant, 2 Main Avenue, Passaic, New Jersey. 
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This war isn’t a challenge to the armed forces alone. It’s a 
challenge to every home-fronter who subscribes to the ideas of 
enterprise and ingenuity. 

The American mother and housewife is shut off now from 
nearly everything she learned to do with. Not only pork chops 
but pins are hard to come by these days. 


Do you think she’s going to sit and wait for solutions to man 
power and material shortages that will make your job easy? 


Not in this market of frustrated longings, she isn’t! 


She’s getting a rapid-fire education in how to get along with 
whatever’s handiest. That makes it awfully easy to accept new 
brand names and new products in place of old. 


How do we know that? Well, we have a long-standing acquaint- 
ance dating back some twoscore years with upwards of 600,000 
just such war-perturbed people. 


We've learned to size them up and sift them out. We’ve had to 
know them pretty well to hold their loyalty and their interest 
all these years. 


We can tell you now that they make up a market ready and 
eager to be shown new ways to satisfy old wants—and just as’ 
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ready to stick and carry on if the new ways work. 
So it is pretty much up to you. 


Never has American business faced a greater test of its resource- 
fulness —nor enterprise faced a happier prospect of great reward. 


Chaos is calling! Pick up the phone. 








TELL IT TO THE BETTER HALF... 


83% of the New York Journal-American’s daily circulation of 632,000* is 
within 5¢ subway ride of New York’s major stores. What about the other 
17%? 

We've traced the bulk of them to 8 counties within commuting distance 
which represent: 


72% OF THE SUBURBAN POPULATION; 
73% OF THE SUBURBAN RETAIL SALES; 
80% OF SUBURBAN INCOME TAX RETURNS. 


And in those counties there are more newsstand sales of the Journal- 
American every weekday than of ALL OTHER New York evening 
papers combined! 


In other words, in addition to greater coverage of resident New Yorkers, 
the Journal-American by itself puts you in touch with the better half of the 
best evening suburban circulation. And on Sundays, the Journal-American 
delivers 51.8% of all the standard-size circulation in these same “best 
eight” counties. 

*1,100,000 Sundays 























LARGEST EVENING CIRCULATION /NW NEW YORK 


REPRESENTED NATIONALLY BY THE RODNEY E, BOONE ORGANIZATION 
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_Announcement 





I. A. Klein, Inc., and I. A. Klein 


announce retirement from the field of | 


newspaper representation effective 


August 1, 1943. 
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The objectives and achievements of Free Enterprise patrioti- 
cally at work in a war economy are different than in peacetime 
-. - but no less important. 

If it was essential that the people should know through 
advertising what Industry was producing before war struck 


it is equally important that they should be advised of the 
magnificent achievements of Free Enterprise in the war years. 











Because the Chicago Herald-American believes this, it has 
been publishing a series of full-page announcements calling 
readers’ attention to the part Industry is‘ playing in the war. 


Though the Herald-American will continue to inform its 
readers in advertisements and in editorial space, Industry 
speaking for itself through the columns of this newspaper 
will reach the most important segment of Chicago’s population. 





Chicago 
Banks 


Modern war is more than men at the front. It is vast industry 
at home working night and day, forging the intricate tools 
of war. These tools cost money. Industry must be financed. 
This is where the banks come in. 

Chicago's banks of today are girded for war. They finance 
big and little b gaged in producing the P 
of war. They furnish the dollars to build and equip great 
and small war plants throughout the Middle West. 


They finance America’s bread-basket, growing the food 
without which victory would be impossible. 





Located at the transportation center of the nation, they supply 
funds to keep the freight cars and the trucks rolling. 


These are the same banks that built the city to its present 
greatness and helped develop Chicago's vast hinterland. 


Today their resources are the greatest in history. Deposits 
exceed five and one-half billion dollars. Direct loans to the 
government in the form of investments in government secur 
ities exceed three billion dollars. Loans to business and in- 
dustry—money to make the wheels go ‘round and provide 
jobs—aggregate nearly another billion dollars. 


In addition, the banks play a vital part in the sale of War 
Bonds and stamps to the public for which they receive no 
compensation. 


They are now cooperating with the Office of Price Adminis- 
tration in a new job called ration banking. No other organi- 
zation was geared to handle the giggntic bookkeeping and 
auditing problems that became necessary with the event 
of point rationing. 


Your dollars, entrusted to Chicago banks are fighting dollars 
—fighting along side of the tanks, the planes, the ships 
and the guns that are blasting their way to Victory in the 
Peoples’ War. 


The Chicago Herald-American salutes the men and man 
agement of Chicago banks. Chicggo’s rapid rise in world 
importance—and in post-war planning of the free enterprise 
system—is a tribute to their vigion and initiative. 














Chicago Herald-American 


THE RODNEY E. BOONE ORGANIZATION 





VYATIONALLY REPRESENTED BY 





EDITOR & PUBLISHER FO 


BaPs 


[aac aoe 


pee 


In England 


Se IL 


a 
= eee 


ESLIE HORE-BELISHA, former British Secretary for War, has revealed 
L that in 1942 alone highway casualties amounted to 147,544, compared to 
145,012 casualties in the armed forces during the first two years of war. Thus 
carelessness, which has aptly been called the 7th Column, caused greater human 
destruction on the highways of the United Kingdom than the enemy was able 
to inflict in the battles of Dunkerque, Greece, Crete, Hong Kong, Singapore, 
and the early African campaigns. 


Many people have been led to believe that gasoline rationing, lower driving 
speeds and the restricted use of cars would eliminate most of the dangers of 
the highway. But the figures from England belie this belief. And here at home, 
our highway casualties prove that wartime driving is a risky business. In all, 
27,800 persons were killed in traffic accidents in the United States in 1942, and 
a million more were injured, 80,000 permanently. Of the killed, 18,500 were 
workers who would have been aiding the war effort. 





This tragic and continuing loss of human life would be serious at any time. 
But in wartime, it simply cannot be permitted to continue. We cannot afford 
the loss in manpower or the loss of automobiles and tires. 

Most Americans understand the need for buying Bonds. They are patriotically 
working in their Victory Gardens. But the vast majority have failed to grasp 
the menace of the 7th Column—the carelessness, indifference and neglect which 
cause work, highway and home accidents. Otherwise, our dreadful accident record 
would have long since shown dramatic improvement. 

It is high time every American solemnly pledged himself to “Smash the 7th 
Column” — to live, drive and work safely. This, too, will contribute to an 


earlier victory. 
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‘es [hose doggoned kids / 


Give ’em a screw-driver and a pair of 


pliers and they'll make anything run!’’* 


The colonel’s “‘kids’? had come 


upon a broken-down French tank, ° 


abandoned before the Yanks reached 
North Africa. They were told it would 
never run again. That was a dare to 
boys who loved machinery. Whenever 
they could, they worked on the old 
tank. . . . Eventually, it grunted— 
lurched—and roared across the field! 

The story of “‘those doggoned kids” 
is true—and so is its peculiarly Amer- 
ican moral. 

The boys sweated those extra hours, 
not at bayonet point, but freely—for 
fun and satisfaction. They saw a job 
to do, they rolled up their sleeves, 
they pitched in on their own! Call 
that ‘‘free enterprise,” call it Amer- 
ican initiative. Whatever you call it 
—it made America grow! 

And that same spirit built Amer- 
ica’s electric companies. Many of the 
business men who manage them to- 
day were linemen, clerks, meter 
readers. Ordinary folks who saw a 
job to do, rolled up their sleeves, 
pitched in. . . . Result? Better service 
at lower prices than ever before! The 


average American family gets twice as 
much electricity for its money as it did 
about 15 years ago. And, at the same 
time— 

These companies under experienced busi- 
ness management are supplying over 60 
per cent of America’s wealth of electric 
power! Power for war production. Far 
more power than in all the Axis countries 
combined! 

Yes, some folks wanted to make 
things run—and run smoothly! They 
had the initiative. They acquired the 
know-how. They were allowed to 
work in freedom! . . . Know-how, free- 
dom—those are the tools in the hands 
of initiative! They’re the “‘screw- 
driver” and the “pliers”! . . . With 
those two simple tools, Americans 
can make anything run! Americans are 


doing it! 





THIS PAGE SPONSORED BY A GROUP OF 114 


ELECTRIC COMPANIES* UNDER 
AMERICAN BUsWésS MANAGEMENT 


Not listed for 


“Names on request from this magazine. lack of space. 





DON’T WASTE ELECTRICITY JUST BECAUSE IT ISN’T RATIONED! 


% Quoted from an AP despatch from Tunisia 
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When a barrage of questions starts, unhappy is the professor who can’t answer them. 


That’s why professors of current subjects, such as history, economics, journalism, military arts, 


find it especially important to keep up with the world’s swiftly-moving events. 


Naturally, they choose the news medium they consider most complete, accurate and unbiased. 
81.3% of them choose The New York Times! 


This was revealed in an independent survey recently concluded. Professors of “current” sub- 
jects in thirty colleges and universities were queried as to the publications which they read 
regularly. The second choice—a magazine—rated only 42.5°¢. The second newspaper scored 
only 15.9%. 


Yes 





these professors, who need to know, turn to The New York Times. 


Thousands of other men and women, who want to know, turn there too. 


Che New Hork Gimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 
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P Affidavits in Anti Trust Suit 


mphasize Threat to Free Press 


Government Also Contends “Illegal Combina- 
tion” Infringes First Amendment. . . Mass of 
Testimony Presented to Oppose Motion 

By WALTER E. SCHNEIDER 


HEAVES of affidavits opposing the 
government's motion for summary 
idgment in the anti-trust suit against 
Associated Press were filed June 
in New York by the AP’s attor- 
eys. At the same time the Depart- 
t of Justice filed its brief support- 
ng the motion. 

These were among the last legal 
oves preliminary to oral arguments 
n the motion July 8 before Judges 
arned Hand, Augustus N. Hand and 
omas H. Swan in the U. S. District 
curt for Southern New York. On 
ly 6 the government will file affi- 
vits answering those entered by the 
this week, and the defense will re- 
nd to the Department of Justice 
rief requesting an injunction against 
he cooperative newsgathering agency. 


77 Filed by AP Alone 


Seventy-seven affidavits totaling at 
east 100,000 words were in the list 
ed by Milbank, Tweed & Hope, the 
’s attorneys in the suit. Twelve 
dditional affidavits were filed in be- 
half of Robert Rutherford McCormick. 
Chicago Tribune publisher who is a 
to-defendant, and by other Tribune 
Fait bringing the total to 89. 
















addition, the government’s brief, 
ith its appendix and index, totaled 
hore than 40,000 words. 

Danger to the principle of the free 
bress was the keynote of arguments 
fenced in the documents submitted 
» the “expediting court” by both 
laintiff and defendant. 

‘If the AP were compelled to 
erve all comers the incentive for 
fooperation would no longer ex- 
st,” declared an affidavit by Frank 
. Noyes, Washington Star publisher 
ho was president of AP from 1900- 
938. “It would shift into an organi- 
tion for pecuniary profit in private 
wnership and subject to private con- 
hol, or, because of its judicially fos- 
ered monopolistic status, it would 
lime under government regulation 





ind control. Here lies the danger to 
he free press.” ; 
Paradoxically, the government's 


tief asserted that the cause of a free 
ress would be advanced by “striking 
own the barriers erected by private 
ombinations.” 

The brief said, in answering the 
Phicago Tribune’s contention that the 
junction sought would infringe upon 
he constitutional guarantee of free- 
fom of the press: 

‘If the press is to be truly untram- 
melled it must be free from restraints 
Imposed by combinations which render 
lificult or even prevent those who 
kek to use this medium as a source of 
Mormation. That the considered ex- 
Usion of newspapers from AP news 
has this tendency and effect has been 





“The great objectives of the (con- 
stitutional) provision will, we sub- 
mit, have been furthered by striking 
down barriers erected by private com- 
bination against access to reports of 
world news.” 

Competitors Aid AP Defense 


A unique aspect of the case de- 
veloped when AP filed numerous affi- 
davits of publishers and editors which 
declared its service was not essential 
to successful conduct of a daily news- 
paper, and at the same time submitted 
testimony of ranking executives of its 
chief news and photo competitors 
substantiating this contention. 

The government, contending that 
“the handicap upon competitors im- 
posed by denial of AP service is actual 
and substantial” because AP was “the 
dominant factor both in the field of 
newspaper publication and in the field 


of news collection and distribution, 
charged: 

“That the members of AP represent 
85% of the daily morning newspapers 
and 96% of the morning circulation. 

“That AP members represent 59% of 
the daily evening newspapers, with 
77% of the evening circulation.” 

“The handicap upon competitors is 
illustrated by the experience of the 
Chicago Sun,” the government said. 
“Denial of this (AP’s) service mate- 
rially increased its operating expenses. 
In addition, the Sun, notwithstanding 
such additional expenditure, suffered 
from deficiencies in its news and news 
picture service which necessarily ad- 
versely affected its good-will and cir- 
culation. 

“The extent to which denial of AP 
service is a handicap to a morning 
newspaper of any substantial size is 
strikingly manifested by the fact that 
the AP service is the universal first 
choice of such papers.” 

Harold L. Cross, former secretary 
and counsel to the New York Herald 
Tribune and professor of Journalism 
at Columbia University, made a sur- 
vey of U.P. and non-U.P. newspaper 
circulation in 50 representative Ameri- 
can cities ranging in size from New 
York to Nashville, and submitted an 


affidavit showing the following for 
the 50 cities: 

“U.P. morning paper circulation 
8,846,614. Non-U.P. morning circula- 
tion 3,313,649. 

“U.P. evening circulation 9,966,410. 
Non-U.P. evening circulation 3,096,- 
064. 

“Total U.P. circulation 18,807,024. 

“Total non-U.P. circulation 6,409,- 
713.” 

Among the affidavits filed by AP 
in answer to 24 which were attached 
to the government’s summary judg- 
ment motion May 24 was one by Ed- 
win Moss Williams, vice-president 
and general business manager of 
United Press, which said: 

“I know of no instance where access 
to the service of a particular news 
agency has been determinative of a 


newspaper’s success or failure.” One 


of the government’s main contentions 
has been that denial of AP service to 
the Chicago Sun and other papers in 
the past might have meant the dif- 
ference between success and failure. 
Numerous other affidavits by AP sup- 
ported Mr. Williams’ argument. 

“T know of nothing,” Mr. Williams 
said “to prevent another organization 
comparable to U.P., AP or Interna- 
tional News Service undertaking to 
serve newspapers on a comprehensive 
basis.” 

N. Y. Times Service “Adequate” 

Fred E. Meinholtz, director of com- 
munications of the New York Times, 
answered the recent government- 
sponsored affidavit of Herbert S. 
Moore, head of Transradio Press Ser- 
vice, which contended that of all the 
various services furnishing news only 
four—AP, U.P., INS and Transradio— 
are able “to furnish general news of 
both domestic and foreign origin, with 
sufficient speed, in sufficient volume 
and variety and of reliable character.” 

“T can state categorically, Mr. Mein- 
holtz said, “that if all four of the agen- 
cies mentioned by Mr. Moore should 
go out of existence overnight simul- 
taneously and without warning, the 
Times could continue to publish its 
newspaper without interruption and 





OPA-CANADIANS DISCUSS NEWSPRINT PRICE 


WASHINGTON, June 23—Ronald Atwater, price specialist, and Laurence 
Channing, counsel, of the paper division of OPA, arrived in Montreal 
today to consult with Canadian officials on their demand for further increase 


in newsprint prices. 


In March, OPA approved an increase from $50 to. $54 


in port price per ton, the first advance since 1938. Canadian officials at that 
time made a public statement to the effect that the amount was not sufficient 
and that they would reserve the right to make further representations on the 


point. 


Recently, OPA was advised that the revised statement of economic 


facts has been completed and a conference was desired. Atwater and Chan- 


ning were commissioned to examine the evidence and its sources. 


They will 


not negotiate on price, but will report, with recommendations to OPA. Sev- 
eral weeks are likely to elapse before decision is made here, it was intimated. 
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with effective world wide news cov- 
erage. Furthermore, the quantity of 
news collected by the New York Times 
and made available to the New York 
Times News Syndicate subscribers 
would be sufficient for those sub- 
scribers to meet their emergency needs 
under the extraordinary circumstances 
described above.” 

The Times, he said, is in a position 
to supply these papers with “fully 
adequate” foreign news, and news 
from Washington, New York City and 
“all of the important communities 
throughout the U. S. and in many of 
the less important communities.” 

Boyd Lewis, central division news 
editor of U.P., which serves the Chi- 
cago Sun, in answering an affidavit by 
Thomas J. Barry, the Sun’s night city 
editor, said “I know of no occasion, 
nor do the records of the U.P. office 
in Chicago disclose such, on which 
Thomas J. Barry complained to me 
or any other employe of the U.P. Chi- 
cago bureau of U-P.’s failure to cover 
any story from the Wisconsin region 
which appeared in the Chicago Trib- 
une over an AP logline, although I 
have been asked for stories appearing 
in the Chicago Tribune as Chicago 
Tribune ‘specal’ stories.” 

A bit of comedy relief was injected 
into the mass of AP affidavits by Leo 
Turner, night manager of U.P.’s Chi- 
cago bureau. Answering a Sun affi- 
davit which complained that U.P. had 
not carried the casualty list of the 
Cocoanut Grove night club fire in Bos- 
ton last November, Turner declared 
the Sun did not receive the list of 


dead and injured carried by U.P. “due 
to the fact that some employe in the 
Sun office had failed to turn on their 
printer machine which would have 
received them.” 

Exclusives Explained 

The affidavit of Earl J. Johnson, 
U.P. vice-president and general news 
manager, said: 

“T have read the affidavit of Ernest 
von Hartz (Chicago Sun foreign edi- 
tor). I have examined the AP dis- 
patches which von Hartz describes as 
‘outstanding exclusives’ of the AP 
which appeared in the Chicago Trib- 
une and not in the Chicago Sun. I 
have re-examined the record of out- 
standing exclusives by the U-P. since 
December, 1941. Reporters for va- 
rious news services do not travel in 
pairs, but roam their respective news 
fronts individually looking for infor- 
mation to lend distinction to the ser- 
vice for which they report.” 

After enumerating “noted exclusives” 
by U.P., Mr. Johnson said: “This par- 
tial list of exclusives indicates that 
while AP’s Yates McDaniels may stay 
one day longer in besieged Singapore, 
U.P.’s Harold Guard simultaneously 
crosses over to Java and begins a 
series of dispatches disclosing for the 
first time the inside story of why the 
British lost Singapore and how the 
Japanese in sneakers and jungle cam- 


ouflage crept in through the city’s 
sewers.” 

An affidavit by Fred S. Ferguson, 
president of NEA Service, Inc., and 
Acme Newspictures, which serve the 
Chicago Sun, said: “In my opinion 


there is no substantial difference in 
the quality of pictures resulting from 
their transmission by wire between 
the Acme ‘Telephoto’ system and the 
AP ‘Wirephoto’ system, but the Acme 
‘Telephoto’ system is less expensive.” 

Refuting Chicago Sun contentions 

(Continued on page 50) 
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Dailies To Intensify Economies 
To Meet New Paper Cut Order 


Association Heads List... Steps Already Taken 
By Member Newspapers .. . Fact of Shortage 
Seen as Generally Accepted by Newspapers 


THE COUNTRY’S newspaper pub- 

lishers, anticipating a new WPB 
order that will cut an additional 5% 
from their print paper for the third 
quarter, have taken drastic measures 
to meet the cut ordered at the begin- 
ning of the year and will intensify 
those measures henceforth. 

That is the gist of several tele- 
graphic replies to Eprror & PUBLISHER 
questions addressed to the executives 
of the country’s leading newspaper 
associations this week. While the 
War Production Board had not issued 
a new order when this edition closed, 
that step was expected momentarily 
by all in close touch with the situa- 
tion. As reported in Eprror & Pus- 
LISHER for June 19, the Newspaper 
Advisory Committee of the WPB 
recommended a further restriction, 
effective July 1 for the third quarter, 
on a sliding scale based on 1941 ton- 
nage used for publishing net paid cir- 
culation during the corresponding 
quarter. 

Economies which appear from the 
replies to have been adopted by pub- 
lishers generally include restriction 
of returns, elimination or reduction 
of circulation outside of the normal 
trade territory, reduction of margins, 
sharp editing of all copy, including 
elimination of sub-heads, reduction in 
number and size of illustrations. The 
effect of these changes is now no- 
ticeable. It will be more so as exist- 
ing supplies of paper are exhausted, 
and narrower rolls, permitted by 
tighter margins and smaller column 
rules, come into use. 

While many papers had to apply 
for ex-quota tonnage during the first 
and second quarters to cover increased 
circulation in war production plant 
and Army camp areas, it is not antici- 
pated that there will be many such 
applications in the third quarter, 
Generally speaking, the association 
executives indicate a firm resolution 
on the part of member newspapers to 
make the best of a trying situation, in 
the realization that a genuine short- 
age of paper is directly at hand. 

The replies to Enrtor & PUBLISHER’S 
telegram, received up to Thursday 
evening, follow: 

Linwoon I. Noyes, president, Ameri- 
can Newspaper Publishers Assn., and 
publisher Ironwood (Mich.) Globe: 

The newsprint situation today, as 
far as demand and available supply 
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are concerned, has been told to us. 
Many newspapers have already moved 
to minimize the impact of announced 
and suggested curtailments. If further 
hardships are to be avoided, this de- 
mand must be immediately geared to 
the available supply. 

We do not like newsprint cuts, 
whatever brings them about. Short- 
age of critical materials and cuts, 
justifiable or unjustifiable, naturally 
spring from the upsets of a war econ- 
omy. 

At the moment the Newspaper Ad- 
visory Committee has recommended 
an additional reduction in newsprint 
consumption. There is but one basis 
of operation under which free news- 
papers can perform in a free country. 
That must be as it has always been, a 
voluntary plan which brings about 
the desired results. 

Like it or not, you can’t beat the 
law of supply and demand. The ques- 
tion of the moment is how to cope 
with a newsprint shortage which, re- 
gardless of its causes, actually exists. 

Wa TER C,. JOHNSON, secretary-man- 
ager, Southern Newspaper Publishers 
Assn.: 

Reports from SNPA members on 
economies effected in newsprint show 
that many were putting their houses 
in order when rationing order L-249 
was issued. Some started their con- 
servation programs in the spring of 
1941. Establishment of defense in- 
dustries and Army camps throughout 
the South has created an extraordi- 
nary demand for newspapers and 
made it absolutely necessary for some 
to appeal for additional tonnage to 
meet the situation during the first 
and second quarters while making ad- 
justments. Few will ask for relief for 
the third quarter, Southern pub- 
lishers have been conscientious in 
the effort to save newsprint without 
materially affecting their papers. 
Compilation of returns on question- 
naires from 51 non-metropolitan 
members with circulations of less than 
15,000 indicate they are exerting every 
effort to reduce consumption in face 
of difficulties encountered in reducing 
number of pages and making me- 
chanical changes because of limited 
equipment and manpower. 

SNPA members have indicated that 
they will continue to do the best they 
can in conserving newsprint. Win- 
ning the war comes first with them 
and nothing will be permitted to in- 
terfere with that. Members have been 
requested to report on plans for meet- 
ing a further 5% cut. 

Joun B. Lone, manager, California 
Newspaper Publishers Assn.: 

Majority of CNPA member news- 
papers affected by the original 10% 
cut put into early effect the schedule 
recommended by Eprror & PUBLISHER 
and proceeded to tighten papers. 
Many revamped headline styles; some 
consolidated running dateline titles 
into 1.and 2 columns; ordered closer 
editing, along with reduction and, in 
some instances, elimination of jumps; 
drastic slashes in illustrations. Those 
with weekly magazines went to tab- 
loid size with consolidation of features 
and reduction in the size of comics. 
Still others reduced the size of their 


Page One flags and eliminated ears. 
One even went so far as to drop en- 
tire editorial page one day a week; 
some eliminated editions; banned spe- 
cial sections and/or editions; stopped 
all returns; raised subscription prices 
and reduced the circle of outside cir- 
culation distribution area. California 
newspapers are definitely war-con- 
scious and contemplate further tight- 
ening of their belts along similar lines 
as outlined above to meet this addi- 
tional graduated reduction. On the 
other hand, some California newspa- 
pers, because of their war production 
plants, magnets for giant increases in 
population, have been forced to file 
for an additional supply for the pro- 
tection of vital war information, such 
as point-rationing and ceiling prices 
that must reach consumers if such 
wartime measures are to be success- 
ful. 

WuiaM N. Harpy, manager, Penn- 
sylvania Newspaper Publishers Assn.: 

PNPA member newspapers report 
varied experiences in meeting the 
original WPB newsprint curtailment 
order. Economies ranged from a few 
to more than 20% of 1941 consump- 
tion. Most papers have been closely 
editing news, reducing the ratio of 
news to advertising, reducing comics 
to four columns, dropping all sub- 
heads, using three-column dateline on 
inside pages, reducing or eliminating 
inside standing heads, increasing cir- 
culation rates, reducing roll widths by 
narrowing margins and column-rule 
widths, using daily newsprint con- 
sumption charge devised by the 
PNPA’s business office affairs commit- 
tee, which enables publishers to main- 
tain a daily running check on con- 
sumption and pages printed with com- 
parative dates of 1941. Papers expect 
to meet the new 5% cut by more in- 
tensive application of the above meas- 
ures, 

Doyte L. BuckLes, manager, Ala- 
bama Press Assn.: 

Few of our members have been af- 
fected by newsprint regulations bui 
shortage of help and decreases in ad- 
vertising volume have automatically 
cut down number of pages and sizes 
of weekly newspapers. Such curtail- 
ments, however, have been balanced 
by universal increases in circulation. 

Dailies affected have condensed 
news and advertising into fewer pages 
and will tighten pages to meet further 
cuts. Some of the smaller dailies have 
adopted four, six and eight-page max- 
imum for regular editions, allowing 
only extra pages for Sunday or Friday 
editions. Many Saturday editions 
have been eliminated. Birmingham, 
Mobile and Montgomery dailies face 
most difficult task of operating under 
curtailed newsprint allotments be- 
cause of heavy advertising and in- 
creased circulation demands. News- 
stand allotments have been radically 
curtailed, and only regular subscrib- 
ers can be sure of securing copies. 

Lew SELVvIDGE, executive secretary 
and manager, Allied Daily Newspapers 
of Washington: 

Because of the concentration of war 
industries in the Northwest and large 
population increase resulting there- 
from, virtually all our metropolitan 
members have petitioned for increased 





newsprint allotments to meet city cir. 
culation demands. Most petitions haye 
been granted. Non-metropolitan mem. 
bers met original ten percent reduc. 
tion by curtailing features, reducing 
width of comics, reduction of head 
space, elimination of returns, restric. 
tion of advertisers’ checking copie; 
confinement of circulation as closely 
as possible to trade territory, and 
all similar means of reducing pres 
run. Metropolitan papers have mat 
similar effort but population expan. 
sion has largely eaten up their econ. 
omies. All members are emphasizing 
shorter, sharper news-writing to re. 
duce news content. Future economig 
planned to meet additional curtajj. 
ment include reduction in width of 
newsprint rolls. Many presses are 
now being fitted to accommodate nar. 
rower rolls but publishers will firs 
have to use up stocks on hand. 

FRANK B. HUTCHINSON, executive 
secretary, New Jersey Press Asso. 
ciation: 

New Jersey newspapers are using 
every known means with the excep. 
tion of freezing circulation to cut down 
the use of newsprint to comply with 
the 10% order. A further cut of 5% 
may bring about the freezing of cir. 
culations, as the circulation of daily 
papers continues to climb. Practically 
all dailies have cut out returns or 
have reduced them to a low minimum, 
Many have also limited the number 
of papers alloted to newstands. Some 
of the medium-size dailies have cut 
their minimum size paper from 14 to 
12 and wiil have to drop to 10 pages 
to meet the new cut. All dailies are 
running tighter pages and _ several 
have cut out editions. Although un- 
affected by the conservations order, 
weeklies have cut their tonnage by 
reducing the number of pages and by 
cutting off all but paid-in-advance 
subscribers. 

R. P. PALMER, executive secretary, 
Northwest Daily Press Association: 

Forty-six daily newspapers in the 
Northwest Daily Press Association 
operating in five states have willingly 
complied with the original 10% news- 
print cut to the limit of their ability 
and with sacrifices they are proud 
to make. Recommendation for an- 
other graduated cut up to 5% will be 
accomplished by further eliminations 
or restrictions, namely, elimination 
of continued stories, reduced number 
of pictures, cut margin width, reduce 
depth and column width of cartoons, 
eliminate free publicity, edit copy a 
little tighter, eliminate cut line cap- 
tions, curtail special editions. 

C. W. Tass, acting secretary, Texas 
Newspaper Publishers Assn.: 

Texas publishers, with few excep- 
tions, have complied with previous 
newsprint limitation orders by reduc- 
ing features cutting down on stand- 
ing heads, narrowing margins and 
running generally tighter papers. Nu- 
merous army camps and war manv- 
facturing plants in Texas have in- 
creased circulation of many papers. 
A further reduction in newsprint may 
make it necessary for newspapers to 
limit circulation or possibly reduce it 
by eliminating overlapping circula- 
tion and cutting down on the number 
of papers sent to Army camps. 





EDITOR & PUBLISHER 
CALENDAR 

June 28-30—Advertising Fed- 
eration of America, 39th annual 
meeting and wartime advertis- 
ing conference, Waldorf-Astoria 
Hotel, New York. 

July 15-17—North Carolina 
Press Assn., 71st annual con- 
vention, Hotel Robert E. Lee, 
Winston-Salem. 

July 16-17—Georgia Press 
Assn., 57th annual convention, 
Atlanta. 
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JUNE 26, 


FOR 


1943 


ICMA Studies Newsprint Curbs, 
Delivery Pools, Help Shortage 


Convention in Cleveland Determined to 


CLEVELAND, June 24—Faced with 
further newsprint restrictions, pool- 
ing of deliveries and a growing per- 
sonnel shortage including carrier turn- 
over, members of the International 
Circulation Managers Association 
closed their war conference and 45th 
annual meeting here today with de- 
termination to maintain vital news- 
paper service to wartime America. 
More than 300 members and guests 
attended the three-day session devoted 
to wartime circulation problems. In- 


spired by the words of Frank E. Tripp, 
general manager of Gannett Newspa- 
pers, and by the NBC network broad- 
cast from the ICMA annual dinner at 


Maintain Service in War Despite Handicaps. . 
R. W. Taylor of Flint Elected President 


By GEORGE A. BRANDENBURG 


Francisco Examiner, was chosen con- 
vention secretary. 

Directors elected from regional as- 
sociations were J. B. Lee, Jackson- 
ville (Fla.) Times-Union, representing 
Southern; H. E. Murphree, Houston 
Chronicle, Texas; Walter B. Mills, New 
Haven (Conn.) Register, New Eng- 
land; and A. F. Peterson, Portland 
(Ore.) Journal, Pacific Northwest. 
Elmer Schroeder, Milwaukee Journal, 
was chosen director-at-large. 

The directors chose St. Louis for the 
1944 meeting. 

Herbert B. Cowan, Peterborough 
(Ont.) Examiner, was presented the 
annual ICMA award for outstanding 





Newly-elected officers of International circulation Managers Assn., at Cleveland war 

conference, | to r: Shiel Dunsker, Cincinnati Post, second vice-president; Matt G. 

Sullivan, Gannett Newspapers, retiring president and new chairman of board; L. W. 

McFetridge, Tulsa World-Tribune, secretary- treasurer; Robert W. Taylor, Flint (Mich.) 

Journal, new ICMA president; and James F. Jae, St. Louis Globe-Democrat, first 
vice-president.. 


which James Cagney, movie star, paid 
tribute to newspaperboys, the mem- 
bers renewed their pledge to “build 
better manhood beginning in boy- 
hood.” 

Resolution Thanks Morgenthau 


At today’s final session the mem- 
bership adopted a resolution express- 
ing its thanks to Secretary Henry J. 
Morgenthau, Jr., and other U.S. Treas- 
ury Department officials, for the op- 
portunity given through the sale of 
War Bonds and Stamps by newspaper- 
boys “further to demonstrate that the 
American newspaperboy is _ truly 
America’s No. 1 salesman.” The reso- 
lution also pledged wholehearted co- 
operation in the sale of War Stamps 
by newspaperboys and other tasks 
which might prove helpful to the war 
effort. 

Robert W. Taylor, Flint (Mich.) 
Journal, was elected president of 
ICMA, succeeding Matt G. Sullivan, 
Gannett Newspapers, now with the 
WPB Printing and Publishing Division 
a8 newspaper consultant. James F. 
Jae, St. Louis Globe-Democrat, was 
elevated to the first vice-presidency 
and Shiel Dunsker, Cincinnati Post, 
was named second vice-president. 
L. W. McFetridge, Tulsa (Okla.) 
World-Tribune, was re-elected secre- 
tary-treasurer. J. B. Casaday, San 


service in 1942. His work in helping 
to inaugurate sale of War Stamps by 
newspaperboys in Canada, together 
with a bl6od donors campaign in which 
the Examiner carrier organization 
played an important part, was cited in 
making the award. 

The members presented Mr. Sulli- 
van, retiring president, a gold watch 
as a token of their esteem for his ad- 
ministration as president as well as 
his efforts in the printing and pub- 
lishing division of WPB during the 
past year. 

Today’s session dealt largely with 
personnel problems in a floor discus- 
sion led by Lou Hoffman, St. Louis 
Star-Times. Group discussions also 
proved fruitful, with John L. Pool, 
Spartanburg (S. C.) Herald-Journal, 
leading for papers under 50,000 circu- 
lation and Harold Shugard, St. Paul 
Dispatch and Pioneer Press, in charge 
for larger papers. 

For the duration, newspapers have 
one assignment, “complex and diffi- 
cut in application,’ W. G. Chandler, 
Scripps-Howard Newspapers, former 
director of the WPB Printing and 
Publishing Division, warned ICMA 
members: “How may we best serve 
the most persons and use the fewest 
pounds of newsprint?” 

In frank terms, based on his close 


association with the newsprint prob- 
lem, prior to his recent resignation 
from the WPB, Mr. Chandler outlined 
the critical newsprint situation. 

“As we meet here, reality is com- 
pelling those charged with fair dis- 
tribution of available supplies for 
newspapers to be busily engaged in 
planning further reductions in allow- 
able quotas of newsprint. 

“This immediate 5% cut will take 
care of the exigencies of the moment. 
War economics may develop reduc- 
tions in advertising that will cause 
newsprint to balance with a known 
decline in production. All the experts 
predicted advertising losses in late 
1942—and for each successive month 
of 1943. But each month, Media Rec- 
ords tells a different story. Unless 
circulation and advertising volume de- 
cline, your industry advisory group 
will be compelled to recommend to 
WPB further mandatory curtailments 
for the fourth quarter of 1943. 

“Never in your business life has 
your responsibility been greater to 
use your judgment, experience and 
thinking to properly distribute your 
newspaper. 

“Information now available from the 
paper makers of Canada, Newfound- 
land and the U. S. A., through their 
responsible government officials, clear- 
ly points to restrictions in use more 
drastic than any yet discussed. 

“It is an anomally, that, as our mili- 
tary picture brightens our newsprint 
situation is likely to darken. Propa- 
ganda is a fourth arm of combat. As 
we free peoples their news vacuum 
for the last three or four years must 
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smaller newspapers, fewer tires, fewer 
trucks, less fuel and a constant and 
increasing departure of trained young 
men to combat service. You will plan, 
scheme, improvise and cooperate with 
your competitors in deliveries. 

“By the measure of your service, 
you will come through this war emer- 
gency individually and collectively 
with a new status, a new and deserved 
recognition of your major service in 
newspaper publication. 

“You have equality with your edi- 
torial and business office partners, 
and I am sure from what I have seen 
and heard here that the circulation 
end of the triumvirate rests in able 
hands,” declared Mr. Chandler. 

The Office of Defense Transporta- 
tion will shortly inaugurate a nation- 
wide joint action “share-the-truck” 
campaign directed to the entire private 
truck industry, Edmund M. Brady, 
assistant director, ODT division of 
motor transport, told ICMA members 
in the course of his address. 

More Use of Private Trucks 

“It will have as its purpose the 
stimulation of more extensive joint 
and reciprocal use of private trucks by 
members of the same industries; re- 
lated industries; and still further, un- 
related industries or businesses whose 
property to be transported can be 
combined and delivered on a single 
truck rather than on innumerable 
trucks each diplicating and overlap- 
ping the routes and miles of the other,” 
said Mr. Brady. 

Calling upon newspapers to imme- 
diately begin their plans for pooling of 
deliveries under the share-the-truck 
program, Mr. Brady emphasized the 
necessity of maximum conservation 
coupled with preservation of neces- 
sary motor truck transportation and 
distribution services. 

He praised the newspapers for the 
extent of cooperation they have al- 
ready given and urged circulation 
managers to begin at once working 
on joint action plans. 

Ralph Cowan, Toronto Star, said that 
joint pooling of deliveries has been 
in effect in Canada for sometime and 
is proving satisfactory to all, with 
huge savings in mileage. 

Charles Payne, Indianapolis Star, 
told how the morning paper was de- 
livering- bread along with papers in 
order to help reduce truck mileage, 








Typical of shirt-sleeve sessions held at ICMA meeting is this group at speakers’ 
table at luncheon sponsored by Cleveland newspapers, | to r: C. F. McCahill, general 


Cleveland News; 


manager, 


Russ Stewart, Chicago Times managing editor and 


luncheon speaker; Louis B. Seltzer, Cleveland Press editor and luncheon toastmaster; 
ICMA President Matt G. Sullivan, Gannett Newspapers; and William G. Chandler, 
Scripps-Howard Newspapers, conference speaker. 


be skillfully filled with information 
by means of the printed word and the 
printed picture. The newspaper for- 
mat is obviously to be widely used for 
this purpose, and it will take newsprint 
from our presses... . ‘ 

“You are charged with the grave 
responsibility of maintaining seven 
days a week coverage of the homes 
of America. 

“You will do this vital task with 


even though the Star had no local 
competitor to work with in a share- 
the-truck program. 

The Wednesday morning session was 
devoted primarily to ways and means 
of changing motor routes over to mail 
and other types of service in order to 
reduce truck mileage. C. W. Bevinger, 
Knoxville (Tenn.) News Sentinel, pre- 
sented a survey report, showing how 

(Continued on page 48) 
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NEA Emphasizes Importance 
Of Hometown Newspapers 


National Editorial Association Endorses Princi- 
ple of Government-Paid Advertising .. . Elect 
Albert S. Hardy, Gainesville (Ga.) News, Pres. 
By GEORGE A. BRANDENBURG 


CINCINNATI, O., June 20—The im- 

portance of the “‘hometown” newspa- 
per as the backbone of civilian morale 
in time of war was forcefully empha- 
sized, along with the many problems 
of management confronting the non- 
metropolitan press of America, at the 
National Editorial Association’s war- 
time conference which closed here 
today. 

More than 300 members and their 
families, representing 42 states, at- 
tended the 58th annual meeting, dedi- 
cated to protecting the freedom of the 
press and promoting the war effort 





ranted, allegations that expenditures 
of government money for purchase of 
newspaper advertising space would 
constitute a subsidy of newspapers 
which would result in loss or impair- 
ment of the freedom of the American 
press. 

“3. We believe Congress should de- 
termine the amount of funds required 
to carry out such a national program 
of coordinated advertising and that 
this amount would reflect the war 
needs of the government. 

“4. We believe it is to the public 
interest for Congress to act immedi- 





New Officers of National Editorial Association, | to r: Edwin F. Abels, Lawrence 
(Kans.) Outlook, retiring president and new chairman of board; Albert S. Hardy, 
Gainesville (Ga.) News, president; W. Verne McKinney, Hillsboro (Ore.) Argus, 


vice-president; 


and Raymond 8B. Howard, London 


(O.) Madison County Press, 


retiring chairman. 


in spite of serious handicaps facing 
weekly and small daily publishers. 

While the subject of government 
paid advertising to support the war 
program did not occupy any appre- 
ciable time on the conference agenda, 
NEA members adopted a carefully- 
worded resolution, endorsing the prin- 
ciple that the government should use 
advertising in newspapers and “other 
suitable media.” The resolution was 
passed in view of the Bankhead-Can- 
non bills pending before Congress 
calling for federal funds for purchase 
of newspaper advertising space chiefly 
for promotion of War Bonds and 
stamps. 

The NEA resolution pointed out that 
the governments of Great Britain and 
Canada have proved the practicability 
and economic soundness of govern- 
ment advertising, without loss or im- 
pairment of freedom of the press; like- 
wise that it has been the experience 
of Canada that the volume of privately 
sponsored war advertising has ac- 
tually increased as a result of govern- 
ment paid advertising. 

NEA’s resolution recommended the 
following general principles be incor- 
porated in the Bankhead-Cannon bills, 
thus broadening the scope of the pro- 
posed legislation: 

“1. We endorse the principle that the 
government should purehase advertis- 
ing in newspapers and other suitable 
media. 

“2. We consider unfair and unwar- 


ately for passage of the Bankhead- 
Cannon bills along the general lines 
as outlined above, making specific 
provision to reaffirm the right of free 
criticism so that such freedom may not 
be directly or indirectly impaired by 
any government personnel.” 

Another resolution dealt with the 
need for an aggressive organization 
which would reflect the interests of 
non-metropolitan newspapers in the 
sale and servicing of national adver- 
tising, and approved establishment of 
Newspaper Advertising Service, Inc., 
an NEA non-profit affiliate, working in 
cooperation with state newspaper as- 
sociations on the “one order-one 
check” plan. 

NEA recorded its opposition to all 
proposals for increased postal rates; 
viewed with disfavor all attempts of 
federal agencies to impose restrictions 
on legitimate advertising and renewed 
its pledge for the continuance of its 
efforts to retain the established brand 
names and to oppose mandatory grade 
labeling. Another resolution re- 
quested that the post office depart- 
ment permit newspapers to send in 
bulk to military camps in U. S., at 
regular second class rates, whatever 
copies of these newspapers that may 
be available. 

Albert S. Hardy, Gainesville (Ga.) 
News, was chosen NEA president, 
succeeding Edwin F. Abels, Lawrence 
(Kans.) Outlook, who becomes chair- 
man of the board. W. Verne McKin- 


ney, Hillsboro (Ore.) Argus, was 
elected vice-president. J. Frank Mc- 
Dermond, Attica (Ind.) Tribune 
Ledger, was named treasurer, suc- 
ceeding the late W. H. McIntire, Van- 
dalia (Mo.) Mail. Orrin Taylor, Arch- 
bold (O.) Buckeye, was elected a new 
member of the board. Directors re- 
elected were Charles L. Ryder, 
Cobleskill (N. Y.) Times; Fred Hill, 
Hamburg (Ia.) Reporter; Floyd J. 
Miller, Royal Oak (Mich.) Tribune; 
and Charles P. Helfenstein, Live Oak 
(Fla.) Democrat. The membership 
presented Mr. Abels with a wrist 
watch in appreciation for his services 
as president during the past year. Don 
Eck, NEA manager, was re-appointed. 

Rowan Spraker, Cooperstown 
(N. Y.) Freeman’s Journal, NEA rep- 
resentative on the War Advertising 
Council, received the Amos award 
for the most meritorious service to 
small newspapers during the past year. 


Gov. John W. Bricker of Ohio 
warned newspapers that current 
trends in the federal government were 
threatening to destroy America’s free- 
dom of speech and freedom of the 
press. Speaking at the opening ban- 
quet on Friday night, Governor 
Bricker cited in particular the sup- 
pression of newspapermen at the re- 
cent food conference and also referred 
to what he termed “unwarranted cen- 
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Don Eck, (center) NEA manager, offers 
congratulations to two winners in National 


Newspaper Contests. L to r: Richard 
Stanton, Sussex (N. J.) Independent, win. 
ner of the general excellence contest for 
weeklies over 1,000 circulation; and Stan. 
ley Norris, Stanton (la.) Zephyr, third. 
place winner of Herrick award for build. 
ing public morale in wartime. Norris is 
youthful publisher of weekly of less than 
1,000 circulation. Townspeople raised 
funds for him to attend conference in 
recognition of his service to community, 


the most humiliating experiences in 
American history.” 

James D. Shouse, vice-president of 
Crosley Corporation in charge of 
broadcasting, called attention to a re- 
cent Supreme Court decision which, 
he said, “deprives radio of all the 
characteristics of freedom.” The de- 
cision “place in the hands of a govern- 
ment agency, the Federal Communi- 
cations Commission, complete control 
of radio broadcasting in the United 
States,” he declared. “Three months 
ago I could have stood before you with 
the assurance I spoke as the represen- 
tative of an industry which was free 
in the sense that the press is free. I 
can’t do that tonight. . . . “Our indus- 
try needs your help for the good of the 
country.” 

Another speaker who sounded a 
warning of a threat to the free enter- 
prise system was Frederick C. Craw- 











~~. 





A foursome attending NEA conference, | to r: C. B. Unger, Eaton (O.) Register 

Herald; Karlh Bull, Cedarville (O.) Herald; C. V. Charters, managing director, 

Canadian Weekly Newspaper Assn.; and Col. R. Ernest Dupuy, chief, news division, 
War Department, Washington, D. C. 


sorship of war news” and the “pro- 
paganda activities’ of the Office of 
War Information. 

“Our people are pouring out their 
life’s blood for the Four Freedoms,” 
he asserted, “yet at that very moment 
those freedoms are blacked out by 
their own government. Not even the 
totalitarian dictators could have been 
more brazen or more effective.” 

Governor Bricker mentioned the 
withholding of the news for many 
months that American flyers had been 
murdered by the Japs following the 
bombing of Tokio as an example of 
what he considered the stifling of legi- 
timate war news, terming it “not only 
a violation of our rights, but one of 


ford, Cleveland industrialist and pres- 
ident of the National Association of 
Manufacturers. “If the American 
press loses its freedom,” he said, “it 
will also mean the end of our free 
competitive system. ... Given freedom 
of communications, we can freely pool 
our knowledge and theories; we can 
thrash out differences in debate, we 
can work out formulas of conciliation 
and cooperation.” 


Mr. Crawford took occasion to de- 
plore any trend toward government 
subsidies to newspapers in the form 
of “disguised advertising.” He as- 
serted: “The heart of the matter is 
this: We need a reaffirmation, a re- 

(Continued on page 36) 
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CARTOONISTS’ VIEWPOINTS ON COAL PRODUCTION STOPPAGE AND OPA SITUATION 
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—Robert York in Louisville Times. 
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. J. Ray in Kansas City Star. 


“PORTAL TO PORTAL” 














rover Page in 


Louisville Courier-Journal, 





Ask Funds for Ad Drive 
To Raise Pulpwood Cut 


“UNLESS the stock pile of pulpwood 

is materially increased promptly, you, 
as a consumer of newsprint, will face 
a situation seriously endangering the 
supply of newsprint for your news- 
paper,” the newly created Newspaper 
Pulpwood Committee of the ANPA 
warned newspapers June 24. The 
Committee stated that a paid adver- 
tisng campaign would undoubtedly 
obtain results toward that end and 
asked all newspapers for funds for that 
purpose. “The demand created by the 
magnitude of our war effort is no 
respecter of the character of pulp 
consumed with the result that a de- 
pleted stock pile is jeopardizing the 
use of pulpwood for civilian and com- 
mercial purposes. 

“Pulpwood which normally goes into 
the manufacture of newsprint is now, 
and will be in greater quantities di- 
verted to war purposes because of the 
lack of other kinds of pulp. 

“The Pulpwood Consuming Indus- 
tries, largely representative of the 
pulpwood mills throughout the United 
States, have organized an effort to 
stimulate the cut of all forms of pulp- 
wood. The American Newspaper Pub- 
lishers Association has been asked 
to cooperate in this movement,” the 
statement issued by Walter M. Dear, 
Jersey City Jersey Journal, committee 
chairman, stated. 

“Sensing the importance of increas- 
ing the cut of pulpwood and amplify- 
ing the basic source of our supply, the 
Board of Directors of the ANPA au- 
thorized President Linwood I. Noyes 
to appoint a committee of publishers 
to enlist the support of the daily 
newspapers, irrespective of member- 
ship in the ANPA, in combating the 
emergency which every newspaper 
from the largest daily to the smallest 
weekly is facing. 

“Donald M. Nelson, chairman of the 
War Production Board, recently sum- 
marized the problem as follows: ‘If 
every one of the more than 3,800,000 
farmers in the 27 pulpwood producing 
states were to devote three extra days 
in 1943 to cutting pulpwood, we could 
Overcome the threatened 2,500,000 
cord shortage with wood to spare. I 


urge every American farmer to get in 
touch with his nearest Department of 
Agriculture representative to find 
out whether he can be of service in 
the production of pulpwood. I, of 
course, realize the increased war load 
which our farmers are bearing today, 
but the pulpwood situation is serious 
enough to justify this call for an extra 
effort.’ 

“We knoW what the newspapers ac- 
complished in the scrap metal drive of 
last fall and the material assistance 
rendered in so successfully putting 
over the Second War Loan Drive, and 
we have no doubt as to the ability 
of the newspapers to accomplish the 
objective in building up a surplus of 
pulpwood. 

“In the judgment of the committee, 
prompt and effective results can be 
obtained by a paid advertising cam- 
paign in the weeklies and the small 
dailies in the various pulpwood areas 
of the United States. 

“We know that newspaper adver- 
tising figuratively can move mountains 
and we are sanguine that our faith will 
be justified. To accomplish this we 
must have sufficient funds to blanket 
the available newspapers within the 
area from which pulpwood may be 
obtained. The Pulpwood Consuming 
Industries have financed their efforts 
on the basis of $.05 per cord. 

“On a comparable basis, we request 
that you contribute at the rate of $.05 
per ton of newsprint consumed by 
your publication during the year 1942. 
We request that you make your check 
payable to the Newspaper Pulpwood 
Committee and mail it to the Amer- 
ican Newspaper Publishers Associa- 
tion, 370 Lexington Avenue, New 
York 17, N. Y. 

“Thus far, in the few days since the 
organization of the committee, we 
have found a cooperative spirit and 
an agreement to the plan by the few 
newspapers we have had an oppor- 
tunity to contact. 

“Your committee have individually 
pledged the contribution for their re- 
spective newspapers on the aforesaid 
basis. 

“We need your immediate help. 
Send your check now in order that we 


may put our plan into effect at once.” 

The Newspaper Pulpwood Commit- 
tee consists of: Wm. G. Chandler, 
Scripps-Howard Newspapers, New 
York; Howard Davis, New York Her- 
ald Tribune; F. M. Flynn, New York 
News; W. E. Macfarlane, Chicago (Ill.) 
Tribune; Wm. F. Schmick, Baltimore 
(Md.) Sun; Richard W. Slocum, Phila- 
delphia (Pa.) Bulletin; Arthur Hays 
Sulzberger, New York Times; and 
Walter M. Dear, Jersey City Journal, 
chairman. 

Newspaper publishers June 23 had 
the commendation of Donald M. Nel- 
son for their offer to aid in the gov- 
ernment-industry campaign to in- 
crease production of pulpwood for 
vital military and civilian war uses. 

“For the second time in an emer- 
gency situation involving production 
for the war effort, the ANPA has of- 
fered its assistance to the WPB,” Mr. 
Nelson said. 

“This voluntary and unsolicited ac- 
tion represents the highest expression 
of practical patriotism—the kind of 
patriotism which. if emulated by 
farmers and woodsmen in the pulp- 
wood producing areas of the United 
States, will solve the problem of cur- 
rent and threatening pulpwood short- 
ages and, by its broader example, 
help to hasten the winning of the war. 

“Personally and as Chairman of the 
WPB, I am happy to welcome the 
assistance of this committee. repre- 
senting the newspaper publishers in 
this important production drive.” 

The government-industry campaign 
to overcome a threatened shortage of 
2,500,000 cords of pulpwood, the raw 
material from which smokeless vow- 
der, rayon for parachutes, containers 
for shipping ammunition, food and 
supplies to the armed forces, print 
and planning papers, and many other 
products are made, was initiated by 
the War Production Board, with the 
cooperation of the Department of 
Agriculture, the War Manpower Com- 
mission, the Office of Price Adminis- 
tration, the Office of War Information 
and other federal departments and 
war agencies. 

The War Activities Committee of 
the Pulpwood Consuming Industries, 
representing the mills, was organized 
to supplement the government effort 
and act as coordinating unit in direct- 
ing an intensive publicity and adver- 
tising campaign in the major pulp- 
wood regions. 


Palmer Hoyt Takes 


Over As OWI 
Domestic Chief 


WaAsHINGTON, June 22—Palmer Hoyt, 
designee of Elmer Davis to succeed 
Gardner Cowles, Jr., as director of the 
tottering domestic branch of the Office 
of War Information, “opened shop” on 
a limited scale here today and prompt- 
ly took issue with Davis’ appraisal of 
the Washington press corps. 

“They've always done a pretty good 
job from where I sit,” the publisher- 
on-leave of the Portland (Ore.) Ore- 
gonian told a press conference. 

Hoyt made his role clear. He was 
not seeking a job to do, but realized 
someone must do it and he stood ready 
to perform, he explained. As a for- 
mer critic of OWI, he found improve- 
ment in the past year, especially in 
prying news loose from the military 
arms. Drawing upon his observations 
in the newspaper business, he scoffed 
at the idea that Davis is desirous of 
setting himself up as an American 
Goebbels or that the productions of 
OWI were politically slanted. But 
that did not imply an approval of 
“pamphleteering”; he pledged to op- 
erate—if Congress provides the funds 
for a domestic branch—with the es- 
tablished media. 


The Oregon publisher said his ob- 
jectives would be to insure a free 
flow of military news consistent with 
national security; to obtain and corre- 
late news of operations of all govern- 
ment agencies concerned with the war; 
to make news available “as quickly 
and clearly as possible, through the 
media whose job it is to inform the 
public.” 

Assuring there will be no effort to 
propagandize, he elaborated: “This 
means that there will be no pam- 
phleteering from this office. It also 
means that this office will yield to no 
political pressure and will serve no 
political interests.” 

After the press conference, the War 
Agencies Correspondents’ Association 
composed of reporters who regularly 
cover OWI (Davis absolved them from 
his indictment of inadequate Washing- 
ton coverage) adopted resolutions 

.eading for “a more vigorous, not a 


d-ad OWI.” 
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Government Ads 
Use 9.6% of 
British Ad Space 


Meyer Both Survey Shows 
Classified Ranks First 
In Provincial Papers 


A survey of British wartime adver- 
tising in provincial newspapers, 
which are largely weeklies, shows 
that government advertising con- 
sumes 9.6% of the total space 
used. Prepared by Leslie Bird, Eng- 
lish representative for Meyer Both 
Co., the survey also shows that classi- 
fied ads with 31.5% use the largest 
amount of space in the 37 papers sur- 
veyed, and stores run second with 
14.4, patent medicines third with 10.5, 
and the government fourth. 

Papers were selected at random, 
and the tabulation shows the number 
of advertisements in each of 22 cate- 
gories as well as the average space 
used per issue under each classifica- 
tion. Governmental advertising ran 
115 ads with an average space of 51 
column inches, and National Savings 
used 29 ads averaging 14 column 
inches and took 2.6% of the total 
space. 

Other classifications included foot- 
wear, agriculture, food and drink 
which ranked fifth with 9% of the 
space, amusements, and transporta- 
tion. The papers average 7.6 pages, 
half of which must be editorial. 

In the survey Mr. Bird noted the 
growth of retail chain stores and co- 
operative movements in recent years, 
and commented that “These advertis- 
ers often appear in the local press 
more or less under control of the 
national headquarters, often operat- 
ing through an advertising agency. 





Among Advertising Folk 


T. K. QUINN, president of Maxon, 

Inc., this week was appointed direc- 
tor general of the War Production 
Drive, and it is understood that in 
his dollar-a-year job he will have 
general charge of the Labor-Manage- 
ment Committee activities of the WPB 
and of special campaigns and promo- 
tions such as the impending drive 
for more steel production. 

Tuomas CoLuIson, public relations 
man with N. W. Ayer & Son, Inc., 
Philadelphia and New York advertis- 
ing agency, has just published “Fiy- 
ing Fortress,” the history of the Boeing 
Bomber, B-17. Collison, who has 
been handling aviation advertising 
for some time, formerly with Eastern 
Air Lines and now with N. W. Ayer, 
wrote the book at the suggestion of 
Jack Carson, N. W. Ayer. Published 
by Charles Scribner’s Sons the book 
is illustrated with photographs show- 
ing many views of the bomber, vari- 
ous phases of its construction, and 
some of the men responsible for its 
cevelopment. 

H. S. Garpner, Jr., of Gardner Ad- 
vertising Company, St. Louis, has 
teen commissioned Lt. (j.g.) in the 
U. S. Naval Reserve and is now sta- 
tioned at Ft. Schuyler, N. Y. 

Dana F. Bamp recently joined 
Compton Advertising, Inc., as time 
buyer on the Socony Vacuum account, 
and will also handle other media. 

Epmunp L. CASHMAN was elected 
vice-president of Foote, Cone & Beld- 
ing. 

Warren Cox, who was formerly di- 

(Continued on page 22) 





Test Campaign for 
Liquid Hand Cleaner 


In a newspaper test campaign now 
running in Portland, Bath and Bangor, 
Me., and Portsmouth, N. H., “Klengon,” 
a new liquid hand cleaner, is being 
promoted for the first time by the 
manufacturers, Samuel Cabot, Inc., 
manufacturing chemists, Boston. 

The campaign which includes 800- 
line newspaper copy promotes the 
non-lathering, fast action of the newly 
developed cleaner. The present test 
will run into about $4,500 in Maine 
and the account is handled by Harold 
Cabot Co., Boston agency; Edward F. 
Chase, account executive. 

If the test proves successful as ex- 
pected, it will be the pattern for future 
promotions in Springfield, Mass.; Hart- 
ford, Conn., and other Connecticut 
war-plant towns and eventually into 
every large city in the country where 
distribution can be arranged. Dis- 
tribution is through drug, grocery, 
hardware and department stores in 
Maine. 

The campaign was opened a few 
weeks ago with a dinner for jobbers 
with complete portfolio of the cam- 
paign a month before it began in the 
newspapers. Car cards, display and 
other advertising material in color 
carries the yellow, black and red label 
which the product uses. 

The amount to be spent for further 
development in other cities has not 
been ascertained, but will depend 
upon the result of the present test 
now going on. Samuel Cabot, Inc., 
also manufacture Collopakes (colloidal 
paints), Cabot Brush Cleaner, rust 
solvents and shingle stains. 
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Gypsum Co. Uses Paid 
Space for Letter to WLB 


Announcing, “We cannot accept this 
unconstitutional ruling of the War 
Labor Board,” in a large headline, 
the United States Gypsum Co. directed 
a letter published in a half-page ad 
to the WLB last week. The letter, 
signed by William L. Keady, presi- 
dent of the company, stated reasons 
why the company was unwilling to 
include a clause establishing a form 
of closed shop in its contract with the 
Warren, Ohio, union. 

The ad appeared in 40 newspapers 
from Los Angeles to Boston and from 
Spokane to Jacksonville, Fla. but at 
present the company, awaiting an an- 
swer from the board, has no plans 
for follow-up advertising. 

Fulton, Horne, Morrissey Co., Chi- 
cago, is the agency for the company. 

: 


URGE SHOE CAMPAIGNS 


WASHINGTON, June 21—The Office of 
Price Administration is expected to 
recommend to retailers that they 
launch an advertising campaign to 
educate consumers in the wisdom of 
using shoe ration coupons as early as 
the need for new footwear dictates. 
The nationwide rush to shoe stores 
on the eve of expiration date for cou- 
pon 17 indicated to OPA the need for 
effort to impress upon consumers the 
desirability of keeping production and 
sales in closer relationship and the 
advantages of buying before stocks are 
depleted or clerical help is too over- 
taxed to serve purchasers. 


CORRECTION 


Media Record figures given in the 
story on New York newspapers’ resort 
sections (E&P., June 19, pg. 14) were 
for advertising linage in the special 
sections only, not for five months: of 
this year, as stated. 





Campaigns and Accounts 





ROYAL CROWN COLA begins a 

coast to coast campaign in 500 news- 
papers July 1 to run until the end of 
September. The ads are comic strips 
of typical wartime situations, and each 
will close with a taste-test product 
story using statements of Hollywood 
stars. Handled by Batten, Barton, 
Durstine & Osborn, the campaign also 
includes the monthly use of 24-sheet 
posters in 775 cities, and magazine 
and radio advertising. 

In a full-page ad run recently in 
leading U. S. cities Cory, Inc., cos- 
metic manufacturers, introduced its 
solidified fuel being made in London 
for Allied soldiers. Knowledge gained 
through making perfume with an alco- 
hol base helped in the fuel production. 
The concern also recently introduced 
camouflage cream. 

Masor Vitamin Co., New York, is 
running a newspaper campaign in 100 
key U. S. cities, promoting B-Complex 
Vitamins as a grocery store product, 
reasoning that it is essentially a food 
supplement. The campaign has been 
handled by the Peck Advertising 
Agency, New York, since the end of 
April, and its success has been such 
that plans for July and August ads 
are being made. 

As a result of consumer hoarding 
which earlier led Bettows & Co., 
makers of wines and spirits, to charge 
extra for case lots, reversing the usual 
procedure, the company this week 
started a campaign in New York 
newspapers and national magazines. 
The ads, handled by Albert Frank- 
Guenther Law, use direct appeals to 
customers “to buy for current needs 
only.” 

A series of six cartoon strips, a 
part of the Waves recruiting program, 
handled by Batten, Barton, Durstine, 
& Osborn, have been sent to 625 col- 
lege publications, about 1,000 daily 
papers, and 750 weeklies. 

Gotpen Strate Co., Lrp., San Fran- 
cisco, has placed its account with Bat- 
ten, Barton, Durstine & Osborn. 

As a part of the U. S. Navy Re- 
cruiting Drive for Seabees, construc- 
tion men, Batten, Barton, Durstine & 
Osborn has prepared a 14-page book- 
let which has been sent to daily and 
weekly newspaper editors, labor pub- 
lications, and recruiting centers. 

Richard A. Foley Agency has been 
appointed by CLoverDALE SpriNnG Co., 
as marketing counsel for the Clover- 
dale line of quality soft drinks. 

K.L.M. Royat Dutch Arm Lines has 
appointed Redfield-Johnstone Adver- 
tising Agency to direct its advertising. 
First campaign breaks concurrently 
with the opening this month of a new 
route from Miami through the Carib- 
bean. Magazines, newspapers and 
aviation publications will carry the 
advertising. 

The advertising account of the 
Rusttess Iron & Sree, Corporation 
of Baltimore, Md., is now being 
handled by Houck & Company, Ad- 
vertising, whose offices are in Roanoke 
and Richmond, Va. 

J. Townsend Walker, vice-president 
of Srrroux, Inc., New York, has an- 
nounced a large-space newspaper 
campaign to introduce the two new 
styles of Lotus Deluxe Sanitary Nap- 
kins. The intensive campaign starts 
this week in three Detroit newspapers. 
Franklin Bruck Advertising is the 
agency. 

SpeciaL Foops, Inc., Worthington, 
Ohio, has named Geo. C. Hoskin As- 

(Continued on page 22) 


Business Needs 
Newspaper Force, 


States Hobson 


Representatives Association 
Hears That Newspaper Is 
Most Complete Recorder 


With the premise that “the role of 
the newspaper is so broad that its 
function can never be fully told,” and 
the purpose to build a platform from 
which the story of the American 
newspaper could be told to big busi- 
ness, Bill Hobson, sales manager of 
Rodney E. Boone Organization, spoke 
recently at the monthly meeting of 
the Newspaper Representatives Asso- 
ciation of New York. 

Using tear sheets to demonstrate, 
he pointed out that, “the newspaper 
is the most extensive and intensive, 
and only complete cycle of human 
experience in existence,” and showed 
that the magazine cannot handle the 
volume of news or the radio as full 
a picture as the newspaper. 

After the war, Hobson stated, busi- 
ness faces a double problem, that of 
maintaining capacity production and 
full employment, and to meet the 
problem, it must look to the force of 
the American newspaper. 


Lists Newspaper Forces 


He summed up the “Force of the 
American Newspaper” as follows: 

“We are the need of a people who 
turn to us today with increasing 
eagerness to find the flowing source 
of daily education and understanding. 

“We are the power source of seeing, 
interpretation, of chance to read, 
study, of explanation not only in 
words, but in pictures, maps and dia- 
grams. We take possession of the 
news. 

“We are the people’s light against 
whatever darkness—the only big 
channel through which failure can be 
exposed and mistakes corrected. 

“We arouse the greatest driving 
power democracy has—the whiplash 
of public opinion. 

“We are the eyes, the curiosity of 
the people. We check their repre- 
sentative guardians. We are the 
watchman on the walls. 

“We are the unmatched penetration 
into the minds and lives of a com- 
munity’s citizens. We are without 
equal in a community’s life. 

“Never in the history of America 
have newspapers been so vitally im- 
portant to the people and never has 
the nation and business needed the 
common sense and judgment of the 
people as much.” 


CIO Uses Newspaper 
Ads to Get FDR Veto 


WASHINGTON, June 21—The Congress 
of Industrial Organizations utilized 
“the most direct method of reaching 
many people without loss of time— 
newspaper advertising,” this week in 
a campaign to encourage a_ national 
show of sentiment in favor of a Pres- 
idential veto to the Connally-Smith 
anti-strike bill. 

Len DeCaux, public relations di- 
rector of CIO said sufficient time has 
not elapsed to gauge the results. 

Copy was placed by the Washington 
advertising agency of Lewis Edwin 
Ryan and ran in newspapers in New 
York City, Washington, Detroit, Pitts- 
burgh, Cleveland, Chicago, Birming- 
ham, San Francisco, Philadelphia, 
Akron, Memphis and St. Louis. 
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Roberts Was Motivated By 
Urge to Portray Realism 


Former AP Photographer Whose Reenactment 
Photo of a Battle Scene Caused Controversy 
Explains His Desire to Fulfill Obligation 


By HARRISON ROBERTS 


* 

Harrison Bruce Roberts, for- 
mer Associated Press photog- 
rapher in Africa is now back 
home and working as chief pho- 
tographer for the Pan American 
Airways. He returned home six 
weeks ago. His photo of a re- 
enacted battle scene which was 
released as an “actual” scene 
was the object of much contro- 
versy when it was published in 
the newspapers and magazines 
last April. 

Roberts has been severely 
criticized, but we believe he is 
entitled to give his version of 
the conditions under which the 
photo was taken. He is not 
apologetic and defends his ac- 
tion as one motivated by a de- 
sire to fulfill his obligations as 
a war photographer. We pre- 
sent his own version as told to 
us June 18. 

a 


I AM sorry if I caused any embarrass- 

ment to the Associated Press, the 
publishers who used my photographs 
or the members 
of the profession 
who _ believed 
that I had acted 
unwisely. How- 
ever, I am not 
apologizing for 
my work and I 


believe that all 
those who have 
been interested 
in the pictures I 
made in Africa, 
should withhold 
judgment until 
they have had an 
opportunity to view the circumstances 
which I am now presenting for the 
first time. 

Most people in general and even 
those in the newspaper profession 
have come to accept the news photog- 
rapher as a calloused individual who 
has but one thought in mind, to wit, 
the getting of a picture regardless of 
the results. Perhans this may have 
been true in the days when news cam- 
eramen were treated with less respect. 
As one who has been in the profes- 
sion for 15 years with a record that 
has been my pride and joy, I wish to 
clarify the minds of the skeptics and 
those critics who may have over- 
looked the fact that a news camera- 
man is more human than suspected. 

Covered England and Ireland 

Five weeks after Pearl Harbor I 
was sent to Northern Ireland as staff 
photographer for the Associated Press. 
My first experience with the dangers 
of war came with the submarine men- 
ace during my crossing. After cover- 
ing Ireland ard England for 10 months 
I had an opportunity to view at close 
range the horrors of war upon a 
population that was making desperate 
efforts and the greatest sacrifices to 
defend itself. What I saw in that terri- 
tory impressed me strongly. 

When I landed in Africa with our 


Harrison Roberts 





invasion forces I again realized that 
I was actually in the war. Perhaps 
the most impressive scene of the war 
came with the coverage at midnight of 
the burial of some of our soldiers who 
had been killed in that landing. The 
eerie sight will live long in my mem- 
ory but then and there I decided that 
I would make every effort to bring 
home to our people, in a legitimate 
manner, the seriousness of the situa- 
tion. I had decided then that I would 
make my photographs tell the graphic 
story of war so fully that every per- 
son who saw those photographs would 
try and double his efforts to bring a 
successful victory that would forever 
abolish the forces that brought about 
this terrible and uncalled for brutal- 
ity. 

After the Oran engagement I went 
to Algiers and the outskirts where I 
remained about a week. We were 
under constant bombing and strafing 
by the enemy. I pleaded and begged 
for permission to go to the Tunisian 
front near Gafsa. I could not get this 
permission but through the courtesy 
of a ranking officer I was invited to 
accompany the paratroops that did 
take Gafsa in the first attempt. 

Four Weeks Near Gafsa 

I remained in this sector for almost 
four weeks covering the actual fight- 
ing. We were in actual contact with 
the enemy and I had an opportunity 
to cover the real war action. I was 
lucky enough to accompany the first 
contingent of infantry that took Faid 
Pass from the Germans. I was so 
anxious to keep covering the frontal 
action that I got pinned down behind 
a small stone house by cross-machine 
gun fire for half a day but managed 
to make some excellent photos of our 
boys in action. However, I was un- 
fortunate because I lost all these 
photos the next day during an enemy 
strafing attack. Several of the 20mm 
shells hit my car and left it afire, 
causing the loss of all the pictures I 
had risked my neck to get. 

After the taking of Faid Pass there 
was a lull so I left for Algiers. I was 
anxious to get some treatment for 
bruises and cuts brought about by 
wrestling the cactus plants during the 
fighting. I had developed a “strep” in- 
fection and had to be hospitalized for 
ten days. It was during this time that 
I reviewed my activities and thoughts 
about the pictorial coverage of the 
war. I had gone through real action 
and had seen at first hand the limita- 
tions of actual camera coverage of the 
frontal action. After arguing with 
myself on the pros and cons of a more 
thorough method of photographing the 
real war action I came to the conclu- 
sion that it was more practical to 
stage scenes re-enacting those that 
had taken place at the front. How- 
ever, I realized that I must be accu- 
rate in all details. 

I got my first plan for such a series 
of photos during the battle of Kas- 
serine Pass where we were set back 
for the first time. It was during this 
battle that the Stuka dive bombing 
was effectively used. Because of the 
difficult conditions no photographer 
was able to vhotograph the scenes. 
The cameramen were either’ the 
targets or they were too far away. 

Towards the end of this battle when 
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we had managed again to get control 
of the situation, I received a request 
from the? office by cable to make a 
series of photos of the medical corps 
in action. I had seen much of this 
activity and had made many random 
shots but had not been able to make 
a complete series of the work. Natu- 
rally because of battle conditions it 
was both impracticable and physically 
impossible to be at the places where 
such photo material was available. 
Conferred with Officers 

While still in this sector I encoun- 

tered a patrol bivouacked but ready 
for action. I spoke to the commanding 
officer and explained that I wanted to 
make a series of photos showing the 
medical corps in action under simu- 
lated battle conditions. I further ex- 
plained that the folks back home 
should be shown what is being done 
for their boys under such circum- 
stances. He agreed with me and con- 
ferred with the medical, ordnance, and 
other departmental officers for the 
purpose of helping to produce the 
series of photos I desired. 
. We spent many hours accurately 
planning the details of a Stuka at- 
tack. After plans were ready I was 
permitted to make suggestions for the 
purpose of composing the photos. 
Contrary to the conclusions of the 
home experts, we did not use land 
mines. Instead, we used heavy demo- 
lition charges which were discharged 
electrically. I worked my camera 
from the roof of an armored car. I 
used a 12-in. telephoto lens on a 4 x 5 
Graphic. My camera was not con- 
nected with the electrical circuit. I 
had to depend upon my own judg- 
ment when to shoot. 

The explosion was set off by an 
ordnance officer who gave me the sig- 
nal by blowing a whistle. I waited a 
fraction of a second until the earth 
had been blown in the air and then 
made the exposure. The concussion 
was tremendous but fortunately I 
managed to hold steady hence the lack 
of movement in the photo. I was cov- 
ered with earth blown in the air. Be- 
cause of the strict rule of the War De- 


partment about photographing casual- 


ties I arranged the photo so that the 
face of the alleged stricken soldier in 
the foreground could not be seen. 
This rule is obvious in its intent. It 
does not prevent the photographing of 
casualties but such photos must clear 
through the War Department first and 
it does prevent untimely information 
reaching the folks back home who 
may have recognized their kin. The 
War Department rules that such in- 
formation whether in word or picture 
must first be served to the families 
through military channels. 
No Malicious Reason 


I had no malicious reason for plant- 

















ing a phony picture. My record was 
svotless and I intended to keep it so. 
This picture was one of a series and 
was treated as such. The entire ship- | 
ment consisted of more than 100 
photos which were taken during the | 
recent engagement and covered many | 
other features. I placed no emphasis | 
upon this particular photo because I 
assumed that the picture would be 
accepted as part of the Medical Corps 
series which was requested. My cap- 
tion was descriptive but treated it as 
routine. Although I do not remem- 
ber the actual wording I may have 
claimed it was an action shot and had 
neglected to qualify it as a re-enact- 
ment. 


I had no thought of actually trying 
to put one over. I made the photo to 
complete the feature and if confu- 
sion reigned because of the lack of | 
more description of the actual picture | 
surely it appeared to me that it must | 
have been obvious that the series | 

(Continued on page 18) 
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No. 6 of a series highlighting the acceptance of the New York Sun among responsible people whose opinions count. 
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parlor 
The Sun’s popularity with business wo- 
men, whose daily decisions are directly 
tips affected by the rapidly changing pattern 
gs: of events, is a logical outgrowth of its 
# reliable news reporting and alert, thor- 
i ough coverage of feminine interests. 
rkets Among intelligent women in active 
{ an positions of responsibility, and wher- 
Jexing ever opinion counts, independent in- 
home quiry points-up the unbiased research of 


the L. M. Clark organization, whose re- 
cent surveys rate The Sun “one of Amer- 
ica’s best read metropolitan dailies.” 


The amidele Sun 





“Things move fast in the hotel business now 
that America’s war effort has shifted into 
high. With so many demands on my time, I 
have learned to rely on The Sun for its de- 


pendable reporting of the news and its many 
personal shopping aids.” 


“To me, The Sun is a great educational fac- 
tor for homemakers. A favorite feature of 
mine is ‘First Aid for the Ailing House.’ I 
also read almost everything on your house- 
hold pages. Another thing, I like good, clear 
English—and The Sun is well-written.” 


and MARIA KRAMER, owner-Mor., Hotels Edison & Lincoln NEW YORK MARIAN G. HAEFELI, Adv. Dept., American Express Co. 
h e Represented in Chicago, Detroit, San Francisco 
and Los Angeles by Williams, Lawrence & 
nges Cresmer Company; In Boston, Tilton S. Bell 
PB: 
Wat 
on 





“Indispensable is the word for The Sun in “Character and courage are the words to de- 


ILL 


our household. We depend on it for many 
an evening’s entertainment these gas-rationed 
days and I’d be lost without the store adver- 
tsements. From living room to kitchen, The 
un gets a comprehensive, daily reading.” 
ELOISE GLOVER, Eloise Glover Maternity Dresses 








“TI expect a great deal of my daily newspaper. 
I want complete coverage of the war and 
home fronts, constructive editorials and ar- 
ticles on home-making, hobbies, the arts— 
plus a bit of humor. Because it gives me all 
of these things, I read The Sun regularly.” 
GRACE S. BAUMANN, Director, Art Career School 


scribe the qualities that have made The Sun 
my favorite newspaper. I haven’t time to 
edit the news. So, I buy The Sun—knowing 
that I’ll find everything worth reporting, and 
certain that I can rely on what I read.” 


ADELE LAKIN, Fashionist, Vassar Company 
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L tight Ideas 


City Adopts Battalion 
SIDNEY LONG, a member of the edi- 
torial department of the San Mateo 
(Cal.) Times, was the originator of the 
unique plan that has gained nation- 
wide publicity through the press and 
radio of the adoption by the citv of 
San Mateo of a full battalion of U. S. 
Marines. 

The San Mateo battalion of Marines, 
as they are officially called, are now 
undergoing training at San Diego, Cal. 
They will be fully financed by the 
city of San Mateo, through the sales of 
War Bonds and Stamps, until they 
march down the streets of Tokyo. 

“The San Mateo Plan” as it is called 
by the Treasury Department can be 
put into effect by other cities and 
towns. 

Wallace B. Kirkes, advertising 
manager of the Times, and his staff 
sold a double truck to run 26 consecu- 
tive weeks as the advertising support 
for the plan. The entire series of 
double trucks are paid space and 
totals 8,580 inches of display adver- 
tising for the 26 weeks run. 

Messages of congratulations to the 
city of San Mateo have been received 
by David J. Stollery, chairman of the 
San Mateo War Savings Committee, 
from secretaries of the Navy and 
Treasury Department; top ranking 
generals and admirals of the Army, 
Navy, Marine Corps and Coast Guard 
sent greetings. 


Photos of Gardens 
THE Worcester (Mass.) Evening Ga- 
zette is publishing daily a photo- 
graph of a Victory Garden and its 
owner, with the latter at work if pos- 
sible. Some text accompanies the 
photo. These include both private 
and cooperative gardens. An alert 
photographer often can obtain some 
very interesting shots. 


Fly United Nations’ Flags 
CALLING attention to the solidarity 

of the Allies in the war effort, flags 
of the 31 United Nations have been 
flying from the front of the Phoenix 
(Ariz.) Republic and Gazette offices. 
A great deal of interest was shown in 
the flags, and the newspapers now 
are offering to loan them to respon- 
sible clubs, lodges and civic organi- 
zations for patriotic occasions, accord- 
ing to Robert C. Hall, national ad- 
vertising manager. 


Babies and Absent Fathers 
ONE of those unforeseen social errors 

well-meant news yarns often com- 
mit resulted in a popular Father’s 
Day feature for the Centralia (Wash.) 
Daily Chronicle. 

Early in June a story played up the 
fact the husband of a local woman was 
one of General Doolittle’s flight of- 
ficers in North Africa and had never 
seen his young son, born several 
months after his departure overseas. 
Several subscribers pointed out the 
story was unfair to a considerable 
number of other mothers in the dis- 
trict whose husbands, in the armed 
forces, had not seen their children 
either. 

The result was a checkup of pho- 
tographers’ shops in the community. 
A reporter found that almost invari- 
ably the first outdoor trip babies with 
absent fathers made was to a photog- 
rapher in order to secure photo- 
graphs for the fathers. Addresses of 
the mothers were secured and letters 
requesting permission to use the pho- 
tographers’ negatives and for informa- 
tion on the families, particularly of 
what services the fathers were in 
and where stationed, were sent out. 

The feature ran on June 19, on the 





eve of Father’s Day, and included a 
page 1 layout of the babies plus a 
lengthy news story crammed with 
names from almost every part of the 
paper’s circulation area. 


Father’s Day Messages 
THROUGH the Father’s Day issue of 
the Birmingham News-Age-Herald, 
tiny children of men in the armed 
forces sent illustrated letters to their 
dads on far-scattered fighting fronts. 





Harrison Roberts 
Tells Own Story 


continued from page 16 





made as a feature could not have 
been taken during a battle. As a mat- 
ter of fact they were made in the for- 
ward area of a battle zone which at 
that time was quiet. 

It was a surprise to me when I re- 
ceived a cable asking for detailed in- 
formation regarding that particular 
photo and not the series. I had no 
way of knowing about the controversy 
it had caused. In fact I had forgotten 
it almost completely. When the Army 
inquired about the details of the pic- 
ture I told them quite frankly that it 
was a re-enacted scene. The fact that 
I had omitted the word “re-enactment” 
did not in my mind give reason to 
believe that a hoax was being per- 
petrated upon either my office, the 
Army or the public. 

Regarding pictures being “framed” 
in the war theaters, I may state that 
this was not the first photo of a re- 
enacted scene that has been sent out 
without being fully captioned as such 
and it won’t be the last. I had al- 
ways hoped that I could contribute a 
pictorial coverage of the war that 
would be an honest portrayal of the 
realities of war and be an incentive 
for greater efforts by the people back 
home. If my photo showing the re- 
enactment of that particular scene was 
inadvertently the center of contro- 
versy, it should have been given the 
benefit of doubt because it was de- 
signed to illustrate that which could 
not have been made under actual 
bombing conditions. 

With all the chips down now, I say 
this—if that picture gave one person 
on the home front any clearer picture 
of what our boys are going through 
fighting an enemy who gives no quar- 
ter, who has forgotten the rules of the 
game and has to be beaten the same 
way; if one person worked a little 
harder in the war effort because he 
saw that picture or bought another 
War Bond as a result, it has accom- 
plished something. If it brought the 
realism of war a little closer to home. 
whether I ever make another pic- 
ture or not, it’s helped more than 
harmed. 


MEN 
at 
WORK 
















An industrial area of famous long 
established firms with a record of 
peacetime accomplishment is go 
ing “all out’ for war orders 

The seasoned high-wage-veterans 
know that management will have a 
huge back-log of orders when war 
emergencies are over, 

Holyoke has buy-minded people 
because they have been consistently 
good, regular workers with money 
to spend. That fact makes Holyoke 
better than other markets its size. 
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The entire front page of the Social 
Section was devoted to newly-made 
pictures of children and their mothers 
and purported thoughts of the little 
ones. 

Robert Stephens Puckett, Jr., 2, is 
proud of being named for his father, 
who is flying in India, lives with his 
mother “in an apartment with my 
Cocker spaniel which is a whiz of a 
watchdog,” and wants his father not 
to worry, “for there’s plenty of room 
for you when you come home.” 

The picture of Sam Phillips, Jr., 
shows him being weighed and the 
message to his aviator father hopes 
that, “since I'm your first baby,— 
your furlough will come soon.” 


Short Takes 


WHAT'S the quickest way to get 
there? 

The Philadelphia Inquirer ad in 
Epitor & PuBLISHER last week began: 
“When a Philadelphia woman has to 
wear something, she goes to Market 
Street. When she has nothing to 
wear, she goes to Chestnut! 


v 
THE San Francisco (Cal.) Chronicle 

printed on the front page June 14 
this letter to the editor: 

“Dear Sir: I have fully decided to 
write no more letters for a full year. 
According to the political and world 
situation then, I shall decide whether 
to write any more.” 


os 

COLONEL HOBART B. BROWN, 

commandant of the Third WAAC 
Training Center at Fort Oglethorpe, 
near Chattanooga, laid down the fol- 
lowing conditions governing walks by 
the WAAC with “gentlemen of the 
press.” 
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“WAAC will not hike with thos 
above the 38-age group or with thoss 
who are overweight, out-of-conditig, 
and with those who hike in their be. 
pants.” 

a 
THE following lead editorial appearg 
in the Buffalo Courier-Expres, 
June 22: 
THE COAL STRIKE 





John L. Lewis 
resulting in 530,000 
members of the United Mine 
Workers staying away from the 
pits 
Harold L. Ickes, Sec 
retary of the Interior 
Editor's note: Because of tlie 
heat, the general situation and 
the postal laws regulating choice 
of language, much of the forego- 
ing editorial had to be deleted. 


s 
THE Salt Lake Tribune recently car. 
ried this classified ad: 
One Hairless Joe 


Waiter for 
LOCAL NIGHT CLUB 
Qualifications: 

Legs—at Least One 
Arms—at Least One 
Draft Status—4F 


It Isn't Necessary to Be Crazy, 
But It Will Help 
GOOD WAGES AND TIPS 
Apply 

COON CHICKEN INN 

2950 HIGHLAND DRIVE 
© 
A DOUBLE-COLUMN headline o 


page 1 of the Taunton (Mass.) Gu- 
zette June’ 15 said: 
Fathers Will Be 
Drafted Sometime 
if Not Before 


More truth than poetry, probably 








. .. just another example of how The 
Dispatch recognizes community needs 
and accepts its obligations to the home 


folks. 


Two inhalator squad cars were built and 
equipped with funds furnished by The 
Dispatch and presented to the City of 


Columbus, Ohio. 


When preparing your av 

tising budget, check th 

facts about The Dispateh. 

@ Circulation — 88% ho® 
delivered 

@ Advertising—727 
accounts 

@ Coverage——32 Central bi 
counties 

@ Results—The Dispatch is4 
you need 


exclun} 


The Dispatch is Central Obit 
greatest Single Sales Influ 
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Yes indeed, | know 
ROCKFORD 
a busy, prosperous 
city of over 


111,000 


It’s the market place 
of Northern [Illinois 
and Southern Wisconsin 
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House Orders OWI to Quit 
Domestic Operations 


Elmer Davis Protests 
Offers to Resign... 


Slash in Funds, 


Senate Concurrence Not Unlikely 


WASHINGTON, June 21 — Placed 

squarely on the issue that operations 
of the agency under the direction of 
Elmer Davis 
constitute a 
threat to report- 
ing of uncolored 
facts by news- 
papers, the Office 
of War Informa- 
tion has been 
ordered by the 
House of Repre- 
sentatives to quit 
the domestic 
scene. 

Stunned by 
the action, Davis 
offered to resign 
and go into the Navy if the Senate 
would restore funds for domestic op- 
eration, lopped off the budget by the 
House. But early expressions by up- 
per chamber leaders were by way of 
applauding the vote taken by the 
representatives and promising con- 
currence. 





Davis 


Elmer 


Activity at OWI 


There has been a hum of activity in 
OWI quarters at the Social Security 
Building. Employes are moving in 
two directions, some to Capitol Hill 
to importune senatorial friends, many 
more toward potential new jobs. For 
the first time in a decade the Wash- 
ington market for newspaper-trained 
help went “bearish.” 


That OWI was to be an open target 
for combined Republican-Democratic 
fire was no secret. However, the thor- 
oughness of the assault was such as to 
prompt. Rep. Clarence Cannon, chair- 
man of the appropriations committee, 
to suggest that it could not be serious. 
But it was deadly serious—a vote of 
two-to-one placed the stamp of dis- 
approval on the most elaborate news 
control system in American history, 
wartime censorship not excluded. 

Davis speech to the American 
Newspaper Guild at Boston, Mass., 
last week rates a top spot in appraisals 
being made of the reasons for the un- 
precedented action of the House cut- 
ting off all funds of a major activity, 
not criticized either on grounds of 
legality or because it had outlived its 
usefulness. OWI was condemned as a 
positive danger to a constitutionally- 
guaranteed free press, and that indict- 
ment was sustained by the House. 

A series of pamphlets and releases 
glorifying the Negro in the war was 
resented by some Southern members 
who complained the series added fuel 
to a smouldering racial fire. 

Poaching on Radio 

Davis also was accused of poaching 
on the domain of radio. His weekly 
summary of the news, plus the tons of 
press releases that emanate from his 
bureau were described by one member 
as “insulting.” That member—Rep. 
Joe Starnes of Alabama—said the sum 
total of OWI press and radio output is 
to tell the people why there is a war 
and how to win it. He suggested the 
former was superfluous and that the 
answer to the latter might better be 
sought in military quarters. 

Storm clouds that have been gather- 
ing in Washington for a decade un- 
loosed their torrents on OWI but 
Capital correspondents saw in the 
House action a greater significance. 


They viewed it as the opening round 
in a drive to reduce government home 
front propaganda to the barest mini- 
mum and restore federal press agen- 
cies to their original function, that of 
issuing untinted information. 

Not only OWI, but also the Office of 
Defense Transportation, the Office of 
Price Administration, and some others, 
have built up huge staffs of reporters, 
editors, feature writers, magazine and 
radio specialists—even photographers. 
Some are organized along metropolitan 
newspaper city room style. They have 
general assignment men, reporters 
with fixed beats, copy readers, news 
desk, and a catalog of titles. While 
the trend was on the ascent, but be- 
fore it reached present proportions, 
the annual cost was computed at more 
than half a million dollars in salaries, 
and paper waste ran to vast tonnage. 

Before the Boren Committee several 
weeks ago, Donald J. Sterling, then 
newspaper adviser to Donald M. Nel- 
son, placed a large share of blame for 
current paper shortage on the volum- 
inous output of government press 
agents. He pleaded that Congress 
join the War Production Board in 
forcing curtailment. Some agencies 
not only had refused to cooperate in 
cutting down paper waste but also 
had declined to reveal the tonnage fed 
by them annually into the maw of 
propaganda. 

OWI by Executive Order 


The Office of War Information was 
created by Executive Order to end 
overlapping of existing news agencies 
and to provide a better flow of news. 
Actually it resulted in an increase in 
the number of releases and slowed 
down the movement of copy—the lat- 
ter statement an admission by Davis 
who defended, however, on the theory 
that he has provided an accurate story 
in lieu of a quick one. 

Before OWI was set up, each old- 
line agency had its own press rela- 
tions setup. In many cases, an in- 
dividual handled this work as a side- 
line to other duties. Where there was 
a press information bureau existing as 
a separate unit, it was manned by ex- 
perienced former Washington newspa- 
permen. When OWI came into the 
picture, these units were duplicated 
but not disbanded; and overriding was 
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the huge reportorial and editorial staff 
assigned to home front “think pieces,” 
under Davis’ direction. 

An example of how this system op- 
erated was appointment several days 
ago of two vice-chairmen in WPB’s 
labor division, and the publicity that 
followed. WPB sent out a release, 
stating the essential facts. Because 
one of the appointees was to act as 
liaison with the War Manpower Com- 
mission, WMC mailed a release to the 
press, stating identical facts. Such 
duplication as this was to be elim- 
inated by OWI under the terms of the 
order creating it. Actually, in this in- 
stance, OWI circulated a third release, 
again using the same facts! The three, 
each carrying the heading of a differ- 
ent branch of government, arrived at 
offices in the same packet. 

Another function vested in OWI by 
the Presidential Order was to regulate 
the publicity policies and practices of 
all agencies of the Federal government 
concerned with the war, except the 
military and the Office of Coordinator. 
Several days ago a correspondent was 
barred from attending a meeting con- 
ducted by the Office of Defense Trans- 
portation. The subject-matter of the 
parley had been discussed by Mayor 
LaGuardia over his radio and had 
been played up in New York City 
newspapers. The reporter was told 
he could not attend because the ses- 
sion was an “exploratory meeting” or 
an “administrative meeting.” The 
newsman wrote to Davis asking if he 
subscribed to the thought that bureau- 
crats might establish a “censorship at 
the source” by the use of fancy term- 
inology, as in this instance, and also 
whether he did not feel it his obliga- 
tion under the President’s order to act. 
Davis sustained the ODT action, say- 
ing it is necessary at times to conduct 


meetings of this nature, and sugge 
the reporter could get a fill-in fro 
the ODT news staff. Substitution 4 
“official Washington corresponden, 
for those of the newspapers, was on 
of several reasons why the capitj 
press corps received the news of Houg 
action without regret. 
Almost as significant in the legis} 
tive body’s work on that day was | 
124-to-93 vote taken during consider! 
tion of the budget for the Office 
Price Administration. The acti] 
came on an amendment by Rep. Ay, 
ust H. Andresen, to prohibit compy. 
sory grade labeling under the spongo,. 
ship of OPA, reading: 
“Provided, further, that no part 9 
this appropriation shall be used fy 
the promulgation or enforcement ¢ 
orders requiring grade labeling 4 
standardization of food, producy 
wearing apparel or other processed ¢y 
manufactured commodities or art. 
cles.” 
Debate on the amendment was lin. 
ited to 10 minutes, indicating the voy 
would not be close and that argumen 
would not be effective. Actually, th 
principle of grade labeling was tou 
upon only lightly; members, reco. 
nized to speak, utilized their time for 
argument on other points of the bill 
As is the case in the OWI slash, th 
House move to ban grade labeling 
must be concurred in by the Senat: 
before it can be sent to the President 


a 

12-YR.-OLD CARRIERS 

Mapison, Wis., June 21—Gov. Good. 
land Friday signed a bill permitti 
employment of 12-year-old boys ty 
deliver newspapers from house t 
house. The measure lowers from J} 
years the age at which boys may ob- 
tain permits to work as carrier boy 
from the state industrial commission 





















For years the largest city in Texas and second largest in the South—Houston 


is now in the class of cities having more than a half million persons wishin 


the City Limits—the BIG city class. 


According to the number of No. 2 War Ration Books issued within the Corporate 
City, Houston’s population is now 513,235. 


While second in the South in population, Houston is first in the South in retail 


soles. 
$260,600,000.00. 
the South's largest city. 


2 
The Chronicle’s lead in both circulation and advertising over both the other 


Houston newspapers is now the biggest in history. 


THE HOUSTON CHRONICLE 


R. W. McCARTHY 


Notional Advertising Monoger 


© 
2 View IN CIRCULATION AND ADVERTISING FOR THE jist CONSECUTIVE YEAR 





According to Sales Management, Houston’s retail sales in 1942 were 
This was $45,000,000.00 more than the retail sales of 





THE BRANHAM COMPANY 
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“He says to keep on looking until we find what newspaper 


the retailers are using in Cincinnati.” 


RETAIL DISPLay LINAGE 


You can argue with almost every statistic except one. 
1942 vs. 194) 


And that’s the sales report the local retailer has on his 
desk, 24 hours after he runs an ad. 





Daily Enquirer 





Gained 53,173 lines 


Gained 209,175 lines 
- . lose 


Sunday Enquirer 








Which means that if you follow the lead of these day- 
by-day, in-the-know, on-the-spot local retailers, you're 
pretty sure to pick the right paper in any town. 


Afternoon Paper + 





"A". 
Afternoon Paper “«g» 609,108 lines 


- lose 





425, 
Source: Media Rensiads 046 lines 









The newspaper in Cincinnati with the biggest retail 
display advertising gain (not to mention the lowest 5000 LOOK AT THE READERSH/p 
line milline rate) is The Enquirer. That should make it 
fairly easy to choose the paper that will do the best job 
for you in the Cincinnati market. 





SWING TO THE ENQUIRER, TOO 











CIRCULATION 
1942 vs. 1932 

1932 19442 % Change 
+ « 157,307 156,382 
- 166,265 154,956 — 6.8% 
Pevwes 90,938 131,017 44.1% 
whew ei 174,424 217,251 +24.6% 






Afternoon Paper “4 
Afternoon Paper ““g'*. 
Daily Enquirer 
Sunday Enquirer 


THE SWING IS TO 


THE CINCINNATI ENQUIRER 


Represented by Paul Block and Associates 









Bays GOOD MORNING TO ITS READERS AND GOOD BUSINESS TO 1TS ADVERTISERS 
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.. . Advertisers ... Advertising Agencies... 





Institutional Ads Rate 
High in Readership 


For three successive studies—the 
Greensboro Daily News on May 7, the 
Evansville Courier on April 9 and the 
Scranton Times on March 4—the best 
read national ads in each paper have 
had a definite war theme, either tell- 
ing of the company’s role in war pro- 
duction, or making a straight appeal 
to the civilian population for more 
support of the war effort, according 
to the sixty-first report of the Con- 
tinuing Study of Newspaper Reading, 
released June 24 by the Advertising 
Research Foundation. 

This strong appeal to both men and 
women was demonstrated for the 
third consecutive time by the rank- 
ings of first and second with both 
sexes of an Esso and a Southern Rail- 
way ad. The 1230-line Esso ad 
stopped 59% of the men and 64% of 
the women. Approximately two-thirds 
of its space was devoted to a dramatic 
illustration of a farmer and his wife 
watching American planes overhead. 
The head entitled “Look up . . . they 
need your help!” was read by 46% 
of the men and 50% of the women. 
The copy was also well read (Men, 
29%—Women, 35%). 

Other War Ads 

The 1030 line Southern Railway ad, 
describing the part being played by 
Southern in the transport of men and 
materials for the war effort took sec- 
ond place with both sexes. It had the 
excellent rating of men, 48%—women, 
45%. 

Another indication, according to the 
Foundation’s report on the Greensboro 
Daily News, of the effectiveness of 
the war theme in advertising is fur- 
nished by the ratings (men, 18%— 
women, 10%) of a 338-line Hanes 
Underwear ad. Over half of the space 
is used for an illustration showing an 
American “doughboy” hurling a hand 
grenade. The copy tells of Hanes’ 
part in outfitting American forces for 
service in all climates of the world. 

“What to do with Rationed Fats.” 
This headline and a picture of three 
sausage patties in a frying pan stopped 
14% of the women readers, and their 
interest carried through to the copy 
(12%). This is the first fats salvage 
campaign ad checked by the Adver- 
tising Research Foundation’s Continu- 
ing Study of Newspaper Reading. 
With an index rating of 70, it topped, 
in proportion to space used, all 
national ads in attracting women. 





Among Advertising Folk 
continued from page 14 





rector of public relations for the 
U. S. Army Quartermaster Corps, 
Second Service Command, and who 
headed the Special Events Section of 
the U. S. Treasury Department New 
York War Savings Staff, has joined 
the publicity department of McCann- 
Erickson, Inc. 

FRANK Quai has been named asso- 
ciate art director of the Detroit office 
of Ruthrauff & Ryan, Inc. He has 
been continuously identified with au- 
tomotive advertising for 20 years. 

Francis Siti Wickware, former as- 
sociate editor of Fortune from 1937 
to 1942, has joined the J. Walter 
Thompson Company public relations 
department. 

JosepH MANNION, a member of J. 
Walter Thompson agency in San Fran- 
cisco for the past 17 years, has gone 
to Washington, D. C., where he will 
become associated with Colonel 
Arthur Farlow and Lieutenant Norm 
Strouse, in the Army Special Services 
section. 





THomas CrAVEN, formerly assistant 
advertising manager of the Birming- 
ham (Ala.) Post, has become a lieu- 
tenant in the U. S. Army. 

Frank K. Caspers, copywriter with 
N. W. Ayer & Son, Inc., has left to 
join the Overseas Division of the 
Office of War Information. He will 
be stationed in London. 

Cuartes A. Bowes, formerly mana- 
ger of Gerth-Pacific Advertising 
Agency, Los Angeles, has resigned to 
establish a new advertising agency 
known as Charles A. Bowes, Ad- 
vertising, with offices in Los An- 
geles. 


La Morre Van River has been 
elected as vice-president of McKesson 
& Robbins, Inc., in charge of adver- 
tising and publications. The McKes- 
son advertising appropriation amounts 
to approximately $2,000,000 a year. 
Mr. Van Riper has been associated 
with McKesson & Robbins, Inc., since 
January 1, 1929, playing an active role 
in reorganization of the company par- 
ticularly as it concerned sales and ad- 
vertising. 

RicHarp MAnvitte, formerly with 
Donahue & Coe and Newell-Emmett 
Company, has joined Warwick & Leg- 
ler, Inc., as director of research. 

Samvuet A. Boyer has been named 
assistant to the president of the New 
Haven Railroad. He will continue as 
manager of public relations for the 
road. In February, 1935, Mr. Boyer 
joined the New Haven Railroad as 
publicity manager and was made ad- 
vertising manager in September of 
the same year. His appointment as 
manager, public relations, came in 
March, 1942. In his new capacity he 
will continue to supervise all advertis- 
ing and publicity. 

AusTIN J. ScANNELL, formerly with 
National Dairy Products, has joined 
Batten, Barton, Durstine & Osborn as 
assistant in the publicity department. 
Mr. Scannell, who will handle much 
of the Seabees publicity program, has 
been city editor of the Albany (N. Y.) 
Knickerbocker News, and Times- 
Union. 

Wituram T. Coss, vice-president of 
Albert Frank-Guenther Law, was 
named general copy director, and ad- 
ditions to the copy staff include Jounn 
McApams, formerly with Newell Em- 
mett Co., and Joun C. RitcHey, for- 
merly assistant executive editor of the 
Christian Science Monitor. 

Rosert E. WAtsu, formerly of Ken- 
yon & Eckhardt, has joined the service 
detail department of Arthur Kudner, 
New York. 

Besstge GALBRAITH has joined the 
copy department of Benton & Bowles, 
Inc. For the past three and a half 
years, she has been writing copy for 
N. W. Ayer & Son. 


EDITOR & PUBLISHER 


Large Ads Answer 
Panning by Critics 


The New York Times and New York 
Herald Tribune drama pages saw a 
new form of theatrical advertising 
when producer Max Gordon and au- 
thor Edward Chodorov of “Those En- 
dearing Young Charms” took large 
display space to reprint letters from 
Libbie Block and Edna Ferber, story- 
writers. Answering the panning of 
the play by Lewis Nichols and Howard 
Barnes, Times and Herald Tribune 
drama critics, the letters have re- 
sulted in increased ticket sales. 

According to Ken Gray, Shorelane- 
Benet Co., representative, who han- 
dles the play’s advertising, Miss Block 
wrote first to Chodorov, whom she 
had never met, and later with her 
permission letters to Barnes and 
Nichols were used in the June 21 ads. 
Miss Ferber’s letter to Mr. Gordon 
was reprinted the next day. No plans 
have been made for additional ads of 
this type, but other letters have been 
received. 


Discuss Increased Use 
Of Small Dailies 


The increased use of dailies and 
weeklies in small plant towns by na- 
tional businesses for advertising and 
the possibility of collecting and pub- 
lishing examples of that advertising 
were discussed this week by Paul 
Ellison, head of the ANA Committee 
on Public and Employe Relations, and 
William Thompson, head of the 
Bureau of Advertising, ANPA. 

George S. McMillan, secretary of 
ANA, told Eprror & PustisHer that 
national advertisers with defense 
plants in small towns were using local 
papers to combat absenteeism, to urge 
women to work in the plants, and to 
convince townspersons of the neces- 


sity for some men of draft age to be 
draft exempt for valuable war work 
Canning and similar companies ar 
— advertising to keep workers op 
‘arms. 


SCHRAFFT ADS 


With a three-fold purpose, to ge 
needed employes, to make custome; 
realize why they must be patient with 
slow service, and to keep current em. 
ployes sold on the organization, 
Schrafft’s restaurants recently ran 4 
series of three display ads in New 
York and Newark, N. J., newspapers, 
In one the picture and statement of 
a Schrafft’s hostess was used, and ql] 
of them emphasized that the chain 
was offering “jobs with a future” 
Classified ads were being run at the 
same time, and the total result wa 
successful. Al Paul Lefton Co., Ine, 
New York, has the account. 


NEWSWEEK CAMPAIGN 


Newsweek magazine begins a cam. 
paign this week in 33 newspaper 
throughout the country with an a 
headed “What You Should Ask of a 
News Magazine These Days.” Las 
minute highlights will be wired pa. 
pers under the standing head, “I See 
by Newsweek.” McCann-Erickson, 
Inc. has been appointed the agency 
for the magazine. 





Campaigns and Accounts 
continued from page 14 





sociates, Chicago agency, to handle 
its advertising. 

AMERICAN CHEMICAL Paint Co., of 
Ambler, Pa., has started a new cam- 
paign for Deoxidine, a chemical used 
in preparing surfaces of steel and 
aluminum. McLain Organization is 
the agency. 
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H $125,000,000 annually. 
influence. 
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To dramatize the idea that more than 63% of the urban § 
population of the entire State of Oklahoma lives in cities the 
size of the Southwest Dailies Group, we have put extra punch ff 
into that important word—‘‘HOME.” H 


Counties of publication comprise a population of 652,559. Nor } 
There’s an extra PLUS value in the unusually Hi 
As to buying-power... 
of the Southwest Dailies Group per capita sales are more } 
than twice the state average. 
During the last three years the gain 


The Southwest Dailies Group reaches a vigorously individual- 
istic people to whom “HOME?” news is of first importance. 
This wealthy area is growing rapidly and soundly. Gas ration- 
ing, urgent war-time effort, put practical emphasis on the 
A huge 21-market population spends { 
And the “HOME?” paper is the decisive § 
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In 1942 agricultural income 
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NEW YORK © CHICAGO © DETROIT « 


ANADARKO News (ES) 
CLINTON News (ES) 
CUSHING Citizen (ES) 
DUNCAN Banner (ES) 
DURANT Democrat (ES) 


SoutHwest Daities > OKLAHOMA 


MEMPHIS « 









ALTUS Times-Democrat (ES) ELK CITY News (ES) 

ALVA Review-Courier (ES) EL RENO Tribune (ES) 
FREDERICK Leader (E) 
HENRYETTA Free Lance (ES) 
HOBART Democrat-Chief (ES) 
HOLDENVILLE News (ES) 
LAWTON Constitution (ES) 





NEW ORLEANS © OKLAHOMA CITY 


NOWATA Star (ES) 
OKEMAH Leader (ES) 
PAULS VALLEY Democrat 
(E) 
PERRY Journal (E) 
PRYOR Democrat (E) 
SEMINOLE Producer (ES) 
VENITA Journal (E) 
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EW YORK is the center of 
America’s largest industry—larg- 
est in scope, in productivity, in man- 
power, in influence. It is an industry 
many times larger than any of the 
others which have made this country 
great—such as railroads, steel, auto- 
mobiles. That industry, in war or in 
peace, reflects the pattern of the econ- 
omy of the entire nation. Currently, 
along with the United States as a 
whole, it is booming. 


This giant that dwarfs the industries 
we have come to know as our greatest 
is Business Management. It is a part 
of all industry, of course, but it is also 


(42 single unit with workers who can 


be clearly defined: draughtsman to 
designer, bookkeeper to comptroller, 
office boy to president. Their duties 
are as distinct as any iron puddler’s or 
welder’s, but their workshops take the 
shape of skyscraper office buildings 
rather than mills or factories. 


Asa group, the 10,000,000 people en- 
gaged in business management form a 
huge segment of the working popu- 
lation of the country—greater than 
the workers in the seventeen largest 
manufacturing industries combined. 
In the New York market, 1,600,000 


people, or one in every three workers, 




















are engaged in business management. 
This is more than the total number 
of workers in al/ the manufacturing 
industries combined. Yet, in the last 
Census of Manufactures, New York 
led all cities of the country in value 
of manufactured products. 


Why is business management so im- 
portant in the American scheme of 
things? Because: 


(1)—Business found centralized 
planning and control more efficient, 
more economical and more produc- 
tive of goods and profits than diversi- 
fied methods. 


(2)—American Citizens found that 
centralized business management of- 
fered them better merchandise at 
lower prices, and incidentally gave 
them the means of achieving the high- 
est standard of living the world has 
ever known. 


(3)—The Government has found that 
centralized business management 
made it possible to do a phenomenal 
production job. Without the tremen- 
dous size and resources of American 





business, without its great expert- 
mental laboratories, without the speed 
of mass production, America would 
not have been able to turn the tide of 
the war ina single year. 


New York’s office building work- 
shops send no banners of ‘smoke across 
the skies as evidence of their activity, 
but on thousands of floors in hundreds 
of skyscrapers, men and women are 
putting every ounce of effort into the 
tremendously important job of ad- 
ministrating and planning America’s 
war production. Their work, no less 
than that of their brothers and sisters 
on the production lines, is responsible 
for America’s miracle of production, 


In war or in peace, New York is the 
core of national industry. Now, New 
York is going full speed ahead with 
the business of war. When peace 
comes, this city is destined to an even 
greater future as the focal point of the 
business and industry of the world. Its 
prosperity and its progress will eclipse 
anything it has known in the past. 


Herald <adtiee Tribune 


NEW YORK—THE CAPITAL OF BUSINESS AND INDUSTRIAL MANAGEMENT 
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Mrs. W.B.Meloney, 
Noted Editor, 


Organizer, Dies 


Had Assumed Editorial 
Directorship of This 
Week Magazine Recently 


Mrs. William Brown Meloney, who 
became editerial director of This Week 
magazine earlier this month after hav- 
ing been its edi- 
tor since 1934, 
died June 23 at 
her home _ on 
South Quaker 
Hill, Pawling, 
N.Y. &@& 
health for sev- 
eral years, Mrs. 
Meloneyleft 
New York on 
May 18 to rest 
from the effects 
of a serious at- 
tack of influenza 
in March. 

For several weeks her recovery pro- 
gressed well, but on June 21 cornpli- 
cations set in. Her son, William Brown 
Meloney, a novelist, and his wife, Rose 
Franken, author and playwright, were 
present when she died. Requiem mass 
was celebrated on June 25 at St. Pat- 
rick’s Cathedral. 

Marie Mattingly Meloney was con- 
sidered one of the foremost among 
this country’s women editors, both in 
the newspaper and magazine fields. 
Trained to become a concert pianist, 
she turned to journalism when a 
horseback accident incapacitated her 
for her chosen career. 

Organized Forums 


An organizer and promoter of nu- 
merous enterprises for the public 
good, Mrs. Meloney, who was asso- 
ciated with the publishing field for 
more than a half-century, started the 
Forum on Current Problems, spon- 
sored by the New York Herald Trib- 
une, in 1930. The Forum has gained 
international importance under her 
direction through the years. 

Mrs. Meloney had the cooperation 
of Mrs. Roosevelt since 1933 on the 
Forums and she commanded most of 
the great personalities of the times for 
her annual programs. Presidents and 
statesmen from all corners of the 
globe as well as leaders from all walks 
of life have appeared as speakers on 
Forum programs. 

Born in Bardstown, Ky., Mrs. Me- 
loney was the daughter of the founder 
of the Kentucky Magazine, one of the 
first publications of literature and sci- 
ence in the U. S. to be edited by a 
woman. She began her career on the 
Washington (D. C.) Post. 

After a few years in Washington, 
Mrs. Meloney, at 18, became chief of 
the bureau of the Denver Post in the 
capital, and was one of the first women 
accredited to a seat in the Senate press 
gallery. In New York, she also 
worked on the World and the Sun. 
She also was editor of Woman’s Maga- 
zine, associate editor of Everybody’s 
and editor of the Delineator. 

Mrs. Meloney interviewed Benito 
Mussolini four times and once turned 
down an interview with Hitler. The 
German dictator had broken an inter- 
view appointment with her. When 
an emissary attempted to arrange 
another, she sent word to the Fuehrer 
that she was no longer interested. She 
was several times decorated by for- 
eign governments. 

From Belgium she received the Me- 
daille de Charleroi for service in be- 
half of Belgian children; the Ordre de 
la Reine Elisabeth for distinguished 
service to the Belgian cause in Amer- 
jca, and the Order of the Crown of 


Mrs. W. B. Meloney 








Belgium. She was made an Officer 
cf the Legion of Honor by France 
and also received the Medaille ’d’Hon- 
neur des Assurance Sociales and a 
Gold Medal for State Service. 

She also received the Order of Po- 
lonia Restituta of Poland for her 
share in raising funds for a gram of 
radium for the cancer hospital in War- 
saw, where Mme. Marie Curie, co- 
discoverer of radium, was enabled to 
continue her research. 

From 1926, when she joined the 
Herald Tribune, Mrs. Meloney was 
executive director of the Herald Trib- 
une Home Institute. 


SECOND CASTORIA AD 


An ad published this week in every 
newspaper in the country announces 
the resumption of the manufacture of 
Fletcher’s Castoria after seven weeks 
of experimentation. On May 5 the 
concern had advertised a nation-wide 
warning to consumers and retailers 
against the use and sale of the old 
product in which the company’s re- 
searchers had discovered a nausea- 
causing irritant. According to Young 
& Rubicam, advertising agency, results 
of the first ad showed the public to be 
sympathetic, and the old stocks were 
returned promptly. 


BENDIX “RADAR” ADS 


With full-page ads in 36 newspapers 
in 20 industrial centers, the Bendix 
Aviation Corp. this week began a 
campaign using an emotional por- 
trayal of science at war. The initial 
ad, which will be followed by 1,000- 
line monthly insertions, related the 
history of Radar, the means by which 
land-based stations, planes, and ships 
can detect and locate enemy targets. 
Each ad will use an incident from 
Bendix laboratories to lead into some 
specific work being done by the com- 
pany. 


LINCOLN ON VACATION 


Charles M. Lincoln, veteran New 
York newspaper executive, resigned 
recently as an assistant managing edi- 
tor of the New York Times, and is 


vacationing on his Namouna Farm at | 


Oris Island, Harpswell, Me. Mr. Lin- 
coln will remain there for the sum- 
mer. He was managing editor of the 
New York World from 1910 to 1920 
and was managing editor of the New 
York Herald from 1920 to 1924. He 
had been with the Times since 1926. 
a 


NAMED TO AD COUNCIL 

Buell W. Hudson, publisher of the 
Woonsocket (R. I.) Call, has been 
elected a director of the War Adver- 
tising Council. He joins Edwin S. 
Friendly, general manager of the New 
York Sun, as a representative of the 
country’s newspapers on the board. 
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contest was divided into three ' 
month periods for the remainder , 
1943. The first period ends June 
After that closing date prizes of $] 
$75 and $50 in War Bonds wil] } 
awarded to men and women who h 
distinguished themselves through 
triotic efforts, suggestions or ideas, 

Candidates come from all f 
There are bus drivers, machine ope 
tors, aviation workers, clerks, ste 
raphers, electric maintenance 
swimming instructors, girl service 
tion attendants, telegraph messe 
—and even a minister. 


SWING SHIFT EDITION 


Los ANGELES, Cal., June 23—Wij 
30% of Los Angeles area’s 450,000 
workers changing shifts between j 
p.m. and 1 a.m., the Daily News 
Sunday night inaugurated a § 
Shift Edition to conform to living 
reading habits of these workers, 7 
edition hits the streets at “2 
o'clock.” Sale has increased gag 
night and now is 10,000 copies. Greg. 
est distribution is at entrances tj 
plants and along workers’ routes , 
travel. “The Daily News has alway 
been proud of its flexibility in map. 
agement and operation to meet 
ing conditions,” said Robert Smit, 
general manager. “This move is jy 
conformity with that policy.” On 
afternoon edition was eliminated. 


o 

TYDOL ADS 

For the first time this year, Tid 
Water Associated Oil Company is ad- 
vertising its Tydol Flying “A” Gas. 
line in the eastern United State) 
in large single advertisements ra 
from 1000 to 1750 lines appearing afte 
June 24 in 200 newspapers in 
cities east of Pittsburgh and north o 
Virginia. 


Treasury Cites 
Awards to 


Production Heroes 


Miami Daily News Idea 
Recognized by War 
Savings Staff 


A morale-building idea developed 
by the Miami Daily News from a sug- 
gestion offered by a Miami attorney 
was recently accorded national recog- 
nition by the Press Section, War Sav- 
ings Staff, of the U. S. Treasury. 

The original suggestion, offered to 
the Miami Daily News in March by 
Allen Clements, Miami attorney, was 
accepted by the newspaper and set in 
operation on April 1. It is an award 
contest, of stories, pictures and radio 
interviews designed to publicize local 
workers who are making extra ef- 
forts to help win the war. 

Since April 1 the “Heroes of Pro- 
duction” series has singled out 45 
South Florida workers for their con- 
tributions to the war in extra effort, 
efficiency, ingenuity or invention. The 
story of one of these workers, Egbert 
“Jonesy” Jones, 75-year-old machine 
operator at Tycoon Tackle, Inc., was 
reproduced as a clipsheet in U. S. 
Treasury advertising recently. 

All types of business firms have 
been represented in the contest, which 
was not limited to defense workers, 
but “to any Dade county regular, paid 
employe, not in an executive or pro- 
fessional capacity, who was making an 
extra effort, above and beyond the re- 
quirements of his job, to help win 
the war.” 

As originally planned, the “Heroes” 
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Retail sales in the Salt Lake Market are at an all-time high. Last 
year’s total, $437,116,392, was double that of the previous year. Utah 
led the nation in percentage of gain, 1942 over 1941, and continued the 
pace in the first quarter of 1943 with a 31% gain over the first quarter 
of 1942! 


Increased activity in mining, smelting, agriculture, manufacturing 
and military establishments has stepped up old payrolls and created 
new ones. More than $12,000,- 
000 a week is going into pay en- 
velopes—plus substantial sums 
in farm income, municipal, gov- 
ernmental and military pay- 
rolls. 


It adds up to a remarkable op- 
portunity for sales effort. And 





Carrier-delivered Coverage 
of the Tribune-Telegram 
Salt Lake City.. . 99% 


Salt Lake County.........90% 
5 Industrial Counties Sur- 


you can reach this unified 

“city” of a million people with rounding Salt Lake..... .68% 
the one medium that offers eer 57% 
dominant coverage—The Salt Entire 4-State Market.....43% 








Lake Tribune-Telegram. 
The One Big Intermountain Medium 


The Salt Lake Tribune - Telegram | 


National Representatives: Sunday Magazine and Comic Sections Color—=Black and White 
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the Bendix Aviation Corporation, and the products 
evolved from his experiments joined the many 
other members of the Bendix “Invisible Crew.” 

The ultimate development of Radar in all its 
forms was accomplished by the cooperative 


efforts of American Industry, the National De- 


In 1932...0n a lonely farm... 
aman sat in a truck equipped with a variety of 
tadio measuring devices. There was music in the 
air, On that spring morning... pleasant music, 
broadcast from local radio stations for the enter- 
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tainment of Washington housewives. High over 
the peaceful countryside, the dirigible Akron was 
quietly soaring...and a few people craned their 
necks to look at it. 

But still it would have been a day of no special 
importance to the world, save for this one man... 
aradio engineer. He, too, was listening to the radio 
... listening for radio waves that he hoped would 
be reflected off the big airship. And he was right. 
The signal came through! From within the dark 
interior of that truck, he detected by reflected radio 
waves the approach of the distant dirigible, and 
by the same means followed its course as it flew. 

That day, eleven years ago, marked the practi- 
cal beginning of Radar...the greatest secret 
weapon of the war...the means by which not only 
land-based stations but planes and ships detect 
and locate enemy targets. Shortly thereafter, the 
tesearch and manufacturing organization then 
owned and managed by this man became a part of 





fense Research Council and the technicians of 
the Navy and the Army...and by the further 
pooling of this country’s developments with 
those of Great Britain. But as early as 1932, the 
giant dirigible Akron, by unwittingly reradiat- 
ing waves of broadcast stations, confirmed the 
theories of this Bendix engineer...and so 
marked the practical beginning of what we 
know today as Radar detection. 

The Bendix Aviation Corporation has in its files 
a letter from the Secretary of the Navy to this engi- 
neer acknowledging his contribution to the discov- 
ery of Radar reflection from moving aircraft. 


Bendix also supplies for Radar applications 
the variety of instruments, controls and equip- 
ment called collectively, “The Invisible Crew.” 
Bendix makes not only the radiant wave equip- 
ment of Radar, but the auxiliaries essential to 
its operation: hydraulic controls, gyroscopic 
stabilizers, torque amplifiers, remote indicating 
systems and directional instrumentation. 





VEHICLES OF VICTORY 
TRANSPORTS OF TOMORROW 


“The Invisible Crew” of Bendix... instru- 
ments, controls and equipment . .. now 
fight beside our boys in every U. S. plane, 
tank and ship. And tomorrow... they will 
serve the whole New Age of Transportation. 
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Yank Begets 6 “Children” 


Overseas in 


First Year 


By WALTER E. SCHNEIDER 


FEW NEWSPAPERS have had a first 

anniversary as lusty as that ob- 
served by Yank, the Army weekly, on 
June 18. 

Circulated all over the world today, 
its total distribution is a bit of military 
information the Axis would like to 
know. But all concerned concede that 
this circulation is terrific. 

More pointed, so is its coverage. 
Yank’s reporters and photographers 
have been deployed over the global 
fronts. As a single staff they have 
probably seen more battle action than 
that of any other individual newspa- 
per’s corps of reporters. 

One of these staffers, Sgt. John 
Barnes, just back from China where 
he covered the 14th Air Force under 
Gen. Chennault, wears the wings of a 
bombardier and often has worked as 
one. Barnes, formerly copy boy and 
later a sports writer on the Kansas 
City Star, has been on 21 bombing 
missions—and that, they tell you at 
Yank’s headquarters in New York, is 
a lot of missions in any man’s Army. 

Staffing of Yank with good run-of- 
mine newspapermen—and some with a 
touch of genius—has paid dividends 
in news that has built up a remark- 
able esprit de corps in the U. S. Army 
all over the world. As a year-old 
half-brother of any American daily, 
this newspaper phenomenon has made 
journalistic history and promises to 
write some more. 

As told in the first annual report to 
Brig. Gen. Frederick H. Osborn, di- 
rector of the Special Service Division 
of the Army, under which Yank op- 
erates, and Col. E. L. Munson, Jr., In- 
formation Branch chief: 

“Wherever there are fighting men, 
there are Yank reporters. One has 
been killed in the performance of his 
duty overseas, four hospitalized by in- 
juries sustained on combat missions. 
A sketch artist, drawing in a foxhole 
on Guadalcanal, had his drawing 
board shot from his hands by a Jap 
sniper. 

“Yank reporters have flown on 
bombing missions to New Georgia 
Island, Rangoon, Canton; one has been 
on 11 raids against enemy objectives. 
Thirty have been under enemy fire.” 

The report, signed by Yank’s chiefs 
—Lt. Col. Franklin S. Forsberg, previ- 
ously general manager of Street & 
Smith publications, officer in charge; 
Major Hartzell Spence, formerly 
United Press director of special ser- 
vice, who is editor of the Army news- 
paper, and T/Sgt. Joseph McCarthy, 
formerly of the Boston Post sports 
department, managing editor, tells 
something of the place Yank holds in 
the hearts of the nation’s fighting men 
abroad. The report says: 

“Yank is more than a record of this 
war. It is a combat force. Yank 
fights to enhance in our soldiers the 
highest feelings of democratic sol- 
diers battling for freedom. And to 
the far reaches of the world Yank 
carries the spirit of battle from one 
task force to another, the news from 
home that lifts men’s spirit, the humor 
without which democracy would die.” 

Collateral activities in which Yank 
engages include its supervision of and 
service to camp newspapers. i 
has “substantially elevated the qual- 
ity of these publications by the pain- 
less method of inviting collaboration,” 
the report continues. “As a result, 
820 camp papers and 72 Navy papers 
now make regular weekly use of 
Yank’s Camp Newspaper Service in 


the U. S., and 110 service papers 
abroad receive from Yank weekly 
part or all of its production of 2,500 
words of news cables, plus mats, pic- 
tures, stories, even the paper without 
which some could not go to press. 
Yank’s own editorial policy has scrup- 
ulously avoided any competition 
against local camp publications.” 

Likewise, Yank has avoided any 
competition against U. S. newspapers. 
It has even helped their picture cov- 
erage of the war tremendously. Eprror 
& PusBLisHER was told the hitherto un- 
published fact that for nearly a year 
most of the pictures made in combat 
zones by Yank’s staff of photographers 
have been released to the press via 
the Still Photo Pool by the Army’s 
Bureau of Public Relations. These 
pictures have amplified pictorial cov- 
erage of the war considerably, since 
30 to 40 pictures are published each 
week in Yank and dozens of other 
usable shots are also made available 
to the press. 

There are five photographers and 
three sketch artists on Yank’s over- 
seas staff of 44 men. Yank goes in 
heavily for art, particularly battle 
scenes. Since a lot of the fighting 
can’t be photographed because flash 
bulbs would, for instance, blind a 
Flying Fortress crew and the photog- 
rapher would “be kicked out in mid- 
air,” the sketch artists are used effec- 
tively. One of these combat artists, 
Corp. Robert Gaige, is the author of a 
book of war sketches “Me and the 
Army,” which already is climbing into 
the best-seller lists. 

Yank’s photographers are Sgt. Pete 
Paris, formerly a commercial photog- 
rapher in New York, who is in North 
Africa; Sgt. George Aarons, formerly 
public relations photographer at West 
Point, who has just returned after 
covering the British 8th Army’s entire 
victorious march to Tunisia; Sgt. Rob- 
ert Ghio, formerly a commercial pho- 
tographer in Sedalia, Mo., who has 
been in India and Burma; Sgt. John 
Bushemi, ex-Evansville (Ind.) Cour- 
ier, now in Hawaii; and Corp. Steven 
Derry, previously of PM, who is in 
England. 

Each photographer is equipped with 
a Speed Graphic or Graflex, a Rollie- 
flex or Medalist miniature, and a 16 
mm. movie camera. When covering 
action, each man usually makes a 
total of 50 to 250 shots per week; on 
feature material his total runs 30 to 
40 a week. 

Yank has even settled soldiers’ bets, 
examined questionable dice, com- 
puted income taxes and located men 
reported missing in action in its role 
of newspaper to the nation’s fighting 
men. Other unusual activities in- 
clude beaming short-wave radio pro- 
grams to troops overseas, based on 
soldiers’ requests in letters; a five- 
minute daily news summary; supply- 
ing music and musical instruments 
and cameras to soldiers who need 
them, and expediting delivery over- 
seas of items ranging from sleeping 
bags to razor blades. 

Yank has promoted esprit de corps 
within all the fighting forces by gen- 
erous recogniiion of the Navy, 
Marines, Coast} Guard and Merchant 
Marine, amongiall of which Yank has 
many boosters’and subscribers. 

The weekly’s fan mail now totals 
1600 pieces daily and is growing rap- 
idly. In offering some samples, the 
annual report says “readers of any 
publication like to needle the editor. 
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Yank’s readers are not exceptions.” 
Typical of this point was one from 
Pvt. B. J. Glickhouse at St. Peters- 
burg, Fla., who asked Yank: “How 
about more emphasis on good, old- 
fashioned, gory, spine-tingling pix 
with sex interest? Frankly, the re- 
action to Yank in our squadron is 
that it’s just another ‘morale’ example 
of literature, probably issued by the 
WCTU or the Girl Scouts of America.” 

The WCTU or the Girl Scouts un- 
doubtedly would disagree with Pvt. 
Glickhouse, for Yank’s “pin-up girls” 
have become one of its lustiest fea- 
tures for the lonesome soldiers in far- 
flung places. These pictures are as 
mild as any clean tabloid’s “sex” art, 
and the Army probably would scream 
murder loud enough to be heard 
across the Pacific and the Atlantic if 
purism ever dictated that these pic- 
tures should be discontinued. 

Yank explained its first year in the 
Army in its June 25 issue, out this 
week. It accepts contributions only 
from enlisted men, and the editors, 
writers and photographers and artists 
on the staff are all enlisted men at- 
tached to Headquarters Branch, Spe- 
cial Service Division, Army Service 
Forces. The staff also includes two 
Navy yeomen and a Marine first ser- 
geant. Being a regulation Army out- 
fit, Yank has officers but they have 
administrative rather than editorial 
authority over the enlisted men in the 
detachment. 

The first anniversary issue explained 
that Yank has no direct connection 
with the Stars and Stripes, which is 
the daily Army newspaper in the 
European Theatre of Operations, but 
that paper works with Yank’s British 
edition in circulation. Yank has a 
closer relationship with the Stars and 
Stripes in North Africa, which is sep- 
arate from the ETO daily. 

Six weeks after Yank started pub- 
lication it was distributed to camps at 
home as well as soldiers overseas. 
Now it has eight editions—two in New 
York (one for the U. S., the other for 
general overseas distribution), a Brit- 
ish edition in London, a Caribbean 
edition in Puerto Rico, and others 
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which have just been started in Tripj. 
dad, Australia, and Hawaii. 

Other editions are planned in th 
very near future in Panama, Alask, 
and the Persian Gulf Command. 

The main reason for these separat, 
editions is to speed up distribution 
which has been a problem since the 
first issue. Shipping Yank by buk 
in convoy ships was slow and uncer. 
tain, and it didn’t take the staff lon 
to realize that the only way to guaran. 
tee regular and prompt delivery wa 
to print on the spot. 

With typical Yank humor, the ap. 
niversary issue explained that ther 
isn’t a master sergeant on the editoria| 
staff, and that ratings are hard to get, 
It related how Corporal Marion Har. 
grove went to Yank a year ago asa 
corporal, before his “See Here, Private 
Hargrove” made him famous, “and he 
remained a corporal for eight months 
even though he was a featured writer” 

“He was always dropping hints 
about being the ranking corporal o 
the Army but nobody paid any atten. 
tion to him,” Yank said. “Finally on 
day Hargrove went to the managing 
editor’s desk in desperation with a 
newspaper clipping about a ver 
famous editor who had joined the 
Marines. When the celebrated jow- 
nalist reported at Quantico, a lieu. 
tenant looked over his record and 
said, ‘Do you think you can ever do 
as much for the Marines as Hargrove 
has done for the Army?’ 

“Took at that,’ Hargrove roared, 
waving the clipping. ‘And me justa 
poor old beaten-down corporal.’ 

“But,” Yank pointed out, “Hargrove 
remained a beaten down corporal un- 
til he was sent overseas as a corre- 
spondent a few months later. Then he 
finally made T-4.” 


LOU GAUTIER STRICKEN 


Louis F. Gautier, veteran circula- 
tion relations expert of the Newspaper 
Publishers Association of New York 
City, is seriously ill with pneumonia] 
in Bellevue Hospital, New York. Mr. 
Gautier, who was stricken six weeks 
ago, was removed to the hospital last 
week after taking a turn for the worse. 
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aging Wherever the big war news breaks—and 

“— whenever it breaks—AP Wirephoto provides a 

¥ the . | clarifying map quickly for millions of news- 

. paper readers. 

wt Often, from the bulletin break to the fin- 

argrove ished map, it’s only a matter of minutes. The 

roared, Wirephoto map is transmitted directly to scores 

. pm of Wirephoto papers in all parts of the country. 

rgrove It is relayed to hundreds of other newspapers 

—> in AP Telemats. 

seas AP’s art staff is ready for any eventuality. 
From a file of hundreds of base maps it is able 
quickly to chart any action on any front, 
whether it’s a new war theatre in the vast 
Pacific or an ancient battleground in the Med- 
iterranean. As many new maps as necessary 
are issued throughout the day to keep abreast 
of major developments. 














Thus AP newspapers are able to print front 
page maps with front page news! 
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EXTRACT from 
address by James F. 
Byrnes, Director of 
War Mobilization, at 
Spartanburg, S.C., 
May 31, 1943, 
broadcast over the 
Blue Network. 
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ADAR principles were first applied to aviation 

by RCA through equipment built and installed 
in its own plane in 1937, in connection with a study 
of collision prevention. 


In 1938, RCA built an experimental Radar instal- 
lation for the U. S. Navy. As the result of tests, in 
October, 1939 the Navy placed with RCA its first 
order for service Radar equipment. Since then, vast 
strides in the development of Radar in RCA Labora- 
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he indust ducina Rader HOW RADAR WORKS —Traveling with the speed of 
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Radar is another achievement of the radio- waves strike the invisible enemy vessel, bounce back, 

lectron tube and the use of ultra-high frequency automatically establish range and epee of the ah 

aves, pioneered by RCA Laboratories. RCA looks For the full, fascinating story of Radar, write today 

‘ LSI Ie a8 bend for free booklet, ‘‘Radar—Wartime Miracle of Radio. 

wrward to the time when ats SSTVICSS 28 Wor — ‘ Address: Department AP, Radio Corporation of America, 

wuarters for radio-electronic research can again be 30 Rockefeller Plaza, New York. 
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PAPER SAVING IMPERATIVE 
BEFORE this issue of Epiror & PusLisHer 

reaches our readers, it is probable that the 
War Production Board will have accepted the 
advice of its Newspaper Advisory Committee, 
and ordered a new reduction in the use of print 
paper. As reported in these columns last week, 
the contemplated reduction is on a sliding scale, 
running from zero to 5% for newspapers using 
more than 500 tons a year. The proposed re- 
duction is from the amount of tonnage used in 
the third quarter of 1941 for net paid circulation. 

Last week’s recommendations of the Newspa- 
per Advisory Committee should be taken by all 
publishers at face value. There is no longer any 
room for skepticism as to the amount of wood- 
pulp or print paper that will be available for the 
rest of 1943. The newspaper business, as a whole, 
must make effective between now and Sept. 30 
the 10% reduction from 1941 tonnage, plus the 
further cut to be ordered as of July 1, if it is to 
avoid further drastic and tragic reductions. 

Reports from associations in close touch with 
the majority of daily newspapers indicate that 
most publishers have taken hold of the problem 
with the will to solve it. All must do so. Ban- 
ished from the scene should be the political 
notion that orders for reduced paper use arise 
from any New Deal conspiracy to lessen the use- 
fulness of the daily press. The recommendations 
reported last week did not come from any poli- 
ticians or political theorists; they came from a 
group of experienced newspaper executives famil- 
iar with the hard facts of the situation, and zeal- 
ous for the well-being of the press. 

While the newspapers are setting their own 
affairs in order, Eprror & Pus.isner believes 
that all of them should keep a close watch on the 
use of paper both by private industry and by 
government agencies. Every pound of paper 
that is used for a purpose not essential to the 
wartime conduct of business and government 
represents inexcusable waste. It is waste that 
ought to be reported and promptly corrected. 
Every pound of paper that doesn’t serve the coun- 
try’s war needs is a pound taken away from a raw 
material supply that, even with economy, is likely 
to fall short of the nation’s needs for print paper, 
containers, and ammunition. That essential fact 
should be firmly imprinted on the minds of all 
users of paper. 


CHAOS IN LABOR RULE 

THREE STRIKES of coal miners within 60 

days and the possibility of another before the 
year ends illustrate the confusion into which the 
Administrations’ efforts to improve the state of 
the wage-earner have led the nation. Despite a 
no-strike pledge given by the miners’ union after 
Pearl Harbor, and repeated assurances of patri- 
otic devotion, the fact remains that the miners 
have left their work, have disregarded President 
Roosevelt’s counsels and obeyed those of John 
L. Lewis, without concern for the consequences 
of their acts to the country’s war-making ability. 

The fact also remains that there is no agency, 
among the several charged with regulating labor 
affairs, in possession of power to enforce its 
orders. We have the Department of Labor itself, 
plus its wages and hours division, plus the Na- 
tional Labor Relations Board, plus the War Labor 
Board. And with all the executive and legislative 
authority implied by that jerry-built structure, 
we find the War Labor Board referring to the 
Federal courts the primary question at issue. 

The situation calls for two-frsted action, and by 
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Be not overcome of evil, but overcome evil with 


good.—_ROMANS, XI, 21. 





that we don’t mean a new hodge-podge of con- 
flicting ideas like the Connally anti-strike law. 
We mean a reorganization of the government’s 
agencies dealing with labor matters, as firm and 
as radical as that which Mr. Roosevelt made in 
the Army set-up a few months ago. Sweep away 
the several layers of adjudicatory bodies which 
have been piled up since 1934. Place responsi- 
bility for keeping labor peace directly where it 
belongs—in a Department of Labor directed and 
staffed by officials who command the confidence 
both of organized labor and the nation’s industry. 
Until that is done, there seems little prospect that 
the country can avoid the threat of strikes that 
destroy morale and imperil production. 


OFF-THE-RECORD REVOLT 
THE LATE George M. Cohan struck a keynote 

in the modern American symphony several 
years ago when, in good-natured mimicry of Pres- 
ident Roosevelt at a press conference, he sang 
those satirical lines which ended: 

“But don’t use that. It’s off-the-record!” 

A great actor, Mr. Cohan made a huge joke 
of it all with his hit song. Maybe that had 
something to do with the almost universal adapta- 
tion of the off-the-record custom by national, 
state and local officials. Now it is imposed every 
day on countless hundreds of newspapermen—re- 
porters and editors—whether they like it or not. 

Recently some dissenters in the ranks of the 
press have chafed at restrictions on legitimate 
news imposed all too often by official America. 

Last February, during the uproar over Presi- 
dent Roosevelt’s nomination of Edward J. Flynn 
as Minister to Australia, the New York Times 
spoke up. It criticized Eleanor Roosevelt edi- 
torially for attempting to describe as “off-the- 
record” her defense of Flynn before a large au- 
dience in New York’s Cooper Union. The Times 
deliberately ignored her demand for “secrecy’ on 
her quasi-official comment on the Flynn case 
before hundreds of people. 

Last January, Thurman Arnold, then an As- 
sistant U. S. Attorney General, cried “off-the- 
record” when Epitor & Pustisner learned of 
his meeting in New York with the International 
Executive Board of the American Newspaper 
Guild. The IEB did likewise. Eprror & Pus- 
LISHER thought otherwise, because the story was 
obtained legitimately and to us it was legitimate 
news when an official of Mr. Arnold’s prominence 
met with the IEB and discussed the things he 
did. E. & P. contended—and we still feel rightly 
—that an agreement between Mr. Arnold and the 
guild did not bind us—off-the-record or no. 


Now comes word of further revolt in Detroit. 
In a recent issue it was told how Douglas D. 
Martin, managing editor of the Detroit Free 
Press, ordered that newspaper’s editors and _ re- 
porters to refuse to accept “off-the-record” in- 
formation from war officials, politicians and in- 
dustrialists who toss off the phrase indiscrimi- 





nately day after day with the intent of keepin, 
reporters from developing stories. 

Mr. Martin told his staff that off-the-recon 
information “is no good to you, to the Free Pres, 
or the readers.” In more colorful language 
declared: “Let’s stop being a gang of gossips an( 
be newspapermen.” 

We applaud this sentiment heartily. Mor 
than that, we’d like to see the newspapers of the 
U.S. do something about it. As Mr. Martin said 
“this off-the-record dodge has been abused ty 
the point where an enterprising newspaper ca. 
not submit to further strangling of news stories” 

Although Mr. Cohan’s role in “I’d Rather } 
Right” popularized “off-the-record,” it has lo 
since ceased to be funny. The American peopk 
might learn how unfunny it is today if they ar 
informed by the editors of their newspapers hoy 
often it robs them, the sovereign millions of ow 
republic, of valid information rightfully theirs 


FOR FUTURE CONFERENCES 


AFTER investigating the press arrangements at 

the recent international conferences at Ber. 
muda and Hot Springs, a committee of the 
American Civil Liberties Union has recommended 
to the White House four “guarantees” to be ob- 
served in future conferences. These are: 

1. Reasonable opportunity to the press for 
access to delegates and officials, including the 
public rooms and lobbies both of living quarter 
and meeting places. 

2. Accessibility of the conference location. 

3. Access of newspapermen to general sessions, 
except those designated as executive by the con 
ferees themselves. 

4. Reasonable facilities for transportation and 
accommodation of journalists and for the uncer 
sored transmission of their dispatches. 

Those conditions can all be observed without 
impairing the ability of international delegates to 
perform their assigned duties, and without 
stroying the right of newspaper people of acces 
to news at its source. The delegates can proted 
themselves against unwarranted intrusion of rt 
porters and photographers into their busines 
meetings. The press can be assured of its right 
to interview delegates and officials at times whe 
business will not be interrupted. 

It is important that the fundamental rights d 
the press be firmly established before the net 
peace conference or conferences. It is also in 
portant that the press establish its right to shar 
in the decisions that will determine the form @ 
the next peace—including the right to insure fre 
interchange of news between the nations of th 
world. The years since 1919 have shown tht 
news has been used as a war weapon by the mot 








unscrupulous members of the world family. ! 
has been an ever-potent threat to internation! 
goodwill, used as a creator of hate and dissensi0!, 
rather than for peace and truth. So long as thi 
concept is allowed to live, the hope of w 
peace will be a chimera. The present is none 
early for American journalists who cherish tH 
free press and all that it means to human liber 
to fight for its extension to the lands from whit 
we hope to banish tyranny and dictatorship aft 
victory has been won. 


CONTINUITY 


All goes onwaxd and onward, nothing collapst 
And to die is different from what anyone suppos 
and luckier. 
Watt WuiTMan, 
“Leaves of Gras 
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PERSONAL 
MENTION 


p. L. JACKSON, publisher of the 
Portland (Ore.) Journal, was elected 
president of the Pacific Coast Division, 
Bureau of Ad- 
vertising, ANPA, 
at San Francisco, 
recently. 

Jack F. Galvin 
was guest of 
honor at a sur- 
prise dinner of 
honor tendered 
him June 12 on 
his thirtieth an- 
niversary as 
publisher of the 
Richmond (Cal.) 
Independ emt. 
The dinner was 
staged at the Berkeley Country Club 
by the Independent staff. 

Hon. Jacob Nicol, publisher of La 
Tribune, Sherbrooke, Que., and Le 
Nouvelliste, Three Rivers, Que., in ad- 
dition, has been named publisher of 
Le Soleil and L’Evenement-Journal, 
Quebec City, according to Romeo 
Query, comptroller for the chain of 
French language newspapers. 

Dave Vandivier, co-publisher of the 
Chickasha (Okla.) Daily Express, has 
been named deputy regional war man- 
power director for Oklahoma. 

J. B. (Billy) Snider, former lieu- 
tenant governor of Mississippi and 
editor of the Clarksdale (Miss.) 
Press, and president of the Mississippi 
Press Association, is a candidate for 
sheriff of Coahoma county in the 
August Mississippi primary. 

Secretary of Navy Frank Knox, on 
leave as publisher of the Chicago 
Daily News, and commencement 
speaker, received the degree of doctor 
of laws; John T. McCutcheon, dean of 
Chicago Tribune cartoonists, doctor 
of h ne letters; and Douglas South- 
all Freeman, editor of the Richmond 
(Va.) News-Leader and Pulitzer prize 
author of the biography of General 
Lee, doctor of literature, at North- 
western University commencement 
last week. 

John L. Miller, Cedar Rapids (Ia.) 
Gazette publisher, is recovering from 
a fractured pelvis as a result of a fall. 

Albert V. Dix, co-publisher, of the 
Martins Ferry (O.) Times-Leader 
was given a specially designed silver 
medal and a $25 War Bond at a dinner 
June 25 in Springfield, Ohio, honoring 
his selection as War Bond Champion 
for Region 7 for May. 

Plummer Bernard Young, Sr., edi- 
tor and publisher of the Norfolk 
Journal and Guide, was guest at a 

inner in his honor at Hampton In- 
stitute, Va., last week. The dinner 
marked Young’s recent elevation to 
the chairmanship of the board of 
trustees of Howard University. The 
veteran Negro journalist has edited 
the Journal and Guide for 33 years. 


John Stewart Bryan, president of 
Richmond Newspapers, Inc., has re- 
signed as acting president of the Vir- 
ginia War Fund, which he has served 
as head during its organization pe- 
riod, and has been succeeded by 
Homer L. Ferguson, president of the 
Newport News (Va.) Shipbuilding & 
Dry Dock Company. 


_In the Business Office 


R. E. MORRISON, for the past 13 years 
advertising manager of the Daily 
issoulian and the Evening Sentinel, 

Missoula, Mont., has been appointed 
usiness manager of the papers. He 

will succeed C. A. Colby, who is retir- 

Ing. Mr. Colby, well known in North- 
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4 Western newspaper circles for many 
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years, plans to make his home in 
Seattle. 

Matt Noonan, national advertising 
manager of the Boston Post, resigned 
June 12 to join John Donnelly & Sons, 
outdoor advertising organization. No 
successor has been named on the Post. 

Matt G. Sullivan, Gannett Newspa- 
pers, retiring president of International 
Circulation Managers Association, and 
Walter R. Rauck, Pittsburgh Press, 
past president of ICMA, both former 
Ohio circulators, were elected to hon- 
orary membership in the Ohio Circu- 
lation Managers Association at Cleve- 
land this week. The Ohio group held 
a one-day meeting prior to the ICMA 
conference. P. W. Stiles, Piqua Call, 
OCMA president, presided. 

Karl A. Hoffman, fermer business 
manager of the Shenandoah (Pa.) 
Herald, and recently on the editorial 
staff of the Harrisburg (Pa.) Evening 
News, has been chosen associate man- 
ager of the Pennsylvania Newspaper 
Publishers’ Association, with head- 
quarters in Harrisburg. 

Rexord Ruggles, formerly in the ad- 
vertising department of Palmolive- 
Peet-Colgate Co. at Sacramento, Cal., 
has joined the advertising staff of the 
San Rafael (Cal.) Independent. 

Howard S. Mark, circulation man- 
ager of the Toronto Globe and Mail, 
has been elected vice-president for 
Canada of the National Federation of 
Sales Executives. 

Forrest Pearson, formerly with 
Chilton Publications in New York, has 
joined Duncan A. Scott & Co., adver- 
tising representatives, in its Los An- 
geles office. 

Donald W. Davis of the department 
of journalism, Pennsylvania State Col- 
lege, was recently elected an honorary 
member of the Interstate Advertising 
Managers’ Association. Professor Davis 
is in charge of advertising and promo- 
tion courses at Penn State and before 
joining the staff there was advertising 
manager of the Springfield (Mass.) 
Newspapers. 

George Trabert has been appointed 
circulation manager of the San Mateo 
(Cal.) Times. He formerly was with 
the San Francisco Chronicle. 

George Medlin has been appointed 
circulation manager of the Santa Bar- 
bara (Cal.) News-Press. 

Sherman H. Bowles, general man- 
ager of the Springfield (Mass.) News- 
papers, who has acquired a majority 
stock in the corporation, was elected 
June 17 president and director of the 
Atlas Tack Corporation to succeed 
— E. Bentley of New Bed- 
ord. 


Vernon H. “Bing” Smith, advertising 


director of the Omaha (Neb.) World- 
Herald and its radio station KOWH, 
has been named president of the 
Omaha Advertising Club by the di- 
rectors. 

Frank Helderman, who has been as- 
sociated with the Spartanburg (S. C.) 
Herald Journal for the past 15 years 
and until recently with the composing 
room, has assumed his duties as an ad- 
vertising solicitor with the Herald- 
Journal company. 

Emma Mae Roberts, of the Phila- 
delphia Record’s promotion depart- 
ment, has changed over in a similar 
capacity to radio station WCAU. 





In the Editorial Rooms 





ARTHUR L. COLEMAN has assumed 
his duties as assistant editor of the 
San Antonio Express and Evening 
News under Editor M. M. Harris. 
Coleman, formerly an editor of Hol- 
land’s Magazine, Dallas, recently was 
discharged from the a 

William C. Worst, former managing 
editor of the Harrisburg (Pa.) Tele- 
graph, has accepted a position on the 
city desk of the Harrisburg Evening 
News. Succeeding Worst at the Tele- 
graph is A. Norman Gage, formerly 
with the Associated Press and more 
recently with Associated Advertisers. 

Larry Fanning, acting managing 
editor of the San Francisco Chronicle, 
reports several shifts in posts held by 
women members of the editorial staff. 
Marie O’Brien Walker has been moved 
from the library to the copy desk. 
Transferred from the copy desk to the 
city side as general assignment re- 
porters were Deborah Spalding, Cecilia 
Smith and Patsy Kelly—all of whom 
began their careers on the paper as 
copy girls. 

Walter Hart, editor of the Morgan- 
ton (W. Va.) Dominion News, has 
been named by Governor Neely to the 
state board of education to succeed 
L. V. Thompson, who died recently. 

Louis P. Lochner, former chief of 
the Berlin bureau of the Associated 
Press and now NBC news commenta- 
tor on the west coast, received the 
degree of Doctor of Law at the 76th 
commencement exercises of Muhlen- 
berg College, Allentown, Pa. on 
June 7. 

C. B. Yorke, ex-U.P., AP and INS, 
has been appointed assistant to the 
editorial vice-president of Time, Inc. 
Yorke formerly was assistant to the 
general manager of Fortune magazine. 

Lewis T. Jester, editor of the New- 
port News (Va.) Daily Press, started 
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IT BROKE 
THE STORY 
OF THE 
ELK HILLS 
OIL DEAL 
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Week before last, Drew Pearson’s 
“Washington Merry-Go-Round” column 
first informed the American public of 
the Navy’s remarkable lease of the Elk 
Hills, California, oil reserve. 


“The Merry-Go-Round” told how the 
deal had been railroaded through the 
Navy and the White House without con- 
sultation with Oil Co-ordinator Ickes 
or the Justice Department’s Land Divi- 
sion; how Ickes had finally smelled 
the contract out and opposed it; and 
how the Justice Department was pre- 
paring a vigorous dissent. 


Following Pearson’s disclosure, the Elk 
Hills deal was bitterly denounced in the 
Senate by Langer, of North Dakota; 
and hearings were called by the Public 
Lands Committee of the House. 


The climax was a statement by Secretary 
of the Navy Knox promising to cancel 
the Elk Hills contract. 


“The Merry-Go-Round’s” revelation is 
a new example of the column’s charac- 


teristic vigilance, accuracy and courage. 
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his thirty-first year with that institu- 
tion recently. 

Mrs. Gladys Wood, formerly Gladys 
Crowther until her marriage shortly 
after her graduation from the Uni- 
versity of Minnesota department of 
journalism two weeks ago, is the sec- 
ond girl reporter on the St. Paul Pio- 
neer Press city desk. 


Dan Herget, St. Paul Pioneer Press 
sports writer, has become a field rep- 
resentative for the Red Cross. Herget, 
declared 4-F by his draft board as the 
result of an infantile paralysis attack 
‘several years ago, joined the Red 
Cross to get overseas duty. 

Bernard J. Nilles, assistant manager 
of the Pittsburgh bureau of United 
Press for a number of years, has been 
transferred to Philadelphia and made 
chief of U.P.’s bureau there. 

Hugh Harris, assistant to the pic- 
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torial editor at the Philadelphia In- 
quirer, and Mrs. Harris announce the 
birth of a daughter. The father is 
slated to enter the Army early in July. 


Paul Anderson, of the Philadelphia 
Inquirer’s business section, has a new 
daughter, Carol Jean, born at Episco- 
pal Hospital, Philadelphia, making his 
fourth child. 

Joseph (Roundy) Coughlin, sports 
columnist of the Wisconsin State Jour- 
nal, Madison, Wis., has been appointed 
to the Wisconsin State Athletic Com- 
mission for a term ending Aug. 20, 1948. 


Miss Helen White has joined the 
staff of the San Antonio Express, suc- 
ceeding Mrs. Frances Bridges who has 
gone to California. 

Vance Griffith, former San Antonio 
newspaperman recently of Rockport, 
Tex., has rejoined the staff of the San 
Antonio Evening News. 

William Alcott, chief librarian of 
the Boston Globe, was given a sur- 
prise party at his home in Watertown, 
Mass., June 13, in honor of his 75th 
birthday. Mr. Alcott was formerly 
night city editor of the Globe. 


Eileen Cameron, 1943 graduate of 
the University of Illinois School of 
Journalism, has joined the Waynesboro 
(Va.) News-Virginian as woman’s edi- 
tor and reporter. She succeeds Mrs. 
Mabel E. Austin who is transferred to 
the advertising department. 


Martha Azer of Rock Hill, S. C., has 
joined the reportorial staff of the 
Charlotte (N. C.) News. 

Thomas O’Brien Flynn, editor of the 
Wheeling (W. Va.) Intelligencer, was 
appointed as a member of the West 
Virginia Athletic Commission by Gov- 
ernor M. M. Neely. He _ succeeds 
Douglas Freutel, telegraph editor of 
the Huntington Advertiser, effective 
July 1. 

Oscar C. Seikel has joined the news 
staff of the Easton (Pa.) Morning Free 
Press. He was at one time on the staff 
of the Pittsburgh Press and later with 
the Easton Express. 


Edwin M. Emery, recent addition to 
the “overnight” staff in the United 
Press office at San Francisco, was the 
recipient of a Ph.D. degree at the May 
graduation exercises of the University 
of California at Berkeley. Emery is a 
former instructor in journalism at the 
university. Also given cause to cele- 
brate was Arthur Whitney, the U.P.’s 
overnight manager at San Francisco, 
who became a father during the early 
morning hours of June 16, when a son 
was born to Mrs. Whitney. 


Sherman Montrose, NEA - Acme 
cameraman who saw service at Guad- 
aleanal and other South Pacific hot 
spots and more recently at Attu, is 
convalescing at his home in Mill Val- 
ley, Cal., following an operation on a 
knee injury received while in Alaska. 

Miss Mary Lu Slack, recent Uni- 
versity of Wisconsin journalism school 
graduate, has joined the city staff of 
the Mt. Clemens (Mich.) Monitor- 
Leader. 

Clarence Carpenter has been ap- 
pointed editor and Rodney Voight as- 
sistant editor of the City News Service 
of Los Angeles. 


Sanford Jarrel, formerly rewrite 
man on the New York Daily News, is 
pinch-hitting as rewrite man for City 
News Service of Los Angeles during 
vacation time. 

Mary Taylor Williams has joined the 
sports staff of the Los Angeles Daily 
News. She formerly was courthouse 
reporter for the City News Service of 
Los Angeles. 

Oscar Bond, owner and editor of the 
Stone County Enterprise at Wiggins, 
Miss., is a candidate for the Mississippi 
house of representatives in the August 
primary. 

E. E. Knauss, assistant principal of 
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Edison Junior High School, Harris- 
burg, Pa., and Walter T. Lewis, mem- 
ber of the Harrisburg Academy fac- 
ulty, began work last week in the 
editorial room of the Evening News at 
Harrisburg. 

Mr. and Mrs. Clyde E. Shue became 
the parents of their third daughter on 
Monday, June 14. Shue is sports edi- 
tor of the Harrisburg (Pa.) Evening 
News. 

Harrison Saunders, formerly of the 
Jackson (Miss.) Daily News, is in 
charge of publicity for Lester Frank- 
lin, candidate for governor of Missis- 
sippi in the Aug. 3 Democratic pri- 
mary election. 

Elmer Gaede of the St. Louis Star- 
Times sports department is now with 
the Chicago Tribune sports staff. 

Virgil Baker, night editor of the 
Bloomington (Ill.) Pantagraph, has 
taken the assistant real estate editor- 
ship of the St. Louis Post-Dispatch, 
succeeding Harold T. Fitzgerald, who 
has taken up field work with the 
American Red Cross. Warren Kiese- 
wetter is a new reporter with the Post- 
Dispatch. 

William M. Inge, recently on the 
drama staff at Stephens College, Co- 
lumbia, Mo., is now doing drama re- 
viewing and other assignments with 
the St. Louis Star-Times. 

Edward M. Thompson, manager of 
the St. Louis branch of the Office of 
War Information and former reporter 
with St. Louis papers, has been trans- 
ferred to the OWI staff in North 
Africa. 

Rufus Terral, formerly with the 
TVA information office at Knoxville, 
Tenn., is now an editorial writer with 


the St. Louis Post-Dispatch. 


Miss Lucia Geiger has been named 
to the newsroom staff of the Spartan- 
burg (S. C.) Herald-Journal to re- 
place Mrs. Dorothy Lloyd who re- 
signed to join her nusband who is at 
Camp Wolters, Texas. 

James Brown, a recent graduate of 
St. Edwards University, Austin, Tex., 
has joined the editorial staff of the 
Jackson (Mich.) Citizen Patriot. 


Granville Price, assistant professor 
of journalism at the University of 
Texas and former staff member of the 
Galveston News, is filling in on the 
News city desk for the first part of the 
suramer. 

Betty Whitcombe, Texas State Col- 
lege for Women photographic student, 
has taken over the staff photographer’s 
post for the Galveston News and 
Tribune. 


Al H. Wynkoop, city editor of the 
Lebanon (Ind.) Daily Reporter for 20 
years, has resigned to become public 
relations director of the U. S. Machine 
Corporation at Lebanon. William H. 
McGrew of the Peru (Ind.) Daily 
Tribune staff has replaced Wynkoop 
as city editor of the Reporter. He 
previously served in editorial or ad- 
vertising capacities with the Chicago 
Daily News, Chicago Journal of Com- 
merce, Milwaukee Journal and Wabash 
(Ind.) Plain Dealer. 


Richard S. Milstein has joined the 
suburban staff of the Springfieid 
(Mass.) Union. Andrew J. Campion, 
Jr., has left the suburban staff of the 
Daily News. 

Tom Mahoney, assistant manager of 
the General Electric news bureau at 
Schenectady, N. Y., has resigned to 
join the overseas branch of the Office 
of War Information in New York City. 

J. Norman McKenzie. formerly of 
the Washington (D. C.) Times-Herald, 
has joined the promotion department 
of the Philadelphia Record as a copy- 
writer. 

Jack Joyner, Knoxville (Tenn.) 
Journal reporter, will leave June 21 
for Jacksonville, Fla., to assume new 
duties with the OWI. 


R. Alton Jackson, former city edito; 
of the Winston-Salem (N. C.) Twin 
City Sentinel, is now connected with 
the office of public information of the 
American Red Cross at Allied Force 
Headquarters, North Africa, serving 
under Martin Codel, publisher 9 
Broadcasting Magazine, Washington, 
Jackson joined the Red Cross for over. 
seas service in April and was assigned 
to the Office of Public Information on 
arrival in North Africa. 

Henry L. Green, formerly on the 
staffs of the Easton (Pa.) Morning 
Free Press and the Athol (Mass) 
Daily News, has joined the New Lon. 
don (Conn.) Day. 








With the Colors 


LT. COMM. G. ADAMS HOWARD, a 

director of the Washington Evening 
Star Publishing Co., who left the Star’s 
staff to report for active duty more 
than one year ago, has ended a fur- 
leugh in the Capital and will report 
on the West Coast for orders. 


George Morgenstern, former Chi- 
cago Tribune reporter, has been com- 
missioned a captain in the U. S. Ma- 
rine corps public relations division. 
He is temporarily stationed in Wash- 
ington, D. C., undergoing instructions 
for foreign duty. 


Paul C. Smith, former editor of the 
San Francisco Chronicle and one-time 
press officer in the U. S. Navy public 
relations division, who resigned to en- 
list as a private in the U. S. Marines, 
is now attending officers’ candidate 
class at Quantico, Va. 

Lt. Comm. Marvin McCarthy, for- 
mer Chicago Times managing editor, 
now press officer in U. S. Navy public 
relations, and Lt. Col. George Van Der 
Hoen, assistant director of Marine 
Corps public relations, represented the 
Navy and Marines respectively at the 
National Editorial Association war 
conference in Cincinnati last week- 
end. 


Jack Motley, former editor of the} 
Pottstown (Pa.) Mercury, has been} @ 
commissioned a lieutenant in the U. $. 
Navy. He leaves a post as public rela- 
tions man with the Brewster Aero- 
nautical Corporation. 

Second Lieut. Robert N. Butler of 
the Army Air Force, formerly with 
the Columbus bureau of INS and the 
Bowling Green (O.) Sentinel-Trib- 
une, was graduated from the navigator 
school at Hondo Field, Tex., and has 
been ordered to Greenville, S. C. 


William Grover, of the Philadelphia 
Inquirer city room, has been commis- 
sioned a lieutenant (j.g.) in the U.S. 
Naval Reserve. 

Roxane Whittier Pollock, of the 
Philadelphia Record editorial family, 
has landed in the South Pacific and is 
a staff assistant in charge of morale 
work and entertainment for the troops. 


Arnold Niemeyer, St. Paul Pioneer 
Press and Dispatch circulation, joined 
the Navy as petty officer 2d class. He 
is stationed in Minneapolis on recruit- 
ing duty. 

Capt. William McCahill, USMC, for- 
mer Associated Press man in Milwav- 
kee, has been named public relations 
officer at the Marine Corps base at Sat 
Diego, Cal. He has been stationed 
the public relations office in Washing- 
ton, D. C. 

Thomas Barkman, sports editor: o 
the Fond du Lac (Wis.) Daily Com- 
monwealth-Reporter, is reporting fot 
active duty in the Army June 28. 

J. Crosier Schaefer, Philadelphis 
Record general assignment, and Wil- 
liam Asprey, district reporter, aft 
wearing U. S. Signal Corps uniforms. 

Russell Salmon, star cameramaf 
with the Philadelphia Inquirer, has 
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gone into the Army’s photo corps and 
now is in training on Long Island. 

Jimmy Thompson, of the Philadel- 
phia Inquirer's classified ad depart- 
ment, has joined up with the Coast 
Guard Volunteer Port Security Force. 
John Farson has entered the Army 
via New Cumberland induction center. 

Pat Brogan, former sports writer for 
the old Buffalo Times, is editing a 
newspaper with the armored troops of 
the U. S. Fifth Army in North Africa, 
called Hell on Wheels. 


Joe W. Phillips, former reporter- 
photographer on the Topeka (Kan.) 
State Journal, has been classified a 
pilot in the Army Air Forces after 
a series of tests at San Antonio. 

Ed Radenzel, formerly on the staff 
of the San Francisco Chronicle’s “This 
World,” and more recently on the pa- 
.per’s war desk and in charge of the 
Sunday “map program” over station 
KGO, has been inducted into the 
Army and has reported to Monterey, 
Cal., for preliminary training. 

Corp. Durbin “Jack” Horner, former 
Sunday magazine editor of the New 
York Daily Mirror, has been promoted 
to sergeant and transferred from the 
New York office of Yank, where he 
was the cable editor, to the London 
edition of Yank. 

Al Hirschberg, who succeeded Bill 
Cunningham as sports columnist for 
the Boston Post when Cunningham 
transferred to the Boston Herald, has 
been commissioned a lieutenant (j.g.) 
in the Navy and is awaiting a call to 
active duty. 


Sgt. John M. Anspacher, former 
night press representative for WOR, 
New York, has just been commissioned 
a lieutenant in North Africa. He was 
drafted into the Army last June as a 
private and was among the first to see 
action in North Africa during the ini- 
tial invasion. He is attached to the 
Psychological Warfare Branch some- 
where in North Africa. 


Walter L. Burroughs, former Pacific 
Coast manager for H. W. Kastor & 
Sons and more recently civilian ex- 
ecutive assistant of industrial relations 
for the San Francisco Ordnance Dis- 
trict, has been commissioned a major 
in Ordnance, U. S. Army. 


Capt. Miles Werner, former member 
of the San Francisco Chronicle edi- 
torial staff who entered the Army Air 
Corps many months prior to Pearl 
Harbor and who has been reported 
missing in action in the Alaskan the- 
ater since May 7 of this year, has been 
posthumously awarded the Distin- 
guished Flying Cross. 

Graduated from the Naval School of 
Photography, Elwood P. Smith, for- 
mer photographer for the Philadelphia 
Daily News, has been promoted to pri- 
vate first class. He received his basic 
training at the Marine Training Base, 
Parris Island. 


Norman Jacoby, police reporter for 
the City News Service of Los Angeles, 
has been inducted into the Army. 


Jimmy Way, circulation manager of 
the San Pedro (Cal.) News-Pilot, has 
joined the Merchant Marine. Oliver 
Thayer has taken his place at the 
News-Pilot. 


Fred Beers, city editor of the Perry 
(Okla.) Daily Journal, has been in- 
ducted into the U. S. Army. 

David P. Johnson, former city editor 
of the Vinita (Okla.) Daily Journal 
and the Stillwater (Okla.) Daily 
News, has been commissioned an en- 
sign in the Navy. 

Blanton Dye, formerly with the 
Clarksdale (Miss.) Press, is now in the 
Navy stationed at Millington, Tenn., 





and connected with the public rela- 
tions office. 

Lieut. Vance Perry has been as- 
signed as assistant public relations 
officer at Mather Field, Sacramento, 
Cal. Perry formerly was a reporter 
for the San Jose (Cal.) Mercury- 
Herald. 


John Hutchison, former reporter on 
the Memphis (Tenn.) Commercial Ap- 
peal, who was placed in charge of a 
group of newspapers and magazine 
correspondents in North Africa when 
the invasion started, has been pro- 
moted to major. 

Early Maxwell, former promotions 
editor of the Memphis (Tenn.) Com- 
mercial Appeal, has been promoted 
from private to staff sergeant at Fort 
Oglethorpe. Only one other man in 
the history of the post has skipped 
three grades in a single promotion. 

Delk Simpson, former photographer 
for Richmond Newspapers, Inc., has 
been promoted to the rank of captain 
at the Army Air Forces Technical 
Training Command at Greensboro, 
N. C., where he is serving as acting 
assistant inspector-general and aide- 
de-camp to Brigadier General Junius 
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W. Jones, the commanding general. 

Major Hugh H. Soper, co-publisher 
and peacetime editor of the Steele 
County Photo News, Owatonna, Minn., 
and executive officer of the 12th Air 
Depot Group, Army Air Forces, is now 
serving in the Southwest Pacific area. 

Jack R. Laws, former Charlotte 
(N. C.) News employe, has returned 
to Charlotte for a 30-day visit prior to 
entering naval flight training. He has 
been on active sea duty for several 
months and wears three service rib- 
bons, 

Homer K. Luttringer, for five years 
reporter and rewrite man on the 
Harrisburg (Pa.) Evening News, was 
sworn in last week as a Navy Volun- 
teer. 

Corp. Clarence C. Smith, formerly 
of the Harrisburg (Pa.) Evening News, 
was promoted last week to the rank 
of technician fourth grade. At the 
time of his promotion, he was spend- 
ing a 15-day furlough from Fort Sill, 
Okla., at his home near Gettysburg, 
Pa. 


Oswald B. Anderson, former farm 
editor of the Beloit (Wis.) Daily News, 
has been commissioned a lieutenant 


(j.g.) in the Naval Reserve and is now 
stationed at Dallas, Tex. 


Tutt S. Bradford, advertising solici- 
tor for the Spartanburg (S. C.) Her. 
ald-Journal, has reported for service 
in the Army at Savannah, Ga. 

Guy (Buck) Vaughan, Jr., national 
advertising manager of the Spartan. 
burg (S. C.) Herald-Journal for the 
past eight years, is in service. 

Ralph Wingo, composing room fore. 
man of the Spartanburg (S. C.) Her. 
ald-Journal and an employe of the 
newspapers since a student in gram. 
mar school, has reported to the Army 
and is stationed in Mississippi. 

R. I. Thackrey, head of the Depart- 
ment of Journalism and Printing at 
Kansas State College, Manhattan, 
since 1940, has been granted a leave 
of absence to enter naval service, 
Thackrey, commissioned a lieutenant 
(s.g.) in the Navy, is in training at 
Quonset Point, R. I. Thackrey was 
on the journalism staff of the Uni- 
versity of Minnesota for three years, 
and previously worked with the Asso- 
ciated Press two years, the Memphis 
Press-Scimitar, the Wichita Eagle and 
the Omaha World-Herald. 
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THE MAGNA CHARTA OF THE U. S. MERCHANT MARINE 


From the Merchant Marine Act of 1936, as amended: “It is necessary for the national defense 
and development of its foreign and domestic commerce that the United States shall have a 
merchant marine (a) sufficient to carry its domestic waterborne commerce and a substantial 
portion of the waterborne export and import foreign commerce of the United States, and to 
provide shipping service on all routes essential for maintaining the flow of such domestic and 
foreign waterborne commerce at all times, (b) capable of serving as a naval and military 


auxiliary in time of war or national emergency, (c) owned and operated under the United States flag by citizens of the United 
States insofar as may be practicable, and (d) composed of the best-equipped, safest, and most suitable types of vessels, con- 
structed in the United States and manned with a trained and efficient citizen personnel. It is hereby declared to be the policy 
of the United States to foster the development and encourage the maintenance of such a merchant marine.” (Public Act 835) 


The 


Great numbers of fighting men and 
enormous quantities of war materials 
are being carried by American ships 
to battle-fronts all over the world. 
But there’s another kind of intangi- 
ble cargo found in every vessel... a 
cargo which can’t be seen. It’s the 
skill, experience and vision of those 
who, under the American system of 
private enterprise, build, own and 
operate the ship. 

Thanks to the Merchant Marine 
Act of 1936 and its provision to re- 
build a great merchant fleet “owned 
and operated under the United States 
flag by citizens of the United States 
...” America today has the experi- 

,enced, skilled men to battle the 
biggest shipping job in world history. 


4. { . 4, 





cargo nobody sees 


The growing offensive strength of 
the United Nations everywhere is 
dramatic proof of the amazing re- 
habilitation of the United States 
merchant marine. This revival of a 
great American tradition has been 
accomplished in seven short years 
and in the American way —paced by 
the courage and enterprise of private 
business working closely with en- 
lightened government. 

American Export Lines has been 
in the thick of this gigantic under- 
taking, using priceless experience 


American Exp 


orf Lines 


256 BROADWAY, NEW YORK CITY 


gained in nearly a quarter-century 
of peacetime operation to lands on 
the Atlantic and Indian Oceans, 
along the busy Mediterranean and 


Black Seas. 


Faster ships—better service—reg- 
ular schedules, regularly maintained. 
These are some of the contributions 
made by American Export Lines to 
pre-war international trade. Thanks 
to the know-how and efficiency 
gained in peacetime, this company 
is able to do its part on today’s 
Battle-front of the Seven Seas. 





f 


American Export Airlines flying boats, too, shorten supply lines to our fighting fronts. 
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NEA Emphasizes 
Hometown Papers 


continued from page 12 





birth of faith in the system of free en- 
terprise. The greatest drawback to 
prosperity in the post-war era is the 
uncertainty of government’s real at- 
titude toward private enterprise.” 


Advocating “incentive pricing” 
rather than government subsidies, 
Frederick Lazarus, Jr., Columbus 


merchant, and chairman of the Amer- 
ican Retail Federation, spoke in op- 
position to the proposed system of 
subsidies for rolling back prices. He 
said the first subsidy on butter might 
save the average citizen 55 or 65 cents 
a year, but would cost millions for 
administration and redoubled taxes to 
pay for the subsidy. 
Educate National Advertisers 

The membership came to grips with 
its collective problem of making the 
small town paper a more attractive 
medium for national advertisers at the 
Saturday morning session. Under the 
chairmanship of C. W. Brown, Ocon- 
omowoc (Wis.) Enterprise, the adver- 
tising roundtable included a frank dis- 
cussion of the shortcomings of week- 
lies and small dailies in educating the 
national advertiser on the value of 
their medium in relation to cost. 

William Fricke of the American 
Association of Advertising Agencies 
told NEA members that the one order- 
one check system is not the complete 
answer to the problem. “Advertisers 
are willing to pay a high milline rate 
if your medium is of a high-value,” 
he said. Based on suggestions from 
agency media men, Mr. Fricke offered 
the following suggested program: 

(1) Undertake sound research on 
the readership of the “hometown” 
newspaper; (2) demonstrate the im- 
portance of the hometown market; 
(3) develop merchandising service; 
(4) furnish accurate circulation fig- 
ures, preferably ABC or sworn state- 
ments and not rely on “pass along” 
circulation figures, indicating the ap- 
parent widespread reading of such 
papers; (5) eliminate the wide dis- 
parity in rates between papers in the 
same category; (6) quote rates on a 
per line basis, rather than in terms 
of inches; (7) distribute promotional 
information about the non-metropoii- 
tan press in the trade press or by 
direct mail to agencies. 

Presentation on Hometown Papers 

L. A. Rossman, Grand Rapids 
(Minn.) Herald-Review, presented an 
eloquent and sound story on the 
hometown newspaper. His presenta- 
tion pointed out that hometown news- 
papers serve over half of the people 
of U. S. who live in rural areas and 
in towns of less than 10,000 population. 
“This half of the population of the 
nation, which can be adequately 
reached only through the community 
press, represents a vast and stable 
purchasing power,” said Mr. Rossman. 
The community press permits the ad- 
vertiser to fashion a program to fit 
the diversified conditions of the nation, 
he pointed out. Rural communities 
represent the dominating force in 
American public sentiment, he added. 

Don Eck, NEA manager, outlined 
the progress of Newspaper Advertising 
Service, Inc., stating that the central 
clearing house plan is a direct result 
of close cooperation between state as- 
sociations and NEA, under the one 
order-one check system. He declared 
that NAS, through its servicing of 
CABI advertising account, has dem- 
onstrated its ability to be of greater 
service in the national field. 

Carl Gazley, Audit Bureau of Cir- 
culations, led a discussion on the 


value of ABC membership to weeklies, 
both as a step toward getting national 
advertising and as a means of main- 
taining circulation on a_ profitable 
basis. 

Retail Linage Opportunities 

Ray Cupler, sales manager, Meyer- 
Both Company, warned publishers that 
the whole technique of retail advertis- 
ing is changing under the impact of 
war, asserting that informational copy 
is needed in place of price appeal if 
retailers hope to stay in business. He 
said merchants must ve alert to new 
products and substitutes for those 
which have disappeared for the dura- 
tion. There are plenty of opportuni- 
ties to develop retail linage, if the 
newspaper and merchant are on their 
toes, he said. 

Among the greetings received was a 
special broadcast to NEA members by 
Gerald Barry, editor of the London 
News Chronicle, arranged through the 
British Broadcasting Corporation and 
Station WLW in Cincinnati. 


William L. Daley, NEA Washington 
representative, discussed the Wasli- 
ington scene as it relates to newspa- 
pers. He charged that many govern- 
ment war agencies have failed to con- 
sult with newspaper organizations in 
connection with regulations vita!ly af- 
fecting the press. He paid tribute to 
the cooperation extended by tre Office 
of Censorship, the Printing and Pub- 
lishing Division of WPB and to the 
Office of Defense Transportation, but 
strongly intimated that other federal 
bureaus lack this helpful spirit. 

Charles Allen Speaks 

Among the representatives of gov- 
ernment agencies who addressed the 
NEA conference was Charles L. Allen, 
chief of the Rural Press Section of 
OWI and editor of the National Pub- 
lisher. Mr. Allen told of the difficul- 
ties encountered in preparing a suit- 
able weekly budget of news for small 
papers, pointing out that great strides 
have been made in reducing the 


amount of publicity material being 
released to newspapers. 
Military speakers were Lt. Col. 


Guiton Morgan, Cleveland, War Man- 
power Commission, who gave a realis- 
tic picture of what newspapers are 
facing from the standpoint of man- 
power shortages; Maj. North Callahan. 
executive officer, recruiting publicity 
bureau, U. S. Army; and Col. R. 
Ernest Dupuy, chief, news division of 
the War Department. 

Both Major Callahan and Col. 
Dupuy praised newspapers, large and 
small, for the job they are doing in 
bringing to the home communities the 
news about the men and women in 
service. The latter warned NEA mem- 
bers of the danger of too much optim- 
ism in editorials on the war. He cau- 
tioned publishers not to raise false 
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hopes in the minds of the public as to 
an early conclusion of hostilities. 

Col. Dupuy’s warning came as a 
result of a cross-section poll taken at 
the conference as to when the War 
would end. Out of 125 members polled, 
21 expressed the opinion that the 
European phase of the war would be 
over this year. with 88 voting it would 
end by 1944. The Asiatic war should be 
over by 1945. according to 60 members, 
with 19 indicating next year and bal- 
lance divided as to 1946, ’47 and ’48. 

Newspaper Awards 

Awards to winnine newspapers in 
the National Better Newspaper Con- 
tests. were made June 18 at the open- 
ing banquet of the Conference. Pres- 
entation of wards was made by Floyd 
J. Miller. Royal Ook (Mich.) Trib- 
une, chairman of the contest com- 
mittee. 

Following are the winners: 

HERRICK AWARD 

(For Buritptnc Morace 1n Wartime) 

First Prize: Wadsworth (O.) Banner-Press; 
Second Prize: Anderson (S. C.) Mail & Inde- 
pendent; Third Prize: Stanton (Ia.) Zephyr. 

GENERAL EXCELLENCE 
WEEKLy Drvis'on (Unper 1,000) 

First Prize: Brighton (Mich.) Argus; Sec- 
ond Prize: Heron Lake (Minn.) News; Third 
Prize: St. Johnsville (N. Y.) Enterprise and 
News. 

GENERAL EXCELLENCE 
WEEKLY Iirviston (Over 1,000) 

First Prize: Sussex (N. J.) Independent; 
Second Prize: Brevard (N. C.) Transylvania 
Times; Third Prize: Lake Mills (1a.) Graphic. 

GENERAL EXCELLENCE 
Dairy Diviston (Over 3,500) 

First Prize: Hastings (Neb.) Daily Tribune; 
Second Prize: Morristown (N. J.) Daily Rec- 
ord; Third Prize: Grand Junction (Colo.) 
Daily Sentinel. 

Datty Division (Unper 3,500) 
First Prize: Bemidji (Minn.) Daily Pioneer. 
COMMUNITY SERVICE 
WEEKLY Division 

First Prize: Elkin (N. C.) Tribune; Second 
Prize: Mesa (Ariz.) Journal Tribune; Third 
Prize: Columbia (Miss.) Columbian Progress. 





COMMUNITY SERVICE 
Darty Division 
First Prize: Inglewood (Cal.) Daily New 
Second Prize: Woodstock (Ill.) Daily 5,1 
tinel; Third Prize: Anderson (S. C.) Ing, 
pendent & Daily Herald. 


EDITORIAL PAGE 

First Prize: Harlan (Ky.) Daily Enterpriy 
Second Prize: Cranston (R. I.) Herald; Thing 
Prize: Fairfield (Conn.) News. 


SPECIAL EDITION 
WEEKLY Division 
First Prize: Broken Bow (Neb.) Cust 
County Chief; Second Prize: Ripley (O.) By 
Third Prize: Oak Park (Ill.) Oak Leaves, | 


SPECIAL EDITION 
Dairy Division 
First Prize: Salinas (Cal.) Californias 
Second Prize: Monett (Mo.) Times; Third 
Prize: Seymour (Ind.) Daily Tribune, 
NEWSPAPER PRODUCTION 
WEEKLY Division 
First Prize: Kirkland (Wash.) East Sijs 
Journal; Second Prize: Carmi (11l.) Demoeny 
Tribune; Third Prize: Lake Mills () 
Graphic. 
NEWSPAPER PRODUCTION 
Daity Division 
First Prize: Alhambra (Cal.) Post-Advo 
cate; Second Prize: Rochester (Minn.) Poy. 
Tribune; Third Prize: Grand Junction (Col 
Daily Sentinel. 
BEST USE OF ILLUSTRATIVE 
MATERIAL 
For WEEKLY NEWSPAPERS 
First Prize: Mesa (Ariz.) Journal-Tribuy 
Second Prize: Scarsdale (N. Y.) Inquire 
Third Prize: Crystal Lake (Ill.) Herald, 
JOB PRINTING EXHIBIT 
First Prize: Gainesville (Ga.) News; Second 
Prize: Peterborough (N. H.) Transcript Prin 
ing Company. 
GENERAL EXCELLENCE IN 
TYPOGRAPHY 
First Prize: Rochester (Minn.) Post-Bulld 
tin (Daily); Second Prize: Ida Grove (la 
Pioneer-Record (Weekly); Third Prize: Scan 
dale (N. Y.) Inquirer (Weekly). 
CIRCULATION PROMOTION 
First Prize: Anderson (S. C.) Independent 
& Daily Mail; Second Prize: Welles 
(Mass.) Townsman. 
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Reiterating a rate policy 


Trade Named Products 


Any trade-marked product, wherever 
produced and however distributed, is 
in our rule and practice considered 


D. Raymond Davis, Advtg. Dir. 





National Advertising 


and will be so regarded 
in determining rates 


PORTLAND, MAINE 


Press-Herald-Express 
and 


Sunday Telegram 
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* “Circulation up 74%...now over half a million 
... from 22nd to 5th place in advertising revenue 





1939 


among general magazines... all in six short years.” A 
phenomenon? No, a natural. Newsweek was born and grew 
to a giant at a time when news became more important to 
Americans than ever before. It did it by giving people something they 
didn’t have and needed...a news magazine that doesn’t fool with the 
facts. A completely fair and objective handling of news, issues, men... not news 
warmed over but news-significance, news-meaning. It gives them important 
innovations in journalism... the “Periscope,” forecasting the future, with 
88% accuracy...’ Postwar Horizons,” a unique department clarifying our 
world of tomorrow...Signed Opinions by men of authority... Lindley 
on Washington... Admiral Pratt on the “War Front”... Moley on National 
Affairs... Robey on Economics, Finance, Business. It fills a need for 
forward-thinking Americans. That’s the simple reason why Newsweek 
came from scratch to the top in almost nothing flat! 


1938 












a A WELL-INFORMED PUBLIC is AMERICA’S GREATEST SECURITY 
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Murray, Eubanks, 
Rodgers Renamed 
To Head Guild 


Incumbents Nominated 
Without Opposition . . 
Retain Posts Till 1945 


Milton M. Murray, president; Sam 
B. Eubanks, executive vice-president, 
and William W. Rodgers, secretary- 
treasurer, were renamed last week 








Sam B. Eubanks 


without opposition to head the Amer- 
ican Newspaper Guild for another two 
years. 

The three have held office since 
November 1, 1941, when they were 
elected in the CIO union’s first na- 
tional membership referendum. They 
will continue in their jobs until] No- 
vember, 1945. 

The guild, which wound up its 10th 
annual convention in Boston last 
week, selected Milwaukee as the 
1944 convention city. 

President Murray is assistant city 
editor of the Detroit Times. Active 
in CIO affairs, he is a member of War 
Labor Board panels, the WLB news- 
paper advisory panel, is an unpaid 
consultant to the Treasury Depart- 
ment’s War Savings staff and is a 
member of the War Production 
Board’s labor advisory committee for 
the printing and publishing industry. 

Active in CIO Affairs 


Before his election to the ANG pres- 
idency, he was twice president of the 
Detroit guild. As ANG head, he re- 
ceives no salary. 

Eubanks, a salaried officer, is an al- 
ternate CIO member of the WEB’s 
newspaper industry advisory panel, 
and was guild delegate to the 1941 
and 1942 CIO conventions. He is a 
member of the national board of the 
Workers Defense League. 

Previous to his election to ANG of- 
fice, he was active in the San Fran- 
cisco-Oakland guild, on the Oakland 
Post-Inquirer unit and the Northern 
California District Guild Council. 

Rodgers, another salaried officer, be- 
fore being elected to the union’s sec- 
retary-treasurer post, was for 20 years 
on the staff of the Scripps-Howard 
Newspaper Information Service, now 
suspended. He covered the labor and 
social security beat in Washington. 

President of the Washington guild 
for three terms and delegate at three 
ANG conventions, he is now a mem- 
ber of the National CIO Committee 
directing labor shortwave broadcasts 
to Europe. 

Delegates also nominated five re- 
gional vice-presidents and five vice- 
presidents-at-large, who, with the 
three national officers, make up the 
13-man International Executive Board, 
guild governing body. A membership 
referendum later in the year will 
select the 10 vice-presidents. 

Nominated for regional vice-pres- 
idents were: 

Region 1 (New England-Canada)— 
George A. Harris, president of the 
Boston guild. He is unopposed and 
is automatically elected. 


Milton Murray 


Region 2 (South)—W. A. Copeland, 
treasurer of the Memphis guild. He 
also is unopposed. 

Region 3 (West)—Kenneth Crouse, 
Twin-Cities guild, telegraph editor of 
the St. Paul (Minn.) Pioneer Dis- 
patch. Unopposed. 

Region 4 (Pacific Coast)—William 
B. Schulze, Seattle Post-Intelligencer. 
George Hutchinson, Los Angeles guild. 

Region 5 (East)—Walter Engels, 
New York Daily News photographer, 
incumbent, and John McManus, pres- 
ident of the New York guild, and mo- 
tion picture critic of PM. 

The following were nominated for 
vice-presidents-at-large, of which five 
will be elected: Joseph Walsh, Wilkes- 
Barre, Pa.; William J. Farson, Phila- 
delphia; Floyd Healey, San Francisco; 
Gordon H. Cole, Washington; Milton 
J. Lapine, Cleveland; Stephen Mur- 
dock, San Jose, Cal.; Al Jackson, 
Chicago, and William E. Cain, Jr., 
Newark, N. J. 

The election will be conducted by 
the following bi-partisan committee, 
as required by the guild constitution: 
K. M. Martin, Gerald Hazey, Gladys 
Bentley and Chan Norris. 

Delegates accepted unanimously a 
report which recommended that the 
ANG set up a full-time organizer to 
organize the wire services. 

However, they turned down a pro- 
posal that constitutional authority be 
given the IEB to fix a uniform dues 
rate for wire services members, “to 
collect such dues directly and to re- 
bate to locals maintaining organized 
wire service units, such units as may 
not be required to maintain the ANG 
wire service division, and to relieve 
the local of all per capita and national 
assessment obligations for wire ser- 
vice members.” 


ON NO-RETURN BASIS 


Two daily newspapers in Essex 
County, Mass., the Salem Evening 
News and the Beverly Evening Times, 
have announced that they will go on 
a no-return basis effective July 1. 





War-time workers, at high pay, with 

an assurance of peace-time jobs, are 

rightfully proud of their area, be- 

cause: 

e The entire diversified market is 
geared for Victory. 

e Big wages are paid for the BIG 
kinds of highly specialized work. 

e@ Bayonne is rapidly coming to be 
“tops” in the New Jersey Indus- 
trial picture. 
Bayonne is far OVER its quota in 
Bond-Buying. 

@ Giant shipyards . . . Government 
projects—but the kind that STAY 
PUT. 


The Bayonne Times is a logical pace- 
setter for a pace-setting community. 
Its advertising columns PROVE 
Bayonne can't be sold from the 


outside. 

THE 
BAYONNE TIMES 
Bayonne, New Jersey 
Bogner & Martin 
National Representatives 
295 Madison Avenue, New York, N. Y. 
540 N. Michigan Ave., Chicago, Ill. 
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To “Win the War 
and Write the Peace” 


BYERY day's headlines emphasize how 


powerful a weapon is America’s food. 


In the face of this, how can the nation be 
sure that its precious food supplies are used to 
the full limit of their effectiveness—to ‘“‘win 


the war and write the peace’? 


On the homefront, efficient distribution is 
the surest guarantee—for efficient distribution 
means more food, better food, lower prices, 
and important savings of manpower and 


transportation facilities. 


By speeding perishables from farm to din- 
ner table, efficient distribution cuts down the 
loss from damage and spoilage, and thus gets 
more actual food into the hands of consumers. 
It delivers foods so quickly that they have lit- 
tle chance to lose their nutritional values. By 
eliminating unnecessary in-between handling 
costs and expenses, food prices are kept down. 
Efficient distribution is helping millions of 
working men and women.to get the food that 
will strengthen them to do better work on their 
war jobs. At the same time, it is making possi- 
ble substantial savings of manpower, trans- 
portation, gasoline, oil, rubber—releasing 
them to produce and distribute other war 


essentials. 


That is why the men and women of A & P 
are proud of their part in helping to feed 
America .. . proud that they are doing the 


nation’s most efficient job of food distribution. 


A & P FOOD STORES 
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% This message is appearing in national magazines and newspapers in the public interest and as an aid to all operators of commercial motor vehicles 


If you are 38 








THERE'S AN IMPORTANT JOB FOR YOU IN 


MOTOR TRANSPORT 


% AND YOU’RE NOT DOING 
ESSENTIAL WAR WORK. 


If you are 38 or over and are free to change 
from the work you are now doing... 


There’s an important job for you in 
Motor Transport! 


And Motor Transport, the moving of freight and 
express over our highways, is a good line of work 
to be in. ..in both war-time and peace-time. 


IT'S GOOD IN WAR-TIME BECAUSE . 


It is giving indispensable service to the war 
effort, helping to connect the factories of America 
into a single, gigantic production unit. It takes on 
the emergency jobs that no other method can 
handle. It supplements the railroads, shiplines and 
airlines, letting them do their jobs more efficient- 
ly. It produces more results, in relation to the 
critical materials used in its equipment, than any 
other transport agency. It helps to keep our war 
workers fed, clothed and equipped for work. 


IN PEACE-TIME, MOTOR TRANSPORT IS A GOOD LINE OF WORK TO BE IN BECAUSE... 


It is essential to our daily life; for example, it 
carries two-thirds of our meat, over half of our 
fruits and vegetables, over three-fourths of our 
dairy products. It is the sole freight transporta- 
tion available to 54,000 American communities. It 
is a substantial business, with a total investment of 
over $5,000,000,000. It is a fast-growing business, 
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with a faster rate of gain over the past 25 years 
than any other commodity-transport method. 


Those are just a few of the high points as to why 
Motor Transport is a good industry to be in. 


But let’s get still closer to you. Why should you 
want to work in Motor Transport? 


First of all, the pay is good. The work is steady. 
Working conditions are good, too. There’s an inter- 
esting variety of jobs available to fit your experi- 
ence or ability ... dispatchers, highway drivers, 
city drivers, rate clerks, mechanics, dock men. 
There is an almost limitless number of fields in 
which Motor Transport works; it serves virtually 
every type of business. 


Even more important ... and looking to your 
future ... during the changeover to civilian activ- 
ity, Motor Transport work will go right on. In 
fact, it will likely expand even faster than it ever 
has in the past. 


That’s another mighty good reason for getting 
into Motor Transport now. 


HERE’S WHAT YOU DO 


If you want an important place in this big, essential, fast-growing industry, get in touch with one of these: 
Your State Trucking Association . . . One of your local trucking companies .. . Your U. S. Employment 
Service office . . . Any Fruehauf Branch or Distributor. 


FRUEHAUF TRAILER COMPANY - DETROIT, MICHIGAN 


MEMBER AUTOMOTIVE COUNCIL FOR WAR PRODUCTION 


7 * * 


* * * 
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Cassidy Book as Serial 
AP FEATURES announced this week 

Henry Cassidy’s best-seller, “Mos- 
cow Dateline,” will be available for 
newspaper serialization on Aug. 2. 
Cassidy’s book tells the story of the 
Russian war to date and gives inside 
stories of the historic Stalin confer- 
ences with Winston Churchill and 
Wendell Willkie. 

Cassidy, AP’s chief of bureau in 
Moscow, made history himself when 
Stalin wrote to him personally urg- 
ing a second front. He has been as- 
signed to the Russian capital for 
two years. Before that he was with 
the AP in the U. S. and in 1936 he 
was assigned to Paris. He covered 
the Spanish war, the fall of France and 
then went to Berlin by troop train. 
From Berlin he flew to Moscow just 
in time to see the Nazis attack 
Russia. 

He is due to return to Moscow 
shortly after a leave of several weeks 
in. this country. 


Comic Mag Study Out 


COMIC magazines appear to have an 

almost universal appeal to children 
of all ages and both sexes regardless 
of 1.Q. or cultural background. The 
evident absorption with which mil- 
lions of children follow the comics has 
challenged parents, teachers, and li- 
brarians to acquaint themselves more 
fully with what lies between the 
covers of these magazines and to un- 
derstand their appeal. 

Those are some conclusions made 
public this week by the Children’s 
Book Committee of the Child Study 
Association, whose survey, “Looking 
at the Comics,” has just been released 
in the current issue of Child Study. 


Concerning crime as it appears in 
the comics, the report states “chil- 
dren are fascinated by tales of wrong- 
doing and evil. The avenging of 
wrongs, and the punishment of evil- 
doers, is a child’s own fantasy pat- 
tern, and such themes run through 
much of their literature as well as 
their play.” 


Ripley Plans Contest 


ROBERT L. RIPLEY, Kine FEATuREs 

SywoicaTe’s “Believe It Or Not” car- 
toonist, is starting a contest among 
the men in the armed services next 
month. The idea is to get the best 
oddity out of the war. The soldiers, 
sailors, marines and Coast Guardsmen 
will be kept in touch with the contest 
through the camp newspapers, for 
which Ripley will draw a special panel 
once a week. 


This will be separate from his daily 


King panel. The men in the services 
will be asked to contribute and there 
will be a prize for each one used and 
a grand prize awarded after the con- 
test ends—Armistice Day. 


CT-NYNS Has New Astrologist 
MARION MEYER DREW replaces 


Wynn as the “Horoscope” feature 
writer for the Cutcaco Triune-New 
York News Sywnoicate starting with 
the release of July 1, Arthur W. Craw- 
ford, general manager of the syndi- 
cate, has announced. Member of the 
American Academy of Astrologians, 
Mrs. Drew is one of the founders of 
the Astrologers’ Guild of New York. 
She has had wide and varied experi- 
ence as a writer and lecturer and is 
known both in this country and 
abroad as among the foremost modern 
group of astrologers. 

The syndicate has released a new 
one-column panel feature, “Oh Yeah!” 
in which statements of Axis leaders 


are refuted by later developments. It 
is drawn by R. Mason, Chicago Trib- 
une cartoonist, and appears seven days 
a week. 


Nicholas Afonsky Dies 


NICHOLAS AFONSKY, who drew the 

Sunday comic page, “Little Annie 
Rooney,” for King Features Synpi- 
caTE, died June 16 in New York at 
the age of 51. Afonsky, a veteran of 
the drawing board, was born in Rus- 
sia and emigrated to the U. S. in 
1923. He joined King in 1931. 


Before joining King, Afonsky 
worked, for Judge magazine, the 
WHEELER - NICHOLSON SYNDICATE, for 


three years was on the editorial page 
of the New York Daily Mirror, drew 
for the McCiture Newsparer Synpi- 
caATE, the New York Evening Graphic 
and the Georce MatrHew ApamMs Syn- 
DICATE. He leaves a daughter, Anas- 
tasia. 


King Gets New Jap Story 


KING FEATURES SYNDICATE has 

just acquired the world syndication 
rights to “I’ve Just Come Back From 
Tokyo,” by Ramon Lavelle, veteran 
Argentine diplomat. This is appearing 
in the July issue of American Maga- 
zine and King will offer it in 
seven installments starting Sunday, 
July 4. 


Senor Lavelle writes knowingly 
about Japan’s 100-year plan for con- 
quest of the world; the Japanese fa- 
natical hatred for all white men, in- 
cluding Nazis and Italians; about the 
murder of a Swiss envoy by Jap se- 
cret police; about the mysterious 
destruction of a German battleship in 
Yokohama harbor; and the state of 
Japanese morale and_ production 
today. 


Adams Doing King Column 


CASWELL ADAMS, veteran sports 

writer specializing in boxing for the 
New York Herald Tribune, who re- 
cently joined King Features Synpi- 
caTE to handle syndicate publicity and 
write sports, has taken over Bob 
Considine’s “On the Line” sports col- 


umn, which currently appears in 
85 newspapers’ throughout the 
country. 


Considine left the States this week 
on a war correspondent assignment. 


New R & T Serial 
“DAREDEVIL HEART,” fresh from 

the pen of Rob Eden, top-flight 
story spinner for the REGISTER AND 
TRIBUNE SYNDICATE, is ready for im- 
mediate release, according to 
Henry B. Martin, Jr., syndicate man- 
ager. 

The serial is in 36 installments and 
is illustrated.—S, J. Moncnak. 
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Daily's Idea Springs 
Into Week's Event 


In response to the Philadelphia Rec- 
ord’s editorial suggestion for a Stay- 
at-Home celebration of the Fourth 
of July this year, followed by daily 
news articles boosting the idea, the 
City Fathers of the Quaker City have 
appropriated $100,000 tentatively for 
the cost, assuring a citywide obser- 
vance in which thousands marooned 
at home because of travel restrictions 
in wartime will participate. 

A special meeting of City Council 
was held last week to consider plans 
for disbursement of the funds. Ad- 
vertised in every Philadelphia news- 
paper, public hearings were held at 
which representatives of various civic, 
community and veteran military or- 
ganizations appeared to submit sug- 
gestions for the day’s program, and to 
make application for a share of the 
appropriations. 

It will probably be the greatest In- 
dependence Day observance in the 
city where the Declaration of Inde- 
pendence was drafted and signed and 
the Liberty Bell first rung, at least 
since early Colonial Days. The en- 
tire week, beginning Sunday, July 4, 
will be given over to an oldfashioned 
patriotic carnival, with Monday the 
fifth being the banner day. 

What the Record intended originally 
as a means primarily of relieving 
overburdened transportation facilities 
in a city where ordinarily many thou- 
sands migrate to seashore, mountain 
resorts and country for the country’s 
natal day has turned out to be a uni- 
versal uprising to honor Old Glory. 


HISTORY SURVEY SET 


To help improve the teaching of 
American history in U. S. schools and 
colleges, a project which is an out- 





oO 


growth of the New York Times his. 
tory survey of last April, a compre. 
hensive survey in this field is bej 

sponsored by the American Historica] 
Association, the Mississippi Valley 
Historical Association and the Na. 
tional Council for the Social Studies 
Funds for the study, which is to be 
completed by Oct. 1, have been do. 
nated by the Rockefeller Foundation, 


Daily Uses Own Land 
For Victory Garden 


ParkKerssurG, W. Va., June 21—Busj- 
ness Manager W. Eugene Ingersoll of 
the Parkersburg, News and the Park. 
ersburg Sentinel has set the pace for 
Victory gardens in Parkersburg by 
converting the front yard of the news. 
paper plant, in the heart of the down. 
town district, into what is believed to 
be one of the few newspaper-operated 
garden plots in this part of the 
county. 

Valuable shrubbery, evergreens and 
a well-kept lawn were removed from 
the front of the white-painted brick 
southern style offices of the newspaper 
plant, and in two plots 15 by 24 feet 
in dimensions on each side of the 
sidewalk were planted all the summer 
produce native to the Ohio valley dis- 
trict of West Virginia. 

Around the two plots a white picket 
fence was substituted for an iron one, 
and lattice-type archways were built 
over the middle sidewalk entrance, 
where morning glories now are climb- 
ing. Spotlights also were installed on 
the curb light standard in front of 
the offices to illuminate the plots at 
night, and hundreds stop every day 
to admire the newspaper Victory gar- 
den. 

Manager Ingersoll intends to can all 
the crops possible from the garden 
and then exhibit these later. 
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price control. 


Editorial Reprinted from 
The Certified News, June, 1943 


Published by Certified Dry Mat Corp., 
9 Rockefeller Plaza, New York 20, N. Y. 


A Question of Compliance 


(CERTIFIED is well aware of the old adage, “Out of sight, out 
of mind.” We are conscious of a handicap in trying to main- 
tain the interest and good will of craftsmen with rare visits, or 
none at all, when other supply men seem to have no difficulty in 


Yet there are times when absence should be more eloquent than 
Such a time is the present with travel facilities dedi- 
cated to the task of winning the war. 
occurred to a printing craftsman to say to any visiting supply 
man, “How did you get here?” If he were to do so and the supply 
man were to give him a slick story of black market rationing 
cards or of back door access to fuel sources, the craftsman might 
grin and regard his visitor as a very clever chap—or he might 


We do not wish to put friends of Certified to this choice. If 


they told us to get the hell out and stay away for the duration, 
our sober second thought would applaud their mandate. 
are sticking to our announcement of May 1942, voluntarily re- 
stricting the travel of our representatives to such visits of neces- 
sity as their legitimate A cards make possible, supplemented by 
off-peak train and bus trips. This policy does not affect Certified 
service because when the Certified service man is needed, he is 


on the job pronto and will travel by train, bus or ’plane, which- 
ever method may be available and depending upon the urgency 


Much is said about the economic unsoundness of rationing and 
No one claims that they are valid policies for, or- 
dinary times or that their complete observance is probable. They 
might be wholly unenforceable and still impose an obligation on 
every honest, patriotic American. Yet too many make “unsound- 
ness” or non-observance by others an excuse for their own eva- 
sion of regulations. Because they don’t “believe” in policy, they 
feel actually virtuous in their violations. 


Certified wants the government to succeed in its present heavy 
task and neither our business interests nor any economic quibble 
will prompt us to put one obstructive stone in the path of victory. 


Probably it has never 


So we 
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BCENTLY, Goodyear dedicated a new home 
for its bold and manifold research activ- 
now concentrated on war products. 


hered here, in vast array, are the most 
ern instruments of scientific discovery— 
not only in the 
fields of natural 
rubber, synthetic 
rubber and _ its 
kindred plastics 
—but in fields 
also ranging even 
to aerodynamics 
and metallurgy. 


More than a mil- 
lion dollars went 
into this build- 
and its equipment. It is, we believe, the 
tlaboratory for its purpose in the world. 


itis not the completion of the structure 
h we emphasize here. 


rather the beginning of a new advance— 
Wvance already launched by the limitless 
nds of war, which will surely gain mo- 
tum with the peace to come. 

Goodyear’s growth has stemmed not from 
ecumulation of properties or from finance 
it from fertility of the mind and the serv- 
bility of the products which this fertility 
wht forth. 


From the beginning Goodyear has steadfastly 
stressed research to advance the usefulness 
and value of its products. 


It was this constant quest for improvement 
which, in the early days, originated the first 
straight-side tire. 


It brought forth the first pneumatic tire for 
trucks and farm tractors — the first low pres- 
sure tire for airplanes. 


It brought cotton, rayon and nylon cord tires 
to their high perfection. 


It produced Pliofilm and Airfoam, twin ad- 
vances in packaging and cushioning. 


It developed the never- equaled Compass 
transmission 
belt. 


It perfected 
bullet-puncture- 
sealing fuel tanks 
for airplanes. 


It enabled * 
America’s first 33 
all-synthetic tire, 
produced by 
Goodyear in 1937. 


And for 28 years now, it has won popular 
tribute, expressed in the fact that more people 
ride on Goodyear tires than on any other kind. 
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EXPRESSION OF FAITH 
3 IN AMERICA 


W. cannot predict what this laboratory will 
bring forth in future. 


But in the realm of possibilities—from the 
developments spurred by war—is such a range 
of products as nailable glass, wafer-thin in- 
sulating materials, hundred-mile conveyor 
belt systems, non- 
freezable plastic 
water pipes, metal- 
wood laminations 
for car and airplane 
bodies, mildew- 
proof tents and 
awnings, static-free q 
all- welded 


airplane fabrica- 


radio, 


tion, crashproof 
airplane fuel tanks, 
and like 


wonders on which we are now at work. 





many 


These will dictate in significant measure “the 
shape of things to come,” forecasting the 


fullness of life which is ours to conceive and 


realize when peace returns. 


So what we have dedicated is not a building, 


: but the talents which this building is built 


to serve. 

It is our aim to make it forever true of 
Goodyear, as of life in America, that “the 
best is yet to come.” 


= Wliofilm, Airfoam, Compass —T.M."s The Goodyear Tire & Rubber Company 
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All Newspapers Can Do 
Basic Type of Promotion 


By T. S. IRVIN 


ONE of the never-ending tasks which 

we have set for ourself is period- 
ically to jab a needle into the news- 
paper brethren who never engage in 
promotional activity — particularly 
those who complain that they don’t 
do it “because they have no facilities 
for producing promotion and can’t af- 
ford to acquire them.” Our perma- 
nent platform is that such argument 
is specious, self-deceptive and harm- 
ful both to the individual newspaper 
and to newspapers as a whole. Any- 
one who thinks that good promotion 
consists exclusively of four-color 
printing, plastic bindings and $200 
photographs has just been misin- 
formed and would do well to learn a 
few of the facts of life. 

And one of the best places to learn 
would be from the Des Moines Regis- 
ter and Tribune. The Register and 
Tribune can do any kind of a promo- 
tion job. Its promotion department 
is so cluttered up with cups, plaques 
and certificates won in competition 
that part of the staff has to sit out on 
the fire escape. Yet having estab- 
lished something of a national reputa- 
tion for all-around promotion excel- 
lence, the Register and Tribune nev- 
ertheless devotes a considerable part 
of its energy and ingenuity to a basic 
type of promotion that any smart 
newspaper can do, if it wants to. 

Slogan Contest 

We have before us two current ex- 
hibits received from Promotion Man- 
ager John Marston which make the 
point. The first is a “Food for Vic- 
tory” slogan contest, which ran in the 
Register and Tribune for four weeks, 
with War Bonds as prizes. Almost 
25,000 slogans were submitted which 
gives you some idea of the interest the 
contest aroused. 

Why is this contest such a good 
promotion, so much better than the 
average contest? Because it is keyed 
perfectly to the market and its inter- 
ests. “Iowa is the No. 1 food produc- 
ing state,” writes Mr. Marston. “It’s 
up to us to take the lead in feeding 
America’s workers, soldiers and allies. 
The objective of the contest was pri- 
marily the education of readers in 
the need for more food. We are cer- 
tain that the thought involved in plan- 
ning the writing of almost 25,000 slo- 
gans helped accomplish this.” 

Yes, and further, it was a demon- 
stration of the power of newspapers to 
serve critical national needs and an 
example of community leadership 
which cements the bonds between a 
newspaper and its readers. 

"Smokes" Project 

The second project was a “smokes 
for soldiers” drive which the Register 
and Tribune sponsored in its columns 
and started off with a $250 cash con- 
tribution. An arrangement was made 
with cigarette companies to purchase 
the cigarettes for 5 cents per pack. In 
addition, the companies agreed to add 
an extra case for every ten cases pur- 
chased. 

The idea was to send cigarettes 
“from Iowans with gratitude to Amer- 
ican soldiers abroad.” According to 
the last report we have, the drive had 
already contributed nearly 1,500,000 
cigarettes to the doughboys. The 
whole state was pitching in, contribu- 
tions were piling up at a great rate, 
and everyone knew that the Register 
and Tribune had again taken the lead 
in a useful and sublic-spirited proj- 
ect. 


Newspapers which assume this kind 
of role in their markets are strength- 
ening their goodwill, sharpening read- 
er-interest and reader-loyalty. If ac- 
complishing these objectives isn’t good 
promotion, what is? 


Wage-Eamer Market 
A COMPACT, well-organized booklet 
has just been released by the Chi- 
cago Times on the Chicago wage- 
earner market and how to reach it. 
Drawing on a number of statistical 
sources, the Times pulls together a 
story, effectively illustrated with 
charts, which runs something like 
this: 

Chicago’s wage earners are making 
money (employment and payrolls are 
up). They have “points” to spend 
(wage- -earner families average larger 
in size). They have a spendable cash 
surplus (as revealed by the concen- 
tration of War Bond purchases in 
moderate rental areas in a _ recent 
drive). And finally, lots of them read 
the Times (according to a survey made 
at main gate or nearest corner news- 
stand of 157 Chicago plants doing war 
work). 

The presentation is succinct and 
fast-moving—a good combination of 
market and survey data. 


War Time Cook Book 
THE New York Sun has published a 
new wartime cook book designed 
to meet current meal planning prob- 
lems of a variety of housekeepers. 
The Sun’s food editor, Edith M. Bar- 
ber, presents an assortment of coupon- 
saving recipes, seasonable menus and 
canning instructions. The new June, 
1943, ration point changes are in- 
cluded. 

The book has 96 pages and is illus- 
trated. It was prepared by the Sun’s 
promotion department in cooperation 
with Miss Barber. It sells for 25 cents 
per copy. 


Class of ’43 
WE TORE open eagerly a neat en- 
velope from Bangor, Me., imprinted 
in the upper left-hand corner “Grad- 
uation Announcement-Class of 743.” 
Whom do we know in Bangor? we 
wondered. Well, as you might have 
guessed, it was just a gag, but a good 
one. The Bangor Daily News has just 
gone into first place in circulation in 
the state and a nice little folder makes 
the announcement. The graduation 
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completely matted illustrated 
weekly page. 


Each release contains a_by-lined 
lead story, several of varying 
lengths, the column ‘‘New Ma- 
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cles on scientific construction in 
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theme is carried out with a cap and 
gown drawing on the cover and the 
question, “Now that we’ve graduated 
may we take a bow? 


Mayor Helps 
OKLAHOMA CITY gets some of the 
most consistent and effective pro- 
motion of any market in the country. 
Current example is a folder from the 
Daily Oklahoman and Oklahoma City 
Times, containing facsimiles of letters 
from the Mayor, Chamber of Com- 
merce and local Defense Council. All 
predict a population of some 274,000 
by the end of the year, thus providing 
a foundation for the folder’s admoni- 
tion to advertisers to “discard old data 
and get current facts before formulat- 
ing further plans in the Oklahoma City 
market.” 


Poem 
SUNDAY, April 11, the Washington 
Post presented a two-column poem 
on the front page. Author was Lieu- 
tenant Colonel William A. Brewer. 
The response from readers was so 
great, so many requests for permission 
to broadeast and reprint were re- 
ceived that the Post has printed a 
folder containing the poem and the 
story of the reaction it inspired. A 
poem is an unusual subject for a pro- 
motion, but the Post’s experience 
shows that alert newspapers find their 
material everywhere. 


= 

HAD SPECIAL EDITION 

The Edmonton (Alta.) Bulletin re- 
cently published a special “Alaska 
Highway and Air Progress” edition of 
92 pages and carrying approximately 
140,000 lines of paid advertising, ac- 
cording to T. N. Dwan, advertising 
manager. 
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Daily’s Campaign Ge 
Radios for Wounded 

CuHaRLEsTON, W. Va., June 21—,) 
cause of a wounded sergeant’s chan 
remark to a newspaper publisher, j 
1,200 buddies at the Army’s Ashfy 
General Hospital at White Sul) 
Springs have radios in their roop 
The benefactor of the wounded » 
sick soldiers at the one-time fam 
Greenbrier Hotel is Sgt. Thomas Jas 
orkowski of Milwaukee, Wis. 

Several weeks ago the veteran of 
New Guinea campaign who 
wounded in the knee was honor gy. 
at an “E” award ceremony at the neq, 
by Ohio-Apex Co. plant at Nitro, 
the banquet afterward, the sergea 
sat next to Publisher Fred Staunton, 
the Charleston Daily Mail. The py 
lisher asked about day-to-day actiyj 
ties at the hospital. 

“The food is good, the commandiy 
officer, medical attendants and n 
are swell—but things would be a li 
brighter if I just had a radio in m 
room,” answered the sergeant. 

That remark was the start of a Dai 
Mail campaign that produced ne; 
400 radio sets, gifts of citizens in th 
Charleston area for the soldiers, 

Truckload after truckload of radi 
most of them needing repairs, we 
brought to the Daily Mail offices. Fro 
there they were taken to the Sout 
Charleston NYA war production cen 
ter for rejuvenation. After carefj 
inspection, the radios are transporte 
to Ashford General hospital. 

Said Publisher Staunton: 

“Our newspaper’s part has 
comparatively small, but we ho 
other papers over the nation follo 
suit as it is the least we can do fi 
our fighting men.” 

























































Give'em the microscope test 
--- you'll find that Burgess 
Chrome Mats capture every 
dot and detail. That's why 
they can be depended upon 
for finest reproduction. 
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@ Johnny Jones is about to take a sea-trip. 
Whether his destination is the Arctic, the 
Tropics or an unnamed port on the 
Continent, he is the best-equipped traveler 
that ever stepped up a gangplank. 


OQ ARKIN: Ry 


For an average of 104 tons of supplies 
and equipment goes overseas with every 
American soldier . . . and after he lands on 
the other side, he’ll get another ton- 
and-a-half a month to keep him going! 


Almost every pound of these military 
supplies speeds over America’s hard- 
working rails ... in addition to organized 
as troop movements totalling 2 million men 
ve : monthly, and about the same number 

: Ay traveling on furlough. 


Add this to the tremendous volume of 
freight that flows to and from the nation’s 
war plants ... plus the increased number 
of civilian passengers traveling on essential 
war business. Then you can understand 
why passenger and freight traffic on the 
New York Central—which serves the busy 
heart of industrial America—has more 
than doubled since World War II began. 


But although the Central’s traffic load 
today is more than twice as great, it must 
be carried with limited new equipment. 
That’s why we suggest that, if you are 
planning a trip, you consider: 


Our soldiers can’t travel light... but most 
of the rest of us can! 





Troop movements must go through on schedule 
... but most of us, with little inconvenience, 
can plan ahead to travel during the week 
instead of on crowded weekends. 


Our soldiers must travel at certain times 

to make the most of their few days’ furlough. 
Therefore, the rest of us should cancel 
reservations immediately when plans 
change... so that they may use the seats 
or berths that might otherwise be wasted. 


Every locomotive, every car, every seat, 
every berth must do a full-time job. With 
your help and understanding, it wi// be done! 


New York Central 


ONE OF AMERICAS RAMROAOS 
~—ALL UNITED FoR VICTORY! 


* BUY MORE WAR BONDS AND STAMPS x 
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OWI to Release Brochure 
Of Classified Promotion 


For Assistance in Manpower Shortage... 
ANCAM Sessions Discuss Use of All Classified in 
War Effort . . . James McGovern Chairman 


By FELIX S. TOWLE 


THE keynote session of the recent 

Victory Conference of the ANCAM, 
“Maximum Development of Classified 
Advertising to the War Effort,” under 
the direction of James McGovern, 
Pittsburgh (Pa.) Press, afforded abun- 
dant proof that classified advertising 
is a potent factor in establishing the 
newspapers of the nation as gn essen- 
tial industry to the war effort. 

The session, conceived and pre- 
sented by Chairman McGovern, in- 
cluded in the panel: Allan M. Wilson, 
consultant to the War Manpower 
Commission; Walter Lehman, CAM 
San Antonio (Tex.) Express & Eve- 
ning News; C. C. Armstrong, CAM 
New York Post; Ralph W. Ahrens, 
CAM Chicago Daily News; L. H. Kel- 
ler, CAM Cincinnati Post; and Bernard 
M. Brown, CAM Des Moines Register 
& Tribune. 

OWI Classified Brochure 

The close association of classified 
advertising as an adjunct of the op- 
erations, aims and purposes of the 
War Manpower Commission, Office of 
Price Administration and the National 
Housing Agency were outlined and 
thoroughly discussed at the session. 
Mr. Wilson explained the progress of 
the joint efforts of the WMC and the 
ANCAM and announced that a bro- 
chure of classified advertising promo- 
tion, designed to assist the WMC 
through promotion of the classified 
columns, will be released by the 
Office of War Information within a 
week or 10 days. He announced that 
the brochure is the first of a series of 
promotional copy, created at govern- 
ment expense, which will be available 
for all mewspapers throughout the 
United States. 

Recent amendments to the Gen- 
eral Maximum Price Regulation of 
the OPA, effecting the sale and pur- 
chase of certain used personal or 
household articles and property, pre- 
viously exempted from price regula- 
tion, including typewriters, vacuum 
cleaners and attachments, mechan- 
ical refrigerators, washing machines, 
and used metal coil and flat bed- 
springs, were announced and dis- 
cussed. The application of these 
amendments to advertising of such 
articles was outlined in detail to the 
attending CAMs. Methods and means 
of effecting a cooperation with the 
OPA, beneficial to the best interest of 
the war effort, were recommended to 
the special advisory committee of the 
ANCAM for further study. 

The operation and proposed plans 
of the NHA was also presented for 
discussion. A paper from Philip M. 
Klutznick, assistant administrator, 
NHA, soliciting the assistance and co- 
operation of the classified advertising 
columns of the nation’s press was pre- 
sented. The utilization of War Hous- 
ing Centers and Homes Registration 
Offices, as a quasi-community instru- 
ment with more or less governmental 
blessing, by the NHA to secure list- 
ings of family dwelling units and 
rooms was outlined. 

Classified and Housing 

Mr. Klutznick in proposing the co- 
operation of classified advertising in 
housing essential war workers stated 
he believed that “it is to your interest 
and that of your associates to follow 


such a plan and to arrange campaigns 
of this character in communities that 
we would call to your attention as 
being in need of this extra stimulus.” 
He continued, “It is because of this 
belief on my part that I really vol- 
unteer to issue a directive to our 
people not to use the classified col- 
umns for the purpose of securing list- 
ings in the War Housing Center or 
Homes Registration Office.” Mr. Klutz- 
nick expressed a full appreciation of 
classified advertising as “most helpful 
and most productive.” At the re- 
quest for further deliberation and dis- 
cussion by Mr. Klutznick, the matter 
was also referred to the ANCAM 
special advisory committee. 

Chairman McGovern, first speaker 
of the session, stressed the importance 
of classified advertising by recalling 
it is now second in volume in the ac- 
cepted breakdown of the major classi- 
fications of newspaper advertising. 
“Classified advertising is no longer 
the penny-a-word raggedy gamin of 
newspaper advertising endeavor,” he 
stated, but a “gilt edged investment 
for any publisher in the return . 
for him in dollars, in readership and 
in advertising prestige.” 

In further emphasizing the growth 
of classified advertising, Chairman 
McGovern continued, “Let me impress 
upon you that for the first four 
months of 1943, classified registers a 
gain in volume of 24.4%—as much as 
national and retail, combined. In 
1942 it exceeded national advertising 
performance by over 77 million lines 
—and, exceeded the volume of finan- 
cial advertising by over 350 million 
lines. Every one of you has every 
reason to be proud of the job he’s 
doing and the task assigned to you.” 

Biggest Assignment 

Associating classified advertising 
with the war effort, Chairman Mc- 
Govern said, “the manpower shortage 
has given classified advertising its big- 
gest and most important assignment. 
It is not an exaggeration to say that 
the recruiting of manpower, through 
newspaper Help Wanted columns, 
spells the difference between “Too 
Little and Too Late” and “Get There 
Fustest with the Mostest” on our 
battle fronts. 
nels, of course, through which men 
and women seek employment. But, 
no other channel is as accepted, ac- 
cessible as the Help Wanted columns 
of our newspapers to the many mil- 
lions of readers seeking war work. 
No other channel is as vital to the 
war effort, in recruitment of workers. 

“And, as our armed forces absorb 
more and more of our men, in the low- 
er age brackets, out of industry, news- 
paper Help Wanted columns are going 
to be of increasing importance in 
drawing workers into vital industry 
or placing workers already employed 
in war industry at their proper skills 
—higher or lower, as the case may 
be.” 

Chairman McGovern outlined th> 
numerous ways, definitely essential 
although removed from the manpow 
angle, in which classified proved its-lf 
of service. These classifications i>- 
cluded: gas and tire rationing stations; 
bond selling drives; used merchandi 
lost ration books; scrap and fat col- 


There are other chan- — 


EDITOR & PUBLISH} 


lection drives; repairing services; ma- 
chinery and tools; morale building 
classifications such as beauty parlors 
advertising 24-hour services for every 
possible shift; school and college voca- 
tional advertising; exchange living 
quarters as introduced in the Canadian 
newspapers; renting of rooms to war 
workers in instances where _ these 
omes had never made vacant space 
available for roomers; offering of fac- 
tory facilities to contractors on gov- 
ernment work; money to loan; farm 
and garden—Victory Gardens; poul- 
try; summer resorts and vacation 
guides—morale builders; and used 
automobiles wanted. 
Display in Classified 

These classifications, and the devel- 
opment of them, were illustrated by a 
presentation of tear sheets, promotion 
copy and mailing pieces. Chairman 
McGovern dwelt at length on the pos- 
sibilities of the Farm and Garden and 
Poultry classifications. He also di- 
rected attention to the trend of dis- 
play advertisers to use the classified 
sections of the newspaper. 

CAM Lehmann carried on from this 
point and discussed new and timely 
classifications and features developed 
directly as the result of wartime con- 
ditions. Included in this category, he 
introduced “Stay At Home Vacations” 
which advertised books, bicycles, 
moonlight yachting, women’s slacks, 
movie cameras, skating rinks, cinema 
theaters, lawn chairs, etc.; “Make 
Them Last Longer,” a novel presenta- 
tion of a miscellaneous repair classi- 
fication; “Home Front Essential Ser- 
vice Saves Gas & Tires,” a business 
service classification that tempted 
many new .types of advertisers; “New 
Merchandise Bargains,” a classification 


featuring new me.caandise such as 
shoes, handbags. linoleum, yard 
goods, games, furniture, etc.; “Fat 


Collection Stations”; “Hats Off to the 
Women” a full page feature of local 
women who have entered war work, 
including their picture and name; and 
a new type of undertaker classifica- 
tion wherein the morticians offer the 
use of their funeral parlors to all 
Gold Star families for the purpose of 
holding memorial services. 

CAM Keller discussed Real Estate 
classifications and the effects of war- 
time conditions on these and kindred 
classifications. Depicting conditions 
of Real Estate advertising, with de- 
mands exceeding supplies, he warned 
that a self-satisfied acceptance of the 
veracity of the reasons for refusal to 
advertise was evident in too many in- 
stances. He pointed out that real 
estate “Wanted To Buy” could and 
should be offered in instances where 
the lack of listings and properties were 
given as reasons for not advertising. 
CAM Keller stressed the necessity of 
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increased effort via novel typogray 
and layout; unique ideas and tie; 
and renewed effort and diligent ap 
cation of sales effort. 
Wartime Casualty 

CAM Armstrong reviewed the 
tomobile classification—as a wa 
casualty and a “war-baby.” Hew 
called the departure of the Autom} 
For Sale classification with the try 
fer of the industry to war work 
the boom and mushroom growth 
Autos Wanted. Expressing an opti 
ism that classified advertising, as 
denced by this single phase of j 
flexibility, will continue to be ofy 
most service to readers, he prophesgil 
the ability of classified to meet afl 
and all conditions. 

CAM Ahrens spoke on the applic 
tion of the ANCAM-WMC plan 
the Employment classifications, 
recommended a close cooperation yj 
the local representatives of the W 
and the United States Employmeg” 
Service. CAM Ahrens stressed i 
importance of informative advertisi 
copy—listing 20 vital points of jy 
formation that can be included in 
single advertisement. Presenting 
ies of classified advertising promotij 
utilized by the Chicago Sewage 
cooperation with the staffing of esse 
tial industries, he concluded his 9 ' 
marks by reminding the CAMs of th 
necessity of convincing members 
their staff with the importance 
their jobs and the real contributi@f@® 
they are making to winning the wa th 

Without exception, the session raf I 
vealed the use, or possibility of t oN 
use, of every classification in the nj. d 
tion’s war effort. The session da " 
signed as the keynote of the Vici... 
Conference more than fulfilled i 
rightful place as the highlight of ti 
annual ANCAM meeting. 











































Promotion Winners 
JOHN L. IRVIN, CAM New Yomier. 
Journal & American and Exhit 
Chairman of the Victory Confereng, 
of the ANCAM, has announced 
following newspapers as winners # 
the awards for classified promotion. 
First prize for the best classili 
advertising promotion campaign {qp'*s 
the year was awarded to the Chi 
Tribune, W. R. Blend, CAM. 
First prize for the best individ 
promotion copy was awarded to th 4 
St. Louis Post Dispatch, Fred Rowée 
CAM. 


YOUTH OR EXPERIENCE) 


Experience— 


Intelligent writing and edit F 
ing in these times requir 
solid background, experience 
and ‘reer ability ) 
select the good, discard th 
unworthy. 


Youth— 


ve 
Eagerness and enthusiast 

are vital to any publicatio® 
today. Coupled with ability 
and intelligence they can *B; 
guided to the benefit of th} 
community and the profit d 
the publisher. 


When employers wall 
prompt and selective servic 
they write or wire 
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fueller, Peterman 
‘et Purple Heart 


the Alle “ » 
wawfedals in Africa 

H 
uto ‘a he movement for decoration of war 
he spondents wounded in action at 
vork wip fronts received impetus this week 
rowth ger two more reporters, Merrill 
Nn optnpeller, of Newsweek, and Ivan H. 
2, as aiy) Peterman, Philadelphia Inquirer, 
se of ypeived the Order of the Purple Heart 
be of ym Maj. Gen. W. B. Smith, chief of 
rophegll to Gen. Dwight Eisenhower, 
meet aged commander-in-chief in North 


rica. The medals are not awarded 
mally to civilians. 


Be reviously only one Purple Heart 
ome been awarded, to Leo. S. Disher, 
‘tion waited Press, who was wounded 15 
the J during landing operations in 

















n harbor last November. Soldiers 
“Mo are wounded usually are dec- 
“Bied with this medal. 

New Recognition 


the Mueller and Peterman awards 
d to mark a new turn in decora- 
of correspondents, giving recog- 
on to those who have received 
»mparatively minor wounds or in- 

ies. Vern Haugland, AP, who was 


Ms of ty first correspondent decorated, re- 
mbers ged the Army’s Silver Star after he 


ly lost his life in the New Guinea 
le. Mueller wrote his father, Carl 
ler of New York, three months 
that he had been recommended 


Ssiot (2 Purple Heart but he added that 
: the ‘refused it on the lack of meritorious 
: M 7 ds.” 

— “fhe wound for which Mueller was 
filled “porated June 17 was received dur- 


‘Ba bombing and strafing attack on 

‘Pienine, Tunisia, near the Mareth 
fe, early in March. “It was a close 

leaving me with a sore ear and 

good scaring,” Mueller wrote his 
r 


























iWMueller, who also broadcasts for 
. was hurt and wounded twice 
viously. He was injured when a 
@mb fell near the INS office in Lon- 
hin April, 1941, and almost cost him 
of his eyesight, and was wounded 
hily by a bomb fragment in Aus- 
lia in March, 1942, while still with 
8. In addition, he was hospitalized 
ice, once when blood poisoning de- 
oped in Australia and for a time 
putation was threatened, and again 
en he suffered an attack of tropical 
er. 


itst Ex-Sports Writer Decorated 


feterman became eligible for the 
ble Heart by reason of an injury 
received while under fire near El 
ttar on March 30. He was thrown 
ma jeep and sustained a broken 
win fst and other injuries, requiring 

italization. 

his is the second award made to 
an as a result of his news cov- 
ge service while under battle fire. 
ly in May he was made the eighth 
‘ipient of the Poor Richard Club’s 
er Medal for Distinguished Service 
Philadelphia “for his ability as a 
porter and for his penetrating analy- 
of the events of the day over a 
od of many years.” 


need th 


d to th 


rd th 





aq reterman is a former president of 
rofit * Sport Writers Association of 
adelphia. 


LL MASS. CENSOR BILL 


bill which would set up an “in- 
or” of magazines and “other 
ted matter” in the Massachusetts 
imey general’s office, was rejected 





Chi Massachusetts House recently 
aroll call vote of 112 to 100. Aimed 

7e Prevent the sale of obscene litera- 
, the bill (H-S No. 190) was so 

mpf-© 0 scope as to make it necessary 


t the “inspector” see all printed 
tter prior to its publication. Book 
"newspaper publishers were active 
their opposition to the bill’s passage. 
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CHANGES NAME 


The Johnson City (Tenn.) Press- 
Chronicle has changed its name to the 
Press-Chronicle for all editions—pub- 
lished morning except Monday, eve- 
ning except Saturday, and Sunday. 
Formerly the morning paper was 
known as the Chronicle, the evening 
paper as the Press and the Sunday 
paper as the Press and Chronicle. The 
new name will be used for all eleven 
issues during the week. 


Combination Ads to 
Sell War Jobs 


At a time when help wanted adver- 
tising is not pulling desired results in 
some localities, some papers feel the 
need to keep advertising accounts sold 
on newspapers and to make help 
wanted ads more attractive and more 
productive. 

The Boston Herald is carrying a se- 
ries of combination ads designed to 
sell patriotism, encourage shifting to 
war jobs and to serve as a directory 
of war firms. Every Saturday, Sun- 
day and Wednesday (both Herald and 
Traveler on Wednesday) the series 
has continued with themes such as 
“Too little, too late? Perhaps,” and 
“Help the Second Front.” 

Appearing on the “Help Wanted” 
page, the top half of the ads carry a 
general message to influence the 
reader to get into war work. The 
lower half of the space is devoted to a 
directory of firms who want war work- 
ers. The art has depicted a soldier 
pleading for help, a soldier mortally 
wounded, the soldiers lonely grave, 
the landings on the second front and 
the bugler calling for more war 
workers. 

The combination (Saturday a.m., 
Sunday, Wednesday a.m. and p.m.) is 
sold as one package at no additional 
cost to the advertiser, who devotes 
ene half of his space to the art work 
and one half is used for the directory 
information. In other words, the ad- 
vertiser pays for the space he uses and 
bears a proportionate part of the cost 
of the art. 

Cecil Landau on the creative adver- 
tising staff of the Herald originated 
the combination ads, and the papers 
expect to continue them indefinitely. 
There is some indication that the ads 
are reaching the desired market with 
considerable success. 


Roy W. Howard 


Now in London 

Roy W. Howard, president and edi- 
tor of the New York World-Telegram, 
has reached London for a visit of a 
few weeks, a dispatch from the Brit- 
ish capital stated this week. Mr. How- 
ard made the trip on the same plane as 
Lord Beaverbrook and W. Averell 
Harriman, U. S. lend-lease expediter 
in England, whose arrival was an- 
nounced June 24. 


Editor Writes His 
“Toughest Story” 


Telegrams have come and gone in 
the life of Fred B. Manship, city edi- 
tor of the Coatesville (Pa.) Record, 
just as they have been accepted as a 
matter of routine in the life of any 
newspaper editor. But this one, from 
the War Department in Washington, 
was different. For the moment, Man- 
ship could only sit stark still at his 
desk, staring into space. Then the 
realities of life asserted themselves, 
and the editor bethought himself of 
his family. That painful duty per- 
formed, he reacted with the customary 
fidelity to his newspaper training. 

Turning to his typewriter, he in- 
serted several copy sheets and ad- 
dressed in routine fashion, true to 
habit, to the Philadelphia Evening 


Bulletin, for which he is Coatesville 
correspondent. 

Manship then wrote the story on the 
death of his son, Technical Sergeant 
Fred B. Manship, 19, who was fatally 
wounded in action in North Africa. 

Manship added a note to the Bulle- 
tin’s state editor: “This is the toughest. 
story I ever was called upon to write,” 
he concluded, “but it is a part of the 
toll of war and nothing can be done 
about it.” 


WPB Paper Cut Order 
Expected Next Week 


WasuincTon, June 24—The me- 
chanics of formalizing the second 
quarter curtailment in print paper use 
are not expected to be completed by 
the War Production Board before 
early next week, just in advance of 
the July 1 effective date. 

Amendments have been prepared 
carrying out the recommendations of 
the Newspaper Industry Advisory 
Committee. Reductions effective after 
July 1, assuming WPB approval, will 
range from 2% to 5%, based on ton- 
nage used. 

Also inventory limitations will be 
reduced from 75 to 50 days’ supply 
except west of the Rocky Mountains 
and south of the northern border of 
North Carolina. 

The Advisory Committee, meeting 
here last week, recommended to WPB 
that a plan be worked out to allocate 
deliveries of both Canadian and 
United States newsprint to United 
States publishers, and to make a new 
ruling covering the handling of ap- 
peals for additional newsprint, so that 
competitors of an appellant would re- 
ceive notice and have an opportunity 
to comment. 


Press, Radio to Get 
Flag Assn. Awards 


Wasuincton June 24—The United 
States Flag Association will present 
its cross of honor to America’s news- 
papers and radio stations at cere- 
monies June 28 at the National Press 
Club with Linwood I. Noyes, presi- 
dent of ANPA, receiving the award 
on behalf of the press, and Neville 
Miller, president of NAB on behalf 
of radio. Daniel W. Bell, under- 
secretary of the Treasury will speak 
and Walter D. Fuller of Curtis Pub- 


lishing Company will make the 
awards. 
The medals are being presented 


for distinguished patriotic service in 
connection with the “Flag Week War 
Bond campaign of 1943,” sponsored 
jointly by the Treasury and the Flag 
Association. 


Win Utility Ad 
Contest Honors 


Entries in a contest to determine the 
best advertising developed by utility 
operating companies in 1942 estab- 
lished a new high record. The contest 
is conducted annually by the Public 
Utilities Advertising Association and 
is open to all operating utility com- 
panies in the United States and Can- 
ada regardless of membership in the 
Association. Awards were presented 
in Chicago this week. ~ 

Winners of national awards in the 
various classifications were: 

Public Relations Newspaper Adver- 
tising, Philadelphia Electric Com- 
pany; Newspaper Advertising Sup- 
porting War Effort, Public Service Co. 
of Oklahoma; Nutrition Promotion, 
New Orleans Public Serv., Inc.; Cus- 
tomer Service Newspaper Advertising, 
Portland Gas & Coke Co.; Campaigns, 
Duquesne Light Company; Newspaper 
Advertising (for Transportation Co.’s) 
New Orleans Public Serv., Inc. 
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AFA Conference 
At Waldort, N. Y., 
June 28-30 


Three additional speakers have been 
announced for the Advertising Fed- 
eration of America’s Wartime Confer- 
ence to be held at the Waldorf- 
Astoria, New York, June 28-30. Briga- 
dier-General David N. W. Grant, 
chief surgeon, Army Air Force, will 
speak on “Only Smart Men Live” and 
J. B. Powell, former editor of the 
China Weekly Review, will discuss 
“My Fight for a Free Press in China” 
at the annual dinner Monday eve- 
ning. 

Max Hill, former Associated Press 
chief in Tokyo, will speak at the 
Tuesday luncheon on a subject as yet 
unannounced. 


Topics of the two other Monday 
dinner speakers have been changed, 
and now Capt. Leland P. Lovette, 
Director of Public Relations, U. S. 
Navy, will talk on “The Navy Looks 
at Advertising,” and Lieut. J. D. 
Stamm, U. S. Navy, aide to former 
Ambassador Joseph E. Davies, will 
discuss “War Advertising in Russia.” 

Other topics not previously an- 
nounced for Monday’s luncheon meet- 
ing are “Brand Names, Advertising, 
Free Press and Free Enterprise” to 
be given by Rep. Charles A. Halleck, 
the author of the resolution which 
created the Boren Committee, now 
investigating restrictions on brand 
names and newsprint, and “Washing- 
ton Report” by Lou R. Maxon, deputy 
administrator, OPA. 

At the Advertising Club Conference 
Tuesday afternoon Chester J. La- 
Roche, chairman, War Advertising 
Council, will speak on “How the 
Council Serves the Federation and 
Its Member Clubs,” and James G. 
Rogers, Jr., deputy director, OWI, will 
tell “OWI’s Part in War Advertising.” 

A part of the 39th annual meeting 
of the AFA is the Direct Advertising 
Conference featuring discussions on 
new government projects in which 
private industry is taking an active 
part and on the place of graphic arts 
in post-war developments. It will 
be held Wednesday morning. 


Resort Plans Ads 
To Re-build Status 


AtLantic City, June 22—Atlantic 
City will use advertising columns of 
newspapers of its surrounding states 
to publicize its transition from semi- 
militarized resort to a full-fledged va- 
cationing and convention spa. This 
was declared today by City Commis- 
sioner Joseph Altman, director of the 
city’s annual advertising fund, fol- 
lowing a conference with departmen- 
tal heads and local hotelmen. 

First reaction of the War Depart- 
ment’s announcement that the Army 
Air Forces would vacate 35 of 47 
boardwalk and side-avenue hotels, 
occupied by air trainees since last 
July, was a move to replace all city 
advertising emphasizing the presence 
of the air trainees with copy extolling 
Atlantic City civilian opportunities. 

“We must begin campaigning now 
for that day in the near future when 
we are again operating as a resort,” 
Altman declared. “A survey will be 
made immediately to decide what ad- 
vertising media best suits our needs.” 

For the present, Altman said, the 
city will concentrate its advertising in 
newspapers within “present travel 
range” of Atlantic City. The limita- 
tions, he said, will be Richmond, Va., 
to the south; Boston, to the north, and 
Cincinnati, westward. 
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For Farm Repairs 


By FRANK E. FEHLMAN 


Number 36 in a series. 
SEVERAL years ago John Wesley 

Wilson of Washington Court House, 
Ohio, walked out of his heating, 
plumbing and farm supply business, 
saying to his son, Herb, a veteran of 
World War I: “I’m going to take 
it easy. You run the business.” 

Now in his 75th year, Mr. Wilson is 
back in his son’s shop, doing his bit to 
help the farmers in his county to pro- 
duce more of the foods and provisions 
needed for our armed forces and for 
lend-lease. 

Heater Ad Test 

Just a paragraph or two, to give you 
a little background about Mr. Wilson 
and the newspaper advertising he and 
his son have carried on for the past 6 
years. When, in 1937, the Williamson 
Heater Company of Cincinnati, de- 
cided to conduct a year’s experiment 
with continuous advertising about 
their furnaces, Washington Court 
House was selected as one of the test 
markets. Week in and week out, year 
in and year out, the Williamson Heater 
Company has continued to tell the 
friends and neighbors of Mr. Wilson 
about Williamson products. 

After the advertising had been run- 
ning for two years, a branch office was 
opened in Springfield, Ohio, which is 
35 miles from Washington Court 
House. The same advertising formula 
was used in the new market, with the 
same excellent results. 

In a recent interview, Mr. Wilson 
said: “This is my third war and even 
though things are tough and getting 
tougher, I believe that we are running 
things better than we did during the 
Spanish American War and World 
War No. 1. Sure, we have headaches. 
You see, the government is asking our 
farmers for more pork and beef, but 
there are no new hog fountains or no 
feed troughs or no stock tanks to be 
had. So farmers have to get their 
old ones repaired. In some cases, dis- 
carded equipment is brought in for 
repair. In one month we now repair 
more of this equipment than we for- 
merly repaired in a year. It wouldn’t 
be so bad, except for the solder. The 
solder you get now is 70-30 instead 
50-50. For awhile it was 80-20 (80 
parts lead—20 parts tin). 80-20 
wouldn’t do at all. Even the 70-30 
takes an awful hot iron and doesn’t 
run so well. But you can manage. 

“For the first time in 53 years we 
face a manpower shortage. For the 
first time we can’t get all the help we 
need. Nevertheless, we have found 
time to install a lot of sheet metal 
work in a local egg drying plant that 
handles 6,000 cases of eggs a day. 

“Sure, we have to work harder and 
longer. But I have an obligation to 
this community, to this country, espe- 
cially since I am one of the few tin 
repairmen left. The main thing is to 
do the best you can. Be patient and 
buy all the War Bonds you can. And 
be sure to pray for our boys in ser- 
vice who really bear the burden.” 

Farm Repair Campaigns 

By this time, most of us are catching 
on to the idea that all is not sweetness 
and light on the food fronts. The 
shortage of labor, the unseasonal 
weather that has bedevilled most far- 
mers and growers, and the lack of new 
farm machinery and supplies and re- 
pair parts, are becoming a national 
problem that calls for immediate as- 
sistance. If your paper is located in 
or near an agricultural section of the 
country, you owe it to your farmer 
subscribers to make a quick survey 








of all of the repair facilities that are 
available. 

You should also check with all heat- 
ing contractors, roofing contractors 
and tin shops to see if you can obtain 
the names of older men who, in years 
past, have done sheet metal work. 
Today more than 40% of all automo- 
bile service men are “gone” for the 
duration. Older men must be em- 
ployed and women must be taught 
the technique of repairing automobiles. 
In the case of sheet metal workers, 
however, this cannot be done quickly. 

A good sheet metal worker spends 
many years learning his trade and, 
while a novice can be taught how to 
do simple repair jobs, it requires an 
old, experienced hand to do the kind 
of work that Mr. Wilson is now doing 
for the farmers in his county. 


We have been told that agricultural 
machinery manufacturers are going 
to be allowed to make more repair 
parts and more plows, harrows, discs, 
etc. during the balance of 1943 and in 
1944 so that the average farmer can 
have the tools necessary to plant and 
harvest his crops. But, up to now, 
there has been little relief for the 
farmer who needed quick repairs for 
hog fountains, food troughs, milk cans, 
etc., etc. 

Cooperative Campaign 

Cooperative campaigns are growing 
in every market in the United States. 
The airplane companies are now pool- 
ing their patents, their short-cuts for 
making things, and are even exchang- 
ing machinery to relieve bottlenecks 
in the production of aircraft. We be- 
lieve the same policy should be pur- 
sued in building a repair service cam- 
paign for farmers’ supplies. The sim- 
plest way to start a cooperative cam- 
paign for this classification is to call 
a meeting of farm material repair 
men. Invite them to a simple dinner 
at one of your hotels. Suggest to them 
that they pool their resources and 
that they set up a little committee to 
handle repair orders as they are re- 
ceived. Make it easy for the farmer 
to call one telephone number where 
he can list his needs. He should then 
be told which shop in town can handle 
his work and arangements should be 
made for the delivery of tanks, 
troughs, or other repair parts to this 
shop on a given day. 

Of course, there is no objection to 
selling one repair shop the complete 
campaign but we doubt if any one re- 
pair shop can handle the tremendous 
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Pony Autoplates 


Factory rebuilt Pony Autoplates 
needed, If you own a PONY 
attached . . . not in use. . 
you a liberal offer for it. 


urgently 
with cooler 
- let us make 
Send details to 


Wood Newspaper 
Plainfield, N. J. 


Machinery Corporation, 
N. Y. Office: 501 Sth Ave. 
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WINS MERIT AWARD 
The award for Distinctive Merit for Comics 
and Continuities, the highest award in this 
classification, in the 22nd Annual New 
York Art Directors Show was won by the 
Philadelphia Bulletin promotion series, "In 
Philadelphia Nearly Everybody Reads the 
Bulletin." The above ad is one of the 
series. 





amount of work that is piling up in 
practically every farm community in 
the United States. 

It is our suggestion that the copy 
be rather large—from 30 inches to pos- 
sibly a quarter of a page. Every ad- 
vertisement should list the kind of re- 
pair work that will be accepted, one 
central telephone number or a tele- 
phone number beneath each signature 
in the ad, and a paragraph should be 
included in every advertisement urg- 
ing retired tinsmiths and sheet metal 
workers to volunteer to help out until 
the war is over. 

This campaign is more than just an- 
other plan to sell some white space. 
It’s a public service operation that is 
needed in every community where 
farm products and live stock are pro- 
duced. It’s a campaign that should be 
put together immediately and sold on 
a T. F. basis. 


WAR ADS BEST READ 


For the third consecutive time the 
Continuing Study of Newspaper 
Reading, sponsored by the Advertis- 
ing Research Foundation, showed war 
theme advertising to be the best read. 
This week’s study, No. 61, was of the 
Greensboro (N. C.) Daily News, and 
the national ad which ranked first 
with the men and second with the 
women was the 1230-line Esso ad, 
which stopped 59% of the men and 
64% of the women. Entitled “Look 
up .. . they need your help!”, it 
showed a farmer and his wife watch- 
ing planes overhead. 
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@ The only journal giving the 
news of advertisers, advertis- 
ing, publishing, printing end 
commercial broadcasting in 
Australia and New Zealand. 


If you are planning sales cam- 
paigns or are interested in 
these territories read 
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Aid to southern housewives in 5 
ning wartime meals with a small, 
penditure of ration points is the 
tral theme of a large-space newsp 
campaign launched June 21 j; 
southern markets by Swift and @ 
pany to support its Jewel sho 
Full-page advertisements f 
eight dishes originated by 
Logan, Swift’s home econo 
made from a single pound of 
shortening. Copy stresses the 
of government nutritionists to spe 
least one-fourth of the family’s5 
stamps for fats. Sample menus 
week are given, incorporating the 
tured recipes, 


REVOKES SOUP LABE 


WasHINGTON, June 22—Compui 
labeling of soup to indicate thai 
product was brought out under a 
conservation order has been r 
by the Office of Price Administral 
The purpose of the order was 
the purchaser know whether he 
buying the old regular-formula 
or the new concentrate. Be 
there is virtually none of the old fom 
ula product on the market OPA " 
sidered there is no further needifi 
the differentiation. x 

& ie 
MILWAUKEE AWARDS 

Citations for meritorious service! 
contributing to the war effort u 
patriotic advertising were given tot 
winners of the War Adverti 
Awards competition of the Milwauke 
Advertising Club at a dinner at! 
Athletic Club June 24. The ‘follow 
received awards for newspaper @ 
vertising: Fairbanks-Morse & Co,9 
Beloit, Schuster’s, Milwaukee Tra 
portation Advertising Service, Bost 
Store and the Milwaukee Journal, 
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subscribers read their issues 














from cover to cover! 






SO REPORT 700 Epittor & Pub 
LISHER subscribers when per 
sonally interviewed by field rep 
resentatives under the direction 
of Charles L. Allen, assistant 
Dean and Director of Research, 
Medill School of Journalism, 
Northwestern University. 
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CLOSED 


FOR THE 


ARRISBURG STEEL CORPORATION is in the blackout business— 
H blacking out the JapNazi! Our customers of pre-Pearl Harbor days 
appreciate the fact that we’re closed for the duration on all production except 
what it takes to lick the enemy. 


Three major wars have found the nation’s armed services ordering material 
from Harrisburg Steel—since its establishment in 1853. In that span of 89 years 
Harrisburg has tried to be first in war and first in peace in doing what we know 


how to do best. 


For research and development work now on Open Hearth alloy and carbon 
steels, forgings, and seamless steel products—consult our Engineers, Metal- 
lurgists, Chemists, and Designers. We’re planning now the things we'll produce 
for you after Victory. 


HARRISBURG MAKES: ALLOY AND CARBON STEELS * SEAMLESS STEEL CYLINDERS * PIPE COUPLINGS * PUMP LINERS 


per LIQUEFIERS * BULL PLUGS * HOLLOW AND DROP FORGINGS « STEEL PIPE FLANGES * COILS AND BENDS 
1 rep 
ection 


=| HARRISBURG STEEL CORPORATION 


HARRISBURG, PENNSYLVANIA 
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ICMA STUDIES NEWSPRINT CURBS, DELIVERY POOLS, HELP SHORTAGE 
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many circulators are meeting this 
problem by various ingenious means. 

E. P. Schwartz, Des Moines Regis- 
ter & Tribune, proved the exception 
to the rule in outlining how they 
have continued. Sunday rural routes, 
while other newspapers have been 
dropping them. To meet the 25% 
mileage reduction, the Sunday Regis- 
ter has gone back to mail box delivery 
for customers living down side roads. 
Such permission can be obtained from 
the Post Office for mail box delivery 
of the Sunday paper only to regular 
subscribers who receive the daily 
paper by mail, he said. 

Tribute to the American newspaper 
boy for his enterprise in War Bond 
and Stamp sales featured a part of the 
Wednesday program. ICMA members 





Fred Goldschmid, (center) Memphis Com- 
mercial Appeal and Press-Scimitar, re- 
ceives congratulations on his election to 
ICMA honorary membership after 54 years 
in newspaper circulation work. L to r: 
C. W. Bevinger, Knoxville News-Sentinel; 
Mr. Goldschmid, and R. F. Mack, Wash- 
ington (D. C.) Daily News. 


witnessed a huge rally in Public Hall 
for upwards of 7,000 newspaper car- 
riers of Cleveland and other Ohio 
cities. James Cagney, movie star, and 
Babe Ruth, former home run king of 
baseball, were the headline attractions. 
The performance was arranged by 
Clem D. O’Rourke, Cleveland Press, 
and Joseph V. Madison, Cleveland 
Plain Dealer and News, in cooperation 
with the Greater Cleveland War Sav- 
ings Committee. 

Cagney also appeared on the ICMA 
banquet program in a special radio 
broadcast arranged by the U. S. Treas- 
ury Department in behalf of the sale 
of War Stamps by newspaperboys. 
Cagney shared speaking honors with 
Frank Tripp, chairman of the Allied 
Newspaper Council and general man- 
ager of the Gannett Newspapers, who 
told ICMA members the “future of 
America depends upon newspaper- 
boys and their type.” Mr. Tripp stated 
in part: 

“If there ever was a time when all 
of the experience, ingenuity and re- 
sourcefulness that ever crept into the 
brains of circulation genius were 
needed, that time is now. I take my 
hat off to the country’s circulation men 
who today serve more people with 
more newspapers, at higher prices, 
and do it with less newsprint, less 
transportation, less gasoline, less man- 
power and with infinitely greater re- 
turn to their publications. Somebody 
among them must have studied well 
the miracle of the loaves and the 
fishes. 

“I believe that after the war, the 
newspaper emphasis will more than 
ever be upon reasonably close-up 
markets as refers to both circulations 
and advertising. 

“There would seem to be in the 
cards, regardless of the outlook for 
television, facsimile and frequency 
modulation, no lessening of reader in- 
terest in nearby events and nearby 





marketing, in which the newspaper 
will always be supreme, and I have no 
fear for the future of the newspaper 
if it fills its role as well as it has in 
the past; but I do believe that farflung 
circulations will be of less importance 
and of less value to nearly all pub- 
lications and, if maintained at all, it 
will be upon a profitable circulation 
basis, more than to obtain and sell 
wide-spread newspaper coverage to 
advertisers. 

Closer study by advertisers of in- 
dividual markets and of reader inter- 
est in specific publications cannot fail 
to provide adequate advertising pa- 
tronage for newspapers which can 
justify the extent and spread of their 
distribution without deliberate over- 
lapping and waste in fields covered by 
other newspapers. 

“Every day this war continues 
newspapers are more and more prov- 
ing their exclusive function to read- 
ers, to business and to industry—even 
to antagonistic elements in govern- 
ment. 

“A trio of magnificent war services 
which have been rendered by newspa- 
pers stand out because only news- 
papers could have rendered them. 

“I mean Donald Nelson’s newspaper 
scrap drive, Henry Morgenthau’s grass 
roots newspaper drive for individual 
bond purchases in the Second War 
Loan and to OPA’s complete depen- 
dence upon newspapers—and news- 
papers alone—for the only way to get 
complicated ration facts to business 
and to the people. 

“Business and industry are observ- 
ing these exclusive accomplishments 
and coming to realize that only news- 
papers reach everybody—that only 
two avenues of approach to all of 
the people exist everywhere—the post 
office and the newspaper. 

“Now I want to talk a little about 
what newspapers, and you as im- 
portant executives of them, can do to 
preserve the American way of life for 
your children and grandchildren. 

“All of the trend in this nation for 
the last many years has been shock- 
ingly away from any such opportunity. 
You, of all men, have seen and felt it. 
You have had to fight hard to pre- 
serve the most fundamental of oppor- 
tunities; the right of a boy to earn 
honest dollars as a newspaperboy; the 
right of today’s youngster to pursue 
the course which was the very founda- 
tion of business training for great 
numbers of the country’s greatest men. 

“It is the opportunity and the incen- 
tive to create one’s own life and des- 
tiny of which I speak and it is against 
the political paternalism and false 
economy of bureaucrats that I raise 
my voice. 

“For America’s sake talk and work 
with him every day. Lead him away 
from the trap which is set for him. 
Make him understand the humbug 
of it all. Show him today, before he 
falls for the hokum of the dreamers, 
that nobody ever got anything worth 
while without working for it. Enlist 
him now among the lads who tomor- 
row must destroy this school of un- 
workable economics—because it be- 
gins to look as if his elders have a 
bigger job on their hands than they 
can master within their generation. 

“Any man who comes in contact 
with boys, as you men do, has a great 
responsibility born of the influence 
which can be exerted upon a growing 
mind. You have proved your influ- 
ence by the magnificent job you have 
caused the boys to do in the sale of 
war stamps. Interested deeply and in- 
timately as you know I am in this and 
all phases of financing the war, I still 


say that the newspaper circulation 
managers of America will have failed 
in their duty to their country if they 
do not use every ounce of their influ- 


ence to impress indelibly in the minds 
of the wonderful class of lads with 
whom they daily come in contact that 
the future of mankind depends upon 
the preservation of the American way 
of life, upon free enterprise, freedom 
of initiative and the right of hard 
work and brains to reap a just reward 
without carrying a dozen laggards on 
each shoulder.” 

The St Joseph (Mo.) News-Press 
and Gazette was awarded first honors 
for the best promotion of Newspaper- 
boy Day in 1942. The award was 
presented to P. L. Schneider, in the 
absence of Harold Hult, former cir- 
culation manager now in the armed 
forces. In making the award, Paul 
Lawson, Clarksburg (W. Va.) Ex- 
ponent Telegram, chairman of the 
ICMA Newspaperboy Committee, an- 
nounced the following honorable 
mentions: 

Clem O’Rourke, Cleveland Press; 
William Roper, Nashville Tennessean 
and Banner; Don Davis, Birmingham 
News and Age-Herald; W. A. Cord- 
ingly, Des Moines Register & Tribune; 
E. M. Grimes, Canton (O.) Reposi- 
tory; and Morris Shorr, Woonsocket 
(R. I.) Call. 

Carrier boy turnover, another tough 
problem for circulators, was discussed 
by Jasper Rison, Louisville Courier- 
Journal and Times, and John C. 
Stafford, Rockford (Ill.) Morning 
Star and Register-Republic. Mr. 
Stafford’s report was in the nature 
of a survey among 34 newspapers, 
showing a wide disparity in the 
amount of turnover and methods used 
to meet the situation. Other than in- 
creased carrier earnings, apparently 
no other general pattern prevails, he 
pointed out, with each circulator 
meeting the problem as best he can. 

More than 250 members were as- 


An ICMA group at- 
tending Cleveland 
conference, Seated, 
| to r: Jack Estes, 
Dallas News; Jasper 
Rison, Louisville 
Courier-Journal and 
Times; James N. 
Shryock, managing 
director, Audit Bu- 
reau of Circulations, 
conference speaker, 
Standing, | to r: 
Ralph B. Cowan, 
Toronto Star, retir- 
ing chairman of 
board; and Jack 
Calvin, Houston 
Post. 





Good salesmanship, so essential tp 
circulation success, includes the ed. 
tors’ ability to provide the kind of edj. 
torial material which will sell news. 
papers at higher prices, he pointed 
out. 

James H. Gorman, Rochester (N. Y) 
Democrat & Chronicle, approached the 
trucking problem from the angle gf 
reducing mileage by adopting the 
Canadian point system. In Rochester, 
where the delivery of papers to dis. 
tricts formerly required 2,600 milg 
of driving per week, the number gf 
districts have been reduced from jg 
to 8, with a mileage saving of 54% 
Trucks today travel 1,200 miles pe 
week within the city and carriers come 
to the eight districts to get their pa. 
pers. By combining routes with 
neighboring papers to outside towns 
and eliminating some routes, a say. 
ing of 1,400 miles per week has r. 
sulted, said Mr. Gorman. 

James N. Shryock, managing dire. 
tor, Audit Bureau of Circulations, paid 
tribute to the founders of ICMA and 
told the assembled circulators the im. 
portant role they play in the preser. 
vation of a free press. 

Lt. Col. Harold F. Ambrose, for. 
merly of the Adjutant General's Office, 
and thoroughly familiar with Army 
Postal Service regulations, informed 
circulators on how best to handle 
soldiers’ mail going overseas. No 
soldier is out of reach of the Army 
Post Office, he said, even though he 
may be stationed in some remote spot 

Army mail, however, must be sent 
in cargo ships and therefore presents 
a bulky problem, said the colonel. 
While newspapers can be _ shipped 
overseas, he advocated use of weekly 
news letters in local newspapers, 
which can be clipped and mailed to 
soldiers with less trouble than in han- 








sembled in the Hotel Statler when 
President Sullivan called the war con- 
ference to order Tuesday morning. 
After disposing of routine committee 
reports, covering various ICMA activ- 
ities during the past year, the confer- 
ence adjourned at noon for a lunch- 
eon, sponsored by the three Cleveland 
newspapers. Louis B. Seltzer, Cleve- 
land Press editor, presided. In intro- 
ducing Russ Stewart, Chicago Times 
managing editor, as guest speaker, Mr. 
Seltzer said the speaker represented 
what newspapers need today: “Youth, 
vitality, imagination and the ability to 
meet rapidly changing conditions in 
order to be attune with the times.” 
Mr. Stewart stressed the importance 
of teamwork between editorial and 
circulation departments, pointing out 
that both have their own particular 
types of “severe headaches” under 
wartime conditions. While circulators 
are bogged down with multitudinous 
regulations, he said editors have to 
contend with censorship and ather 
perplexing problems, including news- 
print restrictions and heavy demands 
on the news columns to heep pace 
with a world at war. 


the complete newspaper. Of 
the 20,000,000 pieces of mail the APO 
handles each month now for soldiers 
overseas, 13% is misaddressed, he said. 


dling 


To assure safe delivery, Lt. Col. 
Ambrose suggested the following cor- 
rect form of addressing overseas mail: 
full name and rank, army serial num- 
ber, service organization or unit and 
Army Post Office number. He ex 
plained that when a man goes ovel 
seas, his first address is a temporaly 
APO number, which is used mere 
for routing purposes. After the ma 
gets overseas, he receives a_ thre 
digit APO number which is his per 
manent address. 

Four circulators were elected to 
honorary membership in ICMA ® 
recognition of their many years 
valuable service to the profession 
Heading the list was Fred Goldschmid, 
Memphis Commercial Appeal and 
Press-Scimitar, with 54 years of active 
service; Will X. Coley, Raleigh (N. C:) 
News & Observer; Louis Gautier, cll 
culation relations man for the NeW 
York City Newspaper Publishers As 
sociation; and Carl Julien, Baltimoré 
American. 
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Several weeks ago we published in this page 
comparative data on Busy New England’s popula- 
tion growth and the increase in newspaper circula- 
tion. It was so well received we present herewith still 
more (and equally intriguing) figures .. . 


AT THIS moment, New England news- 
papers have a circulation of 3,492,941. 


Kind of keep that figure in mind, 
please. 


At this moment (or at least there were 
this morning) 8,166,344 people busy 


product and decided to buy ail six 
women’s books, you would only get 
1,450,388 circulation. And if for any 
reason you wanted to add the four top 
general monthlies to either package, 
you’d only get 510,831 more people. 


That’s one way of looking at New Eng- 


living and working in this beehive of 


é land newspaper values. But—a word 
war industry. 


of caution—don’t let anyone’s “hocus- 
pocus” with figures fool you. Even 
ours! For coverage is fine—in fact, it’s 
great—but readership is better. 


On sheer coverage the newspaper pic- 
ture is impressive. But let’s dig deeper. 


If, for example, you wanted to spend 
your money in magazine space, you 
could buy the five leading weeklies and 
get only 1,115,863 people here. 


So far as that is concerned, with little 
modesty, but all forthrightness we say 

. . never has there been a time when 
New England newspapers were so in- 
tensively read. 


Bnay Mew Cnglind 


Or if you were merchandising a food 
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AP AFFIDAVITS IN ANTI-TRUST SUIT EMPHASIZE THREAT TO FREE PRESS 
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continued from page 9 
that AP Wirephoto service is neces- 
sary, Mr. Ferguson said: “From Dec. 
8, 1942, to the present, responsible em- 
ployes of the Chicago Sun have fre- 
quently expressed praise of the Acme 
service.” Discussing the affidavit of 
Sid Mautner, Sun photo editor, Mr. 
Ferguson said: “Of the 32 pictures 
listed therein, of which Mr. Mautner 
says he ‘was not able to procure these 
pictures for the Sun or else did not 
procure them until after they ceased 
to be news items,’ 13 were actually 
transmitted to the Sun by Acme on 
the date given in Mr. Mautner’s affi- 
davit or on the day before. Of the 
remaining 19, virtually all were ob- 
viously inconsequential pictures of no 
news importance.” 

Answering another contention by 
Mautner in behalf of the Sun, Mr. 
Ferguson said: “Neither NEA nor 
Acme have been prevented from get- 
ting pictures in the U. S. or the Do- 
minion of Canada by reason of the 
provisions of the by-laws of the AP 
or of the Canadian Press, or other- 
wise.” 

10% By-Law Formula "Too Low" 

Affidavits by A. S. Van Benthuysen, 
newspaper consultant, Paul Patterson, 
an AP director and president of the 
A. S. Abell Co., publisher of the Balti- 
more Sunpapers, and several other 
newspaper publishers sought to con- 
vince the court that the valuation 
placed upon AP memberships by the 
10% formula under the _ revised 
AP bylaws for admission of new 
members is much less than actual 
value. 

“No precise and all-inclusive method 
of evaluating an AP membership can 
be set forth which would uniformly 
result in an accurate determination of 
the amount which an applicant should 
pay to existing members of AP pub- 
lishing in the field from which the 
application is received,” said Mr. Van 
Benthuysen. “I have particularly 
studied the application of the formula 
set forth in the by-laws in the 11 
large cities in the country. It is my 
judgment that in each instance the 
valuation reached by application of 
the 10% formula is much less than 
actual value.” 

The Chicago Tribune has paid 
approximately $1,735,000 to AP since 
1900 and would receive only $193,- 
930.55 if the Chicago Sun were ad- 
mitted to membership as of June 30, 
1943, he said. The sum would be in- 
adequate, he explained, because it is a 
‘very small fraction of the total amount 
which the Tribune has paid to AP in 
assessments. 

Mr. Patterson said that in his opin- 
jon the value of an a.m. membership 
in Baltimore at present “is at least 
$175,000, and in the evening field at 
least $150,000, or even more.” Accord- 
ing to affidavits filed by Marshall Field 
and John J. Padulo, comptroller of the 
Chicago Sun, under the AP by-law 
formula an applicant would have to 
pay $169,163.78 and $148,658.13, respec- 
tively for membership in the morning 
and evening fields in Baltimore. 

Mr. Patterson’s reasons for his 
higher valuations were (1) opportuni- 
ties for economies which are available 
to an AP member in Baltimore, (2) 
the sums which an AP member would 
have to expend in publishing his 
newspaper to compensate for the ad- 
vantage gained by his competitor in 
obtaining the AP, and (3) the inter- 
est which an existing member has 
in the assets, tangible and intangible, 
of AP. 

AP Gocd Will Set at 12 Million 

The item of good will is not cus- 
tomarily included in AP’s balance 
sheets, Kent Cooper, executive direc- 


tor and general manager, said in his 
affidavit, but he estimated it con- 
servatively at $12,000,000 at the pres- 
ent time. 

Discussing the 10% formula, Mr. 
Cooper said: 

“Under (its) provisions for the 10% 
payment, the amount of such pay- 
ment in the morning field in Chicago 
as of June 30, 1943, would be $348,- 
044.78. Under the provisions of the 
final paragraph of Section 2 of Article 
III, the percentage of such sum re- 
funded to the Chicago Tribune would 
be 51.72% or $193,930.55 and the per- 
centage refunded to the Chicago Her- 
ald-American would be 44.28% or 
$154,114.23. 

“The regular weekly AP assessment 
which would be payable by each 
morning member in the morning field 
in Chicago if there were three mem- 
bers in that field instead of two as 
at present would be approximately 
$722.25. If the third member also sub- 
scribed to Wirephoto Service, the 
added weekly assessment therefore 
would be $277.50. The total regular 
and Wirephoto assessments would 
thus amount to approximately $1,000 
per week.” 

Mr. Cooper’s affidavit also said: 
“There is not now, nor has there ever 
been, any AP bylaw or regulation 
prohibiting or precluding members of 
AP from furnishing photographs to 
anyone, including Acme Newsphotos, 
International Newsphotos or any 
other picture agency, or to any news- 
paper, whether or not an AP mem- 
ber.” 

Mr. Cooper’s affidavit also discussed 
the purchase by the AP of Wide 
World Photos, Inc., of which the gov- 
ernment seeks to force the AP to di- 
vest itself. He said that the AP pur- 
chased it after Arthur Hays Sulzberg- 
er, president and publisher of the 
New York Times, had informed him 
that the Times proposed to discontinue 
Wide World, “but that if AP desired to 
purchase the company the New York 
Times would be willing to sell it to 
AP, of which the Times is a member, 
but that it would not sell Wide World 
to any one else.” 

Wide World Served "PM" 


An affidavit by Paul Miller, AP 
Washington bureau chief and for- 
merly in charge of Wide World oper- 
ations after its acquisition by AP, as- 
serted “no newspaper customer of 
Wide World was ever informed that 
it could not be serviced solely be- 
cause of the change of ownership.” 
He said the newspaper PM, published 
in New York by Marshall Field, con- 
tinued to take Wide World photoprint 
ee even though not an AP mem- 

er. 

J. A. McNeil, general manager and 
secretary of the Canadian Press, whose 
affidavits filed in support of the gov- 
ernment motion for summary judg- 
ment occasioned some surprise, also 
filed an affidavit in behalf of the AP. 
It listed AP members and detailed 
CP’s by-laws, but also stated that only 
five members had been rejected for 
CP membership since 1917. Eprror & 
PUBLISHER learned that his execu- 
tives in the U. S. would have been 
compelled to answer the government 
requests for data had he refused. 

The affidavit of Mr. Noyes, former 
AP president, declared that “it was not 
contemplated by the men who organ- 
ized the AP that all newspapers in 
the United States should become 
members,” but that it was recognized 
that in order to establish “a true co- 
operative organization the members 
must have the opportunity to select 
their own associates.” 

“Based upon my experiences of fifty 
years with the press associations and 
as a newspaper man, it is my judg- 
ment that it is not possible to maintain 


an unbiased, complete and accurate 
news report unless there exists, to set 
the standard of such a report, a mu- 
tual cooperative non-profit organiza- 
tion whose members, voluntarily 
joined together, control the operations 
of the organization,” Mr. Noyes said. 
“If the AP were compelled to serve 
all comers the incentive for coopera- 
tion would no longer exist,” he con- 
tinued. “It would shift into an or- 
ganization for pecuniary profit in pri- 
vate ownership and subject to private 
control, or, because of its judicially 
fostered monopolistic status, it would 
come under government regulation 
and control. Here lies the danger to 
the freedom of the press.” 
McCormick's Arguments 


One of the two affidavits filed in 
behalf of Mr. McCormick was in an- 
swer to one made by Alfred McClung 
Lee, which had been filed in support 
of the government’s motion. 

“Lee argues that the First Amend- 
ment should be turned into a guaran- 
tee that the government will do all 
things necessary to foster as many 
newspapers as ‘publics’ (sic) may 
wish,” Mr. McCormick stated. “Under 
such specious arguments have dicta- 
torial governments everywhere sub- 
jected the press to their control Un- 
der guise of freeing the press they 
have dominated the press.” 

In his other affidavit, Mr. McCor- 
mick contended that the immediate 
effect of a court decree granting the 
government’s demands would be an 
increase in AP membership that would 
bring it “close to sole occupancy of 
the news agency field,” and that such 
a condition would become permanent 
if the principles of the decree forced 
all news agencies to serve all comers. 

Robert McLean, president of the AP 
and also president of the Philadelphia 
Evening Bulletin, said in another af- 
fidavit that under the AP’s bylaws the 
members were entitled to certain 
rights and privileges and in turn 
agreed to assume certain duties and 
obligations. He said that it was es- 


sential that the AP “shall have the 


power of discipline” over its members. 

William Mapel, former director of 
the Washington and Lee Journalism 
School, in one of the most comprehen- 
sive affidavits filed by AP, made an 
analysis of the AP record of “beats” 
(exclusive news articles) as set forth 
by the government. He said the gov- 
ernment listed many small news items 
which might just as well have been 
left out of papers altogether. 

“The numerical conclusion drawn 
by the (government) affidavit, name- 
ly, that a total of 18,747 beats were 
scored by the two news services in 
a period of thirty and a half months 
is absurd,” Mr. Mapel said. “Eighteen 
thousand real beats which gave one 
press association or another a com- 
petitive advantage over its rival have 
not been scored by all press asso- 
ciations in the United States during 
their combined lifetime.” 

Arguments in the government’s brief 
on law included: 

“If a stock corporation organized for 
profit made an identical agreement 
with each of its stockholders that it 
would not, without the stockholder’s 
consent, sell its product to the latter’s 
competitors, this would at once be 
recognized to be a boycotting com- 
bination made for the purpose of sup- 
pressing competition and within the 
ban of the Sherman Act, at least if 
the combining group controlled a sub- 
stantial part of the trade in which they 
were engaged. 

“The policy of Congress is mani- 
fested by Section 3 of the Clayton 
Act, which makes it unlawful for 
even a single trader to sell his goods 
to a single customer upon the condi- 






—. 
tion, agreement or understanding thy 
the purchaser shall not deal in good, 
of a competitor where the effect may 
be substantially to lessen competition 
in any line of interstate commerce, 

“The fact that in the present cag 
the independent business units 9 
which the AP membership is con. 
posed have combined together through 
the medium of membership in a no. 
profit membership corporation mak 
the tie that binds their union all the 
more direct and effective. 

Sees Nonprofit Angle "Immateria|" 

“The nonprofit character of the or. 
ganization is, of course, immaterial 
(American Medical Assn. v. U. §, 
supra). The fact that the combination 
is organized in corporate form—thy 
there are membership certificate 
transferable under stated conditions 
bondholders, a board of directors con. 
trolling policy (instead of some com. 
mittee or other body selected by thog 
combining), extensive operations cat. 
ried on by paid employes under the 
direction of a general manager—gives 
to the combination no sanction or im- 
munity. 

“A ‘member’ of AP is, in reality, a 
customer of AP,” the government 
argued. “What gives value to men- 
bership is the right which it confets 
to receive AP news and newspicture, 
for which payment is made in money 
and by furnishing local news, plis 
the power to exclude competitors from 
the same customer relationship. De- 
nial of membership is thus but aff} 
means to an end—denial of AP news 
and newspictures to competing news- 
papers. These circumstances make 
the corporate form which defendants 
combination takes peculiarly irrel- 
evant. 

“While defendants seem to contend 
that some special merit attaches topi 
their organization because it is a non- 
profit cooperative and that, for this 
reason, it should be relieved from ob-ff 
ligations which the general law in- 
poses, the very premise for this cor 
tention, that AP is a true cooperative, 
is unfounded. 

“The AP membership restrictions 
flagrantly violate a basic principle off 
nonprofit consumer  cooperatives- 
that membership shall be open, upo 
equal terms, to all persons in the 
class of those served by the coopor- 
tive. What the defendants object om; 
is that the relief which the govem- 
ment is here seeking would make then 
in fact what they proclaim themselves 
to be.” 

Asserting that the AP membership 
restrictions “contribute to and induce 
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argued: 
“Chinese Wali" Seen 
“If the AP newspaper members maj,iint | 
without violating the Sherman At, 
combine together to exclude their it- 
dividual competitors from AP servitt§, 
then any such newspaper or othery 
newspaper is legally entitled to entrg: “ 
into a contract with one or both of te ih 
two other major news agencies pi-—i'"* 
viding for exclusive service (in salle 
city and field) or providing that ay 
competitor, before receiving servicMiln 
shall be required to pay it a lames 
and burdensome sum of money '¥ 
way of commutation of its preempié 
contract rights. By such means I 
dividual newspapers could build 
Chinese wall against competitol- 
Such effective monopolization of thé 
business of publishing newspapers # { 
given localities is not a merely theopen 
retical possibility; it actually exists topere 
day in a number of communities.” fteh: 
In the brief’s appendix the govel™ ress 
ment gave a summary of depositio™foyt 
“showing failure of 11 organizatiol{,q, 
(Continued on page 52) ben 











or 20 years hence. 





HAT ARE THE FACTS 


“Our concern with any man is not with what eloquence he teaches, but with what evidence.” 


AUGUSTINE 





BOREN SPEAKS ON FUTURE OF AIR TRANSPORTATION. In discussing the future of air transportation, Repre- 
sentative Lyle H. Boren of Oklahoma recently read the following statements into the Congressional Record: “No 
administrative agency today . .. no man can say what the proper place for air transportation should be 5 or 10 


“And with such uncertainty it would invite tragic mistakes to depart, in legislative policy, from concentration 
upon development or to suggest regulation on a basis of coordination with other means of transportation.” 


In support of his contention, the Honorable Representative pointed to the problems of stabilizing costs and 
determining the most efficient and economical types of aircraft to be used for passenger, mail and cargo services, 
and to the debates on air transport which will undoubtedly continue for many years to come. 


SOURCE—Air Transport Association. 




































e com 

y ‘hoe Popper and Brass in the 
cat 

ler the gv ar 

—gives BJs the title of an illustrated special 

or im- Bue of the Copper & Brass Research 


sociation Bulletin. 

The magazine portrays the impor- 
nt role that the red metal and its 
loys are playing in the manufacture 
war armament for the United 
tes and other United Nations. The 


money 
s, plus@illetin points out that 2,000,000 
rs fromounds of Copper and its alloys ure 
>. De-fied in the construction of battle- 
but alfips, about 1,000 pounds in a giant 


mber which also has 24% miles of 
opper wire. 

Tanks, the clanking steel monsters, 
ve about 800 pounds of these metals 
hile a 37 mm Anti-Aircraft gun 


-ontendgses a ton of Brass every twenty 
ches tofinutes it is in action. 

° "the Editors are given permission to 
or 


the editorial matter with or with- 
it credit lines. Electros of the il- 
rations will be furnished upon re- 
nest. 


SOURCE—Copper & Brass Re- 


nile d h Association. 

atives— 

sm Psiness Carries the Torch 
oper EThrough tried and proven adver- 
aject Ring media—of which purchased 


yspaper space is the backbone— 
merican business is reaching the 
blic with important information 
help win the war and to help peo- 


bershi 2 : : 
a adjust themselves to wartime liv- 
1e brief conditions. 


The food industry, for example, 
dvertises” and “sells” such impor- 
nt programs as War Savings, fat 


eit B-Btrition. In the national nutrition 
— mpaign, food chain companies and 
> alt retailers provide an invaluable, 


ique service to all consumerg and 
the war effort generally. This has 
n sanegeome a part of their daily job of 
nat all peadicng food. 





a lane sters et: consumer rae the 
ney Wy | chains transmit authoritative 
a tition information. This informa- 
uild ‘ee reaches consumers in the same 
etitosgtsements with information 
of thepeut available foods, price ceilings, 
pers im point rationing. It is repeated 
y theo#en the customer reaches the store, 
cists tomere she js actually making her 
es.” fchases. It, therefore, provides 
goveRessary information to consumers 
— out why they should eat certain 


his, where they can obtain them, 
n (the season) they are best, and 





how to prepare them. This is the 
last step in the National Nutrition 
Program, and it is the most impor- 
tant step. Without it, all others 
would be practically useless. 

Tests show that food advertising 
has a high reader interest; also, that 
consumers other than food chain cus- 
tomers read food chain advertising. 
This advertising, therefore, performs 
an important service to many more 
persons than the twenty-two million 


weekly customers of food chain com-: 


panies. 


SOURCE—National Association of 
Food Chains. 


Distillers’ Dried Grains 

The production of distillers’ dried 
grains, an important ingredient in 
livestock feed, has kept pace with the 
nation’s expanding industrial alcohol 
program. During the mashing, fer- 
menting and distilling processes, much 
of the starch has been removed, and 
the remaining stillage, high in pro- 
tein and carbohydrate content, has 
long been used as an ingredient for 
fattening cattle, hogs and poultry. 

The production of these dried 
grains during the fiscal year 1941 
amounted to 191,000 tons, and in- 
creased to 295,000 tons in the follow- 
ing year. Statistics presently avail- 
able indicate that during 1943 the out- 
put of dried grains from the nation’s 
beverage alcohol distilleries—all now 


producing industrial alcohol for the 
war program—will be about double 
that in 1941. 

In addition to the dried grains, 
some distilleries not possessing dry- 
ing equipment dispose of their wet 
mash locally where it is in great de- 
mand for cattle and hog feed. 


SOURCE—Distilled Spirits Insti- 
tute, Inc. 


What They Say About 
The Railroads 


“One of the finest war jobs that 
has been done in this country has 
been done by the railroads.”—Denver 
Post. 

“The railroads, profiting by the 
last war, have made a record for 
which the nation can be grateful.”— 
Kansas City, Mo., Times. 

“Today they are doing the greatest 
transportation job in the history of 
this or any other nation.”—Holly- 
wood, Calif., Citizen-News. 

“The country’s railways have met 
the test of war.”—Philadelphia Bulle- 
tin. 

“When you say Private Enterprise 
you're bound to think first of the 
railroads. And I say and you know: 
they have done the best single job of 
the war.”—Florence Fisher Parry, 
Pittsburgh, Pa., Press. 

“The State Register vigorously 
recommends that the Army-Navy 
‘E’ award be made to the railroads 





Directory of 


Air Transport Association 


1515 Massachusetts Ave., N.W., 
Washington, D. C. 

A neutral source of information, photo- 
graphs, facts and figures concerning the 
passenger, air mail and air express busi- 
ness of the sixteen major scheduled United 
States Airlines operating domestic and 
international services. Also facts avail- 
able regarding operation and maintenance 
of the transport planes and airway facili- 
ties, including communication systems, 
of member airlines. General and specific 
request from editors invited. Send for 
free booklet ‘Little Known Facts About 
the Air Transport Industry.” 


Association of American Railroads 


924 Transportation Bldg., 
Washington, D. C. 


Central coordinating ageney of the Ameri- 
can railroads and source of information 
concerning the railroad industry. Has 
largest railroad library in the world. Fea- 
ture articles, releases, publications, re- 
ports, condensed railroad facts for ‘‘filler’’ 
copy, photographs, and monthly cartoon 
of railroad oddities. Free to editors. 


Distilled Spirits Institute, Inc. 
National Press Bldg., Washington, D. C. 
Factual information, data and statistics 
relating to the Distilling Industry, reports 
from official sources on production, con- 
sumption, enforcement, taxation, revenue. 


Sources of Factual Information 


Authoritative 


National Assn. of Food Chains 
726 Jackson Place, Washington, D. C. 


Editors, writers, teachers, nutritionists, 
and others interested in free material 
discussing retail food distribution prob- 
lems in wartime, send requests to above 
address. 


National Board of Fire Underwriters 

85 John Street, New York, N. Y. 
Fire Facts. What causes fire. How to 
prevent it and how to control it. Pioneer 
educational fact-finding and engineering 
organization maintained by the principal 
capital stock fire insurance companies for 
public service. Compiles and publishes 
national fire loss record, building codes, 
fire prevention § ordinances, numerous 
standards, pamphlets on fire-hazardous 
processes. 


Copper & Brass Research Assn. 
120 Lexington Avenue, New York, N. Y. 
The membership of this Association con- 
sists of the leading fabricators of Copper 
and Brass throughout the United States. 
The great fabricating plants. have been 
working and continue to work three 8- 
hour shifts since the entrance into World 
War II by our country. For copies of 
its magazine or special articles with 
photographs on the subject of the use of 
Copper and Copper Alloys in our war 
armament program, address Editor, Bul- 
letin, Copper & Brass Research Associ- 
ation. 











(Advertisement) 


of America. Not to recognize the 
railroads, without which our soldiers, 
sailors and marines could not be 
transported, fed and equipped, is to 
deny recognition to one of the world’s 
greatest war-winning agencies.”— 
Springfield, Ill., State Register. 

“That freedom from compulsion is 
best is indicated by the fact that 
American railroads today, in the 
midst of the difficulties and strain 
of war, are hauling more freight and 
passengers than they ever did with a 
minimum of friction and with sur- 
prising efficiency.”—Hoquiam, Wash., 
Washingtonian. 

“The railroads are doing a stu- 
pendous task well, much better, in 
fact, than during the last war... .”— 
Birmingham, Ala., Age-Herald. 


SOURCE—Association of American 
Railroads. 


20°, Drop in Arson 
Under War Conditions 


Final 1942 figures on arson investi- 
gations, arrests and convictions, as 
released by the Committee on In- 
cendiaries and Arson of the National 
Board of Fire Underwriters, reveals a 
sharp drop in the frequency of this 
crime in wartime America. 

During 1942, 2,044 suspicious fires 
were investigated, 486 arrests made, 
and 337 convictions secured. This 
is a decrease of 20% in arrests and 
14% in convictions as against 1941. 
The committee credits better eco- 
nomic conditions and concentration 
on the war effort as contributing 
factors in this reduction; but major 
credit must go to the long battle 
against arson by local authorities, 
aided by the National Board’s own 
Arson Squad. 

Although the report points out the 
steady gains made against this crime 
over a period of years, recommenda- 
tion is made that the Arson Squad 
be strengthened against the possi- 
bility of increased resort to arson 
in the post-war adjustment period. 

As part of the continued campaign 
being waged nation-wide against this 
crime, 36 states have now adopted 
the Model Arson Law sponsored by 
fire insurance companies, while six 
others have passed other satisfactory 
Arson Laws. In addition, the Na- 
tional Board’s pamphlet, “Suggestions 
for Arson Fighters,” has continued to 
be popular that reprinting is 
planned for the near future. 


SOURCE—National Board of Fire 


Underwriters. 


so 
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selected by defendants for examination 
to qualify as news agencies within 
definition of complaint or as com- 
parable to AP, U-P. or INS.” The 
government stated its belief why these 
organizations did not so qualify. Both 
AP and the Chicago Tribune have 
named approximately the same group 
in as qualified news services among 
70 organizations operating in the US. 
other than AP, U.P. and INS. ; 

The government's list included: Chi- 
cago Daily News Foreign Service, 
Chicago Tribune-New York Daily 
News Syndicate, Inc., Los Angeles 
Times News Bureau, NANA, Asso- 
ciated Newspapers, Inc., Bell Syndi- 
cate, Inc., Consolidated News Features, 
Inc., New York Times Syndicate, New 
York Herald Tribune Syndicate, Reu- 
ters Ltd., and Science Service, Inc. 
AP in tuterstate Commerce, U. S. Says 

“It is immaterial,’ the government 
brief said, “that the AP does not sell, 
and that its charter does not authorize 
it to sell, news to newspapers.” Citing 
the AP-National Labor Relations 
Board case (301 U. S. 103), the De- 
partment of Justice said: 

“It is engaged in interstate com- 
merce and it is exchanging services 
for money whether such money be 
paid it as a charge fixed by negotia- 
tion or as an assessment levied upon 
the basis of cost of service. Further- 
more, a non-profit membership cor- 
poration may itself be guilty of illeg- 
ally restraining or monopolizing inter- 
state commerce (American Medical 
Assn. v. U. S., supra) and it obviously 
may be the instrumentality through 
which others thus violate the Sher- 
man Act.” 

Describing news report of world 
events as “a raw material” and as 
essential in the operation of a news- 
paper as paper and printing presses, 
the government brief asserted: 

“Accurate world news, is, therefore, 
the lifeblood of the daily newspaper 
and only by means of news agencies 
can this life blood be kept flowing. 

“It is well established that the Sher- 
man Act makes it unlawful for any 
group of traders controlling a sub- 
stantial part of the trade in any ar- 
ticle or subject of commerce to agree 
not to deal with a particular third 
person, or with a particular class of 
third person, for the purpose of ex- 
cluding such third person or persons 
from that part of the market repre- 
sented by the trade of the combining 
parties. 

“The handicap imposed by denial 
of AP service is not merely that, as 
in the case of the Chicago Sun, the 
paper may, as a result, be unable to 
procure news-pictures of the three 
news-picture agencies and that the 
news service furnished by such other 
news agency as it selects is not as ade- 
quate for its own needs as the AP 
service. No matter how far in the 
forefront any ene news agency may 
be, each of the other two major agen- 
cies necessarily has its own day-to- 
day ‘beats’ and, from time te time, 
news reports with other points of su- 
periority. 

“An AP member is, generally speak- 
ing, free to fortify its competitive posi- 
tion by obtaining the services of both 
or either of the other two major news 
agencies. A non-member paper, on 
the other hand, is not free to obtain 
the services of all three news agencies 
and is never free to obtain the ser- 
vices of the agency of first choice if 
this happens to be the AP.” 

The affidavit of J. D. Gortatowsky, 
general manager of Hearst Newspa- 
pers, said: “By reason of my experi- 
ence in the newspaper business over a 
period of 39 years in many cities of the 
United States and in many different 


sections of the country, I am able to 
state that it is the fact that a success- 
ful newspaper can be published in 
the United States without access to the 
news services of a particular news 
agency. 

“The history of Hearst newspapers 
throughout the country demonstrates 
that newspapers can be and have been 
published with outstanding success 
as to circulation, advertising linage 
and profit both with the use of the 
news reports of International News 
Service alone and with the use of the 
news reports of one or more news 
agencies other than the AP.” 

Einar B. Paust, of AP’s legal staff, 
furnished a list of newspapers repre- 
sented in the House and Senate press 
galleries, to show the large number of 
dailies which amplify reports of one, 
two or more news services with their 
own correspondents’ stories. The Sun 
had attempted to show it was neces- 
sary to establish a large Washington 
bureau because it was denied AP. 

William W. Duson, formerly of AP 
and now with Press Association, Inc., 
submitted a comparative study of the 
use of 18 of the most important stories 
of AP and competing agencies by 
member and non-member papers in 
15. principal cities recently. A sec- 
ond affidavit by Duson showed what 
services were used by dailies in 11 
principal cities from 1938-1942, giving 
their circulations. A third listed 20 
AP and 45 non-AP papers which dis- 
continued publication in 1942. 


Space Buyer Testifies 


James S. Short, in charge of news- 
paper space buying in main office of 
J. Walter Thompson Company, New 
York, said: “In the experience of 
deponent, membership in the various 
press associations is not a factor 
stressed in advertising solicitations by 
newspaper representatives. Although 
interviewing such _ representatives 
continuously, deponent does not recall 
any recent instance in which mem- 
bership in any press association was 
stressed as an important reason for 
selection of a newspaper as against a 
competitor which lacked membership 
in such association.” 

The affidavit of Edward Lindsay, 
editor, Decatur Herald and Review, and 
chairman of AP Small Papers com- 
mittee in the anti-trust suit, said: “If 
the AP were forced to admit to mem- 
bership any and all newspapers which 
applied, it is my opinion that it would 
not be possible for the organization 
to retain the loyalty and cooperation 
of the individual members nor would 
it be able to maintain its standard.” 

Josh L. Horne, publisher, Rocky 
Mount (N. C.) Telegram and an AP 
director representing dailies in cities 
under 50,000 population, in one of two 
affidavits he filed, told of AP ac- 
complishments in behalf of small paper 
members. Typical, he said, was the 
printerization of news circuits in the 
early 20s. This gave small dailies a 
greatly improved news report at a 
cost they could afford, he declared. 

Houston Harte, publisher, San An- 
gelo (Tex.) Standard and an AP di- 
rector, who has published a number 


of small papers said in denying that 
a paper’s news service determines its 
fate: “It is what the newspaper does 
with the news it gets, what it sees 
in the news and how it presents this 
news to its readers that is important. 
Headline writing is almost as im- 
portant as the news itself. 

“Never before was there so little 
difference between the reports of all 
the press associations as reflected 
in newspaper front pages as today.” 

12 of 89 A.M. Applicants Rejected 


Daniel J. Shiller, associated with 
Milbank, Tweed & Hope, AP attor- 
neys, said: “During the 11-year period, 
August 1932-August 1942, the printed 
annual reports of the AP show 
that 89 newspapers applied for 
morning membership in the AP. This 
study showed that no English lan- 
guage morning newspaper, with a 
circulation of over 10,000, with the 
exceptions of the Chicago Sun and 
the Washington (D. C.) Times Her- 
ald, was refused membership in the 
AP during that period. The study 
further showed that of these 89 ap- 
plications for morning membership 
during this period, only 12 applicants 
were rejected, which number in- 
cludes, of course, the Chicago Sun 
and the Washington (D. C.) Times- 
Herald. 

“My studies of the verbatim min- 
utes of the meetings of the board of 
directors and of the annual meetings 
of members of the AP showed that 
in the period from 1900 to Oct. 8, 
1931, inclusive, at least 131 elections 
to AP membership took place over 
the objections and/or protest rights of 
AP members.” 


AP’s attorneys filed other affidavits 
by the following: 

Other Affidavits 

Roy PInkeRTON, president and_ editor-in- 
chief, John P. Scripps Newspapers; Harry 
Goopwin, editor, Bronx Home News; Lours 
B. Sertzer, editor, Cleveland Press; E. T. 
Lescn, editor, Pittsburgh (Pa.) Press; W. D. 
MANSFIELD, editor, McKeesport (Pa.) Daily 
News; Pavut Bettamy, editor of Cleveland 
Plain Dealer, and an AP director; Trimotny 
N. Preirrer, of Milbank, Tweed & Hope; 
FranK DD. Scurotn, publisher, Brooklyn 
Eagle; Roscozr H. Atcorn, editor, Rawlins 
(Wyo.) Republican-Bulletin; Raten O. Nus- 
BAUM, editor, Warsaw (Ind.) Union; ALLEN 
T. Witter, managing editor, Brawley (Cal.) 
News; JoseruH F. McDonatp, editor and 
manager, Reno Nevada State Journal; CHARLES 
E. Koons, publisher and general manager, 
Middletown Times Herald. 

D. N. Step, publisher, Altoona (Pa.) Mir- 
ror; W. F. Prisk, president and publisher, 
Long Beach (Cal.) Sim and Pasadena (Cal.) 
Post; M. G. Fitzpatrick, president and pub- 
lisher, Olean (N. Y.) Times-Herald; John J. 
Meap, Jr., editor and co-publisher, Erie (Pa.) 


Daily Times; Atrrep G. Hit, publisher and 
printer, Chester (Pa.) Times; Curtis G. 
SMALL, editor and manager, Harrisburg (TIl.) 
Register; Norman R. Baker, editor, Nyack 
(N. Y.) Journal-News; O. M. Kinnison, presi- 
dent and publisher, Goshen (Ind.) News- 
Democrat; W. B. Cutvsen, publisher, Merrill 
(Wis.) Herald; Water A. Scumitz, Quincy 
(Mass.) Patriot Ledger; Cart D. Groat, 


editor, Cincinnati Post; Cuartes A. Guy, 
editor and publisher, Lubbock (Tex.) Ava- 
lanche-Journal; Frank S. Hoac, president and 
publisher, Pueblo (Cole.) Chieftain. 

Harris Ettswortu (2) editor and general 
manager, Roseburg (Ore.) News-Review; F. 
W. Brinkernorr, editor, Pittsburg (Kan.) 
Headlight; J. H, Crotuers, Humboldt Times 





786 MEMBERS PAY AP UNDER $100 WEEKLY 
ROBERT R. BOOTH, auditor of the AP, in an affidavit filed this week gave 
the breakdown of AP assessments as follows: “On Jan. 9, 1943, there were 
1,195 members of the AP who were assessed on a weekly basis in the total 
amount of $211,022.83. Of this total, $110,726.83 was assessed to 108 members, 
the weekly assessments of each of which were in the amount of $500 or 
more; $18,781.15 was assessed to 48 members, the weekly assessments of each 
of which were in amounts from $300 to $499.99; $15,107.06 was assessed to 63 
members, the weekly assessments of each of which were in amounts from 
$200 to $299.99; 26,152.91 was assessed to 190 members, the weekly assessments 
of each of which were in amounts from $100 to $199.99; $40,254.88 was as- 
sessed to 786 members, the weekly assessments of each of which were under 


$100.” 


and Eureka (Cal.) Standard; R. A. au 
editor and manager, E/ Dorado (Kan.) Tima 
Eart E. Hanway, co-publisher. Casper (Wrq 
Tribune-Herald; C. H. Heintzermay, ¢j 
and owner, Coatesville (Pa.) Record; Toy 
KEENE, editor and general manager, Eleig 
(Ind.) Truth; Witttam R. Matiews, gi 
and publisher, Tucson Arizona Daily Sta 
James Topp, president and manager, Mob 
(Mo.) Monitor-Index; Frank J. Starzet, " 
fic executive and assistant secretary of Ap. 
A. Rescu, AP Newsphoto editor; Mg 
Bauer, in charge of AP assessment regg,j 
Frepertck H. Keere, publisher, Bog 
(N. Y.) News and Newburgh (N. Y.) XN 

Vance C. McCormick, president, #; 
burg (Pa.) Patriot and Evening New;: 
HumMet Bercuavus, Jr., managing ei 
Harrisburg (Pa.) News; Bruce Rag, assiy 
managing editor, New York Times; Rose 
Bootn, AP auditor; Frep ScHILptiy, » 
ident and editor, St. Cloud (Minn.) D 
Times; Artuur L. Facan, editor and ow 
Hoboken Jersey Observer; and Lawreya 
Ctark, business manager, Pontiac (Mid 
Daily Leader. 

Affidavits filed by the Chicago 
une’s attorneys, in addition to two} 
Mr. McCormack, included: 

N. S. MACNEISH, vice-president and 
ant secretary, New York World Te 
Corp.; Roy C. Hoxtiss, general manager, N\ 
Yorks News; S. Emory THOMASON, publish 
Chicago Times; W. L. AYERS, managing ¢ 
tor, Chicago Journal of Commerce; Romm 
VanperPoEL, financial editor, Chicago H 
American; THomas: Furtone, financial edi 
Chicago Tribune; Erwan C. Cunristem 
CPA in charge of the Chicago office of Pri 
Waterhouse & Co.; Witntam Donat 
WELL, assistant managing editor and city ¢ 
tor, Chicago Tribune; Arcn Warp, 
sports editor, and W. J. ByRNes, manager 
the Tribune’s business survey department 


Rae Tells Why Times 
Sold Wide World to 


Following are excerpts on the s 
of Wide World Photos to AP by 
New York Times from the affidavit 
Bruce Rae, assistant managing edit 
of the Times, filed in the anti-tri 
suit this week: 

“I personally conducted a sur 
at the request of the publisher of { 
Times, of the Wide World operati 
and the cost to the New York Tim 
thereof. I reached the conclusion t 
the Wide World operation was costif 
the Times from $200,000 to $500,00 
year over a number of years. 

“At no time was Wide World 
profitable operation, since in eve 
year its expenditures exceeded itsi 
come. I was convinced and recom 
mended that by subscribing to the 
Wirephoto service in addition to 
regular picture service the New Yo 
Times would save approximate 
$200,000 a year on pictures. It 
therefore, concluded to endeavor 
dispose of Wide World. 

“There ensued negotiations be 
the AP and Wide World, which 
minated in an agreement whereby 
AP purchased from the Times { 
the sum of $250,000 all of the capil 
stock of Wide World, the Times! 
taining its wire photo transmissi 
equipment and manufacturing proc 
and also retaining free access to 
picture file it was transferring to 
AP. 






















“The AP obtained through its p 
chase of the stock and news pho 
graph business of Wide World, 
name and good will of Wide Wo 
and its trade mark registration, 
well as Wide World’s then exisil 
picture contracts. 

“The Times agreed for a period 
15 years following July 31, 1941, * 
date of the sale, not to sell news? 
tures in North, Central and Sol 
America and the possessions of 
United States, and to discontinue 
use of the name Wide World Phot 
throughout that area. 

“I believe that since July 31, P 
the Times has been adequately 
iced with pictures at much less 4 
than if it had continued to opé 
Wide World.” 


TARZEL, trq 
y of AP: 
itor; My 
ent record 
er, Bea 
_ Y.) Ned 
ont, Harry 

New;: 
zing edit 
AE, assist 
; Rosear 
-PLIN, pr 
inn.) D, 








fidavit 
ng edi 
anti-tru 


4 survd 
er of { 
operat 
rk Tim 
sion th 
iS ostil 


500,000 
World 


in eve 
od its i 
i recom 
o the 
n tow 
ew Yo 
ximatel 
It 
eavor 


rich cu 
reby tf 
imes { 
e capit 
imes 
smi 14 
y p oce 
s to 
ig to 


its p 
S pho 
yrld, 

> Wor 
ation, 
exi tit 


yeriod 
941, t 
ows fil 
d Soul 
; of 

inue 

1 Phot 


31, B 
ly sé 
less 0 


JUNE 26, 19439 


93 


This ts what we mean 


by “COOPERATING’... 


For several years now this signature, “The Cooperating News- 
papers of Pennsylvania,” has appeared on these advertisements. 
We might have signed them a lot of ways. We can think of some 
which, at first glance, might have much greater stopping pewer. 


How come we chose this one? 


FIRST, because we’re in agreement to a man that regular sched- 


ules in newspapers can profitably help most merchandisers. 


SECOND, because we believe there’s a certain kind of copy—let’s 
call it “newspaper-type copy’—that is more resultful for news- 


paper advertisers than just any copy. 


THIRD, because we put a lot of faith in merchandising—because 
we know selling your advertising to dealers is every bit as impor- 


tant as selling your product to consumers. 


FOURTH, because our staffs—national and local—are willing 
and able to sit down with you and help you work out your prob- 
lems in terms of local markets. These men and women know 
their home-town markets as nobody else can know them. Their 


knowledge and service are yours for the asking. 


FIFTH, because we think the use of all our good newspapers, 
permitting you to dig deeper into this beautiful Pennsylvania 
market-place, will inevitably repay you handsomely for any im- 


mediate extra expenditure of time or money. 


Call in any of our reps today, and you'll quickly discover how 
much that “Cooperating” can really mean to you in the tough, 


marketing days ahead. 


Ambridge Citizen (E) 

Beaver Falls News-Tribune (E}) 
Chambersburg Public Opinion (E) 
Chester Times (E) 

Clearfield Progress (E) 

Hazleton Plain Speaker (E) 
Hazleton Standard-Sentinel (M) 
Jeannette News-Dispatch (E) 
Johnstown Tribune-Democrat (M&E) 
Lansdale-North Penn Reporter (E) 
Meadville Tribune-Republican (M&E) 
New Castle News (E) 

Shamokin News-Dispatch (E) 
Towanda Review (M) 

Warren Times-Mirror (£) 


Washington Observer Reporter 
(M&E) 


Waynesboro Record-Herald (E) 
Williamsport Gazette-Bulletin (M) 
Williamsport Sun (E) 


York Dispatch (E) 


THE COOPERATING NEWSPAPERS 
OF PENNSYLVANIA 
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Newspapers to 
Experiment With 
Gas Substitute 


Springfield (Mass.) Papers’ 
Trucks to Use 
Bottled Substance 


In a move to curtail further the use 
of gasoline, the Springfield (Mass.) 
Newspapers will experiment with a 
gasoline substitute developed by the 
management of Riverside Park in 
Agawam, Mass., in the operation of 
the fleet of newspaper delivery trucks. 

The Springfield Newspapers’ man- 
agement has accepted an offer by Park 
Manager Edward J. Carroll to experi- 
ment with the gasoline substitute used 
in the park’s mystery “Transmobile” 
passenger van, in an attempt to adapt 
it to delivery vehicle service. 

The gasoline substitute was devel- 
oped by Vernon A. Trigger, engineer 
at Riverside Park, and is used in a 
standard motor vehicle engine. The 
park, which has kept its “mystery” 
heavily veiled, lifted the veil slightly 
to make the following statement con- 
cerning the gas substitute: 

Runs on Bottied Gas 

The machine runs on bottled gas, 
similar to that used for domestic use, 
but not refined as it is for domestic 
use, fed into the motor by means of 
special devices invented by the park’s 
chief engineer, Trigger, which make 
for much greater efficiency and 
smoothness of operation. The use of 
such motor fuel is not new, it having 
been used for a long time to run boats 
and trucks in the Southwest oil pro- 
ducing fields, but Trigger’s adaptation 
is said to produce a better result. 

The gas is a waste product of oil 
refineries, commonly allowed to escape 
into the air or burned. It is supplied 
for the “transmobile” by a dealer near 
the refinery, compressed into a liquid 
and bottled in steel pressure cylinders. 

Carroll said he had been assured by 
the dealer that there was no restriction 
on the use of bottled gas. He also 
said that the steel “bottles” in which 
he gets the fuel are some which have 
been lying idle and which he was able 
to acquire. There are no critical ma- 
terials or parts needed for war work 
employed in the bottled gas fuel in- 
stallation, Carroll and Trigger said, 
everything used being made of dis- 
carded metals and other non-critical 
materials. 

Director Joseph B. Eastman of the 
ODT in Washington has granted Car- 
roll an “experimental license” which 
expires July 31 if Massachusetts safety 
officials do not okay the vehicle. Car- 
roll says he has no fears on this score 
and that experiments on the news- 
paper trucks will be made in the near 
future. 


a 

SCRAP DRIVE 

The 13,000,000-ton scrap metal cam- 
paign, handled by McCann-Erickson, 
New York advertising agency, through 
the farm and business press completed 
its quota two weeks before the July 1 
deadline. This six-months campaign 
will be followed by another, for which 
plans are now being made. 


@Obituary 


CLARK J. CROSS, 57, state editor of 

the Topeka (Kan.) Daily Capital, 
and a member of the Capital staff for 
27 years, died June 16 at his home in 
Topeka. He had been ill several weeks. 
Cross began his newspaper work on 
the Salina (Kan.) Journal and joined 
the Daily Capital news staff in 1916. 

Liev. (J.c.) James T. SULLIVAN, Jr., 
26, USCGR, former real estate editor 





of the Boston Globe, died when the 
Coast Guard cutter “Escanaba” was 
lost while on convoy duty in the North 
Atlantic recently. Lieut. Sullivan was 
commissioned an ensign in the Coast 
Guard in May, 1942, and promoted to 
lieutenant (j.g.) in March of this year. 
He was the son of James T. Sullivan, 
Sr., automobile editor of the Boston 
Globe. 

Water A. Dyer, 64, head of the 
Amherst College press bureau and 
formerly on the staff of the Spring- 
field (Mass.) Union, died at his home 
June 20. 

Jacosp J. Karpr, 71, assistant sports 
editor of the New York Sunday Jour- 
nal-American since 1937, died June 20 
at his residence in New York of a 
heart attack. Since his graduation 
from public school, Mr. Karpf had 
been on the sports staffs of New York 
newspapers. He began with the Eve- 
ning World, of which he became as- 
sistant sports editor. 

Conpe Hamuin, 82, former vice- 
president and general manager of the 
St. Paul (Minn.) Pioneer Press, who 
retired in 1915 as business manager of 
the Albany Evening News, died in 
Rowayton, Conn., June 20. Returning 
to the United States in 1907 after eight 
years abroad, Mr. Hamlin spent five 
years as business manager of the New 
York Tribune. 

Cuartes J. Savace, who had been in 
the advertising business in New York 
for 30 years, died June 20 at his home 
in Brooklyn. For several years he was 
assistant to the business manager of 
the New York Times. 

Miss CaroLine Dexter, advertising 
director of the periodicals The Trained 
Nurse and Hospital Review and Prac- 
tical Home Economics, New York, died 
June 19 at St. Luke’s Hospital. Miss 
Dexter had been connected with the 
Trained Nurse and Hospital Review 
for 42 years and was probably the first 
woman advertising representative of a 
publication. 

Eucene M. Kerr, 74 years old, color- 
ful pioneer Oklahoma newspaper man 
and widely known political figure, 
died last week in the Muskogee, Okla., 
hospital from a heart ailment which 
had lasted for several months. He was 
publisher and editor of the Muskogee 
Times-Democrat for several years, a 
member of the third legislature in 
Oklahoma and state senator for four 
years in addition to being an appointee 
to various state offices under several 
governors. He began his newspaper 
career as a young reporter on the 
Denver Rocky Mountain News in 1892. 

Leo T. HEATLEY, copy editor of the 
press information department, CBS, 
died June 17 in New York. He had 
been ill since late May when he was 
stricken with broncho - pneumonia. 
Heatley began a long and active news- 
paper career with the United Press in 
New York, where he was successively 
wire editor, rewrite man and cable 
editor. Before joining CBS as copy 
editor in 1940, he was for two years 
night city editor of the New York Post. 

Erman Jesse Ripeway, retired maga- 
zine publisher and editor, died June 16 
in the Clifton Springs (N. Y.) Sani- 
tarium after a short illness. He was 
76 years old. A friend of the late 
President Theodore Roosevelt, Mr. 
Ridgway vigorously supported in 
Everybody's Magazine his anti-trust 
activities. He also was an associate 
and friend of the late Frank A. Munsey. 

Rosert J. Sinctey, for 17 years a 
member of the New Haven Register’s 
advertising staff, died June 18 of a 
heart attack. His age was 49. 

Georce Oris Cosy, 68, a member of 
the composing room of the Boston Post 
for the past 23 years, died June 10. 

Lieut. Marc F. Prrts, eldest son of 
Frederic G. Pitts of the Wilmington 
(Del.) Journal-Every Evening, and 
Alice Fox Pitts, assistant secretary 


EDITOR & PUBLISHEg£o 


of the American Society of Newspaper 
Editors, has been reported missing in 
action. He was a bombardier on a 
Flying Fortress which failed to return 
from a mission over Germany on June 
13. 

Harotp M. Renper, 67, superinten- 
dent of the Worcester (Mass.) Tele- 
grem-Evening Gazette engraving de- 
partment for more than 20 years, died 
June 23 at Memorial Hospital there 
of a fractured spine sustained in a fall 
down his cellar stairs at home. He 
was formerly employed by the Man- 
chester (N. H.) Union-Leader for 
many years. 


CLASSIFIED 
RATES 


SITUATION WANTED 
(Cash with Order) 


| time—.50 per line 
4 times—.40 per line per insertion 


HELP WANTED and 
ALL OTHER CLASSIFICATIONS 


| time—.90 per line 
2 times—.80 per line per insertion 
4 times—.70 per line per insertion 


FORMS CLOSE WEDNESDAY NOON 
FOR CURRENT WEEK'S ISSUE 


To caloulate cost of any classified adver. 
tisement, count five average words to the 
line. Minimum space accepted for publi- 
vation Is three lines. Advertisers who ke 
their ads, Box No. EDITOR & PUBLISHER 
sheuld consider this as four words. 











Mechanical Equipment For Sale 


DEPENDABLE EQUIPMENT 
GUARANTEED FOR RELIABILITY 
Duplex Tubular—8 page—with complete 





stereotype plant 
8-page ex flat bed, angle bar 
odel A plex, flat bed 


E & F Elrods, electric pots 
Ludlow with 14 fonts mats 
5 Vandercook Proof Press, full page 
ouse-Band Saw 
Hoe-Scott Heavy duty mat rollers 
2-0 Intertypes 3 magazines 
$8-14 Linotypes 
Northern Machine Works, 
Marshall & Jefferson Sts. 
Philadelphia, Pa. 


SCOTT PRESS: 5 units; cut off 25 5/16 
inches; double folder with Outler-Ham- 
mer conveyor; G. E. Board, 2 AO G. FE. 
Motors, 100 and 150 H.P., 3 phase, 60 





cycle, 220 volts, latter arranged for 
single or tandem operation. One pony 
Autoplate, cut off 25 5/16 inches, 1 


junior Autoplate, cut off 23 9/16 inches. 
All equipment in first class operating 
condition, will sell all or parts. Phone 
or write Sturges, Newark (N. J.) 
Star Ledger. 


HOB SEXTUPLE, double width, double 
folders, color unit, cutoff 22% inches, 
decker type, will handle 5-column tabloid 
page, equipped with color fountains on 
2 decks, 3 sets angle bars, rollers, elec- 
tric paper hoist, 75 h.p. drive included. 
Box 1000, Pasadena Independent, Pasa- 
dena, California. 


PR. GOSS Hy-Spd Folders factory rebuild 
22.77 cut off still im crate $2,000.00. 
0. A. Page Publishing Oo., 156 W. Pico 
Blvd., Los Angeles, California. 


Equipment Wanted 














ectric paper roll hoist unit 
Standard Tubular Press. Will 
Bey ood prices. SAFRAN PRINTING 

ANY, 6543 Sylvester Avenue, De- 
troit, Michigan. 


WANTED—el 
for Duplex 








Newspeper Brokers 





CAPABLE HANDLING, buying, selling, 
mergers. No leases or trades. Highest 
references. LEN FEIGHNER AGENCY, 


Nashville, Mich. 


MAY BROTHERS, Binghamton, N. Y. Es- 
tablished 1914. Newspapers bought and 
sold without publicity. 

SUBSTANTIAL CLIENT will purchase daily 
in North Oarolina, Tennessee or ir- 

inia. Immediate negotiations desired. 
£. P. Likely, Times Tower, New York. 











Newspapers For Sale 


MIDWEST EVENING DAILY in live thriv- 
ing town of 13,500. 67 years old. ell 
equipped in own building, most promi- 
nent point in town. Many factories. 
Large payrolls. Center richest farming 
sectron in U. S. Failing health reason 
for selling. Get in touch with us at 
once. Box 1037, Editor & Publisher. 
































Newspaper Wanted 


WANTED: To buy daily sity 10,009 
25,000 by experienced publishers, ¢ 
particulars in confidence. George 
Russell Bennitt, Sweetwater, Texas, 








Mechanical Equipment Wanty 
WANTED 


terna 
tails 











Goss press, single width (two pages 
13% inch printing diameter—21 
cut-off or deck for same. Give 
tails and prices. Box 1042, Edito 
Publisher. 

Help Wanted 
Administrative 
MANAGER. Capable of assuming full 


sponsibility small daily and large week; 
Must be experienced in all phases 
publishing including labor relations 4) 
labor contract negotiations. Must 
thoroughly familiar with all governm 
regulations and their application 
newspaper publishing. Present ex 
ence and references. Box 1057, E@j 
& Publisher. 

POSITION OF BUSINESS MANAGER 
open on a long established newspaper 
a sizeable Eastern eity. Applicant my 
be experienced in handling labor p 
lems. State draft status. Applicatio 














will be strictly confidential. 
Editor & Publisher. 
WANTED: P 











mid-western newspaper. Permanent 
sition, excellent opportunity for advan 
ment. Layout and copy ability, ambiti 
and ‘‘getting along with people’’ 


tial. State age, background, salary ¢ 
pected, draft status and any 
pertinent facts. Box 1052, Editor 
Publisher. 








Help Wanted 
Advertising 





TO SOME SMALL 
TOWN ADVERTISING 
8. MAN 
who would like to get in the big leagu 


We have an opening for an aggressiy 
intelligent salesman who may i 
rut, but who has confidence in his abili 
te sell in a larger field. 


On this job he will spend half his tim 
in New York City and half on a near 
newspaper working retail and nation: 
accounts. 


Write fully, giving age, draft status, 
perience and salary expected. All 
plies in strict confidence. Appointma 
will be arranged. Box 1035, Editor 
Publisher. 


w 

ADVERTISING MAN for nearby NX, J 
Daily. Good contact for man who 
preciates happy surroundings and 
working conditions. Box 984, Editor 














Publisher. 
Artist ern 
nes 
EXPERIENCED ARTIST Bo 
MALE OR FEMALE full 


MUST HAVE EXCELLENT KNOWS 
LEDGE OF LAYOUT WORK, LETTER 
ING, ETO. FOR POSITION OF 








ART DIRECTOR = 

SUBMIT SAMPLES AND WRITE 10 fw, 
ADVERTISING DIRECTOR vee 

J. L. BRANDEIS & SONS of 

’ RASKA oe 

sid 

var 

Help Wanted sir 

Circulation i 








CIRCULATION MANAGER—Permanent pr Yoi 
sition with a New England daily. Mut 
be able to handle boy promotion, hom# 
delivery problems, and ABC records. Bal 
1024, Editor & Publisher. 


= 








Help Wanted 
Editorial 
COPY EDITOR who can condense it, 


write, help on desk. B Edite 
& Publisher. ‘ adorns 


NEED sober, reliable, competent, expét: 
enced man to handle local staff and) 
emergency take over wire and get 
the paper. A six day afternoon Ast 

ress leased wire member in 

South Army Camp Town of forty thor 

Pleasant working conditions asl 

good pay for right party. Andrews 

mon, Hattiesburg American. 


REPORTER, southern daily. Opportunity] ex 
for advancement. Box 1022, Editor 4] cu 
Publisher. ye 


EDITOR, MAN OR WOMAN, for distin C: 
tive community newspaper in New York hi 
City. Unusual opportunity, advise com ea 
plete history, salary, availability. Bog 4; 
1077, Editor & Publisher. Py 








— 



























Wanted 


3 


Editor 


OR JUNE 26, 


1943 


55 








Heip Wanted 
Editorial (Cont'd) 


Situations Wanted 
Circulation (Cont'd) 


Situations Wanted 
Administrative (Cont'd) 


Situations Wanted 
Editerial (Cont'd) 





MTOR who can direct staff, write heads 
and make up paper on Eastern daily. 
Box 1055, Editor & Publisher. 

PERIENCED COPY READER for an in- 
jernational daily newspaper. Give de- 
jails regarding education, experience and 








references. Box 1068, Editor & Pub- 
lisher. 

(PERIENCED desk man, good pay, rea- 
sonable hours. Box 1064, Editor & 


Publisher. 
KPERIENCED BEATS REPORTER able 
to handle regular beats, good salary, Box 
1065, Editor & Publisher. 

FIELD EDITOR 

The man we want must be a creative, 
distinctive, diversified writer with trade 








g full paper experience to handle field assign- 
s@ Weeklw ments for our publications. Advertising 
phases q experience helpful but not necessary 
tions ay provided he is willing to learn this 


Must } 
overnme; 
cation 


Editor 






ig lea; 


e in 
lis abili 
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hase. A real opportunity for the right 
man. Write Harry L. Peace, Publisher, 
Pp. 0. Box 251, New Orleans, La. 


AGING EDITOR wanted by a strong, 
growing 78-year-old morning daily. Must 








be teetotaler, draft-exempt and _ have 
recommendations. The Herald, 

‘ , Penna 
ED at once two capable draft-ex- 


mpt copyreaders, preferably with make- 
ip experience. Permanent positions, 
large Southern daily. Starting salary 
$42.50. Box 1079, Editor & Publisher. 





ED—Experienced classified girl for 
Pacific Intermountain city of 25,000. 
Must be experienced in selling and writ- 
ing copy. Full details, snapshot in reply. 
Box 1078, Editor & Publisher. 





editor for 
Southhaven, 


D: Experienced news 
mall daily. $40 to start. 
Michigan, Daily Tribune. 


TATE NEW YORK, six day evening 
mall city newspaper requires seasoned 
man or woman reporter. Salary com- 
mensurate with ability and experience. 
Box 1054, Editor & Publisher. 











Help Wanted 
Mechanical 


OSITOR: Mark-up, make-up, operate 
Ludlow. To replace man _ subject to 
draft call. Union Shop. 85c per hour, 
overtime at time and one half. Give 
work record, draft status, and refer- 
ences. Box 1056, Editor & Publisher. 


TY PRINTER for weekly newspaper 
and job shop. Operate job _ presses, 
Ludlow, bindery equipment. Cast mats, 
route and mount castings. Fill in on 
linotype. 54c per hour, overtime at 
time and one half. Give draft status, 
work record and references. Box 1058, 
Editor & Publisher. 






























Help Wanted 
Public Relations 





#XPERIENCED NEWSPAPERMAN wanted 
for public relations work with a South- 
ern manufacturer doing a national busi- 
ness of around thirty million dollars. 
Box 1047, Editor & Publisher, giving 
full personal information and experience. 











































KNOW 
LETTER: Help Wanted 
Radio News Writer 
= TO Bowa’s leading radio station now has 
; Yatancy on news staff made up entirely 
of newspaper-trained writer-broadcasters, 
considered best in region. Would con- 
——j tider stable, draft-deferred man with 
Varied newswriting experience and de- 
sire to learn radio news business both as 
writer and broadcaster. Oollege degree 
preferred. No previous broadcasting ex- 
— perience required. but desire man whose 
anent pr-g Voice, LS agee peo and intellect offer 
ly. Mut@ possibilities of becoming broadcaster as 
on, h Well as writer. Write Jack Shelley, News 
yrds, Bos ter, Radie Station WHO, Des Moines. 
ENGLAND RADIO STATION needs 
———"§ ¢xperienced wire Editor capable of an- 
houncing war news. Will organize de- 
partment soon. Blue Affiliate. Box 1048, 
Editor & Publisher. 
—_—- 
e it, I 
3, Editer Wanted—Miscellaneous 
—— ONS of humorous typographical 
oye errors, any number. State price. Box 
' and bf 1021, Editor & Publisher. 
ws 
on 
in dee Situations Wanted 
ty = Administrative 
ons 
ws Har TION EXECUTIVS, now em- 
ployed by nationally known newspaper, 
———j] desires to contact publisher in need of 
yortunity] experienced man to take charge of cir- 
tditor 4) culation or business department. Twenty 
years allround newspaper experience. 
distine Age 43; draft status 3-A-H; family. 
, ork Capable, dependable, aggressive, and of 
ful om highest character. Salary $70. Prefer 
ad Cet east. Interested only in permanent po- 
y. sition with future. Box 1072, Editor & 
Publisher. 








THIS JOB IS 
TOO EASYI!!!! 


WRITER AND EDITOR 
thoroughly experienced 


CIRCULATION MANAGER doing successful 
job Southern paper 60,000 circulation. 


in late thirties, 
in domestic and 


foreign fields, desires executive post on Outstanding record five other papers 
daily newspaper in small or medium various sections. Specialty carrier boy 
city. Father of two-year-old and rea- promotion. Fully capable handling any 
sonably draft-exempt. Only permanent, situation. Aggressive, resourceful. Draft 
non-duration position with good future exempt. References all employers. Good 
considered. Plenty of performance and reason for change. Box 1020, Editor & 
references. Box 1066, Editor & Pub- Publisher. 





lisher. 





CIRCULATION. 25 years’ experience, morn- 
ing, evening and Sunday on Metropolitan 
papers. Now employed as Assistant Cir- 
culation Manager of the Washington Post. 
Go anywhere. Available July 20th. W. 
O. Burch, 1434 Somerset Place, N.W., 


Business Manager of daily, 6,000, wants 
similar position on larger paper. 
13 years in newspaper business office. 








2 years advertising agency. Age 40. Washington 11, D. C. 
Married. ; 
Thoroughly familiar with all depart- me Sa ee ee 
ments, specializing in advertising ‘ Exe 1 aa 20 years record as top man. 
National, local and classified. Have Best on Me Family man, draft ex- 
personally sold and directed others in empt, reliable, desires permanency. Box 
securing all possible volume. 932, Editor & Publisher 
Good knowledge of circulation indi- ~ : 
cated by satisfactory profit showing of aN AGGRESSIVE thoroughly competent 
this department. ; . circulation man of proven ability de- 
Experienced in accounting so can in- sires connection. Morning - Evening. 


terpret figures accurately as to past per- 
formance and future trends. 

Now getting economical production 
from composing and press rooms without 
unnecessary pressure 


Combination newspapers. Box 1049, Edi- 
tor & Publisher. 
CIRCULATION MANAGER, now employed, 


twenty years experience. Morning, eve- 





Present position excellent but not big ning and Sunday Metropolitan experience, 
enough. Showing better net profit than desires change where position will be 
first half of 1942. permanent. Know little Merchant Plan 

Salary should be around $6,000 thoroughly. Excellent producer. Best 

7 r - : “ ua -F ; . 
Would want to give present employer at references, age 4-F in draft. An 
least 30 days notice. Box 1063, Editor swers in strict confidence. Starting 


salary $90.00 per week. Box 1074, Edi- 
tor & Publisher. 


CIRCULATOR. Age 44. 


& Publisher. 











25 years experi- 


Situations Wanted 











om ence, morning, evening and Sunday on 

dvertising Metropolitan Papers. Now employed as 

MY : Assistant Circulation Manager of the 

oe ae ae on Ag yg nt Washington Post. Go anywhere. Avail- 

ranging from ‘‘tanktown weeklies’’ to able a uw Te ome — 

2nd largest eve. paper in U. S., should 2 ey ENT ow ‘ 
make me a valuable addition to your ——— 

staff. Box 1053, Editor & Publisher. CIRCULATION or, a 

a ~ years experience. Specialist home de- 

NATIONAL advertising manager with livery. Economical methods. Conserva- 

seventeen years newspaper experience in tively aggressive. Used to hard work; 


large competitive markets desires con- 
nection which offers future commensurate 


and difficult problems. References. Box 


1081, Editor & Publisher. 








with his ability to produce results. 
Twelve years ; with resent employer. 
Experienced in retail and _ national. Situations Wanted 


Knows most important agencies and ad- 
vertisers in metropolitan cities. Has 
record of consecutive competitive gains. 
College graduate, draft exempt, married. 
Box 1010. Editor & Publisher. 


Editorial 


A-1 MANAGING EDITOR 
Who can get your sheet out alone if need 








be, is looking for another permanent 

YOUNG LADY desires permanent display connection. He’s the practical shirt- 

advertising oe age Single. ‘41 college sleeve font who can and does set the 
raduate. dio, newspaper experience. 


pace in editing, writing, makeup and 
organization in general. He hasn't time 
for office politics. His work commands 


resently employed. Prefer Middlewest. 
Box 950, Editor & Publisher. 








respect of all departments. He'd be 

Situations Wanted more satisfied south, but that isn’t essen- 
Cartoonist tial. End your draft worries with this 

45, shooting fast, accurately and with 


CARTOONIST, ALL-ROUND Editorial Art- experience. He hits the target for $100, 





ist, freelancing seeks permanent news- to start. Box 1080, Editor & Publisher. 

popes see. he merger — ideas; 

published samples, originals on request. CED ; ; 

a Schwartz, 760 Fox Street, New York features, a a a oe 
y. 


ferred. Work anywhere; New York City 
preferred. Box 1043, Editor & Publisher. 











Situations Wanted EXPERIENCED newspaper woman. Fif- 

culation teen years general reporting, feature 

writing, women’s page editing. Some 

CIRCULATION MANAGER 25 years newspaper photographic experience. Box 


1014, Editor & Publisher. 


NEWSPAPERWOMAN, wide metropolitan 
experiences in news, features, editing. 
wants responsible job with reasonably 
commensurate salary. Employed. Ex- 
cellent references. Box 983, Editor & 
Publisher. 


rac- 
tical newspaper experience. ittle na 
chant Plan, metropolitan system, A.M., 
P.M., Sunday and combination news- 
Highly efficient, loyal, depend- 
able. Successful record as executive and 
producer. Age 45. Now employed (10 
years present position). Box 1012, Edi- 
tor & Publisher. 


How To LICK THE 
MANPOWER SHORTAGE 


“I want to let you know that the results obtained 
from our advertisement for a Telegraph Editor, in 
Eprror & PusiisHer, reaffirmed my faith in advertising. 
It was with considerable doubt that I placed the help 
wanted advertisement, in view of the man-power short- 
age, but to my astonishment, I received twenty an- 
swers, several quite promising. Among them was a 
letter from a man I knew whom we have engaged for 
the job. I would not have known this man was avail- 
able had it not been for the advertisement. In view 
of employment conditions I regard the response as truly 
remarkable, demonstrating that such help wanted ad- 
vertisements can do the trick. Epiror & PuBLISHER 
continues to be the best trade paper I know.” 





papers. 





Whether you want help or looking for a job, use EDI- 
TOR & PUBLISHER’S Classified columns—see rates in 
Classified masthead. 











TRADE journal editor seeks change, pre- 


ferably in Los Angeles or vicinity. 
Draft exempt. Full range of editorial 
experience. Box 964, Editor & Publisher. 





SPORTS WRITER, experienced, now em- 
ployed seeks job, preferably in east but 
will go anywhere. Versatile, especially 
good on baseball. Draft exempt. Own 
\} ~ sports library. Box 937, Editor 

& Publisher. 


RESPONSIBE EDITOR REWRITE MAN. 
News Bureau, Overseas Branch, OWI, 
wants reporting feature writing job, 4F, 
young, energetic, arvard. Box 
966, Editor & Publisher. 


ALL-ROUND NEWSPAPER MAN. Experi- 
ence New York, Boston, Texas, Mexico 
and elsewhere; big papers, small papers 
Ex-Army officer, 8.C.D., draft exempt 
Will go anywhere. Available July 1 
Write or wire P. O. Box 2481, Central 
Station, Kansas City, Mo. 


EDITOR-REPORTER: General metropolitan 











experience, features, rewrite, heads 
Draft exempt. Employed New York 
Daily. Would leave city. Box 1067, 


Editor & Publisher. 
EDITOR, REPORTER—Long- experience 
editorial staffs, features, public relations, 








radio broadcasting, scripts. Box 1070, 
Editor & Publisher. 

EXPERIENCED editor, reporter, rewrite, 
features, heads, make up. Draft de- 
ferred. Work anywhere. Specify salary. 


Box 1076, Editor & Publisher. 











FOREIGN EDITORS! Former Foreign 
Correspondent, 15 years all over Europe 
with daily papers, and news agencies. 
Wants position on N. Y. C. or Washing- 
ton Daily. University graduate. Best 
references. Box 1083, Editor & Pub- 
lisher. 

WRITING OPPORTUNITY, 24 single, 
Athletic 4F, M. A. (T.C. Columbia) 
varied background. Travel anywhere. 
Box 1046, Editor & Publisher. 

LOUNG LADY seeks reporting, writing 
position. World traveler. Business ex- 
perience. Interested politics, U. S. Con- 
stitution. Available anywhere. Box 


1084, Editor & Publisher. 


YOUNG SPORTS WRITER, College gradu- 
ate, some experience, 4-F, seeks opening 
in Southern or Western baseball city. 
Box 1085, Editor & Publisher. 











Situations Wanted 
Mechanical 





COMPOSING ROOM—Plant Superintend- 
ent; last job 7 years; broad background; 
smooth operations; unusual results; fine 
record. Box 978, Editor & Publisher. 


COMPOSING ROOM Foreman Superintend- 
ent—West and Day work preferred. 
Sober. Union. Box 1011. Editor & 
Publisher. 


MECHANICAL - PRESSROOM Superintend- 
ent, well informed, experienced in all 
dept’s, 28 years, anywhere in U.S.A., 
sober, honest, reliable, good references. 
Box 1019, Editor & Publisher. 


PRESSROOM FOREMAN OR SUPT., 25 
years experience Hoe, Goss, Scott and 
— presses, on large metropolitan 
and small town dailies, 6 years com- 
bination. Wide technical knowledge of 
Engraving. Union, draft exempt. Box 
1029, Editor & Publisher. 


LINOTYPE MACHINIST with exceptional 
ability and wide experience desires 
change. Capable as head machinist in 
large plant. Age 43, reliable, energetic, 
good habits. Box 1060, Editor & Pub- 
lisher. 




















Situations Wanted 
Photographer 


PHOTO EDITOR—Newspaper or magazine. 
Experienced a writer, picture page 
layout and iting. Photographer as- 
signment and darkroom supervision. Age 
34. Draft 3A3. Permanent ition 
desired. Box 931, Editor & Publisher. 

PHOTOGRAPHER- BUSINESS WOMAN. 
Experienced press, publicity photography; 
solid business background; seeks oppor- 
tunity to make best use of combined 
abilities. 4 x 5 Speed Graphic. Car. 
Free to travel. Box 1082, Editor & 
Publisher. 














Situations Wanted 
Public Relations 





MAN, 26, draft deferred with 7 years news- 
paper reportorial experience, wants pub- 
lic relation position permanent with 
opportunities for advancement; prefer 
railroad; excellent character, professional 
qualifications. Now employed on Eastern 
Daily. Box 955, Editor & Publisher. 


UNUSUALLY broad experience. Clients 
have been allied nations and other im- 
portant groups. Will go anywhere. 
Available July 1. Write or wire P. O. 
Box 2481, Central Station, Kansas City, 
Mo. 
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Shop Talk at Thirty 


By ARTHUR ROBB 


AFTER watching the political light- 
ning flash around the head of Elmer 
Davis, we obtained the full text of his 
address before the 


OW! Has American Newspaper 

Done « Guild convention in 
Good Job Boston, which most 
0° 


of his press and Con- 
gressional critics took 
as the basis for their attacks. Read 
as a whole, it affords no sound basis 
for destruction of the Office of War 
Information—the effect that Mr. Davis 
evidently believed would come if the 
House proposals to end its domestic 
activities became law. 

Mr. Davis was both indiscreet and 
incomplete, however, in his reference 
to Washington news as “less ade- 
quately covered than any other news 
in the world today.” He drew his 
contrast between the reports coming 
out of Washington, and those on both 
military and political affairs abroad, 
finding the latter both ably and bril- 
liantly reported by American corre- 
spondents. In the latter judgment, 
he was eminently correct. In the 
former, he was less than fair. And 
for the defects of present Washington 
coverage, the Office of War Informa- 
tion bears a share of responsibility. 

As he pointed out to the Guild dele- 
gates, the OWI was created at the de- 
mand of the press for an end of the 
public confusion generated by the 
conflicting statements of Washington 
authorities. We shared in that de- 
mand, and stand on every word that 
appeared in these columns on the sub- 
ject. The news from Washington a 
little more than a year ago, when Mr. 
Davis took office, was a bewildering 
brake on the nation’s war energies. 
Mr. Davis correctly sought to change 
the situation by routing all depart- 
mental news (with the exception of 
Army and Navy information) through 
the OWI, so that conflicts could be 
ironed out before they became public 
property. To some extent, he suc- 
ceeded. 

At the end of a year, however, his 
system still falls short of perfection, 
for a fundamental reason. Material 
cleared by departments and bureaus 
to the OWI is presumably prepared by 
the responsible heads of those branches 
in conjunction with the public rela- 
tions officials of the organizations con- 
cerned. It is generally released to the 
newspaper correspondents covering 
OWI through an OWI public relations 
man, who must be prepared to answer 
the inevitable questions that a good 
reporter will find in any handout. 
Despite the efforts of many newspaper 
people who have taken public rela- 
tions jobs in Washington offices, the 
official outgivings are still frequently 
written in language that obscures es- 
sential facts and purposes. The OWI 
public relations man is expected to 
translate these hidden elements for the 
wire service and newspaper corres- 
pondents who crowd his elbows as he 
reads or discusses the day’s news. 

With surprising frequency, the OWI 
people measure up to explanations 


of frighteningly technical situations. 
Sometimes they don’t, and the fault 
lies not in their lack of ability to com- 
vrehend important technical details, 
but in the lack of time to become thor- 
oughly familiar with complexities. 
Time has cured that to some extent, 
and with a few months’ more experi- 
ence we believe that the system insti- 
tuted a year ago will have justified it- 
self. 

In any event, the proposed aboli- 
tion of the domestic division of OWI 


would be a tragic error. It was well 
administered by Gardner Cowles, Jr., 
of Des Moines, who had to start from 
scratch. The job that Mr. Cowles 
began will be effectively continued 
and improved by his successor, Palmer 
Hoyt, publisher of the Portland Ore- 
gonian. We believe there are enough 
members of the House and the Senate 
who will realize the folly of scrapping 
a year’s progress in the government’s 
public relations and returning to the 
publicity chaos that prevailed before 
June, 1942. That must not happen. 
One improvement might be sug- 
gested in present OWI procedure—let 
a responsible department or bureau 
spokesman, not a public relations man, 
attend all press conferences at which 
technical news affecting business is 
released, ready to answer newspaper 
questions in words that will clarify 
and not obscure issues. Public rela- 
tions men ought to assist, not replace, 
the men who make the important pub- 
lic decisions. 
* * © 
WE GOT a new slant on this public 
relations business Monday morning, 
when, as a new experience, we opened 
the office. At the 


Leak front door was a huge 

« nig sack of mail, besides 
several bundles of 

Paper Supply first-class letters. The 


mail - sack, which 
contained a few newspapers and 
magazines, and several score envelopes 
of publicity hand-outs and photo- 
graphs, weighed, we estimated, be- 
tween 60 and 75 lbs. 

For our sins, we took the job of 
going through the publicity offerings, 
all of which were addressed either to 
Epitor & PuBLISHER or to one of the 
editorial staff. In one instance, the 
same handout was addressed to the 
paper and to three individual editors. 
But, to get to the point quickly, only 
three sheets and one photograph out 
of the 60 or so pounds of paper were 
significant as copy for Eprror & Pus- 
LISHER. The rest filled a couple of 
wastebaskets. 

Some of it was government stuff— 
not much. The great mass came from 
private enterprises with which Eprror 
& PUBLISHER has never had the slight- 
est association, either as news contacts 
or as present or potential advertisers. 
By mutual agreement, this office has 
cut down considerably the amount of 
publicity that was formerly received 
from government departments, but 
it is still much too heavy for our com- 
fort either as a taxpayer or as an 
editor. 

Increasingly, this publicity material 
is taking the form of elaborate house- 
organs of plants engaged in war pro- 
duction. Whatever justification there 
may be for publishing slick, multi- 
paged magazines for the maintenance 
of plant morale—and we don’t deny 
that there may be—we can see no rea- 
son for putting this stuff into the mails 
for even limited circulation to the 
press. No publisher, editor, or man- 
aging editor of a responsible publica- 


tion has the time to plough through 
pages of print that haven’t even a re- 
mote interest to his field—and not 
1/10th of 1 per cent of the stuff that 
we examined Monday morning could 
have fought its way into our columns 
with the aid of an M-4 tank! 

We suspect that a lot of these plant 
house-organs are now being charged 
against operations, which, being for 
the government, have to be paid for 
eventually out of taxation. And will- 
ing as all of us are to pay war taxes 


EDITOR & PUBLISHER FO 


and buy war bonds, it doesn’t appear 
that our money is being wisely spent 
when even one cent of it goes into 
publicity material that has only a 
private and local interest. 

Further, when government is calling 
upon all publishers of newspapers and 
periodicals to reduce their paper con- 
sumption in proportions that may be- 
come perilous to the existence of many, 
it is thoroughly wrong to use paper 
for non-essential purposes. That most 
of this stuff is not on newsprint makes 
no difference. All of it has to come 
from the same pile of pulpwood that 
is the raw material for newsprint— 
and that pile is now 20 to 25 per cent 
short of this year’s expected require- 
ments for print paper, containers, and 
various new uses essential to the war. 

If the War Production Board can 
tell newspapers, magazines, trade 
papers, etc., that they must cut their 
paper tonnage 10 per cent from legiti- 
mate 1941 levels for the first half of 
1943, and then cut another 5 per cent 
for the third quarter of 1943, it 
should have sufficient power to clamp 
down hard on uses of paper that con- 
tribute nothing to public knowledge, 
nothing to the conduct of the war, 
nothing to the nation’s future pros- 
perity. Every house organ, plant jour- 
nal, and publicity handout should be 
made to prove its necessity toward 
the war effort before it is permitted 
to contract for a paper supply, di- 
rectly or through a commercial 
printer. Anything short of that will 
leave unguarded a leak beside which 
the economies of legitimate publishers 
will be futile. 

* * 


THE Chicago Tribune of June 17 made 
a suggestion to which this column 
wishes to take respectful exception. 
The Tribune, com- 


Editors as menting on the arri- 
val of John S. Knight, 

Publis publisher of the De- 
Officials troit Free Press, Ak- 


ron Beacon-Journal, 
and Miami Herald, in London as liaison 
agent between the American and Brit- 
ish censorships, said that Mr. Knight 
would serve American newspapers 
better if “for the period of his gov- 
ernment appointment, he would re- 
tire as publisher of the Free Press 
and his other properties.” 

“It is undignified for an American 
publisher to take a small government 
job,” said the Tribune. “It makes his 
paper nothing but a party organ. The 
use of second-rate newspapers by sec- 
ond-rate men as stepping stones for 
their personal political ambitions is 
familiar enough. It explains, in fact, 
why both the men and their newspa- 
pers are second-raters. But for the 
publisher of a first-rate newspaper 
such as the Detroit Free Press to ac- 
cept appointment tends to injure the 
prestige and influence, not only of 
his own paper, but of American news- 
papers as a whole.” 

As intimated, we disagree. Amer- 
ican newspapermen, first-rate men, 
when all is said and done, have ren- 
dered valiant service to their govern- 







ment during the past 18 months 
Federal officials, without reflecting 
anything but credit on their ow, 
papers and their profession. A secon. 
rater is that, no matter what title yq 
put on his shoulders, and a top-not 
newspaperman remains top-notch jp 
matter how minor a government jg 
he accepts as his part in the war ¢. 
fort. 

As for Jack Knight, we can say from 
20 years of friendship, he cannot help 
reflecting credit upon American joy. 
nalism regardless of where he is placed 
as a Federal servant. He is a pub 
lisher who looks upon the editorig 
function of his newspapers as thei 
primary duty to the public. The mo. 
ment that Knight finds his work for 
Uncle Sam diminishing his usefulnes; 
as a newspaperman is the moment that 
he’ll seek his return to civil pursuits 
Whether he retires or remains x 
stockholder and officer of his news. 
papers will make no difference. He 
sought and found active service asa 
soldier in World War I, as did Col, 
McCormick. In the years between, 
like Col. McCormick, he has risen to 
the front rank of American publish. 
ers. 

Today, though too old for the 
planes he’d like to fly as he dida 
quarter-century ago, he’s still young 
enough to use his mind in a highly 
important sphere. His resignation 4s 
publisher of his three newspapers 
would not change the public concept 
of his association with them. It would 
not change the fact that he is their 
controlling force, whether absent or 
present. It ‘might set up cross cur- 
rents that could interfere with his 
usefulness as an American journalist 
when the present dirty business is 
done with. If that happened, Amer- 
ica would be the loser. So our word 
to Mr. Knight is—Carry on as you are. 


WITHDRAWS MATS 


WasnincTon, June 23—The Treasury 
Department has withdrawn mats of 
war stamp sales campaign materia 
aimed directly at veterans of the 
World War, it having been decided 
that there was an unfortunate selec- 
tion of text. Various veteran organi- 
zations had protested that men wh 
served in the World War were gra 
tuitously insulted by the suggestion 
that special emphasis was required 
to induce them to purchase stamps, 
and that the general public should 
apply that emphasis. 

* 


DEFER MOBILE HEARING 


Mose, Ala, June 17—Probate 
Judge Norvelle R. Leigh, Jr., today 
postponed from June 28 until Aug. ? 
his review of the contempt conviction 
of Ralph B. Chandler, publisher of 
the Mobile Press and Register. The 
publisher was fined $10 and sentenced 
to six hours in jail by Judge Tisdale 
J. Touart of Inferior Criminal Cout 
as a result of an editorial which criti- 
cized the judge’s fixing a $2,000 peace 
bond for a man charged with making 
threats prior to racial disturbances it 
a shipyard here. 








The Outgoing Mail Table in the 
Haskin Information Bureau, Wash- 


ington, D. C. is expedited by an elec- | 
tric machine that can seal and stamp 


and count 10,000 pieces an hour. 
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The Macon Telegraph (29,170 M) is a new contractor. 

















rOR JUNE 26, 1943 





___ € LINOTYPE 


_ 


* Wherever touring Linotype 
Mechanical Clinics are held, 
the Production Watchmen in 
plants everywhere are taking 
advantage of the opportunity 
to get first-hand technical in- 
formation from our Linotype 


maintenance experts. Watch 


for notices of the Clinic to be 
held in your section. 


PRINTED IN U. S. A. 








Production Watchman 


When machines are down, your costs 
are up! Nobody knows this better than 
the men who are keeping the compos- 
ing machines of the world running to- 
day. They know that the machines that 
are always ready for “takes” are those 
that have been constantly kept ready. 
Your guarantee of continuous produc- 


tion lies in the watchful care given 


every day by your maintenance men. 





























“This week this pixyish littl man, America’s most widely read war 
Headliners Club’s annual awards. . . . Pyle’s award (one of twelve) w 
TIME, May 31, 1943. 


“For the past six months, Ernie Pyle has padded around North 
Africa, talking with infantrymen, artillerymen, pilots, truck drivers, 
nurses, doctors, and writing a uniquely refreshing column in the 
identical manner in which he had written about the U. S. for 
many years. In his smooth, homespun, easy-to-read style, he has 
told his readers what the American soldier eats, how he dresses, 
whether his socks are warm enough, how and when and where 
he sleeps, what he feels in battle, what he thinks when not fight- 
ing, how he lives, and how he dies. To do this, he has lived 
with the troops.”—TIME. 


In 1923, Ernie Pyle became a reporter and later a desk man on the W 
in New York a while, then became Scripps-Howard’s first aviation editor. 


In 1935 he started his roving column for Scripps-Howard Newspapers. 

and had also travelled to Canada, Central and South America, Africa, 
air terrors of 1940. He lived with the troops in Northern Ireland. He 
them through the African campaign. 


CRIPPS- HOWARI 





Seripps-Howard readers now share the pleasure of Ernie Pyle, through United Features, with 6,847,296 readers of 116 other newspapers. 








National 
” 
reporting.” 


the 


correspondent, won one of 
as for ‘best foreign feature’ 


“Pyle is a folksy little man who for seven years has written a 
folksy little column on anything he chose. His most famous 
choice was a discussion of his difficulties in mastering the in- 
tricacies of zipper pants. How .. . his United Features column 
is bringing some of the best news reporting of the war. A few 
weeks ago it was the story of a Fortress given up for lost when 
its two left motors were shot out. Then watchers at the forward 
air base saw a tiny black speck appear. ‘Crippled and alone, two 
hours behind all the rest, it was dragging itself home.’ ”’°—NEWS- 
WEEK, February 15, 1943. 


ashington Daily News. In 1926 he gave this up to travel, worked 
In 1932 he returned te the Washington News as Managing Editor. 


Prior to the war he had crossed the United States twenty-one times 


England, and Hawaii. He lived and wrote through the London 
landed with them, slept, lived and wote under front line fire with 
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ADVERTISING ADVERTISING (Cont'd. ) 
| ACCOUNTS CAMPAIGN (Cont'd. ) 
Gov to watch ad accts: 1-16-10 To cut living costs: 6-12-11 
WAAC recruiting to Young & Rubicam: 5-8-12 Trucking industry considers newspapers: 
1~ag°a2 
- Wabash Railroad Company: 1-23-26 
BUDGET Westchester N Y war plants: 2-20-10 
Akron Temple, 25,000: 1-23-12 Western Electric: 5-29-37 
British Gov spent 2 million pounds in ads: 
3 au 23 
Dept store ads will parallel 'y2 budgets: CHURCH 
2-27-13 184 churches in Minn: 5-1-16 


| 
| 
| 
| 


CAMPAIGN 


Liquor industry spending $500,000: 1-23-24 
Loew's Inc $250,000: 1-9-6 
, : CLASSIFICATION 
Cooperative instead of institutional - 
Rumwell: 1-23-21 





Akron Temple in 18 cities: 1-23-12 
Atlantic City plans ads: 6-26-u5 


Bank ads urged - J E Drew: 6-12-51 CLASSIFIED 

Beer ads in Muskogee Okla: 1-23-24 Affected by bill to draft labor: 2-20-33 

Bendix "Radar" ads: 6-26-24 Applied to manpower mobilization: 4-10-18 

Bread Advertiser in Milwaukee: 6-12-sy Asked to cooperate in war effort: 2-27-36 

Bread rulings slice business: 3-13-38 Boston Herald combination help wanted ads: 

Canning industry in big drive: 3-20-34 6-26-45 

Coal Merchants Assn: 5-1-12 Censorship is good business: 3-27-32 

Dairy Assn to use newspaper ads: 1-23-28 Censorship will build business: 5-8-32 

Dallas Water dept: 5-1-46 Chi Times adds classified: 6-5-3y4 

Distillers add 19 states in new drive: 1-2-8 Classified adv in war effort: 6-26-44 

Firestone increases newspaper ads: 1-30-9 CAM's can help solve hiring problems: 4-17-80 

Fletcher's Castoria: 6-26-24 Class personnel off: 1-23-y2 

Ford Motor Company: 6-12-11 Controlled hiring plan threat to Buffalo 

Georgia State advertising: 5-22-32 classified: 4-17-80 

Gov ads to assist small papers urged: Cooperation WMC, classified, outlined: 
4-3-10 37-13-16 

Ice refrigerators: y4-3-10 Display in classified: 6-26-44 

Illinois Markets seri€és: 4-10-16 Double service from ad: 2-6-26 

Joint drive on insurance urged: 5-8-12 — Dropped by L A News to save paper: 4-10-10 

Make this business last edl: 3-13-20 "Exchange living quarters" classification: 

Milling Co sponsors crop Corps ads: 5-15-12 4-24-110 

Missouri Pacific: 1-2-8 Faces hard work in 1943: 1-97-44 

Montgomery Ward: 1-16-10 How N Y News launched dept: 5-22-38 

N J farm uses ads: 5-22-14 Its aid in manpower problem: 1-16-18 

New Orleans pharmacists: 6-5-28 Its war role told to NAEA: 6-12-30 

New Pillsbury ads: 1-23-28 Job freezing regulations eased: 4-24-110 

wewsweek magazine in newspapers: 6-26-22 Linage 20% of total adv: 3-20-36 

OPA urges shoe campaigns: 6-26-14 Mail campaign gets results: 1-30-26 

Paid War relief drive in L A: 1-9-8 Manpower stabilization plan: 5-29-32 

Pullman institutional ads: 5-15-12 McNutt endorses its use: 3-6-28 

Quaker Oats ads: 1-23-34 National Want Ad week: 2-13-16 

Red Cross war fund campaign: 2-27-28 News, notes - Felix S. Towle: 5-29-32; 

Restaurants plan drive: 5-8-y5 6-12-30; 6-26-44 

Royal Typewriter ads: 3-6-10 OWI classified brochure: 6-26-44 

S F Chiropodists: 6-12-51 Personnel problems - Morton McDonald: 2-6-26 

Schlitz, Jos., Brewing Co: 4-24-26 Problems it must face: 1-9-44 

Southern Railway in ad drive: 4-3-8 Role of want ads in war: 1-2-16 

Swift & Co in Southern markets: 6-26-46 Sa! job for war effort: 1-30-26 

Test campaining for Klengon: 6-26-14 pt plan of ANCAM: 1-16-18 


Tide Water Associated Oil: 6-26-24 Should not be judged by cash results: 3-20-36 
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ADVERTISING (Cont'd. ) 


CLASSIFIED (Cont'd.) 
63 Advertisers back food campaigns: 5-22-12 
Use of classified approved by McNutt: 
4-10-18 
Wartime conditions to work for classified: 
3-6-28 





CONTRACTS 





Daily adds war clause: 1-2-6 


COOPERATIVE 





Detroit Churches sponsor ads: 1-23-12 


CONTINUITY 








Business sutcesses that stopped adv and 
failed: 2-6-11 

Halleran Agency Realty 3400 Her Trib ads: 
57-22-34 

No substitute: 2-6-11 


COPY 


Ad Bureau promotion copy: 4-10-42 

Ads answer panning by critics: 6-26-22 

Air transport told to public: 1-23-20 

Australian edict de-glamorizes: 3-13-11 

Beer ads in Muskogee Okla: 1-23-24 

Bergson, Peter H, apologizes: 5-22-43 

Castoria warning untainted product: s5-8-y5 

Chi Tribune novel war bond ad: 5-1-14 

Coal Merchants Assn: 5-1-12 

CIO uses ads to get FDR veto: 6-26-14 

Copy plus continuity edl: 6-12-26 

Corp urged to interpret wartime profits: 

1-23-30 

Daily promotes clean plate club: y-10-y2 

Dangerous Advertising edl: 5-1-26 

Eastern Express ad tells press role: 3-27-yo 

Food ads to aid nutrition drive: y-10-12 

Food adv to back manpower drive: y-3-10 

Food copy mobilized in war effort: 2-27-10 

Florida ads aimed at service men: 6-19-y0 

Ford announces "new models for 1943": 3-6-9 

Fresh fruits, vegetables need special copy: 
3723713 

Grocery copy under pt system: 3-6-37 

Gypsum Co - letter to WLB: 6-26-14 

Heinz, H J, ration ads: 3-6-32 

House organ ad in Portland Ore: 3-27-12 

Humanize life insurance copy: 3-27-14 

I11 State Senator adv his problems: 5-15-12 

Industry should show public they are for 
same things: 1-23-32 

Institutional ads high in readership: 
6-26-22 

Liberty Mutual to keep 7th col theme: 
1-23-20 

Local adv policy - Chester LaRoche: 3-13-11 

Lord & Taylor on clothes rationing: 3-6-14 

Maine continues its vacation spots adv: 
4-10-30 

Montgomery Ward to employes on unions: 
1-16-10 


ADVERTISING (Cont'd. ) 


COPY (Cont'd.) 





Need for frequent reports by industries: 
1-23-34 

New cartoon panel on Wheaties: 5-1-36 

N E Telephone and Telegraph Co. 5-22-12 

Old Gold apple "honey" in ads: y-10-11 

Phillies use ad to thank ball fans: 5-29-12 

Post-war aviation - air line ad: y-2y4-y0o 

Public eager for institutional copy: 6-12-s2 

R R letter to employes: 4-17-20 

Railroad series: 1-9-8 

Recipe campaign in East Liverpool, 0: 5~-1-16 

Red Cross emblem banned: 5-22-11 

Rothschild Xmas greeting to service men: 
1-2726 

Schrafft ads three-fold purpose: 6-26-22 

Schulze Baking Company using color: 3-6-36 

Share-the-meat explained in newspaper ads: 
1723722 


S 0 of Indiana stresses conservation: 1-23-34 


Store asks public to "sell to us": 6-12-10 

Timely food ad in St Louis: 3-6-38 

To increase water use in Dallas: 5~1-46 

UMW new anti-strike labor philosophy: 
4-10-11 

Unique war bond ad, Yakima, Wash: 5-1-14 

Unusual ad Haley's, Wash DC: 1-23-9 

War saving drive bond theme: 2-20-12 

War theme adv lauded: 6-12-11 

War theme ads popular in Phila: 6-12-10 

Wash News censored automotive copy: 5-22-38 

Westchester N Y war plants: 2-20-10 

Womanpower ads: 6-5-11 

Your stake in capitalism: 2-27-32 


COST 


Circulation gains reduced cost: 1-9-7 


COVERAGE. 


N Y Post - natl adv field: 6-12-16 


CURTAILMENT 





Advertisers patriotic job: 3-20-44 
Curtailing during war: 3-20-44 

Plan leaves Davis cold: 1-2-9 

200 professors small minority: 3-20-44 


DEMANDS 


Public interest demands business should 
talk: 4-17-20 


FINANCIAL 


Condensed financial statements: 3-27-40 
Tell people the real facts: 3-27-40 


FUTURE 


Abels, E F, sees post-war boom: 1-23-8 

Greatest days for adv after war - Rumwell: 
1723721 

Long-view basis in 'y3 planning: 1-9-18 
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ADVERTISING (Cont'd. ) 


GOVERNMENT 


Debated in Public Opinion Qty: 1-16-10 
Pros and Cons of paid adv: 6-12-53 


INSTITUTIONAL 
Concentrated on by Ad Bureau: y-2y-112 





LINAGE 


April linage up 17%: 5-22-44 

April linage principal cities: 5-22-44 

Cleveland Press Church linage i942: 1-2-26 

December linage: 1-23-46 

February best for month since 1937: 3-20-38 

February linage: 3-20-38 

Increase in church ads, 1942: 3-20-12 

January figures principal cities: 2-20-38 

Louisville Cour-Journ, Times, ask cut: 
3720-5 

March figures Kansas City Star: y-2y-132 

March linage ahead 5.9%: 4-17-76 

March linage principal cities: 4-17-76 

May linage up 13%: 6-19-46 

May linage principal cities: 6-19-46 

N Y Times up with new ad rate: 5-15-10 


JLIQUOR 


Ala bill would prohibit it: 5-1-10 

Ban on prices in copy: 3-6-36 

Canadian order on liquor adv: 3-6-37 

Cannon, Bishop Jas, Jr, asks ban: 5-22-6 

Dropped by Dothan Ala Eagle: 6-19-14 

Industry in big public relations job: 
1-23-24 

South Carolina asks liquor ad ban: y-10-43 













METHODS 


Murray, Arthur, teaches staff ad pointers: 
37-207-9 


NEED 


Business needs newspaper force - Hobson: 
6-26-14 


PLANS 


Swagerman plan engrosses various groups: 
4-24-126 





POLICY 













4 


Necessary to "pay dues": 3-6-14 


PROGRAM 


Glendale, Cal N-P contest idea: 2-6-12 
N E Dailies, Mills, map ad program: 2-27-12 


TES 


Chi Daily News continuity bonus: 1-30-28 
General rate for radio mention: 2-20-12 
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ADVERTISING (Cont'd. ) 


RATES (Cont'd. ) 





Louisville Cour-Journ, raise: 3-20-5 
N Y legal rates amended: 5-8-s2 

N Y Times raises: 3-13-5 

N Y Times raise protested: 3-20-5 


READERSHIP 





Institutional ads get highest: 5-8-12 


REGULATION 





Cut rate cigarette ads illegal: 5-22-34 


RESULTS 


Advertised coffee brands: 6-12-38 
Advertising sold bonds edl: 5-29-22 
Aid in recruiting record: 5-1-16 
Baltimore firm's horizon expended: 2-13-75 
Elmira Knitting Mills gets workers: 2-6-39 
Hemet Cal News ads get workers: 3-20-36 
Newspapers unusual job for Castoria: 5-8-ys 
Reduction unnecessary tele calls: 5-1-16 
Rike-Kulmer, Dayton 0: 6-s-28 
Sears-Roebuck ad sells in No Africa: 6-12-10 
Small papers more productive - Voorhis: 
3-6-12 
Through the small end edl: 3-20-24 
Unnecessary telephone calls cut: 3-6-12 
Yr old ad gets check for Navy: 6-12-38 


SOURCE 


Ad opportunities in Victory Gardens: 3-20-12 

Book stores open for solicitation: y-2y4-108 

Bread, bakers, ad opportunity: 2-13-12 

Cooperative campaign for farm repairs: 
6-26-46 

Corp annual reports: 2-6-31 

Large 1943 baby crop offers ad ideas: 
2-20-14 

Life Insurance needs adv now: 2-6-12 

Mortuaries should offer wartime service: 
4-17-30 

No restrictions on retail sales of records: 
4-10-28 

Now is time for coal adv: 5-15-28 

Opportunity for meat markets, butchers: 
1-30-16 

Paintable property needing paint: 1-2-10 

Rebuilt furniture: 3-27-14 

Savings Banks have story to tell: 5-22-34 

See grocery linage in pt rationing: 1-23-43 

Sell idea of canning schools: 6-12-34 

Selling ads for women shoes: 3-6-32 

Selling beer through kitchen: 5-29-18 

Selling 25,000,000 men over 38: 2-27-32 

17 repair campaigns: 6-5-28 

Shoe repair shops, live prospects: 1-16-yo 

Vacation spots shouldbe adv next 6 mos: 5-8-20 


STATUS. 
Its place in P R program: 1-23-19 
Newspaper ads war risk insurance: 1-23-19 
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ADVERTISING (Cont'd ) ARMY PAPERS (Cont!d.) 


VO LUME Can't use "Yank" material in ads: y4-10-y6 K 
Handset weekly printed in Africa: y-10-y6 
New - the Atlantic Eagle: 5-15-39 
Staff of "Yank": 5-29-40 
WAR Timor guerrillas published paper: y-2y4-10y 
: : a War Dept bans advertising: 3-13-16 
- O drafts model plan: 6-19-14 "Yank" begets 6 children overseas: 6-26-2{ 
lewspaper focal point in community war ad ' . baie 
mae "Yank" expanding: 5-15-10 
pisaaiag: 9-17-26 "Yank" liberalizes on reproduction: 3-27-34 
N Y Dailies organize sales staff: .2-20-9 P . 
Professors debate war ad question at AFA 


Ads held out from N Y Times: 3-20-5 


meet. 4-24-42 
Systematic adv for war bonds and stamps edl: ASSOCIATIONS 
a-20~24 


ACTIVITIES 


AFA meetings, N Y, June 28-30: 6-19-18 
AFA told press will overcome food meet ban; 


Uses of retail ads: 1-16-10 





WAR LOAN 


4-24-42 
Linage by states: 5-22-6 AFA to hold war ad conference: y-17-58a 
72 million ad lines: 5-22-6 Adv Study sets up progress comm: 2-6-16 
Amendments to ANPA by-laws: y-2y4-92 
ANPA Adv Agencies comm report: 4-24-98 
WARNING | ANPA and ANCAM comm meet with WMC chief: 
Army ad warning: 6-5-28 4-37-16 
ANPA comm named by Pres Noyes: 6-12-16 
ANPA comm on Social Security report: y-2y-] 
ADVERTISING AGENCIES ANPA Federal Laws committee report: y-2y-1 
ANPA group meets with McNutt on y8-hr wk: 
ACTIVITIES 3727-9 





ANPA lists Journ students: 6-19-48 

ANPA, McNutt, on critical areas: 2-20-6 

ANPA notes decline technical queries: 
4-24-80 

ANPA plans Mech Conf by mail: 5-8-y1; 


Brisacher, Davis & Staff N Y office: 1-23-10 
Jones, Ralph, retires: 5-15-34 

Lord & Thomas dissolved: 1-2-8 

Manpower outlook gloomy: 5-22-10 

Not classed as essential: 5-22-10 


Optimistic for 1943 adv outlook: 1-2-5 6-12-42 
Robertson, Chas M, Jr, succeeds Ralph Jones: ANPA Pulpwood comm asks funds: 6-26-13 
5-15-34 ANPA Purchasing Agent handbook: 5-15-34 


Sherman & Marquette, N Y office: ANPA solidly behind AP in Gov suit: 4-24-9 


2-20-42 ; 
Urged to head optional date plan plea: ANPA Supplies comm report: wl re 
3-27-12 ANPA to vote on by-law changes: 2-27-40 
ANPA Traffic Department report: 4-24-86 
ANPA warns publishers on newsprint: 5-22-4 
NEW ASNE comm meets with syndicate chiefs: 


2-20-30 

ASNE fights for free press: 2-20-7 

ASNE meeting postponed to Feb 12, 13: 1-237 
ASNE resolution on food conference: 4-2y-1 
ANA wartime conference in N Y: 65-11 
ANCAM conf in N Y June 14-17: 5-15-20; 


Foote, Cone and Belding, former L & T execs: 
1-2-8 

Hill Advertising Inc New York: 5-22-14 

Standard Advertising Agency, Chicago: 
4-10-16 

Wallace-Ferry-Hanly Company: 3-6-10 


5-22-38 
ANCAM Victory Conference: 6-19-12 
ANNIVERSARY ANCAM votes Victory conf in New York: 3-131 
AP Amendment admission requirements: 1-237 
Baltimore News Union s yrs old: 1-2-16 AP annual membership luncheon: 4-24-11 
How did we get that way edl: 5- 1-26 AP Directors sgga Tepert: planes pina ; 
Kable Bros Company, Mt Morris I11, ys: AP leased wire members assessments cut: 
5-8-43 erg 


AP membership meeting Feb 9: 1-23-3 
AP m e mail symposium: 1-16-7 
Atlantic Regional Conf NIAA: 5-15-28 
A too calm outlook edl: 5-1-26 
Banshees luncheon Apr 20: 4-17-10 
Blue Pencil Club of O cancels meeting: 


Montreal Gazette, 16sth birthday: 6-5-6 
Newsprint Service Bureau a2sth year: 2-27-18 
Phila Evening Bulletin, 96: y-17-26 

SNPA has a birthday edl: y-10-22 


3-6-40 
ARMY PAPERS Buffalo local revises AFL - ITU tie: 5-8-4; 
Alertman selected as best: 4-3-8 Bull sessions at NAEA meeting: 5-29-14 


‘amp paper hits jackpot twice: 2-27-41 British press censors entertained: 2-20-2 
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ACTIVITIES (Cont'd.) 








Bureau of Advertising report: y-2y4-112 

Bur of Adv Victory dinner: y-2y4-16 

Canadian press set for second front: 
4-17-58b 

CEA backs U § paid ads: 5-1-3y4 

Class men approve ANCAM's 7-pt program: 
1-23-42 

Colo press group victor in tax fight: 
2-27-8 

Column contributors hold Chi reunion: 5-15-34 

Conference on food problems: 3-27-10 

DAC debates Warne petition: 6-12-52 

Elected to AFA membership: 2-20-14 

Ex-Phila Ledger employes reunion: 6-5-6 

y-A to meet NAEA group in N Y: 5-15-12 

4-A names aides: 2-20-14 

4u-A regional meeting on coast: 5-29-18 

Headliners' Frolic June 5-6: y4-10-y2 

Hoosiers meet during ANPA week: 5-1-20 

I11 Daily Newspaper Markets elect: 5-22-22 

ICMA studies newsprint curbs, other prob- 
lems: 6-26-11 

Iowa Mech Conf postponed: 4-10-37 

IPA asks that ad manager be deferred: 5-1-44 

IPA to hold short course: y-2y-32 

La - Miss AP group: 5-8-30 

Mass group opposes NEA ad servicing: 3-27-9 

Members of armed forces at Bur of Adv 
dinner: 4-24-16 

Milk ad bureau dies: y4-3-16 

Miss Press Assn wartime conference: 2-27-20 

MPA hits Gov't by decree: 2-27-20 

Mo publishers o k Gov paid ads: 5-8-20 

National Assn Broadcasters Chicago meeting: 
5-1-8 


NEA emphasizes importance hometown newspapers: 


6-26-12 

NEA new contract form for Newspaper Adver- 
tising Service: 5-8-so 

NEA of C M meeting postponed: 3-13-27 

NEA to hold wartime conference: 5-15-18 

NEA war conference Chicago June 18-20: 
1-23-6 

NEA wartime conference: 6-26-12 

NEA withdraws endorsement "Week of the War": 
5-8-18 

National Headliners Club judges: 4-17-72 

NNPA plans greater role in press drives, 
aiding war effort: y-2y4-19 

NRDGA to discuss post-war planning: 1-2-26 

New ANPA committee: 5-8-11 

N E Admen seek to cooperate with Gov't: 
5-15-38 

N E Assn Cir Mgr postpones meeting: 1-16-34 

N E Cir Mgrs Assn meeting: 5-15-11 

N J publishers open Newark Bureau: 5-22-6 

NAEA comm to study competing media: 6-12-5 

NAEA War Conference: 6-12-5 

Newspaper-radio committee to remain intact: 
4-24-48 

Newspaper-Radio group names 3 to comm: 
5-8-16 

N Y Reps entertain Media men: 1-16-7 

NYSCMA studies war problems: 4-17-73 

1943 ANPA Mech meet postponed: 3-13-32 


ASSOCIATIONS (Cont'd. ) 


ACTIVITIES (Cont'd.) 





1943 Mech Conference by mail: y-2y4-80 

NCPA drops Newspaper Institute: 1-16-12 

N D approves Newspaper Adv Service Inc: 
3-20-11 : 

Northwest Mich Conf cancels meeting: 1-16-12 

Off the record edl: 2-27-24 

Ohio, Kentucky, Indiana, tri-state meeting: 
3°13716 

Ohio publishers to aid post-war planning: 
2-27-22 

Pacific Adv Assn - 2-day conf: 1-30-28 

PNPA asks end information blackout: 1-30-6 

PNPA, PA of M, D and BC Apr io meeting: 
4-17-48 

PNPA wants gold star mothers at peace table: 
5-1-4642 

Press Photog Assn of N Y election: 6-5~-31 

Questionnaires mailed out by ANPA Mech comm: 
6-12-42 

Repeal "Gov by decree" at end of war, ANPA 
demands: y-24-18 

Report ANPA postal committee: 4-24-102 

Round Table Life Insurance advertisers: 
3727-14 

SDX initiation: 2-6-34 

Sigma Delta Chi dinner Apr is: 3-20-41 

Should adv be curtailed discussed before AFA: 
4-24-42 

Silurians Spring dinner: 5-22-30 

SCMA luncheon: 3-27-36 

Special Libraries Assn meet June 22,23,24: 
4-24-36 

Tenn publishers urge new laws: 1-16-42 

The American Red Cross edl: 2-27-24 

3 more state groups approve NEA plan: 3-6-37 

UMW anti-strike labor philosophy: 4-10-11 

Va-Carolina Typographical Conf postponed: 
3713732 

Venezuelan Journalists petition: 5-22-30 

Wartime conf NRDGA: 1-16-10 

Wyo PA backs y8-hr week: 2-13-20 


ANNUAL 


AFA conf June 28-30: 6-26-45 

AFA first district conference: y-2y-y2 
Advertising Women of N Y: 5-15-34 

Alabama Press Assn: 2-6-26 

Alumni of Springfield Republican: 2-20-10 
Amer Assn Adv Agencies: 5-22-10 

Amer Newspaper Guild June 14-18: 1-23-9 
ANPA, AP Apr 19-22: 4-10-73; 4-17-9 

ASNE, Wash, Jan 22-23: 1-16-83; 2-20-27 
Boston Globe Quarter Century Club: 4-17-72 
Cal Newspaper Publishers Assn: 1-23-11 
Carolinas Adv Exec Assn: 2-6-26 

Central States Cir Mgrs: y-2y4-118 
Del-Mar-Va Press Assn: 2-6-30 

yu-A to meet in N Y May 20, 21: 5-15-12 
Georgia Press Institute: 3-6-37 

High officials would address ASNE: 2-6-10 
I11 Press Assn Apr 23, 24: 4-24-32 

IDPA in Chicago Feb 16-17: 2-6-9 

IDPA in Chi May 18-19: 5-8-34 

Ind Republican Edl Assn: 3-6-38 
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ASSOCIATIONS (Cont'd. ) 


ANNUAL (Cont'd. ) 





ICMA, Cleveland meeting: 6-5-26; 6-26-11 

ICMA June 22-24: 3-13-27 

ICMA Mar 21-23: 3-13-27 

Kentucky Press Assn: 2-6-30 

Miss Press Assn: 2-20-29 

National Headliners Club: 6-12-12 

NNPA: 4-17-9 

NNPA Apr 19,20,21: 4-17-50 

N E Adv Executives Assn: 2-27-12 

N J Press Assn: 3-6-393; 3-13-37 

NAEA program in N Y: 6-s-7 

N Y State Adv Mgrs Bur: 3-13-18 

N Y State Cir Mgrs: 4-17-73 

N Y and N E meet of ANCAM: 1-23-y2 

N C Press Women's Assn, May 2: 4-17-58 

Oregon Press Conference: 1-2-12 

Pacific Northwest Cir Mgrs Assn: 6-5-8 

Pan-American Press Congress, June 7-1 
5-22-30; 6-12-7; 6-19-10 

PNPA: 1-30-6 

Press Congress in Havana June 7-11: 5-29-9 

South Carolina Press Assn: 2-20-37 

South Dakota Press Assn: 1-30-32 

SNPA meeting Sept 27-29: 6-12-50 

Southwest Mech Conference: 4-24-54; 5-8-37 

Tenn Press Assn: 1-16-y2 

Tex Newspaper Publishers: 2-20-31 

The 1943 conventions edl: y-17-4y 

Utah-Idaho admen: y-2y-80 

Wisconsin Press Assn: 5-22-14 

Wyoming Press Assn: 2-13-20 


MEMBERSHIP 








ANPA 601 members: 6-9-16 

ANPA now 488: 4-24-24 

New members AFA: 3-13-12; 3-20-12; 3-27-14 
13 new members Worcester 2s-yr club: y-10-42 


NEW 


Canadian Cir Mgrs Assn: 5-15-10 
Newspaper Advertising Service: y-2y-s50 


AWARDS 


Arkell, Rod, gets Navy award of Merit: 
6-5-3121 

AP newspapers photo award: 3-27-30 

Athens Tenn Post-Athenian, Seabees award: 
5-8-45 

Atlanta Journal-bonds to students: 6-19-38 

Ayer typography awards: y-2y-22 

Birmingham Age-Her-News, Treasury award: 
5-8-9 

Boston Newspaper Photogs Assn: 5-1-y2 

Californians win bonds and prizes: 5-22-32 

Capper employes 2s-yr pins: 3-6-35 

Case, Dow L, Photo prizes: 6-5-31 

Chi Sun gets adv medal award: 2-6-16 

Chi Tribune honors plant women: 4-10-12 


Chi Tribune war worker award: 2-27-36 


Chr Sci Mon wins Ayers typography award: 
a-24a~-22 





AWARDS (Cont'd. ) 


Corr get INS medals: 2-6-6 

Corr in Africa get Purple Heart medals: 
6-26-45 

Detroit col urges "A" for farmers: 2-27-41 

Detroit News carriers get flag: 3-27-36 

Distinctive merit for comics, continuities: 
6-26-45 

Correll, Harry T, get air medal: 2-6-8 

Headliners give 14 valor awards: 5-29-10 

Hoe, R & Co, second Army-Navy award: 6-12-qy 

Irion, F C, monograph winner: y-2y-118 

Janesville Wis Gazette gets Navy award: 
4-24-17 

K C Star gets Treasury award: 5-15-10 

Kansas Press Women's contest: 5-1-46 

LaRoche, Chester, gets adv award: 2-6-16 

Linotype wins "E" for war work: 6-12-46 

LAC of C honors writers: 5-29-9 

MacGowan, Gault, award for bravery: 5-8-10 

Medals for press heroes: 4-17-84 

Merz, Chas, to judge ANPA Monograph contest: 
2°aa"S 

Miller, Robt C, gets INS press medal: 2-6-6 

Mil War Adv awards competition: 6-26-46 

Morley Company gets A-N "E": 3-13-35 

Navy honors woman: y4-24-110 

N J Press Assn to Journ student: 5-8-30 

N Y Journ Amer gets adv medal award: 2-6-16 

N Y Mirror gets Seabees award: y-24-100 

N Y Press Women to Doris Fleeson: 5-22-18 

N Y reporter's award proposed: 1-23-52 

N C Press Assn: 1-30-28 

Officers, directors SCMA get Treasury 
buttons: 3-27-36 

Omaha World Herald scrap drive: 5-8-5 

Paterson Call fire prevention award: 5-22-32 

Peabody awards May 1: 4-17-58 

Phila Inquirer war hero awards: 4-3-11 

Phila Mercantile Library and Pen and Pencil 
Club: 1-23-5 

Portsmouth N H Herald Treasury award: 
4-24-98 

Portsmouth 0 Times cited for creating war 
chest: 3-6-10 

Press, radio, to get Flag Assn awards: 

Pulitzer Photo prizes discussed: 3-20-20 

Pulitzer prizes for igy2: 5-8-5 

St Louis G-D honored by Navy Seabees: y4-3-29 

Sales and cooperation awards in Cal: y-2y4-62 

S F Examiner awards to drivers: 2-20-8 

San Fran Ex gets Seabees award: y-2y4-74 

Scholarships for Minn S-J and T carriers: 
2-13-42 

Springfield Mass cartoonist gets medal: 
6-19-38 

Treasury cites production heroes awards: 
6-26-24 

Tregaskis, Richard, for Solomons heroism: 
2-6-6 

Tregaskis, Richard, wins INS Holmes award: 
4-24-38 

UP gets scrolls for S A achievement: 4-24-1041 

Univ of Missouri medals: 5-29-6 

Univ of Mo Sch of Journ: 5-22-14 


Weapons of Democracy, monograph winner: 
4-24-118 
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BILLBOARDS 


Vt's anti-billboard law upheld: 3-6-32 


BIOGRAPHICAL 


Ackerman, R Wesley, ITU: 3-13-32 

Allen, A F: 3-13-21 

Atkinson, K G, cameraman: 1-9-30 

Brandenburg, Geo A: y-3-12 

Cannon, J W: 1-9-23 

Chandler, WD: 5-1-7; 5-29-6 

Colby, James J: 1-23-37 

Coutney, Worth: 5-15-9 

Cowan, Ruth, corr: 2-6-8 

Dougherty, "Doc": 2-20-25 

Driscoll, Edward A, cameraman: 2-6-18 

Ellsworth, Harris: 3-20-25 

Green, Ben A, APA: 3-6-25 

Hall, Albert L: 2-6-21 

Henriquez, Phillip Lee, pub rep: 3-20-18 

Holt, Carlyly: 2-13-23 

Hurlbut, Sgt James, Marine Corps corr: 
3713-8 

Johnson, Francis, cameraman: 1-30-12 

Lougee, Frederick G, R Hoe & Co: 3-13-35 

Matthews, Rives: 6-12-3 

McGrane, Bert Des Moines Ia: y-3-19 

Miller, Frederick A, So Bend Tribune: y-3-5 

Muir, Jean: 1-2-19 

Nichols, Wm J: 6-s-y 

Noyes, Linwood, ANPA president: y-2y4-15 

Payne, Fred G, cameraman: 2-13-30 

Penny, Arthur, Que Chron-Tele: y-2y-9y4 

Petersen, Mark E, gen mgr, Salt Lake City 
DN: 3-6-25 

Post, Robert P, N Y Times, for corr: 3-6-8 

Rembold, C M, 68 years Cin Times Star: 
4-17-58 

Roberts, Harrison, cameraman: y-3-2y4 

Salisbury, GH: 2-27-25 

Sandone, Tony, cameraman: 1-23-18 

Stanfield, F C, cameraman: 1-2-14 

Stevens, Edmund, Chr Sci Mon, for corr: 
3-6-13 

Taylor, J Robert, cameraman: 2-20-36 

Taylor, Rand: 5-29-20 

Whiteside, Percy, CNPA: 1-30-19 

Wyrick, Walter, Mil Journal: 1-16-25 

Young, Charles, Albany N Y: 3-27-23 


BOOKS 


Adv goes to war: 2-13-10 

Advertisers Rate and Data Guide - 1943: 
2-20-34 

Bennett, Jas Gordon, Sr, biog: 3-6-38 

Book on Papermaking: 3-13-40 

Chicago Tribune History: 6-5-32 

Editing small newspapers: 3-6-38 

Editing the Day's News: 5-15-38 

Handbook of adv layout: 3-6-38 

Journalism handbook for Boy Scouts: 5-15-11 

Journalistic history of Washington: 2-13-44 


Kansas Irish - C B Driscoll: 5-15-32 
Method for measuring readability: 4-17-56 


BOOKS (Cont'd. ) 

New book on AP suit: 2-13-20 

Newsmen write 100 "I Seen It" books since 
1941: 4-17-21 

N Y Directory out: s-1s-11 

Saga of the Cowles family: 2-6-5; 2-13-7 

"The Raft" by Bob Trumbull: y-2y-108 


BOYCOTT 


15 stores fined in N Y Times boycott: 4-17-11 


BUSINESS CONDITIONS 


Mid-South adds new crops and industry: 
4-105-20 

North Carolina prospers with war industry: 
4-109-14 

The business prospect edl: 1-2-18 

The story of business edl: 1-23-36 

U S farmers highest income in 1942: 3-13-12 

War gives South Industrial revolution: 
4-105-5 


CARTOONS 


Absorbing topics of home front: 3-20-9 
Assistant managing editor: 4-24-78 
Bismarck sea victory, events in Washington: 


371379 

Casablanca and other war developments: 
1~3077 

Coal Production Stoppage and OPA Situation: 
6-26-13 


Dangerous lullaby: 4-24-96 

Ding's prize winning cartoon: 5-8-5 

Dogs needed for defense: 4-24-94 

Draft plays hob with city room: 4-17-22 

Easter chick that didn't hatch: 5-1-11 

Fifth Freedom, old Shell Game, Et Tu Bruts: 
572279 

For whom the bell tolls: y4-17-9 

He's our Victory Garden editor: 4-17-11 

Hitler Anniversary, Casablanca and Ed Flynn: 
2-6-9 

Hitler's Dilemma, strikes on Home Front: 
6-12-13 

Hoarders and complainers on home front: 
so 

Important developments at home and abroad: 
5-29-11 

Important developments of the home front: 
1-237-9 

In the midst of a paper flood: 4-24-18 

Interpretations of developments in Wash and 
abroad: 2-13-9 

Italy's Plight, Tax Bill and John L Lewis: 
6-5-9 

Murder! we're surrounded: 4-24-90 

Mussolini, Hitler, Congress, uncomfortable 
Spot: 5-15-9 

Odd cartoon tie-in Nashville Banner: 2-13-41 


Oh or the good old days: 4-ay-30 
Paper ucing smaller pictures: 4-17-72 
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CARTOONS (Cont'd. ) 


Perennial Commando, Dead-End Kids, Amateurs: 


-8- 

aia ; convention speech: y-2y4-24 

Point rationing, Tunisia toll, postwar 
press: 3-6-13 

Point rationing, war cheats and peace aims: 
2-27711 

Red tape and greed hampering war effort: 
4-10-9 

Remember me, your Old copy boy: 4-17-79 

Rising tide of Victory in war cartoons: 
2-20-11 

Same idea both sides of ocean: 6-12-13 

Shortage of newsboys - he's publisher: 
4-17-32 

Soldier's Christmas, bid Congress and 'y2 
farewell: 1-2-9 

That's our local publisher: y-2y-106 

Tunisia Victory, meat rationing, postwar 
planning: 4-3-9 

Twin typewriters: 4-17-12 


U S Victories and Home Front's Part in Them: 


6-19-11 
Wash bumpy ride on Ruml bandwagon: 3-27-11 


CENSORSHIP 


Adherence to code warning: 5-8-s0 

Any Congressman can clear news, photos: 
2-27-10 

Ball game censored: 4-10-43 


British censorship is liberal, writer finds: 


4-24-64 
Cal publishers protest OWI recent act: 
3-6-10 
Canada protest Sat Eve Post story: 5-1-46 
Canada relaxes casualty rule: 4-10-43 
Cards on table parley to air Navy censor- 
ship: y-24-16 
Casablanca conference a swell job - 
N R Howard: 1-30-3 
Censor asks care in use production data: 


4-17-58a 

Censor rules for dispatches changed: 
2-12-44 

Censors code gains newsmen admission: 
4-10-45 


Censorship discontent edl: 1-16-24 

Censorship Forum: y-2y-72 

Code gets semi-annual revision: 2-13-8 

Food Conf now open to press: 5-29-7 

Glad papers don't print all they know - 
Price: 3-27-26 

Hull, Cordell, mum on liaison Allied 
censorship: 1-2-28 

Knox, Sec, clarifies censorship rule: 
1-27-16 

No censor on FDR tour: y-2y-26 

OWI and censor agree on boundaries: 4-24-66 

Press and food parley delegates: 5-29-7 

Press asked not to identify units or ships: 
1-2-9 

Relief Conf free of secrecy: 5-29-7 

Sorrells, John H, compliments press: 
2-27-40 


CENSORSHIP (Cont'd. ) 

The Censor shows his teeth: 6-5-36 

Tokyo raid first long range test: 5-1-32 

Trend to soft pedal controversy cited: 
4-3-28 


U S censorship most successful: 2-6-33 


CHANGE OF NAME 


Ad Council to War Ad Council: 6-5-11 

Allied Newspapers Limited to Kemsley News- 
papers: 6-19-36 

Johnson City Tenn. Press-Chronicle: 6-26-ys5 


CHART 


February linage: 3-20-38 
January linage up 5.8%: 2-20-38 
Linage, 1942: 1-23-46 

March Linage: 4-17-76 


CIRCULATION 


ABC 


Announces new members: 2-13-12 
New Manual for weeklies: 5-15-36 
Rejects secondary readership surveys: 2-27-8 


CARRIERS 


A carrier's dictionary: 2-6-29 

Age measure debated in Wisconsin: 2-27-38 

Appeal for public cooperation: 2-27-38 

Battle Creek Enquirer and Newsboys bond 
sale: 5-8-18 

Birmingham papers cut down: 2-6-12 

Canadian boys sell war stamps: 6-19-24 

Circulators face problems: 2-20-32 

Collection plan aids problem: 3-20-22 

Delivery 2 papers on combined routes: 
4-17-32 

Detroit Times carriers parents thanked: 
3713-27 ; 

Divvy service plan Stockton Cal Record: 
3-27-36 

Don't overlook complaints - Rex Fisher: 
5-8-28 

Draft newsboys regardless of dependency: 
2-6-33 

5s sons carriers Union S.C. Times: 3-27-36 

Getting younger carrier boys: 4-10-41 

Greenville S C N-P training school: 
3-27-36 

Hartford Courant collection plan: 3-20-22 

Have sold 9% of war savings stamps: 6-5-10 

Ind Gov protects carriers: 3-13-6 

K C Star boys sale war bonds and stamps: 
5-15-10 

Lower age in Wisconsin: 2-6-26 

N J court says carrier is employe: 3-27-20 

N O boys in ration book contest: 3-13-27 

Newsboys nat agents: 2-13-20 

Newspaper boys age limits: y-24-84 

New state laws affecting them: y-3-11 


OO 
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cCiRCULATION 


CARRIERS (Cont'd.) 


Older carriers replace district managers: 
6-19-24 

Patriotic appeal for service: 

Problems discussed at CNPA: 

Public approves system: 1-2-4 

Reward to stamp salesmen: 1-16-34 

Secure blood donors in Peterborough Ont: 
5-8-32 

Slap-a-Jap contest stunt: 1-9-16 

Smokes drive in Ft Wayne Ind: 6-19-24 

Their big sale of war stamps: 4-24-84 

To get treasury "E" for stamp sales: 2-13-9 

12 year old boys in Wis: 6-12-4, 6-26-20 

Worcester Telegram 63-yr old carrier: 


(Gea t* @s» } 





S—35~11 
1-30-29 





4-10-41 
CONSERVATION 
Avoid waste circulation: 2-20-32 
OOsTs 
Rising costs big problem: 2-20-32 


DELIVERY 


British news delivery pool: 1-16-34 

Chi Tribune uses wooden tires: 3-6-18 

Chi Tribune tire overshoe: 2-20-32 

Des Moines paper dropped over Berlin: 
$~227-82 

Hearings end in N Y dispute: 1-2-9 

Job freezing by Deliverers Union denied: 
1-237-4 

Newspaper trucking interpretations: 2-6-29 

New 3% transportation tax clarified: 2-6-29 

Reduces mileage, keeps rural readers: 
1-30-29 

Relief sought for paper deliveries: 5-29-yo 

Street car routing saves gas in Boston: 
6-12-16 

Wagon delivery big headache N Y News: 
271376 


DISTRIBUTORS 


Seek classification as essential: y-24-106 








FUTURE 
News, notes, Geo A Brandenburg: 1-9-y2 
1943 seen as challenge: 1-9-y2 
NEWSDEALER 
Columbia S C Record newsdealer sells bonds, 
Stamps: 2-20-32 
PAPER 
Mida, new distributors paper: 3-13-27 


POLICY 


Beverly Mass Times no-return basis: 6-26-38 





Cc iRCULATION 


POLICY (Cont'd.) 


Cairo Ga Messenger wants no new subs: 
2-13-26 

Detroit Times "modern minute men": 1-30-29 

Hornell N Y Tribune freezes its circulation: 
27-20-29 

Lima O News freezes cir: 5-8-46 

Salem Mass News no-return basis: 6-26-38 

Winston-Salem N C Journ and Sentinel freezes 
cif: 2-13°12 


(Conttd. ) 





PROBLEMS 


Warning against Postal rates hike: 3-27-36 


PROMOTION 
Family Herald-wkly Star uses verse: 1-16-34 
How to sell soldiers: 4-10-41 

RATES 
All Chi papers but one raise: 1-2-28 
ANPA says most papers raised: 3-20-22 
Amesbury Mass News raises: 3-20-42 
Ansonia Conn Sentinel raises: 4-17-32 


Binghamton N Y Press raises: 2-13-42 
Blackwell Okla Journal Trib raises: 2-13-42 
Bowling Green 0 Sentinel raises: 2-13-42 
Bradford Pa Era and Star raise: 2-13-42 
Brockton Mass Enterprise, Times, raise: 
1-30-29 
Buffalo Courier Express raises Sunday: 1-2-22 
Charlotte N C News raises: 1-30-29 
Cincinnati Enquirer raises: 5-15-36 
Clarksburg W Va Exponent and Tel raise: 
2713742 


Coldwater Mich Daily raises: 6-19-24 


Columbus O Citizen raises Sunday: .2-6-29 
Detroit News raises: 2-27-38 

Detroit Times raises: 1-30-28 

Durham N C H-S raises: 1-30-29 

Endicott N Y Bulletin raises: 2-13-42 
Erie Pa Dis-Herald raises: 4-17-32 

Erie Pa Times raises: 3-6-35 

Fond du Lac Wis C-R raises: 2-6-29 
Fredericton N B Gleaner raises: 2-13-42 
Fremont O N-M raises: .2-6-29 

Gadsden Ala Times raises: 1-30-29 
Galveston News and Tribune raises: 4-17-32 
Grand Rapids Herald raises: 2-6-29 

Half Pa dailies raised: 1-9-y3 

Halifax Herald Ltd raises: 5-22-y2 
Hamilton O J-N raises: 2-6-29 

Hartford Courant raises Sunday: 2-6-29 
Huntsville Ala Times raises: 4-10-41 
Ind News and Times raises: .2-6-29 
Jackson Mich C-P raises: 2-13-42 

L A Examiner Sunday raises: 3-13-27 
Memphis dailies raise: 3-13-27 


Moncton N B Transcript and Times raise: 


233762 
Mt Clemens Mich Mon-Leader raises: 3-13-27 
Neer Menasha Wis News-Times raises: 1-16-7 
N es, T-P and Item raises: 3-6-35 
N Y News raises: 2-6-25 
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CIRCULATION (Cont'd. ) 


RATES (Cont'd. ) 


N Y News (Sunday) raises rate in Canada: 
1-16-34 
N Y Post raises: 2-27-38 
N Y Post recouping readers after rate 
increase: 4-37-11 
Oil City Derrick raises: 1-9-43 
Okemah Okla Leader raises: 2-13-42 
Pottsville Pa Journal raises: 3-6-35 
Reading Pa Eagle and Times raise: 4-17-32 
Reading Cal Record-Searchlight raises: 
, grass 
Ridgeway Pa Record raises: 3-6-35 
Rutland Vt Herald raises: 2-27-38 
St. John's New Brunswick dailies raise: 
1-16-7 
St. John N B Tel-Journal raises: 2-13-42 
St. Petersburg Fla Times raises: 2-6-29 
SLC Deseret News raises: y-2y4-132 
Sioux City Ia Journ and J-T raises: 2-6-29 
Three Birmingham Ala dailies raise: 1-23-44 
Titusville Pa Herald raises: 3-6-35 
Topeka Capital and Journal raise: 3-6-35 
22 out of 28 N J dailies raised: 1-23-44 
Two Houston Tex dailies raise: 3-27-36 
Vancouver Province, Sun, raises: 1-30-29 
Warren Pa Times Mirror raises: 4-17-32 
Washington Star raises: 3-6-35 
West Palm Beach Fla papers raise: 1-30-29 
Winston-Salem J-S raises: 1-30-29 
Woonsocket R I Call raises: 1-16-7 
Worcester Mass Tel and Gaz raises: y-10-41 
Yonkers Herald Statesman raises: y-10-28 





REGULATIONS 
New wire tying rule: 2-6-29 





RETURNS 
Jersey City J. Journ eliminates: 1-9-28 


REVENUE 


Depts doing more with less: 5-15-36 
Discuss cir as producer: 5-8-28 

IDPA members report net increases: 6-5-26 
Papers get more net income: 3-6-18 
Revenue too edl: 3-20-24 


SERVICE 


First in 1943 - R Fisher: 1-16-34 

Fun of being circulator - W A Cordingley: 
1-23-44 

Keeps soldiers informed: 1-23-44 

Promptness important: 1-23-44 


STAFF 
Womanagers status: 5-22-42 


SUPPLIES 


Saving on twine: 6-19-24 
Use of wire permitted: 3-13-27 


CIRCULATION (Cont'd. ) 


TRANSPORTATION 





3 per cent tax: 1-23-44 


VOLUME 


Ayer says they hit all-time high: 3-6-10 
Chicago boxscore: 2-13-42 

Honest circulation figures edl: 1-30-18 
How much is volume worth: 4-17-84 

War and circulation edl: 1-30-18 


COMMUNICATIONS 


AT&T Long Lines rates cut: 1-23-3 

Deny FCC subsidy offers to stations: 2-13-41 
FCC ends timed wire service in US: 1-23-8 
Letter contains inconsistencies: 3-20-44 
Letter on advertising curtailment: 3-20-44 
Press wire slash $1,300,000: 17-30-10 

S C upholds FCC rules: 5-15-10 


CONTEST 


ANPA essay contest ‘subject: 6-12-49 

ANPA-ICMA safe-driving campaign: 3-13-40 

AP newspapers photo contest: 3-27-30 

Ayer chooses editions of Mar 3: 3-13-12' 

Develops idea for local ad salesmen: 2-6-12 

E & P newspaper promotion: 2-13-30 

Hearst oratorical competition: 4-10-12 

Interstate cir mgrs program 3-13-27 

Jefferson bi-centennial essay contest: 
4-10-45 

Judges for Ayer typography contest: 4-3-8 

N Y Sun Father's Day winners: 5-1-34 

Ration book contest explained: 3-13-27 

Ripley, Robert L, plans contest: 6-26-yo 

Seeking safety contest entries: 3-27-36 

To aid Omaha Bond drive: y-2y-62 

Utility ad contest honors: 6-26-45 


CONTROVERSY 


Advertising conspiracy penalized: 4-17-84 

Argentine daily in court fight: 2-20-29 

Chi Tribune details proxy fight on Field: 
3-20-10 

Davis, Elmer, at odds with Jeffers on news: 
4-24-50 

Guild leaders N Y local: 5-1-3y 

Maxon heads fight against grade labelling: 


4-10-11 
N Y Times, stores, rate dispute settled: 
"o"7 
Roberts, Harrison, photo battle scene: 
6-26-16 


CORRECTIONS 


Adv Linage - resort sections figures: 6-26-14 
ANPA does not urge 16-guage zinc: 2-13-34 
Amer Weekly -Houston Post suit: y-10-46 
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(Cont'd. ) 


Dyer, WP, Cir mgr, Honolulu S-B: y-3-30 

Exempt soldier subptns from newsprint 
tonnage reduction: 2-13-48 

Gallup N M Independent, AP proxy: 5-22-30 

Int Year Book corrections: 4-3-30 

NEA contract with Roy Turner: y4-17-26a 

NENAEA report: 5-22-34 

Plattsmouth Neb Journal still daily: 4-10-30 

St Paul capital of Minnesota: 2-20-42 


CRITICISM 


Ads hit absenteeism: 3-13-40 

Air strategy critics warned: 2-20-42 

A little liberty edl: 2-13-22 

ANPA hits CAB ad cut plan: s5-1-12 

Attack urged on "brand-busters": 4-24-17 

Biddle answers attack on War Security Act: 
3-6-10 

Brings change food conference plan: y-10-5 

British writer hits "outmoded idea": 2-20-10 

CAB ruling on air ads: 4-10-42 

Charge Gov attempt to supplant free press: 
3713-40 

Davis, Elmer, answers criticism of OWI: 
3713-40 

Davis, Elmer, novel press conference: 5-1-34 

E & P regarding ABC cross-section study: 
1-23-49 

E & P slap at women reporters: 1-23-49 

Farm editors only scratch surface: y4-2y4-104 

Hardy, WM, protests y8-hr week: 5-29-40 

Headlines on the war news: 4-10-48 

Hit proposed manual job classifications: 
4-24-104 . 

Lodge, Sen, protests Gov paper waste: 
3-27-10 

Mich group hits Gov AP suit: 1-30-7 

Off the record edl: 1-30-18 

OPA hits price ceilings on used cars: 6-5-34 

OWI favoritism of radio charged: y-3-6 

OWI magazine Victory by Congress: 2-20-y2 

OWI rebukes use of its liquor report: 
3-6-10 

Patriotism plus plain horse sense: 2-20-44 

Postmasters told not to heed critics: 
6-12-13 

Proposal on Mass civil action: 2-13-6 

Rankin, Rep John E, attacks press: 1-9-9 

Reply to critics pre-date editions: 2-6-25 

Restriction on paper output - Maurice 
Duplessis: y4-3-16 

Roosevelt, FD food conference order: 
4-24-20 

Shafer, Rep, attacks Gov AP suit: 1-16-7 

Sokolsky, Geo E, Radio freedom loss: 6-12-7 

Stowe, Leland, decried overheated buildings: 
a-2"7 

Taft, Sen, attacks Davis broadcasts: 3-20-34 

Texas optometry ad bill hit: y-2y4-yo 

Threat to press freedom - Geo E Sokolsky: 
6-12-7 

Tragic Administrative failure: 1-9-48 

Use of thin zinc by mech chiefs: 5-8-37 

War Security Act - Rep Dies: y-3-11 

Winchell, Walter, under attack: 2-6-27 


CRUSADE 


Hartford manpower drive used all media: 
4-17-80 
War on paper waste in Washington: y-17-s8a 


DEFENSE PROGRAM 

Advertising and Victory edl: 5-1-26 

Albany Typo Union buys more bonds: 1-9-34 

Army-industry understanding promoted: 
7 ae sa 

Ashland Ky ad fund goes to war: 1-9-8 

Ask ad support to get women workers: 5-22-32 

Canada bond ads cost: y4-2y-s6 

Canada's yth loan drive copy "best yet": 
4-24-56 

Census Bureau issues marketing maps: 2-27-12 

Chi Tribune offers bond drive aid: 4-3-9 

Chi Tribune poster: 4-24-30 

Cir supervisors get more gas: 1-9-28 

Circus as morale builder says ODT: 3-27-28 

Coast Guard gets N Y Newsboy's House: 1-16-7 

Dailies will be reimbursed for ads: 5-29-32 

Daily News summaries to soldiers in camp: 
1-23-44 

Dimout of all outdoor displays considered: 
2-20-14 

Eligibility for new car buying: 5-1-44 

Engravers turn in 10 tons copper: 1-9-39 

Fats salvage drive budget for 1943: 2-6-16 

Food industry to explain Gov campaigns: 
2713710 

y-A aid asked in War problems: 5-29-14 

Function, policy Allied Council, outlined: 
4-24-128 

Government as publisher edl: 1-9-22 

Gov paid adv would compel firm policy: 
1-9-48 

Gov printing cost 1943: 4-10-38 

Grade labelling edl: 6-5-20 

Grade labelling hearings in capital: 5-29-38 

Grade labelling on 1943 fruit pack: 5-22-12 

House orders to OWI: 6-26-20 

Huge Gov printing bill: 2-13-36 

K C Star entertained 10,000 service men: 
1-9-6 

Let's put this over edl: y-10-22 

Linotype plant works "8-day week": 1-9-38 

Lovette, Captain, tours nation, talking to 
editors: 5-22-37 

McNutt clarifies plans for USES: 1-9-44 

Meeting Navy P R staff: 5-1-5 

Named to "essential" group: _5-15-39 

NRDGA sets "bond Tuesday": 4-10-30 

Negro newspapers bond drive: y4-24-106 

Newsmen added to quotable source: 5-22-37 

Newspaper advisory panel for WLB: 2-27-5 

Newspaper adv can sell bonds: 2-20-14 

Newspaper names for Liberty ships: 3-27-40 

Newspaper war bond ads $26,000,000: 1-23-10 

N Y ad bond drive: 5-17-14 

N Y Dailies organize bond ads sales staff: 
2-20-9 

N Y papers priority Monday to war bond ads: 
4-10-30 

No restrictions on color in printing: 
2-13-33 
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DEFENSE PROGRAM (Cont'd. ) 


Not box office view edl: 1-23-36 

Nutrition ad Guide: 5-15-14 

OPA asks press aid on important statement: 
5-8-11 

OPA explains job shop order: 2-13-8 

OPA extends grade labelling: 3-6-14 

OPA may postpone grade labelling action: 
5-15-6 

OPA probe of rent scandal: 2-13-12 

OPA revokes soup labels: 6-26-46 

OPA rules on clipping services: 2-20-8 

OPA rules on retail price in national ads: 
2-13-10 

OPA ruling starts grade labelling: 1-30-32 

OPA to ask newspaper aid ration forms: 
2-6-32 

OPA to decide fate of grade labelling: 
4-37-10 

OPA warnings held not libelous: 1-9-y48 

OWI announces plan for school: 3-13-8 

OWI asks women on magazine covers: 5-8-30 

OWI bans Finn's news: 1-2-30 

OWI beams St Louis P-D articles abroad: 
2s 43°39 

OWI checks regional dictatorship over news: 
2-27-7 

OWI has curtailed 832 publications: 3-20-8 

OWI keeps world supplied with news: 3-20-7 

OWI regional offices overseas: 2-27-28 

OWI seeks adv abroad, but not here: 6-19-20 

OWI seeks men for war zone work: 4-17-10 

OWI takes over OSS publicity: 3-20-8 

OWI withheld news in capital: 3-13-6 

Okla publishers value contributed space: 
2-20-8 

Orders to local draft boards on III -B: 
1-16-9 

Paper order limits new publications: 5-22-22 

Present methods wasteful edl: y-3-18 

Press calls abroad exempt in BWC order: 
4-24-26 

Press to map aid in April bond drive: 
3-20-34 

Ridder, B H, host to Union leaders in bond 
drive: 3-20-8 

Selective service clarifies 3-B status: 
3-27-32 

Selective service ends 3-B classification: 
4-17-58a 

Selling war bond ads - Don Bridge: 3-27-7 

"Shock value" edl: 4-24-70 

Stores will aid April bond drive: 4-3-8 

Straight thinking needed edl: y-17-44 

Supplemental gas for non-retail carriers: 
6-5-10 

Success of first Gov ad campaigns recalled: 
4-24-62 

The press at the peace table: 5-1-48 

Treasury reproduces front pages on bonds: 
$-15712 

Use adv to combat absenteeism: 3-13-44 

Victory Garden plan major war drive 1943: 


1-23-8 

War Dept regulations to save cargo space: 
1-9-4 

WLB Denies wage increase to typographers: 
2-13-78 


DEFENSE PROGRAM (Cont'd. ) 


WLB newspaper panel continued: 5-29-12 

War plant slumps laid to censorship: 2-27-y) 

WPB adopts Wash Ad Club zinc plan: 1-16-7 

WPB asks obsolete metal inventory: y4-17-26a 

WPB curtails production, distribution ptg 
machinery: 1-9-34 

WPB director warning on newsprint economy: 
4-3-7 


DEPARTMENT STORES 


Field, Marshall & Co, features Chicago papers: 
6-5-33 


DISASTER 


4oo tons of paper destroyed: 5-29-6 

Greencastle Ind Banner fire: 2-20-36 

Jacksonville Fla T-U newsprint burned: 
2-20-29 

Lisbon plane crash: 2-27-6 

No flood damage to dailies in mid-west: 
S-29-9 

Sullivan Ind Times plant fire: 5-8-ys 


EDITORIAL 


BEST STORIES 





AP news editor - 12 best for igy2: 1-2-29 


COLUMNIST 


Columbus O man aids thieves capture: 5-15-10 


COPY 


ASNE board shows how to cut: 5-22-48 


CORRESPONDENTS 





Admiral aids newsmen in So Atlantic: y-17-62 

Brown, Jas E, INS, returns to Moscow: 5-17-10 

Cal Assembly honors dead corr: s5-1-10 

Casey, Bob, after 30 yrs of newspapering: 
1-23-7 

Casualties set at 20%: 5-22-10 

Collectivized life in Moscow: 3-13-8 

Corr on Guadalcanal: 6-5-30 

Cottrell, Ann, chairman S C Mrs Roosevelt 
Press conf: 2-20-42 

Cowan, Ruth, in Africa for AP: 2-6-8 

Crockett, Edw H, loses life at sea: 2-13-4 

Custer, Joe James, lost eye in Solomons: 
376-11 

Dolan, Leo V, INS, returns to London: s5-1-10 

Durno, Geo, now in Liberia: 2-13-46 

E & P plan for press war honors: 2-6-6 

Empire press casualties in war: 4-17-70 

First year of Combat corr: 4-24-76 

Flights by writers at front discouraged: 


4-3-7 
Flying i S press office urged: 3-13-9 
Gallagher, Wes, AP, home fron No Africa: 
6-12-12 
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EDITORIAL (Cont'd. ) 


CORRESPONDENTS (Cont'd.) 








Gilmore, Eddy L K, home from Moscow: 6-12-12 


Gould, Alan, AP, touring Pacific war theatre: 


58-10; $-29-12 

Henry, John R, returns to U S: 5-1-10 

How PRO staff aided writers in Africa: 
4-24-100 

Hurlbut, Jas 5 mos on Guadalcanal: 3-13-8 

India paradise for newspapermen - 
A T Steele: y-3-9 

Kent, Carleton, returns from S Pacific: 
1-30-7 

Mackenzie, DeWitt, ends 35,000 mi. tour: 
3-6-12 

Many home on furlough: 6-s5-12 

Marine Corps corr back from Pacific: 3-13-8 

Medal proposed for war corr: 4-24-17 

Miller, Bob, UP, on Guadalcanal invasion: 
6-5-30 

Miller, Robert C, UP, on way home: s-1-10 

More U S writers due in Australia: 3-20-6 

Mueller, Merrill, Purple Heart medal: 
6-26-45 

News from the boys in Africa: y4-17-26a 

Nixon, Robert S, INS, returns: 5-1-10 

Noderer sees biggest stories from Pacific: 
2-20-11 

No more needless flights edl: y4-3-18 

No Africa staffs merged: 3-27-9 

No Africa staff to get rest: 5-15-7 

No African writers to rest in London 
or US: 5-29-11 

On Guadalcanal bombing raid: 1-9-9 

Peterman, Ivan H (Cy), Purple Heart medal: 
6-26-45 

Press invasion school in England: 5-8-10 

Press loyalty pledge to dead writers asked: 
4-24-60 

Press toll in war: 4-17-17 

Press war casualty rate: 2-20-6 

Protest U S food conference curb: y-17-28 

Ramsay, Paul W, to London for Phila 
Inquirer: 5-1-10 

Rembert, James, to Pacific area for AP: 
5-17-10 

Rice, Jack, AP photog returns from So 
Pacific: 5§-1-11 

Robb, Inez, in Africa for INS: 2-6-8 

Robb, Inez, and Ruth Cowan in Africa: 
2727711 

Robb, Inez, home from Africa: y-17-26a 

Several awaiting transportation abroad: 
5-17-10 

Should be trained for war - Custer: 3-6-11 

Staffs covering No Africa: 6-12-14 

Stevens, Ed, CSM, lucky on warfronts: 3-6-13 

The OWI "scoop" edl: 4-17-44 

Thompson, John H, Chi Trib, from No Africa: 
6-5-12 

3 Corr address GPI: 3-6-37 

Three decorated in service: 4-17-17 

3 writers expelled from Papua by Army: 
3-20-6 

Tregaskis, Richard, home from So Pacific: 
5-15-8 

12th corr dies in war: 2-13-4 


EDITORIAL (Cont'd. ) 
UORRESPONDENTS (Cont'd. ) 





20 Canadian writers to cover Europe invasion: 
4-17-62 

2so U S staffers ready to cover continent 
invasion: 4-24-21 

Two on Tunis bomb raid: 1-9-9 

Two U S men ride bombers attacking Berlin: 
1-23-8 

Vichy staffers taken to Germany: 1-16-9 

War staffs abroad at new peak: 4-17-19 

War training for newsmen edl: 3-13-20 

War writers killed in Lisbon plane crash: 
a~ar-6 

Washington fabulous place for newsmen: 
2-27-14 

Women seek jobs as war corr: 5 -1-36 

Worries of Pacific staffs: 5-29-12 

Writers train for raids: 2-13-4 


COVERAGE. 
Access to news under White House Control: 
a-i77 33 
Advanced Echelon aided Tunisian writers: 
5-29-10 


Albany K-N Guadalcanal story: 2-20-8 

Armed guard conference edl: 5-22-26 

Army maneuvers in Tenn: y-17-s58a 

Ask night clearance War Dept releases: 
2-20-42 

Ban lifted on full casualty lists: 1-2-7 

Beardstown I11 during flood: 6-5-36 

Better war coverage result Navy P R staff 
meeting: 5-1-5 

Boston American treatment Berlin Bombing: 
2-6-10 

Casablanca story: 1-30-73 

Chi Her Amer 8-col banner line Berlin 
bombing: 2-6-10 

Congressmen publishers cover event: 3-20-18 

Delay in Attu news: 6-5-12 

Derby coverage as usual: 5-8-30 

E & P Navy P R meeting: 5-1-5 

Editor must decide what's news: 1-9-48 

Editor writes his toughest story: 6-26-45 


Editors and "Scare buying": 2-20-24 
Editors demand access to Food conference: 
4-24-20 


Educators might learn from editors: 5-22-48 

Food conference secluded from reporters: 
37a7~20 

Food facts not revealed by Gov: 4-3-32 

Food is news edl: 3-27-22 

For future conferences edl: 6-26-28 

From the stratospnere edl: 2-13-22 

Getting the news in North Africa: 1-9-9 

Handout news not acceptable: 5-1-48 

Hints press may cover Food conference: 


4-24-26 
Impartial coverage of house - Clare Luce: 
3720-9 t 
Koenigsberg asks rights to food meeting: 
5-1-48 


Labor big gainer through newspapers: 4-3-32 
Mob-lynching trial, Hattiesburg Miss: 5-1-42 
More news from Africa edl: 1-23-36 
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EDITORIAL (Cont'd.) 


COVERAGE (Cont'd.) 


News, not guesses, wanted: 1-2-32 

News pickup from North Africa: 1-9-9 
News you remember edl: 1-30-18 

N Y Times carried Hull report "Peace and 





War": 1-9-5 
No excitement capital coverage coal crisis: 
5-8-8 


OWI new summary for small papers: 2-6-a5 

Off-the-record revolt edl: 6-26-28 

Press barred Bermuda conf on refugees: 
57-1579 

Press misses juncture in Tunisia: y-10-8 

Reporter finds change in Memphis: 4-17-52 

Reporting by press vs radio: 1-2-32 

Reporting in 1943 edl: 3-6-2y 

Restricted in North Africa, Pacific: 3-13-7 

17 writers on war plant tours: 2-27-28 

Some justification for seamen story: 2-27-28 

S C adopts secrecy for exec sessions: 
1-30-32 

The Casablanca technique edl: 2-6-20 

Truth in captions too edl: 1-30-18 

Two trial balloons that went "Pfft": 
4-10-48 

United Nations Food Conference: 5-22-5 

U S and British techniques compared: 6-12-56 

U S History knowledge lacking: 5-22-48 

UP executive covering war front: 1-30-5 

War writers protest hike for news: 1-9-4 


CRUSADE 


Chi Sun asks reduced retailers tax: 5-8-32 
Detroit war on off-record use: 6-12-4 

L A Edl campaign brings indictments: 3-13-41 
Special for overseas troops: 3-13-38 
Weekly on misuse of gas: 6-12-3 


FEATURES 


Atlanta Constitution book section: 5-1-y2 
Chi Sun new "dope" col: 5-1-11 


HEADLINES 
Utah daily streamlined heads: 6-12-44 


NEWS SERVICES 








Ala state news-service proposed: 6-12-14 

AP by-law recommended for amendment: 1-30-5 

AP rule 10% from applicants: .2-13-3 

AP upheld by Jas W Gerard: 1-30-10 

City News Service of L A sold: 5-22-38 

How members pay AP: 6-26-s2 

INS establishes corr medal of honor: 2-6-6 

150 newspapers holding AP bonds: y-10-9 

S F pony news service: 5-1-9 

Three had Hoover global strategy articles: 
1-10-14 ° 

UP executives discuss war coverage: 4-24-34 

UP limit of 200 words on p.m. stores to 
East: 4-10-12 

UP's world coverage role 6-5-6 

Warning on fake news agency: 
4-24-100 


EDITORIAL (Cont'd. ) 


POLICY 


An editor speaks out edl: 3-20-24 


PRESS FREEDOM 





ANPA acts to save it: y-2y4-9 
ASNE fights for free press: 2-20-7 
Brown, Sevellon, on free reporting: 3-13-40 
Dewey, Gov, stresses importance: 1-23-6 
Fight for free news edl: 5-8-2y 
Food meeting ban hits free press - Willis: 
4-24-28 
Free press built on branded merchandise: 
4-24-17 
Free press for all asked by PAPC: 6-12-7 
Free press is not endangered’ 2-27-44 
How long a free press? edl: 6-12-26 
Keep the doors open edl: 4-17-44 
Obligation to extend around world: 5-22-9 
Public's stake stressed by editor: 3-13-40 
Size does not assure freedom: 2-27-44 
Texas J of P tries to gag press: y4-10-9 
Threat in Guild shop: 1-16-8 
Victory for free news: 5-29-22 
World crusade urged by Kent Cooper at 
AP meeting: 4-24-11 


PROBLEMS 


Oldest "Gremlins" in edl offices: 3-6-3236 


READER INTEREST 





Reliance on local news shown in Chester Pa’ 
2-27-9 

Stock Exchange makes test: 1-2-28 

Where do workers get newsS?: 3-13-44 

Workers don't read papers?: 3-13-44 

Workers and newspapers - Arthur Robb: 
3-13-44 


REPORTERS 


Chi reporters find hit-run driver: 5-29-11 

Classes for them in Albany: 6-5-4 

Cleveland Press woman edl artist: 4-24-20 

Food parley reporters: 5-8-11 

Knox, Sec, to combat reporters - get color: 
2-6-10 

Lincoln I11 controversy: y-3-8 

L-A Dist. Atty. muzzles reporters: 3-6-9 

Problems of Charlestown S C News and 
Courier: 6-12-9 

Rangers show tactics: 2-13-26 

Reporter covers am carrier route: 2-13-48 

St Louis man denies bribe charge: 5-1-22 

Shortage solved by Amarillo Tex daily: 
6-12-18 

Six indictments against St Louis man: 5-22-9 

Their work unglamorous but vital: 5-8-8 

Train for high altitude flying: 2-13-y 

Troubles of to-day's reporters: 1-2-32 

Witness recants statement of bribe: s5-29-6 


TAFF 





Copy girls on Portland Ore Journal: 1i-9-10 
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E&P AUTHORS 


Abels, Edwin F: 2-20-13 

Ahlum, Walter: y4-10S-46 

Anspacher, J M: y-2y4-100 

Blakely, Howard W: 4-10-37 

Brandenburg, Geo A: 1-23-73 2-6-5}; 2-13-73 
2-20-53; 2-27-38; 3-76-18; 3-13-27; 
3727-36; 4-24-15; 5715-36; 5-22-11,42; 
6-5-12,26; 6-12-5,8; 6-26-11 

Bridge, Don U: 3-27-7 

Brophy, Thomas D'A: 1-23-19 

Brown, Robert U: 1-23-46; 2-20-38; 3-20-38; 
3-27-13,28; 6-12-73; 6-19-10 

Butler, James J: 2-27-14; 3-20-9; 4-17-58); 
6-12-56 

Capley, Al: 4-17-52 

Cassidy, Henry: 3-13-8 

Collisson, Chas F: 3-13-12 

Drummond, H R: 2-6-113; 3-6-14 

Farrar, Gilbert P: 1-9-33; 5-8-38 

Fehlman, Frank E: 1-2-10; 1-9-10; 1-16-40; 
1-23-12; 1-30-16; 2-76-12; 2-13-12; 
2-20-14; 2727-32; 376-32; 3713712; 
3720-12; 3727714; 47-10-28; 4-17-30; 
4-24-1083 5-17-16; 5-8-20; 5-15-28; 
57-22-34; 57-29-18; 6-5-28; 6-12-34; 
6-19-40; 6-26-46 

Fogg, Elaine: y4-2y4-108 

Freeman, Edward: 2-13-9 

Gage, Harry L: 4-17-56 

Gebbie, Pvt Con: 1-23-44 

Gorrell, E S: 1-23-20 

Hanes, John W: 1-23-30 

Hardenbergh, Wesley: 1-23-22 

Hicks, Robert E: y-10S-29 

Hill, Ed: 4-17-12 

Hornaday, Mary: 3-27-11 

Irion, Frederick C: y-2y4-118 

Irvin, T S: y-2y-19 

Jacquot, RF, Jr: 3-6-36 

Kincey, RW: y4-105-36 

Kluckhohn, Frank L: 5-29-11 

LaRoche, Chester J: 4-17-16 

Matthews, Rives: 6-12-3; 6-19-42 

McKinney, RH: 4-17-20 

Mebane, John: 4-109-y0 

Monchak, SJ: 1-23-24; 2-13-33; 37-1375; 
4-17-21; 4-24-13,14; 6-5-30; 6-19-13 

Morris, Joe Alex: 3-13-9 

Mott, G Ellis: 3-13-32 

Nelson, Harry M: 5-1-7,11 

Northridge, George: 2-27-9 

Phillips, Lt Col J B: 2-27-11 

Prevost, Clifford A: 5-22-5; 5-29-7 

Robb, Arthur: 2-13-53; 2-20-73; 4-105S-5; 
6-5-5; 6-26-16 

Rodgers, Ted V: 1-23-22 

Ross, TJ: 1-23-32 

Schneider, WE, and J J Butler: 2-6-7 

Schneider, WE: 1-2-4; 1-9-8; 1-9-9; 
1-23-21; 2-6-8; 2-13-33; 2-20-6; 
2-20-93; 2727-6; 376-11; 3713-7; 
3-20-6; 3-27-93 4-10-5; 4-10-78; 
4717717519; 4724-9,21, 62,;5717S; 
§-8-7; 571577; 572277310; 5-29-53 
6-5-10; 6-26-9,26 

Schoffelmayer, Victor: y4-10S-22 


E&P AUTHORS 


(Cont'd. ) 


Smith, James J: y-10S-10 

Stevens, Ross: 3-6-9 

Sturdevant, Robert N: 4-17-62 

Sullivan, C T: s-is-s 

Swagerman, Wm J: 6-5-3 

Syme, John P: 1-23-34 

Taylor, Don: 5-8-37 

Toles, Sgt Geo E: 2-27-41 

Towle, Felix S: 1-2-16; 1-9-44; 1-16-18; 
1-30-26; 2-6-26; 2-13-16; 2-20-33; 
2-27-36; 3-6-28; 3-13-16; 3-20-36; 
3-27-16,32; 4-10-18; 4-17-80; 4-24-110; 
§-8-32; 5-15-20; 5-22-38; 5-29-32 

Uhl, Alexander: s5-15-9 

Waddell, Wm S: 2-20-14 

Walker, Jerome H: 6-19-9 

Williams, R E: y-10S-14 

Woodbury, M A: y-10S-y5 


E&P EXPANSION 


Announcement edl: 5-15-22 


E&P FEATURES 


Bright Ideas: 1-2-12; 1-97-12; 1716714; 
1723714; 1730714; 2-76-14; 2713714; 
2-20-16; 2-27-16; 3-6-16; 3-13-14; 
37-20-16; 37-27-18; 4-37-14; 4710714; 
4-17-26; 4-24-74; 571-20; 5-8-14; 
§-15716; 5-22-16; 5-29-13; 6-5-14; 
6-12-39; 6-19-16; 6-26-18 


E&P SPECIAL SECTIONS 


Public Relations issue: 1-23-19 


E&P SUPPLEMENT 


Annual newspaper linage, 1942: 2-27 
SNPA: 4-105 
Year Book: 1-30 


ESTATES 


Block, Paul: 2-6-25 

Lynett, EJ, Scranton Pa: y-2y4-32 
McLean, John R & Edwin B McLean: 5-1-9 
Ogden, H C West Va publisher: 2-27-41 
Paul, Maury, estate: 6-12-11 


EXHIBIT 


American and British cartoons: 3-20-41 

ANPA convention: 4-17-66; 4-24-60 

Ayer announces wartime exhibit: 2-27-11 

Cartoon exhibition: 3-20-41 

Equipment firms to exhibit war products: 

Exhibition of Advertising Art, Chicago: 
37-20-11 
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EXHIBIT (Cont'd. ) 


Modern Army equipment in Chicago: 6-19-22 
NAEA - best ad ideas: 6-5-7 


EXPOSE 


Chi News exposes black market: 2-27-8 

Meat dealers scheme in Springfield Mass: 
57-15-10 

The Ammunition expose edl: 1-23-36 


FEDERAL TRADE COMMISSION 


Cites Bureau of Engraving Minn: 2-27-18 
Cites Keystone News & Photo Service: 3-13-10 
Complaint on Willys advertising: 5-22-34 
Old Gold ads on "digest" test: 3-13-u0 

Old Gold answers FTC: 5-22-42 


FINANCIAL 


AP statement - 1gy2: 4-17-74 

Canadian I P Co loss in igy2 report: 5-8-50 

Chi News net for 19y2: 2-27-37 

Chi Times pays first dividend: 1-9-16 

Hoe‘'s net down: 2-13-39; 6-12-46 

Hoe, R & Co to refund bonds: y-10-38 

Int Paper report for 1942: 4-17-26b 

Intertype profit in 1942: 4-10-39 

Lanston Monotype Machine Co. report: 6-12-46 

Provincial Paper Ltd financial report: 
3-6-12 

What are profits? edl: u-3-18 


FOUNDATIONS 


Bennett, Jas Gordon, trustees file account- 
ing: 4-3-9 

Gannett Foundation - its object: 6-19-9 

Nieman Fellows to stress post-war problems: 
6-5-8 

Nieman Fellowship restrictions: 6-5-8 


GOVERNMENT PUBLICATIONS 


Watts News Monthly, Bonneville: 5 -15-5 


GUILD 


Albany Knickerbocker-News, Guild contract: 
2713720 

ANG wins on Chicago Sun: 2-20-42 

Brooklyn Eagle, Guild, renew pact: 5-29-12 

Case against Guild shop edi: 1-16-24 

Certified as bargaining agent Pawtucket 
Times: 6-12-7 

Chi Sun Guild meetings: 3-20-34 

Chi Sun, Guild, sign contract, 6-12-9 

Fight against leaders begun in New York: 
5-22-46 

Hits FDR order on stabilization: y-2y-32 


GUILD (Cont'd. ) 


IEB and Thurman Arnold meet: 1-16-7 

Job freezing case lost by Phila Guild: 
4-10-30 

L A Guild includes 500 newsboys: 3-13-40 

New Haven case settled: 2-20-29 

N Y Her-Trib, Guild, before WLB: 2-27-28 

Officers re-elected: 6-26-38 

Phila Guild seeks Ledger pay: 5-22-30 

Proposition to Chicago Sun: 3-13-10 

Seeks election on Buffalo News: 4-17-30 

loth annual convention: 6-26-38 

To assume leadership in free press fight: 
6-19-13 

Wins Cleveland Plain Dealer election: 
2-20-42 

Wins consent election Buffalo News: 5-15-34 

Wins on N Y Times: 4-10-43 

Wins on Pawtucket RI Times: 6-5-35 


HISTORICAL 


An era passes, J Pierpont Morgan, edl: 
3-20-24 

Cowles boys amazing record in Minneapolis: 
2713-7 

Cowles career on Des Moines Register & 
Tribune: 2-6-5 

Gov paid ads during Civil war: 5-8-12 

Reynolds-Fitzgerald, so yr firm: 5-1-12 

SNPA 1903 - 1943; 47-105; 4-105~7 

Success of South Bend Tribune: y-3-5 


HOUSE ORGANS 


Editors told to save paper: 5-22-22 
"Off the Record" Phila Record: 6-12-54 
Sun Guide, monthly, N Y Sun: 5-8-28 


INSURANCE 


L A Times gives hospital insurance: y-10-42 


INVENTION 


Acme engineer, aid start of radio- 
telephoto: y-3-8 

Benday line cuts in 3 tones: 3-13-32 
Mosstypes, plastic plates: 1-9-39 
New formula for etching engravings: 3-13-30 
Newsprint roll winder: 4-10-36 

Plastic plates for lithographic work: y-10-3 
Use fibre backing of 18-gauge zinc: 1-9-37 


INVESTIGATION 


Akron story brings house probe: 1-30-10 

Arnold, Thurman, queries syndicates: 3-13-10 

Canada seeks newsprint inventory facts: 
4-10-9 

Congressional probe AP suit sought: 1-9-6 

Congressional probe FCC imminent: 1-23-6 
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(Cont'd.) 


Congress seeks "Victory" probe: 2-13-6 

Davis, Elmer, asked to survey negro in 
industry and army camps: 5-15-14 

Davis,Elmer, talks into Senate inquiry: 
6-19-22 

Gov questions, AP answers: 4-3-3 

Grand Jury studying N Y Ad rate dispute: 
3~27710 

Group approves Halleck probe: 3-20-30 

N Y News series brought Army probe: 5-15-34 

Office of Price Administration: 4-3-11 

OWI "on road" before Senate group: y-2y4-44 

Polls of public opinion: 1-23-12 

Print paper curtailment: 4-17-13 

Probe asked Gov information controls. 


4-24-128 


Probe asked on second class ban: 5-8-11 
Probe AP suit motives asked: 1-23-6 
Probe into grade labelling: 3-13-8 


Probe of newsprint curtailment asked: 3-13-10 
Probe of newsprint rationing: 2-6-30 

Probe print paper curtailment sought: 2-20-6 
Story on refusal to load ships: 2-13-8 

U S asks Chi Trib if it fought Field with 


proxies: 2-0-10 
WPB studies plastic plates: 4-10-37 
JOURNALISM SCHOOLS 


Baskette, Floyd M, to Syracuse Univ: s5-1-22 
Butler Univ Mechanics course: 3-20-14 
Can't meet replacement demands: 1-16-12 
Courses at Winthrop College, Rock Hill S C: 


1-2-26 ; 

Foundation being considered in Venezuela: 
6-12-18 

Schramm, Wilbur L, tu Iowa Univ: 2-27-41; 
571-38 

To reestablish Yenching Univ dept of Journ: 
5~3$-38 

LABOR 
Award denied Cincinnati pressmen: 2-13-36 


Chaos in labor rule edl: 6-26-28 

Chi typos ask strike vote permission: 3-6-10 

Compositors' strike, Ohio daily: 5-22-20 

Daily fights "labor" mobsters: 4-24-136 

Decisions to unions in S F and Michigan: 
4-10-34 

yo-cent minimum in ptg industry: 5-29-9 

Glancing at the record - Arthur Robb: 
4-24-136 

Gov must fight for people: y-24-136 

Great Lakes Paper strike ends: 6-12-52 

Guild case on problems: 5-15-40 

Increase for pressmen: 6-12-46 

Job exemptions listed in wage-hour manual: 
$-297-13 

Leaders take Harvard courses: 5-15-40 

Mailers Union breaks away from ITU: 6-12-y4 


Management must solve problems: 5-15-40 
Miners tell their story edl: 4-10-22 
Minn Guild case to WLB: 4-10-12 


N Y Pressmen's appeal and arbitrators: 2-27-28 


LABOR (Cont'd. ) 


O'Neill, Francis, Boston, severance pay: 
2-13-44 

Past and present crime tally: 4-24-1306 

Port Huron Mich Times-Herald fight: y-2y4-136 

Strike on Manitowoc Wis Herald-Times: 2-20-10 

Strike ties up 3 paper mills: 4-10-12 

Union men guilty in N Y extortion case: 
3713-8 

Verdict on free press claim: 

WLB denies Cleveland increase: 

WLB grants 30 increases: 5-8-38 

WLB newspaper panel meets in Chicago: 3-20-10 


5-1-46 
3713730 


APPEAL 


WLB okays printers raise: 3-13-10 
LEGAL 
Jehovah Witnesses: 2-20-10 


CONTEMPT OF COURT 





Chandler, Ralph, Mobile, cited: 6-12-13 
Chandler, R B, to appeal sentence: 6-19-8 
Chandler hearing deferred: 6-25-56 
Contempt in Alabama edl: 6-19-28 


COURT DECISION 





A hole in the law edl: 2-13-22 

Editors must name "vehicles" only: 2-13-8 

Fla S C invalidates licensing tax: 6-12-7 

Hollywood Citizen-News right to criticize 
NLRB: 4-10-10 

Jeffers, EB, ruling upheld: 1-23-42 

Jehovah Witnesses decision reversed: 5-8-8 

Klein, Julius M, St L reporter, cleared of 


bribery charges: 6-5-9 
N J says carriers are employes: 3-27-20 
Newsboys not agents - Conn court: 2-13-20 


Newsmen win pay suit in White Plains: 5-1-46 

No license for press edl: 3-13-20 

Ordinances violate free press guaranty: 
3713-6 

Paterson N J News upheld in W-H suit: y-10-6 

P & G guilty of Lever Bros theft: 2-13-10 

Ruling in Young-Blandin suit, Minn: 5-15-20 


Severance pay upheld in Minn case: 6-19-36 
S C back on right track: 5-8-52 
Viereck conviction set aside: 3-6-10 


INDICTMENT 





Niagara Press Tonawanda for cir claims: 
1237-4 


LIBEL 





Asks Strassburger-Norristown Her verdict be 
voided: 5-22-30 

Court nullifies Parkersburg W Va Sentinel 
verdict: 6-12-14 

Editor calls libel charge lucky break: 
6-12-3 


s Mass bills clarify law of state: 6-5-32 








LIBEL (Cont'd.) 


LEGAL (Cont'd. ) 








New libel law in Delaware: y-2y4-134 

O'Donnell, John - Phila Record verdict 
upset: 5-15-32 

O'Donnell, John, wins $50,000. 2-6-9 

Patterson, Eleanor, withdraws Winchell 


Suit: 5-15-32 
Verdict against Norristown Pa Herald: 
3-27-20 


NEW LAW 


China has new newspaperman's law: 2-27-42 


SUIT 





Anti-trust suit against AP: 

AP affidavits in suit: 6-19-12}; 6-26-9 

AP anti-trust suit: 4-3-3 

AP asks yo questions in U § suit: 

AP case moves toward trial: 5-8-7 

AP claims suit baseless in fact: 9-5-4 

AP counters in anti-trust suit: 5-22-7 

AP trial unlikely before April: 2-13-4 

Canada prosecutes under wartime regulations: 
6-12-34 

Fish, Rep, gets Pearson suit: 


57-2975 


4-10-5 


1-9-16 


Gov files replies to AP questions: y-2y4-26 
Hearst-Shearn suit: 4-24-17 

Hearst suit moved: 3-13-18 

Maritime Union sues AP, dailies: 2-20-y2 


New trial denied Phila Record - O'Donnell 
suit: 2-6-9 

O'Donnell, John, Phila Record suit: 1-30-10 

Rehearing denied Hoan-Mil-Journ suit: 
17-23-4 

Special expediting court for AP suit: 
a*1i6°7 

Start AP trial delayed: 1-30-75 

Text of U S-AP summary judgement motion: 
57-2975 

Trial AP suit in February: 1-9-6 

Triangle Pub Co suit dismissed: 

20 anti-trust cases dropped: 

UP sues Guardian Pub Co, Mil: y-2y-106 

US seeks judgment in AP suit: 5-29-5 

Waterbury dailies lose damage suit: 6-12-14 


3713-24 
1-23-78 


LEGISLATION 


BILL 


Ala would prohibit liquor adv: 
S$~15734 

Bankhead bill for Gov't paid ads: 5-8-11 

Capper submits U S Confidence bill: 2-27-y1 

House support asked for Bankhead bill: 
57-22-37 

Indiana bill on carriers pay: 2-27-28 

Introduction adv bill held up: 4-10-10 

Kilday bill - draft 38-ys - newsmen: 
2-20-11 

Mass bill censors help wanted ads: 

Mass censor bill killed: 6-26-us5 

Montana has newspaper confidence law: y-17-26b 


$7110; 


5715734 
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BILL (Cont'd.) 


LEGISLATION 





More exemptions under Wage-Hour law: 3-6-12 


Newspaper aid bill adopted: 


No commissions for county ptg: 
Propaganda outlawed in California: 


Protecting confidence edl: 


(Cont'd. ) 





5-22-46 
5-8-49 


5-8-24 


Publishers! protest kills Cal gag bill: 


4-37-29 


R I bill on signed edls vetoed: 


RI "letters" bill: y-3-12 
R I would compel signing of 
4-24-122 


Senate bill to set up Civilian Supply adm: 


5715734 


Zenger shrine bill: 1-16-7 


MAGAZINE 


Give space to OCD ad campaign: 
3-20-8 


Sales up by 27,000,000: 
Turn away millions in Adver 
Victory issued by OWI: a2-1 


MECHANIC 
CONSERVATION 





ANPA Comm urges 16-gauge Zi 


ANPA suggestions for saving nitric acid: 


1=9"37 
Dailies cutting size of cut 
pages. 1-97-33 


More restrictions indicated: 


N O papers conserve zinc: 


N Y Times decreases margins: 
Phila newspapers adopt zinc rules: 1-97-35 
Salt Lake City Tel drops "30" dashes: 2-6-16 


3-pt column rules: 5-8-43 


12-em cols and margin cut urged: 


12 typo ways to save space: 


EQUIPMENT 


Boston Transcript press in 


Bridgeton N J News new press: 
Chi Sun orders 60 press units: 
2-13-33 
New press, stereo equipment, Mobile Ala 


Its care stressed: 
Press-Reg: 1-9-38 


EXPANSION 
New Duplex offices: 


FORMAT 


Jamestown N Y Post-Journal modernizes: 1-9-38 


INK 


5-1-8 


editorials: 


S 
a-43°30 
tising: 


3-46 


AL 


nc: 179-34 


S, picture 


3713729 
6-12-46 
5-8-45 


a"o"So 


S Al 1-97-37 
2-13-39 
5-29-13 


3"23°35 


Redimat Co new casting ink: 2-13-39 


Shellac for ink: 2-20-29 


MAKEUP 


Pittsburg S-T unusual front page: 


5722-36 


a" 32° 


2713734 


525732 
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MECHANICAL (Cont'd. ) 


PHOTO-ENGRAV ING 


Kromo-Lite process: 5-8-y1 

Mosstypes, plastic plates, being offered: 
1-9-39 

Plastic printing plates: 2-13-37 


PLANTS 


Brookline Mass Chronicle - new: 6-12-44 

Columbia Record in new quarters: 4-10-34: 
6-12-46 

Construction over $200 must be okayed by 
WPB: 3-13-33 

Improvements for better reproduction: 
4-10-37 

Mural outstanding in new Speidel plant: 
4-10-33 

New - Naugatuck Conn News: 3-13-33 

Poughkeepsie papers new home: y-10-33 

Speidel Poughkeepsie plant inspected: 

' 6-19-38 


POLICY 





Departmental cooperation essential: 2-13-33 


PROBLEMS 
"Gremlins" plentiful in composing rooms: 
2-13-34 
Standardization Sun comic page study: 
4-24-128 


STAFF 


Boise typo increase: 4-10-36 

Galley girls, N O Times Picayune: 1-9-3y 

Girl apprentices Moline [11 Dispatch: 
2-13-39 

How Phila Bulletin got needed staples: 
6-12-44 

ITU members get raise: 2-13-34 

Judge is typo on Missouri paper: 6-12-53 

More women in Mech depts: 5-8-37 


SUPPLIES 


More restraints on materials: 1-30-6 
To experiment with gas substitute: 6-26-sy 
Wider use of plastics predicted: 6-12-44 


TY POGRAPHY 


S L C Deseret News face lifting: 4-10-34 


MEMORIUM 


Bennett Memorial home statement: 2-6-8 

Bomber to honor Meyer Levin: 2-27-y1 

Franklin, Benjamin - Printer edl: 1-16-24 

Kaltenborn Harvard scholarship: y-10-yy 

L A services for Times dynamite victims: 
6-S-14 ; 

Malloy, John Anthony, edl: 3-27-22 

Oil portrait Pilot OfficerStuart Rogers:5-8-30 


MEMORIUM (Cont'd. ) 
Ship named for Joseph Medill: 5-8-so 
Waldo, Richard H, edl: 6-19-28 


MERCHANDISING 


Alliance 0 "Alliance Store" idea: 1-23-12 

Cal grocers to issue ration news weekly: 
4-24-102 

Electric company orders for post-war 
delivery: 1-9-10 

How retailers may start mail order business: 
1-9-10 

I11 publishers and retailers pledge 
cooperation: 1-16-12 

Importance of constructive sales promotion: 
1-27-10 


MERGER 


Postal-Western Union merger bill signed: 
oss 9 


MOVIE 


Picture movie city editor by real one: 
4-24-110 


NECROLOGY 


Abbey, Percy, San Antonio: 1-16-41 

Abrahams, Edward, Wilmington, Del: 6-5-34 

Ackerman, R Wesley, oldest ITU member: 
s+ 2a 8 

Adler, Wm H, Memphis: 1-9-y6 

Afonsky, Nicholas, cartoonist for KFS: 6-26-40 

Aldbeck, Edw Kk, Hudson.N Y: 3-6-38 

Aldrich, Paul I, edtr Natl Provisioner: 
5-22-46 

Allen, Edgar Poe, Kansas City: y-2y-132 

Altick, Lieut Col S B, Washington: 1-23-5 

Anderson, First Lt Homer, missing in action: 
5-8-so 

Anderson, Newton, foreign service: y4-3-30 

Askew, Charles David, Memphis Tenn: 3-13-y2 

Ayers, Mrs MM H, creator of Sunny Jim: 
1-2-24 

Bailey, Don Carlos, West Liberty 0: 4-10-46 

Ball, Herbert, Toronto: 3-6-38 

Banton, Thos W, Toronto: y-10-46 

Baxter, Junius Foster, Kansas City: 2-6-34 

Bean, Oscar 0, Doylestown Pa: 3-6-38 

Bean, Rodney, Baltimore: 1-2-30 

Beard, Wm Kelly, Phila: 6-19-50 

Beasty, Patrick J, Boston: 3-20-42 

Beck, ES, Chi Trib me: 1-2-27 

Bell, Archie, Cleveland: 2-6-34 

Berggren, Chas W, Kellogg Ia: 2-6-3y 

Berr. Gustav F, Ellington Conn: 1-2-30 

Bevan, Staff Sergt Donald J, missing in 
action: 5-1-47 

Birdseye, RW, Evanston I11: 1-16-41 

Bixby, Alfred Le Roy, Porterville Cal: 
1-2-30 
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NECROLOGY (Cont'd. ) 

Blessing, Lieut C Randall, North Africa: 
3-20-42 

Bond, John C, Charleston, W Va: 3-20-42 

Bowman, E S, Phila: 3-13-42 

Bowser, Frank Mayes, Franklin Pa: 2-27-y2 

Boyer, Chas C, Upper Darby Pa:. 6-12-46 

Brace, Wm T, Montreal: 1-23-41 

Brady, Fred, Atlanta Ga: 3-27-39 

Branagan, Wm T, Des Moines Ia: 6-19-50 

Braswell, Lt John C, Athens Ga: 5-8-so; 
5-22-46 

Bray, Wm B, Philadelphia Pa: 3-20-y2 

Brice, Wm, Wheeling W Va: 6-12-53 

Brown, Bedford, Spokane Wash: 3-20-42 

Brown, Carl, Atchison Kan: 2-20-41 

Brown, Edw Scott, edl cartoonist: 1-2-2y 

Brush, Harlan W, Daytona Beach Fla: 1-2-30 

Burns, Wm A, Phila Record: 6-12-28 


Butler, Mrs Jessie Stores, Buffalo N Y: 5-15-38 
Byrd, Thos Bradford, Jacksonville: 3-27-39 
Byrod, F J, Sunbury Pa: 2-27-y2 

Campbell, J Bart, Washington: 1-16-y1 
Campion, Kenneth P, Ptr Springfield Mass 


papers: 6-12-40 

Cannon, Sylvester I, Salt Lake City: 6-12-28 

Carruth, Pvt Max, Madison Wis: 3-20-y2 

Carter, Geo, Smyrna Del: 1-9-46 

Cauthorn, Miss Mary Mason, Mexico Mo: 
4-10-40 

Charters, Samuel, Brampton Ont: 5-1-47 

Chenette, J A Zennon, Worcester Mass: 
4-10-46 

Christman, C N,Phila: 2-27-42 

Chute, Maj John L, Southwest Pacific: 
4-10-46 

Clark, Geo A, Jersey City N J: y-10-y46 

Clark, James Evans, Wilmington Del N-J: 
5-22-46 

Clark, Thos B, Phila Pa: 5-1-47 

Clayton, Herbert D, Topeka: 3-13-y2 

Cobb, William J, Point Pleasant N J: 6-5-3y 

Cochrane, Witt K, Altadena Cal: 3-27-39 

Colby, Geo Otis, Boston: 6-26-54 

Coler, Ernest, Detroit: 3-13-y2 

Contesse, Miss Susan, Ottawa, Ont: 1-23-41 

Cooper, Harry T, Phila Inquirer: 5-22-46 

Cowles, Cheney, killed in plane crash: 
5-22-46 

Cox, Miss Wilda, Youngstown 0: 5-29-38 

Craft, Wm George, cir Memphis Press-Scimitar: 
6-19-50 

Crom, Jas A, Boise Idaho: 2-13-46 

Cross, Clark J, Topeka Kan: 6-26-54 

Crowley, Miss Mary M, Oak Park I11: 2-13-46 

Cuhel, Frank J, Lisbon plane crash: 2-27-6 

Cunningham, Jos A, Los Angeles: y-10-y46 

Cunningham, J Maxson, Washington D C: 
6-12-28 

Curry, John J, Long Island City: 6-12-sy 

Cuyler, Edw C, Albany N Y: 3-6 -38 

Darling, Willard S, Petroskey, Mich: 4-17-81 

Davis, Thos W, Chicago: 3-6-38 

Day, Minor H, Washington Pa: 5-29-38 

Deeney, Hugh, cartoonist, killed: 5-15-8 

Delaplaine, Lt Wm T, Oakland Cal: s5-8-so 

Demers, Albert F, Troy N Y: 1-30-30 


NECROLOGY (Cont'd. ) 

Denny, Mrs Harold N, wife of N Y Times corr: 
5-22-46 

DeVore, Wm A, Wilmington, Del: 5-29-38 

Dexter, Miss Caroline, New York: 6-26-54 

Dickerson, Sam F, Wheeling W Va: 6-19-50 

Dickinson, Col C Roy, Washington: 2-27-13 

Dieck, Charles, New York: 6-5-34 

Donahue, Patrick, Portland Me: 1-16-41 

Donovan, Francis A, Waterbury Conn: 5-8-so 

Drown, Leonard A, Marinette Wis: 1-27-30 

Drummond, Harry R, New York: 5-17-38 

Dyer, Walter A, Springfield Mass: 6-26-54 

Early, Lewis G, Reading Pa: 1-16-41 

Edwards, Mrs Aline Moran, Dayton 0: 2-20-41 

Elliott, Jos G, Arnprior Ont: 1-16-41 

Elliott, Wm, Columbia S C: y-10-46 

Ellis, Cpl Chas M, North Africa: 3-20-y2 

Ellsworth, Daniel A, San Diego Cal: 5-1-47 

Erickson, Oliver H, Jamaica L I: y-10-46 

Estes, James Fred, Boston: 6-12-18, 28 

Fagan, John D. Brockton Mass: 4-17-81 

Father and son killed in plane crashes: 
1-2-4 

Fike, Pierre H, Spartansburg S C: 5-15-10 

Flexner, Washington, New York: 1-9-46 

Foley, M Thomas, Portland Me: 1-16-41 

Foote, Amon W, Utica N Y: 5-22-46 

Frank, James, Jackson Mich: 3-27-39 

French, Robert J, Phila: 2-6-3y4 

Gallagher, Basil D, killed in plane crash: 
1-23-49 

Garrison, HC, Detroit: 4-10-46 

Geist, Geo C H, Cin T-S: 5-8-yo 

Gerhart, Ensign Leon, Narraganset Bay: 
5-29-38 

Getty, Wm C, San Francisco: 1-2-30 

Gibson, James D, Chicago: 6-5-34 

Gill, John L, Bakersfield Cal: 5-22-46 

Gilmore, Dr Albert Field, Chr Sci Mon: 
6-12-28 

Giovannoli, Harry, Lexington Ky: y-17-81 

Goff, Captain A, in No Africa: y4-3-30 

Goodhue, Mrs Ruth D, Salem Mass: 3-7-38 

Gould, James M, St Louis: 2-20-41 

Graham, Wm P, Barrie Ont: 1-16-yo 

Green, Edwin N, Syracuse N Y: 6-12-48 

Greenwood, Reggie, cartoonist: 6-12-56 

Gustafson, Victor A, New Orleans: 2-13-38 

Gustafson, Staff Sergeant Wm E, Middle East: 
4-10-46 

Haas, Wilfred.]L, Detroit: 2-6-34 

Habgood, R P Sr, Bradford Pa: 6-12-28 

Hamilton, Jos,R, Chicago: 1-9-46 

Hamlin, Conde, Rowayton Conn: 6-26-54 

Hardwick, Arthur F, Springfield Mass: 5-22-y6 

Hargadon, James, Del Monte Cal: y-10-y6 

Harris, WS, Vernon BC: y-10-46 

Hart, Maj Geo T, North Africa: 3-6-38 

Hawke, 2nd Lt Marshall S, SC: 3-6-38 

Hayes, Edmund J, Atlanta Ga: 1-2-30 

Heatley, Leo T, New York: 6-26-sy4 

Henderson, James R, Montreal: 2-20-41 

Hendricks, Robert, Salem Ore: 2-13-46 

Henriquez, P L, Wheaton I11: 3-20-18 

Hensel, Geo W, Quarryville Pa: 2-13-46 

Herlin, Emil, cartographer N Y Times: 1-9-10 
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NECROLOGY (Cont'd. ) 

Herr, Horace H, Washington D C: 3-27-39 

Hill, Lieut Fred B, killed in Africa: 1-2-30 

Hill, Wm J, Chicago: 5-15-38 

Hindley, Howard L, Rutland Vt: 5-15-38 

Hines, Henry L, Springfield Mass: 6-19-50 

Hinkel, John P, Stillwater Okla: 4-17-81 

Hinkle, Fritz C, Kansas City: 5-29-38 

Hodgins, Rev F Brinkley, New Rochelle N Y: 
5715-38 

Hooley, Jas D, Colliers Weekly: 3-20-y2 

Hoover, Private C L, killed in Africa: 
1-2"30 

Houston, Frederick W, Bernston, Mass: 
6-12-28; 6-19-50 

Howard, Edw Percy, Lynbrook L I: 3-20-y2 

Howe, Dr John B, Syracuse N Y: 5-22-46 

Huber, Ralph B, Petersburg Va: 1-9-y46 

Hunt, Sanford B, Newark N J: 4-37-30 

Hurst, RL, Laguna Beach Cal: 1-9-46 

Huxford, Arthur S, Sheboygan Wis: 3-6-38 

Jackson, John Madison, Rome N Y: 6-12-28 

Jarnagin, Jos R, Raleigh NC: 1-23-41 

Jennings, J Phillips Sr, San Francisco: 
2727742 

Jerome, John E, adv mgr Minn Daily Times: 
5722-46 

Jesson, Arthur S, retired Pittsburgh news- 
paperman: 6-19-50 

Jewett, Charles Timothy, Anderson Ind Her: 
5-15-38 

Jones, Alfred, Beaumont Tex Enterprise: 
3-30732 

Jones, Thomas Priddy, Richmond Va: 3-6-38 

Jones, Wm C, Spokane, Wash: 4-3-30 

Johnson, Elmer S, Washington D C: y-3-30 

Kane, Frank G, New York: 4-10-46 

Karaffa, John G, cartoonist: 6-19-50 

Karpf, Jacob J, New York: 6-26-sy 

Kelley, John, Erie Pa: 6-s-3y 

Kennedy, Delos J, Detroit: 3-6-38 

Kerby, 1st Lt Geo D, South Pacific: 3-13-y2 

Kerr, Eugene M, Muskogee Okla: 6-26-sy 

Kiddell, Herbert A, Evanston I1l: 5-8-so 

King, Arnold B, Delphos 0: 5-29-38 

King, Oran A, Sacramento Cal: 2-27-y2 

Knapp, Jas L, Phila: 1-23-y1 

Knight, Maj Eric, killed in plane crash: 
123749 

Kohler, Adolph John, Fanwood N J: 1-9-3y4 

Kretzschmar, GR, Baltimore: 2-13-39 

Krum, Col Morrow, killed in plane crash: 
578-11 

Kunkle, Capt J M, Uniontown Pa: 6-12-28 

Kuypers, Harold M, De Pere Wis: 1-2-30 

Laciar, Samuel L, Phila: 1-23-y1 

LaFave, Roy G, corr Syracuse P-S: s5-8-so 

Lambert, David V, N Y Journal: 1-9-38 

Lane, Mrs Louise Bryant, Buffalo: 3-6-38 

Lavery, Joseph B, Aspinwall Pa: 3-13-42 

Lee, Richard J, Westfield Mass: 5-1-47 

LeFevre, Edwin, New York: 2-27-y2 

Leipnitz, Wm C, Ptr Eau Claire Wis T & L: 
6-12-46 

Lino, Jim, Chi Her-Amer: 5-15-11 

Locher, Fred, AP Features: 3-6-30 

Lorenzen, Miss Ann Clark, Madison Wis: 5-8-so 


WMECROLOGY (Cont'd. ) 


Loucks, Mrs Anna Babis, Whitehaven Tenn: 
1-9-46 

Lougee, F G, Hoe Director: 3-13-35 

Lyman, Edw B, New York: 1-16-41 

Lynett, Edw J, Scranton Times publisher: 
179-28 

Macdonald, Alvin Fraser, Ottawa: 1-30-30 

Macdonald, William, Ottawa: 1-16-yo 

MacFarlane, John D, Swampscott Mass: y-10-46 

MacGinis, John Thos, Charleston: 4-10-46 

Mackenzie, Donald b, reporter Batavia News: 


6-12-28 
Mackintosh, Wm G, Detroit: 1-16-y1 
Maclean, Wallace, Toronto: 6-5-3y4 f 


Magill, Wm H, Seaside Heights N J: 5-15-38 

Maher, Daniel M, Maine cameraman: 6-19-50 

Malloy, Jack, Hearst editor, Chicago: 
3°47" 23 

Manson, Frank Waldo, Waterville Me: 3-20-y2 

Marcham, Roy, St Joseph Mo: 5-15-38 

Markowitz, Benj Franklin, New York: y4-24-132 

Marsalek, Maj Chas W, Pacific area: 5-28-50; 
57-22-46 

Martin, John Nicholas, Newport News Va: 
57-29-38 

Mattison, Maurice M, Seattle: y-2y-132 

McCabe, Hugh A, Providence R I Journ: 
47-17-81 

McCabe, Thos J, Brookline Mass: y-10-46 

McDowell, Malcolm, Wash DC: 2-20-y1 

McEwan, Earl, Springfield Mass missing: 
1-16-41 

McIntire, WH, Vandalia Mo: 3-13-42 

McJimsey, Elmer E E, Springfield Mo: 2-13-46 

McKee, Lynn W, Fort Snelling Minn: y-2y-132 

McKenna, Dr John A, Lansdowne Pa: 5-15-38 

McKenna, Lou, St Paul: 6-5-34 

McKeon, John E, Albany N Y: y-10-46 

McKernon, Edward, Rhinebeck N Y: 3-27-39 

McLean, Charles V, Phila: 2-13-46 

McLeod, James, Boston Herald-Traveler: 6-19-50 

McNeill, Elmos 8S, Atlanta: 5-1-47 

McNorton, Frank A, ABC: 5-8-so 

Meek, Loyal, Fort Warren Wyo: 4-3-30 

Mehaffey, Robert C, Chicagc: 5-29-38 

Meloney, Mrs W B: 6-26-24 

Merrill, Harrison, Kalamazoo: 1-23-41 

Messing, Alfred H, Poughkeepsie N Y: y-3-30 

Meyer, Mrs Louis J, Milwaukee: 1-16-41 

Miles, John Peere, Sawtelle Cal: 4-17-81 

Millar, Walter, Montreal: y-10-46 

Miller, John Henry, Fort Douglas Utah: 
3727739 

Miller, Walter, Montreal: 4-3-30 

Montort, Reid, Charlotte N C: 5-22-46 

Monnett, Jas C, Cleveland: 6-12-28 

Moreau, Adrian E, Freehold N J: 1-27-30 

Morgan, Arthur C, San Diego Union: 4-17-81 

Morris, Stuart, Seattle: 3-6-38 

Morse, Wm, Pitman Toronto: 2-20-41 

Morton, M B, Nashville Tenn: y-24-98 

Mowers, Ray A, Albany N Y: 6-12-28 

Munday, Chas M, Oshawa Ont: 5-1-47 

Murkar, John, Pickering Ont: 5-29-38 

Murphy, J Edwin, Orlando Fla: y-3-11 

Murray, David, Detroit: 3-13-42 
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Murray, Ernest Mitchell, Queens N Y: 1-23-41 
Nettleton, Clark, Seattle: 6-12-28 
Nicolet, C C, Phila: 1-30-30 
Nuesse, Geo C, Milwaukee: 2-20-41 
O'Connor, Frank, New York: 1-23-41 
O'Connor, Wm S, Dorchester Mass: 1-16-41 
Ogden, H C, Wheeling W Va: 2-6-34 
O'Mara, John E, New York: 2-27-32 
Opie, Hierome L, Staunton Va: 3-6-22 
O'Shea, Daniel Bernard, Brooklyn N Y: 5-15-38 
Palmer, H R, Stonington Conn: 3-13-42 
Parish, WH, Bloomington Ind: 1-2-30 
Parker, David M, McKeesport Pa: 1-16-41 
Pearce, Mrs Geo J, Salem Ore: 1-9-38 
Pearce, Leonard Ellsworth, San D Cal: 
5-22-46 
Pearson, Harlan C, Concord N H: 1-16-q1 
Pedigo, Harry C, Bluefield W Va: 5-29-38 
Petrus, August Herman, Kansas City: 3-13-42 
Petterson, A S, Los Angeles: 2-6-3y4 
Philbrick, Lester E, Boston Mass: 5-1-47 
Pitts, Lt Marc F, missing in action: 6-26-54 
Pohn, Sergt Sam, dies of heart attack: 
5-22-46 
Pollay, Ensign Harvey Jr, Dallas Tex: 
1-30-30 
Porter, Thos LeRoy, S L City Utah: y-10-46 
Potter, Elvie L, Chicago: 1-30-30 
Rabedeaux, Clyde R, Muscatine Ia: 1-2-30 
Ranney, Wm T, Troy, N Y: 3-20-42 
Raymond, Edward Jos, DeKalb I11: 3-6-38 
Reid, John W, Ambridge Pa: 5-15-38 
Render, Harold M, Worcester Mass: 6-26-54 
Reynolds, Harry Dare, Mt Vernon N Y: 1-16-9 
Reynolds, Jas S, Jackson Mich: 4-10-46 
Ridgway, Erman Jessie, Clifton Springs N Y: 
6-26-54 
Ries, Carl, San Antonio: 4-10-46 
Robertson, Ben, Lisbon plane crash: 2-27-6 
Robillard, Charles, Montreal: 6-5-34 
Robins, Edward, Phila: 6-5-35 
Rogers, E Claude, Rochester N Y: y4-3-30 
Royall, Geo C, Goldsboro N C: 5-8-so 
Russell, F B, Belton Tex: 6-19-50 
Sande, Thomas, AP sports photog, Brooklyn: 
5-22-46 
Savage, Chas J, Brooklyn N Y: 6-26-5y 
Schaefer, Abe, Fort Wayne Ind: 6-12-28 
Schermerhorn, Byron B, Detroit: 6-12-28 
Schlosser, Alex L, Hoboken N J: 2-20-41 
Schropp, John K R, Lebanon Pa: 2-27-y2 
Schulte, Jouis J, Kenosha Wis: 2-6-3y 
Scott, M Kingsbury, Lansing Mich: 5-8-so 
Sessions, Chas H, Topeka Kan: 1-2-30 
7 Empire press corr: 4-17-70 
Sharpe, Bennie E, Hopewell Va: 4-3-30 
Sharton, Alex R, New York: 2-6-34 
Sheard, Geo A, Fennville Mich: 5-8-so 
Shelton, Frederick Davis, Atlanta: 3-27-39 
Shugard, Mrs Harold, St Paul: 3-13-42 
Shurtleff, Marshall, Schnectady N Y: 4-10-46 
Sines, John H, Trenton Times: 1-9-46 
Singley, Robert J, New Haven: 6-26-54 
Sinsabaugh, C George, Automotive News: 
a°307"30 
Sloan, Patrick J, Detroit: y4-2y-132 
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Slocum, Clayton Chase, Sandusky 0: 5-29-38 
Slocum, Wm J, New York: 5-8-s2 
Smith, Alaric M, Crawfordsville Ind: 3-20-y2 
Smith, Floyd Leon, Lewiston Me: 1-23-41 
Smith, Shelby, Gainesville F’a: 4-17-81 
Smith, Thornton L, Milwaukee: 1-27-30 
Smith, WR, Rochester Minn: y-24-132 
Snyder, Wm J, AP, New York: 1-16-yo 
Spaulding, Helim G, Alameda Cal: 3-6-38 
Spear, J W, Phoenix Ariz: 2-13-46 
Sprague, Henry A, Spokane: 6-12-46 
Stair, Orin, Michigan newspapermen: 5-22-46 
Stout, Geo W, Lafayette Ind: 2-20-41 
Sullivan, Lt Jas T, in North Atlantic: 
6-26-54 
Surles, Maj Robert, Boston: 6-12-28 
Tatum, Bethel B, Atlanta Ga: 1-23-41 
Taylor, J J, Dallas Tex: 3-29-20 
Taylor, Thos Davis, Wyncote Pa: 1-2-30 
Tenney, Fred W, edtr, Lincoln Hts Review: 
6-534 
Thomas, Harvey, Wilson N C: 2-13-46 
Thorn, Frank R, Quebec: 5-15-38 
Throop, Frank D, Lincoln Neb: 3-13-42 
Tilsley, Miss Abbie, Spokane: 5-1-47 
Timmons, Joseph, Los Angeles: 3-13-42 
Titus, Earl C, Medford Mass: 4-3-30 
Tostevin, E A, Mandan N D: 2-13-46 
Townsley, John B, Pittsburg Press: 5-22-46 
Treble, Marwood D, Buffalo: 1-30-30 
Troy, Wm A, Boston Herald: 5-1-34 
12 newsmen dead in war: 4-17-17 
Tynan, Murray, New York: 3-20-42 
Viett, George Fredoric, Norfolk Va: 5-1-47 
Waldo, Richard H, New York: 6-19-50 
Wallace, John, Howston Texas: 5-1-47 
Wallis, Eugene Clifford, Dallas News: 
5-8-5s0 
Walters, Wm A, vetetan type maker, Dixie 
- Type Foundry: 6-12-46 
Warrington, Fred, librarian Phila Record: 
5-22-46 
Washabaugh, Sam G, New London Conn: 2-6-38 
Weber, James, Milwaukee Sentinel: 5-15-38 
Webster, Hamilton T, Elgin I11: 2-13-46 
Webster, Harley G, Cincinnati: 2-6-34 
Weir, Wn H, East Liverpool 0: 1-9-46 
Weisberger, John H, Riverside Cal: 5-1-y47 
Weitzenkorn, Louis, Wilkes-Barre Pa: 
2-13-46 
Welliver, Judson Churchill, Phila: y-2y-132 
Werkheiser, Charles E, Pittston Pa: 6-19-50 
West, Geo, Los Gatos Cal: 3-20-y2 
Wettergreen, John C, Pittsburg: 2-27-42 
Whitecar, Fred C, Phila: y-2y-132 
Whiteman, Lt H W, killed in action: 5-1-47 
Wilson, Homer W, Tulsa Okla: 2-6-34 
Wilson, Miss Wanda, Oroville Cal: 5-22-u6 
Wood, Harry,father modern comic strip: 5-29-20 
Woodle, LeRoy A, Sheriden Wyo: 3-27-39 
Woollcott, Alexander: 1-30-14 
Wray, James A, Wichita Falls Tex: 6-s-3y4 
Wright, Marine 1st Sgt Jas N, Lisbon: 3-20-42 
Zerbe, Wm Henry, Richmond Hill N Y: 1-23-41 
Zimmerer, E Jos, Short Hills N J: 1-23-y1 
Zittel, Carl F, New York: 2-6-34 
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NEWSPAPERS 





ADMINISTRATION 
Chico Cal Morning Record control: 1-2-30 
Columbia State appointments: 4-17-38 


Employes on board of Milwaukee Journal: 
§~29~12 

Mil Journal appoints new officers: 

Milwaukee Journal directors: 6-5-4 

Nazis tried to seize Ridder paper: 1-16-38 

Ocala Fla Banner to John H Perry interests: 


2-6-30 





3-6-20 

Ogden, H. C, daughters, head publishing firm: 
4-10-43 

Providence Journal Co officers, directors: 
2-20-29 

| BONUS 
Chi Tribune employes get 27th: 1-2-2y 
Gannett employes to share 15%: 1-2-30 
CASUALTIES 
Press casulaties in war: 1-2-4 


CONSERVATION 








A faulty approach edl: 3-6-2y 

Atlanta Journal etfects 10 per cent space 
Saving: 4-10-36 

Chi Times saves 20 lines: 3-27-12 

Daily won't take new subscriptions: 2-20-8 

Dallas T-H make-up changes to save paper: 
2-20-8 

Florida papers decrease pages: 3-6-37 

Kingston Jamaica paper from 36-to 6 pp: 


1-2-24 

L A News sacrifices classified to save 
paper: 4-10-10 

N Y Times cuts Sunday cir in country: 10%: 
6-5-6 

Ontario Cal report omits tele date lines: 
4-24-44 

Phila Inquirer drops 2 features: 2-13-6 

Somethings cannot be eliminated: 5-8-38 


Waterbury Conn Republican make-up changes: 
2-20-36 

Wis paper rations copies: 3-13-10 

Wisconsin State Journ drops comic section: 
2-20-8 


CRUSADE 


Beverly Hill Citizen bomber drive over- 
subscribed: y-17-32 
Chi Times promotes drive to build new 


"Chicago": 2-27-40 
County clerk, Rockford I11, forced to open 
records: 4-17-58 


Daily gets radios for wounded: 6-26-y2 

Daily puts over council-manager plan: 
2-13-20 

Doubts peril press victory edl: 6-19-28 

L A Ex brings 3-R's back to schools: 4-10-26 

Phila Inquirer fight for Liberty Bell: 
57-22-40 

Press led protest forces, Flynn to drop 
envoy bid: 2-6-7 
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CRUSADE (Cont'd.) 


S A Examiner gets beds for service men: 
3727-26 

Stay-at-home yth in Phila: 6-26-40 

Tennessean 5 yr fight on poll tax: 2-13-9 

Victory Garden drive by Scripps-Howard: 
1-16-30 





DEFINITION 


"Retail areas" defined: 





5-8-so 


EXPANSION 


Aurora Beacon-News nutrition school: 3-20-14 

Cleveland Press V-mail edit: 2-6-14 

London Times weekly air mail edit: 2-27-28 

N Y News starts want ad service: 5-8-8 

Speidel Newspapers Palo Alto Cal office: 
6-5-18 





Williston N D Her service paper: 2-6-25 
FOREIGN LANGUAGE 

Icelandic papers, Winnipeg, Can: 5-8-3y4 
FORMAT 

Phila Inquirer, Chi Trib rotos go tabloid: 


2°279°28 
York Gazette and Daily goes tabloid: 
3727711; 47-10-30 


FUTURE 
Daily of the future edl: 5-15-22 
Wells, H G, opinion: y4-3-32 


HAND-SET 


Graham N C Almanac Gleaner: 2-13-34 


JOB CLASSIFICATIONS 


Pub Comm asks project be abandoned: 





2-6-28 


LAWS 


Press laws reviewed: 





57-15-40 


3RA 


Phila Inquirer expands: 2-13-44 


MERGER 


Chillicothe Ohio newspapers: y-2y4-106 


NE 


Caracas, S A, daily: 2-20-36 

Hays Kan News starts Sunday issue: 3-13-8 

N Y edit Shanghai E Post and Mercury: 
2-6-18 

Northern Baptist World Times: 

Pan American Herald, Lima Pern: 
5722-30 

Teaneck N J Defense News: 
4-24-74 


6-5-18 
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POLICY 


Albany Knickerbocker News, Guild contract: 
2-13-20 

Case against Guild shop edl: 1-16-24 

Chi Her-Amer changes folio lines: y-2y-92 

Chi papers compete on foreign news: 6-12-8 

Chi Sun.Guild, sign contract: 6-12-9 

Chicago Sun halts air editions: 2-13-44 

Chi Times resumes Sat issue: 6-19-4 

Destructive Selling edl: 1-9-22 

Fort Worth S-T drops roto ‘section: 3-6-36 

Knoxville Tenn Journ to charge for obits: 
6-12723 

Nassau Review-Star Victory contract: y-24-36 

Nevada daily urges Ruml plan backing: 


2-27-7 

Newspapers could be cut to 60% of '39 says 
OCS: 2727-7 

N Y News asks readers not to buy paper: 
1-23-6 


No subsidy wanted by press: 2-27-yy 

Okla City papers drop name taboo: 6-5-35 

On use of cuts made by others: y4-3-30 

Painful truths edl: 1-9-22 

Papers printed ration coupons: y4-3-30 

Petaluma Cal A-C drops am edit: 4-10-42 

Phila Bull lays down law, Mayor backs it up: 
6-19-26 

Phila dailies sign drivers contract: 6-5-18 

Phila Inquirer drops pre- date editions: 
2-20-42 

Portland Oregonian drops edition: 2-13-8 

Que paper bans political talks: 5-15-34 

Savannah Ga News cuts free Gov space: 1-30-10 

Second-day speculation dangerous: 5-8-52 

Shawnee Okla News drops eve edit: 3-6-22 

South Bend Tribune cuts out pictures: 
1-23-50 

Stores cooperate in Louisville ad cut plan: 
3-27-10 

Tulsa World cuts comic section: 2-6-14 

U S to aid China news modernization: 1-23-8 

Unwritten laws of a newspaper: 5-8-52 

Ventilation of ideas - Arthur Robb: 4-3-32 

Washington Star rations papers: 2-6-30 


PROBLEMS 


Argentine Press conquers handicaps: 6-5-5 

Arkansas' unluckiest newspaper: y-24-112 

Australians carry on edl: 1-23-36 

Boy problem solved by Dayton O Herald: 
3727720 

D C seeking license from papers: 6-12-18 

Facing 30% payroll increase: 2-13-48 

Field, Marshall, concerned over Guild 
demands: 3-13-10 

Labor, personnel problems have multiplied: 
4-24-76 

N Y Herald-Trib, Guild, before WLB: 2-27-28 

Representation a business necessity: 1-23-52 

Representation problem of weeklies: 1-23-52 

Studied by small dailies' publishers: y-2y-13 


PROMOTION 


Advance preparation needed: 5-15-30 
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PROMOTION (Cont'd.) 





All newspapers can do basic type: 6-26-42 

Atlanta Journal canning institute: 6-12-11 

Atlanta papers supply fire truck: 2-13-20 

Atlantic City, Okla, City markets: 6-5-16 

Bangor Me "Class of 'y3": 6-26-y2 

Boston Sunday Post- folder: 4-10-26 

Buffalo News institutional page for war 
bonds: 5-8-34 

CNPA discusses Victory Gardens: 2-20-34 

Chicago Sun happy children promotion: 
37-27-34 

Chi Sun radio prize game: 5-8-so 

Chicago Times - Behind the Bylines: 3-20-y2 

Chi Times wage-earner market bklt: 6-26-y2 

Civilian war calendar - Wilmington N and J: 





1-16-32 

Clark, LM, study - Boston Globe readership: 
1-97-45 

Columbus 0 Dispatch market folder: 5-15-30 

Controversy over "Alley Oop": 1-16-32 

Daily Texan buys bonds with adv revenue: 
1-30-24 

"Darned good Iowa town": 5-22-40 A 


Dayton O J-H says "Let's be patient": 1-2-29 

Vetroit, arsenal of democracy: 4-10-26 

Distribution of adv, cir in St Louis, P-D: 
3-20-42 

Dollar-conscious promotion: 5-29-28 

Drop "nothing to sell" phrase: 3-13-41 

Explaining restrictions to readers: 1-30-24 

"Food for Victory" slogan contest: 6-26-42 

Frederick Md News-Post Almanac and Y B: 
1-23716 

Grand Junction Col Sentinel in war effort: 
3-20-42 

Group promotion for ‘southern papers: 2-20-34 

Guess headline promotion stunt: 3-13-41 

Hartford Times gardening program: 2-13-20 

Hartford Times sponsors fighter plane 
donation: 2-13-44 

How DM R&T integrates new workers: 3-20-42 

How newspaper contributes to war - Chi Trib: 
1-30-24 

Important in the war effort: 1-16-32 

Inauguration food ration system: 6-19-38 

Katz Agency promotes its newspapers: 1-23-16 

L A cooperative promotion: 3-6-3y 

Meeting radio competition: 5-29-28 

Memphis Grocery Sales Records: 2-27-30 

Memphis, Pittsburg, markets: 6-5-16 

Men's wear promotion: 2-27-30 

Milwaukee Journ-Victory Garden plan: 2-6-31 

Mil Journ wartime consumer data: 4-3-29 

Minneapolis promotion: 6-5-16 

Minn S-J, Trib says am paper read by women: 


_-§715730 
Minn S-J-T says "You've got to see it to know 
it": 1-2-29 


NNPA convention: 2-27-30 

NNPA meeting in N Y: 5-1-yo 

NNPA promotion notebook: 1-16-32 

New Bedford community gardens now Victory 
Gardens: 2-6-31 

"New money in Chicago" - C H-A: 3-13-y1 

Newton Ia News monthly market report: y4-3-29 
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if 
- PROMOTION (Cont'd. ) REGULATIONS 
i New York, Buenos Aires, markets: 6-5-16 "C" gas card to newsmen: 5-1-34 
2 : N Y Mirror gets promotion award: 5-1-40 Chile orders news source identification: 
ql N Y strike provided good material: 1-2-29 4-24-74 
. | N Y Sunday News largest promotion: 2-6-31 
6 f N Y Sun digest: 2-20-34 REVENUE 
N Y Sun's use Ad Bur material: 1-23-16 = ies . 
N Y Sun wartime cook book: 6-26-42 Cir provides 34% for Inland dailies: 5-22-11 
N Y Times booklet - Louder, please: 3-13-41 
Nutrition school promoted adv: 3-20-14 SALE 
Oklahoma City consistent promotion: 6-26-42 Aliquippa Pa Gazette: 4-17-26a 
Be eee he: ga Binghamton Press to Gannett: 6-19-9 
Parade’s 16 cities: 1-16~"0 ang a Star-Record: 1-23-43 
42 | Part in Omaha W-H scrap drive: 5-8-3y ti i Ind Me t: 6-12-s4 . 
42 | Peoria Journ-Tran - "Smokes for Yanks": pencer ind Vorld sold twice: 2-20-37 
J: 4 Westport Conn Herald: 6-12-50 
6-5~26 Wis Weekli Victor F Hayden: 
| Phila Bulletin lists new postal zones: ee eS Te 
Ap. | 6-12-13 
Phila Inquirer aids in recruiting women: SCHEDULE _ 
30 | 4-10-26 Carbondale Pa Leader goes s-W: 2-27-11 
Phila Inquirer Calendar: 1-9-y5 Eldorado I11 News now weekly: 2-20-10 
' Phila Inquirer enlisting women: 5-8-34 Houma La Courier now weekly: 4-24-32 
é Phila Inquirer on selling power: 3-13-41 Huntsville Ala Star changes to p m: 6-5-14 
Phila Inquirer Victory Garden campaign: Manchester 0 Signal goes weekly: 4-17-72 
29 2-13-16 Navasota Tex Examiner now wkly: 3-27-36 
Phila Record dinner for war writers: 6-12-32 Plattsmouth Neb Journ now s-W: 3-27-14 
): Phila Record point promotion: 4-3-29 Statesville N C Record starts Sat issue: 
Phila Record promotes war coverage: 6-12-11 3-13-9 
Pioneer spirit needed in newspaper promo- 
tion: 6-12-11 
2u Portland Ore Journ welcomes newcomers: SECTIONS ; ; 
“42 1-9-45 N Y dailies resort sections: 6-19-14 
Portland Ore Journal's Xmas book: 1-2-29 
Portsmouth war pool promotion plan: 3-6-9 SERVICE ISSUES 
Promoting mail orders: s5-22-y0 : , 
Promotion Assn Victory Garden data: 2-27-30 Appreciated by readers: 3~6-36 
1-34 Promotion has historical value: 5-1-40 
Promotion help for newsboys: 3-6-34 STAFFS. 
20 Promotion people have new dollar sense: Carter, RK P, on manpower replacement: 6-5-8 
571-40 Casualties overseas since 1939; 4-17717 
Prospects for linage: y4-3-12 Chi Sun discharges 30: 1-97-14 
04 ee data: 4-3-12 Chinese copy girl in San Diego: 2-6-3y4 
"ib: ead a good newspaper - DMR&T: 1-30-24 Draft hits Topeka Capital staff: 2-27-41 
Reg and Trib Syn digest: 2-20-34 Draft likely to hit big towns too: 6-19-52 
Richmond Va T- D using philately: 5-8-34 Exempt as jurors in New York: 4-24-116 
3 Sane promotion will chase "Gremlins": 1-9-45 yoo Chi Trib men in service: 3-6-37 
3-16 S F Ex- Every American a Farmer: 3-27-34 Manpower pinch edl: 1-9-22 
Schools can aid promotion depts: 2-13-30 News editors, photogs, on "critical" list: 
Sears Roebuck Advertising guide: 3-27-34 2-6-33 
Selling neighborhood markets in N E: 3-27-34 Newspaper workers "frozen": 4-24-32 
Selling your market more important than N Y Times employes rifle club: 3-6-36 
ever: 6-5-16 Opportunity for self-help edl: 6-5-20 
-31 Should plug upward trend: 6-19-38 Raleigh daily all-girl staff: 5-22-32 
Small-market dailies promotion: 5-22-40 Replacement pool of manpower formed: 6-5-8 
Smokes for soldiers drive: 6-26-42 S F Chronicle trains women: 2-20-29 
nen: Spokane Wash dailies advocate own medicine: Selective service and newspapers: 2-6-33 
5-15-30 6 mos training for women: 5-29-40 
Kno This Week wartime ad bulletins: 3-6-34 Small papers face problem: 6-19-52 
Toronto Star (wkly) cir book: 3-27-34 The draft prospect edl: 2-6-2u 
Victory Garden linage: y-3-12 Using women to sell display adv: y-2y-36 
Victory Garden programs: 4-3-12 Vacancies exceed help available: 4-24-92 
Wash Pa O and R - "Your Customers speak": WLB affirms Her-Trib Guild award: 3-6-13 
y 1-23-16 WMC asked to clarify necessary workers: 2-27-36 
Wash Post two-col poem: 6-26-42 What of peace-time prospects: 6-19-52 
Wash Post war bond baseball game: 6-5-9 Why big city jobs are few: 6-19-52 
3-29 What is two-purpose copy?: 3-6-34 Woman news chief Santa Pavia Cai Chron: 2-6-34 
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NEWSPAPERS (Cont'd. ) 


STATUS 


Are they third-rate medium?: 6-5-3 

Called 'Loyal Opposition' to administration: 
1-27-28 

Nance-Cornels bill protects legal status: 
6-12-16 

OPA says they are not essential: 1-23-75 

Press largest retailer - J E Crown: 6-12-30 

Still considered "essential": 4-17-13 


SUSPENSION 


Aliquippa Pa Guild daily ceases: 2-27-11 
Austin Tex Tribune: 1-2-9 

Bill helps them resume: 5-15-38 

Calumet Mich News-Journal: 5-22-20 

Chester Times showed community need: 2-27-9 
Danville N Y Breeze drops Sat: 2-20-34 
Laramie Wyo B and R-B drops Sunday: 1-2-10 
Missouri Valley Ia Times drops Sat: 2-20-34 
1942 totals 68: 1-16-36 

Pierre S D Daily Dakotan: y-17-58 

Reich said to plan press cut: 3-6-10 
Sanford Fla Herald drops Sat: 2-20-34 

63 dailies in 1942: 1-9-3 

War conditions forced 'y2 suspensions: 1-9-3 


WAR EFFORT 


Atlanta Constitution passes bond goaL: 
9°27" 11 

Mobilize for second Victory drive: 3-27-7 

The press responds again edl: 3-27-22 


WEEKLY 


Abels on obligation of wkly editors: 3-13-10 
Controversy over $500,000 acct: 1-9-8 

One Rep for weeklies urged: 1-9-8 

Pa weeklies endorse Gov't paid ads: y-10-42 
Their wage- hour status clarified: 5-8-3y4 
Want U S to buy war ads: 5-15-36 

Would aid them with Treasury ads: 2-6-3090 


NEWSPRINXT 


CONSERVATION 


Alarm on newsprint edl: 5-22-26 

ANPA committee starts drive: 5-29-8 

ANPA warns publishers: 5-22-8 

Boston Post asks readers' aid: 2-13-16 

Bowling Green 0 S-T Sat, Mon, papers: 6-12-30 

Bradley, Rep, on paper restriction: 2-27-42 

Canada cut: 3-13-10 

Canada rations paper to publishers: 1-9-4 

Cowan warns of large cut: 3-27-10 

Curtailing use individual problem: 1-16-5 

Cutting free copies helps: 5-8-18 

Dailies facing 2nd paper cut: 6-19-7 

Don't waste any paper edl: y-2y4-70 

Don't waste paper edl: 5-8-2y4 

Formula for use by quarters: 1-30-8 

Formula to comply with paper limitations: 
2°23"5 

Further cut for British press: 2-20-10 





NEWSPRINT (Cont'd. ) 
CONSERVATION (Cont'd. ) 








How daily conserved space to save: 2-13-34 

How dailies meet quotas: 6-19-7 y 

How one big paper cuts tonnage: 2-20-44 

Limitation order L-2 ys: 3-27-38 

L A Times effects saving: 3-13-30 

Mathematics against small city papers: 
2-6-36 

Metropolitan papers cut: 2-6-36 

More cuts seen in 1943: 17-3078 


4 
if 
a 
i} 
F 
a 
1 
al 


NEA urged to sponsor 10% cut: 1-9-2 PRE 
Nelson asked to probe paper cut rumors: 
3727-10 


New newsprint cut edl: 6-19-28 

Newspapers! fate rests on newsprint saving: 
4-24-94 

Newsprint cut deferred edl: 2-27-24 

N Y Times acts to comserve: 1-30-10 

No cut in third quarter expected: y-2y4-30 PUI 

No further cut for Canadians: 3-6-12 

No newsprint plot edl: 2-13-22 

Not necessary to sacrifice good typography: 


a 5 Oe 


3713733 
OPA charged with waste: 5-29-40 
Paper saving imperative edl: 6-26-28 »REC 


Papers slow to claim privilege: 2-6-36 : 

Print paper restricted edl: 1-27-18 

2nd cut on graduated scale, Inland told: 
27-2075 

Second 10% cut April 1: 2-13-3 

Second 10% cut deferred: 2-247-5 

Sliding scale of cuts recommended: 6-19-7 

Standard 66-inch roll proposed: 6-12-41 ‘SUI 

3 Chi papers save y%: 3-13-29 = 

To intensify economies to meet new paper 
cut: 6-26-10 

Warning from WPB director: 4-3-7 

Warning on newsprint edl: 6-5-20 

WPB warns of more cuts: 5-22-8 

Who's saving paper? edl: 3-20-24 





Sat NS AA Bianca 


CONSUMPTION | 





April use up 2% over igy2 in U S: 5-15-7 
Rose in May; cut from igy2 1.4%: 6719711 
Use 5% below 3 mos of 1gy1: 4717713 i 


COST 
Higher costs in paper output seen: 5-17-46 


EMPLOYES 
Workers not essential: 5-22-8 WI 
PLANTS 
Algonquin Paper Co to quit: 3-6-12 oN 


Compensation plan for Canada Mills: 1-16-38 | 
Eddy, B H Company, Inc, to shut down: 3-20-8 
Employes take over paper mill: 6-12-54 
Lufkin Tex mill nears completion: 
2-20-31 

More power for mills: 6-19-11 AC 
Price Bros mills operating: 5-1-32 
Strike Price Bros mill settled: y-2y4-106 
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NEWSPRINT (Cont'd. ) 


RICE 


All mfrs U S and Canada announce increase: 
‘ 376-12 

' Canadian Mills seek 10% rise: 1-9-4 

| Discussed by OPA - Canadians: 6-26-9 
Further Canadian boost expected: 6-12-56 
Profitable newsprint operation denied: 








4-24-50 
DUCTION 
Canadian production down: 5-15-11 
Curtailed by 10%: 1-16-6 
Jan output down 25%: 2-20-29 
| Newsprint price rise edl: 3-6-2y 
| Output down in March: 4-17-48 
WPB forecasts 25% drop: 6-12-9 
-PULPWOOD 
Campaign to raise production: 6-19-11 
Complete facts asked by TNPA: y4-10-8 
No lack in Canada says ANPA: 3-13-10 
‘REGULATIONS 
Canadian newsprint under Gov control: 
2-20-42 


Chi Sun seeks answer on ruling: 1-30-10 

OPA ceiling on non-standard rolls: 6-12-y4 
Text of limitation orders: 1-9-5 

Unwise doubts on paper restrictions: 2-20-44 


SUPPLY 


A big leak in the paper supply: 6-26-56 
Canadian daily says U § faces shortage: 
5-8-10 
Canadian shipments ordered cut: 
Fuller, WD, asks facts: 2-27-yo 
It's future discussed in N Y meeting: 
4-17-58a 
No cut until after Oct 1: 5-15-5 
ODT ‘hits wholesale delivery: 6-12-4 
Paper lack cripples British press: 
Paper used in Ireland: 2-13-46 
Restriction on paper criticised: 
Shipments down in February: 
Small papers not restricted: 
Stored in open in England: 5-8-yo 
The print paper outlook: 1-9-22 
WPB answers questions on order: 
WPB order based on igyi tonnage: 





6-12-9 


4-10-48 
4-37-16 


3720-36 
32°97 


1-974 
4-37 


WIDTH 
Reducing for use on tubular press: 4-10-36 


AGENCY 


2-13-20 


NEWSPAPER SALES 


Hotaling's has its problems: 


ORGANIZATION 
ACTIVITIES 





Collisson Company moves to New York: 5-29-16 
Wis Guardian Pub Coseeks reorganization: 3-20-18 


ORGANIZATION (Cont'd. ) 


NEW 
Bill of rights Society, N Y State: 6-12-s0 
Caracas proofreaders unite: 6-5-6 
Cereal Institute: 2-13-20 
Minn 2o-year Club: 3-6-40 
Mother's Auxiliary CWAC Canada: 6-12-9 


Newspaper Advertising Service- NEA sub- 
sidiary: 3-13-11 

No National news org needed: 1-2-32 

Pacific Newspapers, Cal incorporated: 2-27-yo 

Wilmington Del Allied Ptg Trades Council: 
5-8-41 


P ae Ea 


Congress asked to curtail Gov't waste: 
$°2$"5 


PERSONAL 


Abert, Donald B, bus mgr Milwaukee Journal: 
1-9-6 

Adams, Caswell, to KFS: 5-15-32 

Agnew, Dr Hugh E, to retire: 6-12-14 

A live hero edl: 3-13-20 

Ames, Frank L, re-elected pres MDNPA: 1-23-9 

Announcement edl: 5-15-22 

Announcement edl: 5-8-2y4 

Armentrout, L V, heads Kentucky Press Assn: 
2-6-30 

Arnold, Thurman, to be made a judge: 2-13-4 

Babb, Glenn, AP foreign editor: ‘5-22-36 

Babb, Glenn, to do AP column: 3-13-9 

Baillie, Hugh, host to visiting Argentin- 


ians: y-24-72 
Baldwin, Hanson W, addresses A C of N Y: 
5722-4 
Ball, Braden, heads Pensacola News-Journ: 
11-2379 
Barker, Herbert W, AP am service: 6-5-6 
Barnard, Bradley C, heads NYAD: 1-23-6 
Bassett, Warren, joins Adv Age: 6-19-y0 


Bearden, WH, adv dir Atlanta Constitution: 


6-12-4 
Beardstown 111 editor on job during flood: 
6-5-36 - 
Bishop, J A, thanks Mary Hornaday: 4-3-30 
Birthday greetings edl: 4-24-70 
Blair, Milton J, joins Ad Council: 3-6-36 


Blalock, J M, Pres Columbia State: 4-17-38 

Blanchard, M Alvah, Ad Mgr Chr Sci Mon: 
1-9-10 

Bosshart, Walter, Swiss corr here: 2-6-9 

Boyd, Everett M, Cin Enquirer: 4-17-10 

Boyle, Chas, leaves Paul Block Associates: 
1-9-28 

Brandenburg, Geo A, reinstated with E & P: 
5-8-24 

Brandenburg, G A, resigns from E & P: y-3-12 


Brazilian newspapermen in U S: 6-12-34 
Bridge, Don, before IAMA: 6-12-53 
Bridge, Don, before NEAEA: 2-27-12 


Butler, Robt J Fuchs and Lang Mfg Co: 2-13-36 
Cal guildsman loses plea: 2-27-28 
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PERSONAL (Cont'd. ) 


Calkins, Stanley W, buys Aliquippa Gazette: 
4-17-26a 

Carter, Lt, Jr held in Germany: s5-8-y6 

Chandler, WD, prefers city desk: 5-1-7 

Chaplin, WW, joins NBC: .2-20-8 

Chester, Pa, Times Cir Mgr y sons in Army: 
1-16-34 

Chiang, Mme, enriches press vocabulary: 
6-19-36 

Clarey, J J, heads Export Adv Assn: 5~-1-46 

Coghlan, Ralph freed on cannon charge: 
2713744 

Collins, Frank, publisher, cancer cure: 
6-5-4 

Cooper, Kent, executive Director AP: y-2y-11 

Cornell, Paul L, joins N Y Her-Trib: 5-29-38 

Cotten, Felix, heads Nat'l Press Club: 


1-20-75 

Coutney, Worth, Gen mgr Toledo Blade: 
571579 

Crawford, K G, quits PM, joins Newsweek: 
6-19-8 


Crown, Maj J E, before WC of ARF: 6-12-30 

Crusading editor's ‘sudden fame: 6-19-y2 

Cullen, RJ, chairman Int Paper: 5-15-34 

Curran, Thos R, UP promotion: y-2y4-98 

Daughter to RU Browns: 1-23-8 

Davis, Elmer, opposed to Gov't paid ads: 
Gay as 

Day, D R, Teletype, retires: 4-10-37 

De Bow, Thomas, Petroleum Advertisers Inc: 
6-5-7 

Denig, Gen R L, Marine Corps P R: 5-1-6 

Dimitman, E Z, exec editor Chi Sun: y-3- 

Dimitman, E Z, resigns Phila Inquirer: 
3-6-9 

Doorly, Henry, spurred Neb scrap drive: 
5-8-6 

Dunn, Wm J, retires from CBS: 2-27-14 

Eliot, Major Geo Fielding, marries: 1-9-16 

Faris, Barry, before NJPA: 3-6-9; 3-13-37 

Faris, Barry, tours Pacific war zone: 
272774 

Field, Marshall, editor Chicago Sun: y-17-2y 

Field, Marshall, writes first edls: 6-s-10 

Fishwick, H J, heads FDNAA: 5-1-46 

Flory, H R, Dir UP foreign news: 2-6-6 

Flynn, Mr, retires edl: 2-6-20 

Foltz, James, Memphis Publishing Co: 5-22-6 

Food administrator to address ad women: 
2-27-37 

Forrest, Wilbur, on press war honors: 2-6-6 

Gableman, Edwin W, Sun Oil Co: 5-22-6 

Gaines, Earl J, before NAEA: 6-12-30 

Gautier, Louis F, seriously ill: 6-26-26 

Geyer, B B, urges advertising be continued: 
4-17-20 

Godfrey, C E, heads CAEA: 2-6-26 

Goetz, Geo W, So Bend Tribune, 70: 5-8~-yo 

Goggin, Joe, joins Morley Company: 3-13-30 

Goldstein, Sam, on African experiences: 
2~27718 

Gonner, Henry R, former publisher 5 yrs 
probation: 1-23-9 

Goss, WT, V-P Goss Printing Press: y-10~38 

Green, Ben, heads Alabama Press: 2-6-26 
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PERSONAL (Cont'd. ) ' 


Hall, George G, typesetter, iS 80: 3-13-33 

Hamburger, Howard, photog, to Phila In- 
quirer: 6-57-31 

Handley, Martin, heads Mich admen: .2-27-yo 

Hardin, C T, heads ANCAM: 6-19-12 

Harsch, Jos C, joining CBS: 2-27-40 4 

Hartford Courant stereotyper - 50 yrs: 
2-13-34 

Hartley, Harold H, Toledo Times: 1-16-8 

Harwell, Coleman, named a captain: 5-8-y46 

Hills, Lee, m e Miami Herald: 2-13-26 

Hixon, Miss Joan, editor at 22: 1-27-26 

Hobson, WG, designs Hearst ad campaign: 
1-16-38 

Hoult, Guy E, Canada newsprint chief: 6-5-6 

Howard, Jack R, S-H, in Navy: 3-6-11 

Howard, Roy W, now in London: 6-26-ys 

Hudson, Buell W, War Advertising Council: 
6-26-24 

Ickes, Harold, would like to be writing man: 
4717711 

Ingersoll, Capt Ralph, hurt in London: 
6-12-4 

Jackson, P L, heads Pacific Ad Council: 
6-12°22 

Johnson, Edw Marion, Delta Air Lines: 
4-24-7110 

K C J trustees ask court action agst Harry 
Newman: 5-8-32 

Karstaedt, Dale, heads AMA of Wis: 5-1-46 

Kaufman, Milton, leaves ANG: 2-20-42 

Kiefer, E J, joins Sigmund Ullman: y-10-34 

Kieran, John, toastmaster B of A dinner: 

Kilman, Ed, editor Houston Post: 2-6-30 

Kiper, James C, Monsanto Chemical Co: 
5715-38 

Knox, Stimson, asked to air press con- 
ferences: 5-17-34 


BEIM BLE As Dey 








Kuhn, Ferdinand to head OWI in Britain: i 
1-2-28 ) 
LaRoche, Chester J, heads Ad Counvil: 
2-20-12 


Latimer, S L Jr, Columbia State: y~-17-38 
Light, Reg, heads Southwest Mech Conf: 


ao eer i 
Lincoln's view of "limitation": 2-13-6 1 
Lipp, Marvin, heads Louisiana Press Assn: 

5715711 


Long, John, criticises OW]: 4-3-6 

Lydgate, Wm A, before Adv Women of N Y: 
6-12-50 , 

Mackinnon, A P, heads Chi office N Y Times: 
1-23-10 

MacLean, Larry, Int rep ANG: 5-17-46 

MacVane, John, speaks for radio: y4-3-30 

Maier, Irwin, publisher Milwaukee Journal: 
1-9-6 

Marshall, Clare, heads ANPA small dailies 
program: 2-20-9 

Martin, Robert, heads Utah-Idaho admen: 
4-24-80 

McClintock, Miller, cites adv practice 
changes: 1-23-28 

McCormick, Chas P, modern ad methods: 2-13-75 

McCormick, Col, before Ind Edl group: 3-6-38 

McCrary, Capt J R, in air raid: 3-13-24 
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PERSONAL (Cont'd. ) 

McCurdy, Wesley, heads CDNA: 5-17-32 

McEvilly, Capt Martin, hurt in accident: 
6-57-10 

McGee, Don L, Bur of Adv, Chicago: 4-10-30 

McGuire, Col Geo F, 101 bombing trips: 
37-13-39 

McMurtry, Chas, AP Honolulu chief: y-2y-102 

Michelson, Charles, Democrat publicity head: 
4-17-26bD 

Miller, James Irvin, UP, marries: y-10-y2 

Mitchell, Chas H J, heads SDPA: 1-30-32 

Monchak, Mr & Mrs S J, have daughter: 


2-13-8 

Moore, Eugene B, heads Ohio AP editors: 
3727710 

Morse, Hazen, Promotion mgr N Y W-T: 
5-22-22 


Mowre, Edgar Ansel, on N Y Post: y-3-27 

Mullaney, John B, promoted, Cl News: s-1is~8 

Newsmen visit Army facilities: 6-12-53 

New words in Mme Chiang speeches: 3-27-11 

N Y addresses of visiting publishers: 
4-17-14 


Nichols, Wm J, This Week editor: 6-s-y4 
9 Argentine newsmen in N Y: y-10-12 
North, Sterling, to N Y Post: 5-29-37 


Noyes, Linwood, president ANPA: y-2y4-9 

Nutter, Charles, to head AP L A subsidiary: 
1-27-28 

Ochs, Maj Adolph Shelby, in Chattanooga: 
5715-20 

Odell, Wallace, heads NYSPA: 

OPA men commissioned: 5-22-18 

O'Flaherty, Hal, leaves CDN to become war 


1-2376 


writer: 5-8-10 

O'Malley, Chas J, has aided needy students: 
571-48 

Opie, Mrs Hierome L, heads publishing co: 
4-24-72 

Osborn, Guy S, honored at dinner: y-2y4-58 

Palmer, E W, Colonel in Army: 5-15-7 


Peacock, Ray, AP, joins circus: 5-1-22 

Pennekamp, J D, Miami Herald editor: 2-13-26 

Penny, Arthur, 25 yrs with Quebec daily: 
4-24-94 

Perry, Wallace, heads NMPA: 1-23-12 

Phila Inquirer girls blood donors: 6-12-50 

Pinkley, Virgil, heads UP in Europe: 6-19-12 

Porter, Sylvia, and G S Collins, wed: 
5715-32 

Potter, Robert T, heads Natl Assn Sci 
Writers: 6-12-y4 

Powell, J B, honored by China Society: 
4-24-7104 

Powers, J B, ch of bd Arbitration in Action: 
2-20-8 

Pres address to food delegates: 6-12-3 

President on another inspection tour: y-24-26 

Pyle, Ernie, remarries former wife: 3-20-41 

Ray, E Lansing Jr, tells of torpedoing: 


4-10-42 

Rebull, Julio C Gonzalez, Havana, in U S: 
4-24-54 

Record, J R, heads Texas APMEA: 2-20-42 

Reilly, C S, sales mgr for Goss: 2-27-28 

Repplier, T S, joins Ad Council: 3-27-40 


PERSONAL (Conttd. ) 

Reynolds, Geo N, hurt in accident: y-10-34 

Ridder, Victor, tells of Nazi demands: 
1-16-38 

Roberts, Roy, Pres ASNE: 2-20-7 

Romulo, Lt Col Carlos P, initiated in SDX: 
4-10-42 

Roosevelt, F D, asks for cartoonist's book: 
5-8-30 

Rose, Norman S, retires from CSM: 1-9-10 

Rudden, Thos E, joins Paul Block & Asso- 
ciates: 1-30-77 

Rugg, C B, joins Gov counsel opposing AP: 
2-20-9 

Rumwell, Reginald, International Business 
Machines Corps: 1-23-21 

Rusco, J Howard, to NAM board: y-2y4-20 

Schmidt, M A convicted dynamiter, freed: 
172°30 

Schneider, WT, S D U-T, retires: 1-9-34 

Schrader, Paul A, Toledo Times: 1-16-8 

Sims, Ned, 63 years with Wheeling In- 
telligencer: 4-10-34 

Smith, Col E G, honored by PNPA: 4-24-60 

Smith, J J, Victor Hanson, SNPA charter 
nenbers: 4-109-10 

Snider, J B, heads Miss Press Assn: 6-5-16 

Sorrells, John H, back to Scripps-Howard: 
376-11 

Stoetzner, Eric W, before Poor Richard Club: 
2-13-48 

Stokes, Dillart, Wash, in Army: 3-27-11 

Sullivan, Matt, to address CSCMA: y4-24-118 

Sulzberger, AH, in Cairo on war mission: 
6-19-8 

Swagerman, Wm J, heads NNO: 5-29-37 

Tabor, Milton, m e Topeka Capital: 1-9-6 

Taylor, Frank L, Hearst chief in Milwaukee: 
$~1-22 


Thomason, Mims, UP, promoted: 6-5-31 
Thompson, Dorothy, married: 6-19-8 
Thompson, Milo, N O AP Bureau: 1 -9-y1 


Thomson, P L, yo yrs with Western Electric: 
2-27-14 

Todd, Elmer E, publisher Seattle Times: 
1-16-38 

Tong, Hollington K, in U S: 2-13-20 

Torbett, Joe H, joins PA, Inc: 2-20-y2 

Tripp, Frank, says ANPA code saved linage: 
4-24-14 

UTPS names Andrew H Older in Wash: 1-9-16 

Vandeburg, Clyde, Aircraft War Production 
Council: s5-22-6 

Viereck, Geo Sylvester, re-indicted: 3-27-yo 

Vieria, Dr Caio Julio Cesar, Brazil, in U S: 
1~23°9 

Waymack, WW, editor DMR&T: 2-6-33 

Weaver, Don E, pub Ft Worth Press: 6-12-16 

Weiner, Jos L, leaves WPB: 6-12-7 

West, Al, heads AP Albuquerque bureau: 3-6-12 

Whetstone, Jack, class mgr N O Item: 6-s-34 

White, Mr and Mrs W A, ill: y-2y-132 

White, W A, talks on war information: 1-23-6 

White, Wallace H, heads Del-Mar-Va group: 
2-6-30 

Whiteside, Percy, heads CNPA: 1-23-11 

Williams, Maj A, tour Army air bases: 3-27-38 
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PERSONAL (Cont'd. ) 

Calkins, Stanley W, buys Aliquippa Gazette: 
4-177-26a 

Carter, Lt, Jr held in Germany: 

Chandler, WD, prefers city desk: 

Chaplin, WW, joins NBC: .2-20-8 

Chester, Pa, Times Cir Mgr y sons in Army: 
1-16-34 

Chiang, Mme, enriches press vocabulary: 
6-19-36 

Clarey, J J, heads Export Adv Assn: s5~-1-46 

Coghlan, Ralph freed on cannon charge: 
2713744 

Collins, Frank, publisher, cancer cure: 
6-5-4 

Cooper, Kent, executive Director AP: 

Cornell, Paul L, joins N Y Her-Trib: 

Cotten, Felix, heads Nat'l Press Club: 
1-20-75 

Coutney, Worth, Gen mgr Toledo Blade: 
5~is"9 

Crawford, K G, quits PM, joins Newsweek: 
6-19-8 

Crown, Maj J E, before WC of ARF: 6-12-30 

Crusading editor's sudden fame: 6-19-y2 

Cullen, RJ, chairman Int Paper: 5-15-34 

Curran, Thos R, UP promotion: y-2y4-98 

Daughter to’ R U Browns: 1-23-8 

Davis, Elmer, opposed to Gov't paid ads: 
4-17-13 

Day, D R, Teletype, retires: 4-10-37 

De Bow, Thomas, Petroleum Advertisers Inc: 
6-5-7 

Denig, Gen R L, Marine Corps P R: 5-1-6 

Dimitman, E Z, exec editor Chi Sun: y-3- 

Dimitman, E Z, resigns Phila Inquirer: 
3-6-9 

Doorly, Henry, spurred Neb scrap drive: 
5-8-6 

Dunn, Wm J, retires from CBS: 2-27-14 

Eliot, Major Geo Fielding, marries: 1-9-16 

Faris, Barry, before NJPA: 3-6-9; 3-13-37 

Faris, Barry, tours Pacific war zone: 
2-27-14 

Field, Marshall, editor Chicago Sun: y-17-2y 

Field, Marshall, writes first edls: 6-s-10 

Fishwick, H J, heads FDNAA: 5-1-46 

Flory, H R, Dir UP foreign news: 2-6-6 

Flynn, Mr, retires edl: 2-6-20 

Foltz, James, Memphis Publishing Co: s5-22~6 

Food administrator to address ad women: 
2-27-37 

Forrest, Wilbur, on press war honors: 

Gableman, Edwin W, Sun Oil Co: 5-22-6 

Gaines, Earl J, before NAEA: 6-12-30 

Gautier, Louis F, seriously ill: 6-26-26 

Geyer, B B, urges advertising be continued: 
4-17-20 

Godfrey, C E, heads CAEA: 2-6-26 

Goetz, Geo W, So Bend Tribune, 70: 5-8—yo 

Goggin, Joe, joins Morley Company: 3-13-30 

Goldstein, Sam, on African experiences: 
2-27-18 

Gonner, Henry R, former publisher 5 yrs 
probation: 1-23-9 

Goss, WT, V-P Goss Printing Press: 

Green, Ben, heads Alabama Press: 


5-8-46 
e=-4 <7 


4-24-11 
5-29-38 


8 


2-6-6 


4-10~-38 
2-6-26 


PERSONAL (Cont'd. ) 
Hall, George G, typesetter, is 80: 3-13-33 
Hamburger, Howard, photog, to Phila In- 
quirer: 6-57-31 
Handley, Martin, heads Mich admen: 
Hardin, C T, heads ANCAM: 6-19-12 
Harsch, Jos C, joining CBS: 2-27-40 
Hartford Courant stereotyper - 50 yrs: 
2-13-34 
Hartley, Harold H, Toledo Times: 1-16-8 
Harwell, Coleman, named a captain: 5-8-y6 
Hills, Lee, m e Miami Herald: 2-13-26 
Hixon, Miss Joan, editor at 22: 1-27-26 
Hobson, WG, designs Hearst ad campaign: 
1-16-38 
Hoult, Guy E, Canada newsprint chief: 6-5-6 
Howard, Jack R, S-H, in Navy: 3-6-11 
Howard, Roy W, now in London: 6-26-y5 
Hudson, Buell W, War Advertising Council: 


2-27-40 


6-26-24 

Ickes, Harold, would like to be writing man: 
4717711 

Ingersoll, Capt Ralph, hurt in London: 
6-12-4 

Jackson, P L, heads Pacific Ad Council: 
6-12-22 

Johnson, Edw Marion, Delta Air Lines: 
4-24-110 

K C J trustees ask court action agst Harry 
Newman: 5-8-32 

Karstaedt, Dale, heads AMA of Wis: 5-1-46 

Kaufman, Milton, leaves ANG: 2-20-y2 

Kiefer, E J, joins Sigmund Ullman: y-10-34 


Kieran, John, toastmaster B of A dinner: 
Kilman, Ed, editor Houston Post: 2-6-30 
Kiper, James C, Monsanto Chemical Co: 


5715-38 

Knox, Stimson, asked to air press con- 
ferences: 5-1-34 

Kuhn, Ferdinand to head OWI in Britain: 
1-27-28 

LaRoche, Chester J, heads Ad Council: 
2-20-12 


Latimer, S L Jr, Columbia State: y-17-38 

Light, Reg, heads Southwest Mech Conf: 
4-24-54 

Lincoln's view of "limitation": 2-13-6 

Lipp, Marvin, heads Louisiana Press Assn: 
5715711 

Long, John, criticises OW]: 4-3-6 

Lydgate, Wm A, before Adv Women of N Y: 
6-12-50 

Mackinnon, A P, heads Chi office N Y Times: 
1-23-10 

MacLean, Larry, Int rep ANG: 5-17-46 

MacVane, John, speaks for radio: y4-3-30 

Maier, Irwin, publisher Milwaukee Journal: 


1-9-6 

Marshall, Clare, heads ANPA small dailies 
program: 2-207-9 

Martin, Robert, heads Utah-Idaho admen: 
4-24-80 

McClintock, Miller, cites adv practice 
changes: 1-23-28 


McCormick, Chas P, modern ad methods: 2-13-5 
McCormick, Col, before Ind Edl group: 3-6-38 


McCrary, Capt J R, in air raid: 3-13-24 
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PERSONAL (Cont'd. ) 

McCurdy, Wesley, heads CDNA: 5-17-32 

McEvilly, Capt Martin, hurt in accident: 
6-4-10 

McGee, Don L, Bur of Adv, Chicago: 4-10-30 

McGuire, Col Geo F, 101 bombing trips: 
3713739 

McMurtry, Chas, AP Honolulu chief: y-2y-102 

Michelson, Charles, Democrat publicity head: 
4-17-26b 

Miller, James Irvin, UP, marries: y-10-y2 

Mitchell, Chas H J, heads SDPA: 1-30-32 

Monchak, Mr & Mrs S J, have daughter: 


2-13-8 

Moore, Eugene B, heads Ohio AP editors: 
3-27-10 

Morse, Hazen, Promotion mgr N Y W-T: 
5-22-22 


Mowre, Edgar Ansel, on N Y Post: y-3-27 

Mullaney, John B, promoted, Cl News: s-is~-& 

Newsmen visit Army facilities: 6-12-53 

New words in Mme Chiang speeches: 3-27-11 

N Y addresses of visiting publishers: 
4-17-14 


Nichols, Wm J, This Week editor: 6-5-4 
9 Argentine newsmen in N Y: y-10-12 
North, Sterling, to N Y Post: 5-29-37 


Noyes, Linwood, president ANPA: y-2y4-9 
Nutter, Charles, to head AP L A subsidiary: 


1-2" 

Ochs, Maj Adolph Shelby, in Chattanooga: 
5715-20 

Odell, Wallace, heads NYSPA: 1-23-6 

OPA men commissioned: 5-22-18 

O'Flaherty, Hal, leaves CDN to become war 
writer: 5-8-10 

O'Malley, Chas J, has aided needy students: 

-1-48 

Sete, tee Hierome L, heads publishing co: 
4-24-72 

Osborn, Guy S, honored at dinner: y-2y4-58 

Palmer, E W, Colonel in Army: 5-15-7 

Peacock, Ray, AP, joins circus: 5-1-22 


Pennekamp, J D, Miami Herald editor: 2-13-26 

Penny, Arthur, 25 yrs with Quebec daily: 
4-24-94 

Perry, Wallace, heads NMPA: 1-23-12 

Phila Inquirer girls blood donors: 6-12-50 

Pinkley, Virgil, heads UP in Europe: 6-19-12 

Porter, Sylvia, and G S Collins, wed: 
5715732 

Potter, Robert T, heads Natl Assn Sci 
Writers: 6-12-4 

Powell, J B, honored by China Society: 
4-24-104 

Powers, J B, ch of bd Arbitration in Action: 
2-20-8 

Pres address to food delegates: 6-12-73 

President on another inspection tour: y-2y4-26 

Pyle, Ernie, remarries former wife: 3-20-41 

Ray, E Lansing Jr, tells of torpedoing: 


4-10-42 
Rebull, Julio C Gonzalez, Havana, in U S: 
4-24-54 
Record, J R, heads Texas APMEA: 2-20-42 
Reilly, C S, sales mgr for Goss: 2-27-28 
Repplier, T S, joins Ad Council: 3-27-40 


PERSONAL (Cont'd. ) 

Reynolds, Geo N, hurt in accident: y-10-34 

Ridder, Victor, tells of Nazi demands: 
1-16-38 

Roberts, Roy, Pres ASNE: 2-20-7 

Romulo, Lt Col Carlos P, initiated in SDX: 
4-10-42 

Roosevelt, F D, asks for cartoonist's book: 
5-8-30 

Rose, Norman S, retires from CSM: 1-9-10 

Rudden, Thos E, joins Paul Block & Asso- 
ciates: 1-30-77 

Rugg, C B, joins Gov counsel opposing AP: 
2-20-9 

Rumwell, Reginald, International Business 
Machines Corps: 1-23-21 

Rusco, J Howard, to NAM board: y-2y4-20 

Schmidt, M A convicted dynamiter, freed: 
1-27-30 

Schneider, WT, S D U-T, retires: 1-9-34 

Schrader, Paul A, Toledo Times: 1-16-8 

Sims, Ned, 63 years with Wheeling In- 
telligencer: 4-10-34 

Smith, Col E G, honored by PNPA: y-2y4-60 

Smith, J J, Victor Hanson, SNPA charter 
nenbers: 4-109-10 

Snider, J B, heads Miss Press Assn: 6-5-16 

Sorrells, John H, back to Scripps-Howard: 
376-11 

Stoetzner, Eric W, before Poor Richard Club: 
2-13-48 

Stokes, Dillart, Wash, in Army: 3-27-11 

Sullivan, Matt, to address CSCMA: y-2y4-118 

Sulzberger, AH, in Cairo on war mission: 
6-19-8 

Swagerman, Wm J, heads NNO: 5-29-37 

Tabor, Milton, m e Topeka Capital: 1-9-6 

Taylor, Frank L, Hearst chief in Milwaukee: 
$~1-22 


Thomascn, Mims, UP, promoted: 6-5-31 
Thompson, Dorothy, married: 6-19-8 
Thompson, Milo, N O AP Bureau: 1-9-y1 


Thomson, P L, yo yrs with Western Electric: 
2727714 

Todd, Elmer E, publisher Seattle Times: 
1-16-38 

Tong, Hollington K, in U S: 2-13-20 

Torbett, Joe H, joins PA, Inc: 2-20-42 

Tripp, Frank, says ANPA code saved linage: 
4-24-14 

UTPS names Andrew H Older in Wash: 1-9-16 

Vandeburg, Clyde, Aircraft War Production 
Council: s5-22-6 

Viereck, Geo Sylvester, re-indicted: 3-27-40 

Vieria, Dr Caio Julio Cesar, Brazil, in U S: 
2725" 

Waymack, WW, editor DMR&T: 2-6-33 

Weaver, Don B, pub Ft Worth Press: 6-12-16 

Weiner, Jos L, leaves WPB: 6-12-7 

West, Al, heads AP Albuquerque bureau: 3-6-12 

Whetstone, Jack, class mgr N O Item: 6-s5-34 

White, Mr and Mrs W A, ill: y-2y4-132 

White, WA, talks on war information: 1-23-6 

White, Wallace H, heads Del-Mar-Va group: 
2-6-30 

Whiteside, Percy, heads CNPA: 1-23-11 

Williams, Maj A, tour Army air bases: 3-27-38 
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PERSONAL (Cont'd. ) 


Willkie, W L, on Flynn case: 2-6-7 
Winkworth, David, heads N J Pub Bur: s-22-6 


Woltman, Frederick, nemesis N Y Reds: 5-8-9 


Wooten, Paul, heads WHCA: 1-23-12 
Writers here from Uruguay and Peru: 2-6-30 
Young, Jas R, in Hollywood: 6-5-10 
Zelley, J Ridgway, Amarillo Tex Globe News: 


6-5-34 


PER SOOGE tL 


AP changes: 5-22-36 

AP domestic and foreign changes: y-2y4-102 

AP names Chas McMurtry Honolulu chief: 
4-24-1022 

Atlanta Journal edl dept execs: 6-12-52 

Batten, Barton, Durstine & Osborn Inc: 
2-27-34 

Changes on Chr Science Monitor: 1-9-10 

Chi Tribune Wash Bur additions: 3-20-41 

Dallas News staff additions: 6-19-16 

Dallas Tex Times-Herald changes: 6-19-44 

Goss Ptg Press Co new appointments: 3-13-3° 

Int Paper creates new exec office: 5-15-34 

Jagger, Hackler switch AP jobs: y-2y4-28 

Louisville Courier-Journal changes: 1-9-28 

Miami Herald appointments: 2-13-26 

Milwaukee Journal appointments: 1-9-6 

New lineup Cincinnati Inquirer: 5-15-20 

Newspapers need 2,187 replacements: 1-10-12 

N Y Her-Trib has 2 copy girls: 1-23-€ 

Pensacola Fla. News-Journal: 1-23-9 

Phila Inquirer edl staff changes: 3-6-9 

Redwood City Cal Tribune: y-2y-2y 

Sacramento Cal Bee staff changes: y4-24-106 

SLC Deseret News changes: 2-13-44 

Staff changes announced by AP: 3-6-20 

Stars & Stripes in British Isles: 1-23-6 

Tabor, Milton,m e Topeka Capital: 1-9-6 

This Week magazine: 6-5-4 

Wall Street Journal staff changes: 3-20-42 


PHOTOGRAPHY 


Ackerman, Mike, Acme, in Africa: 5-1-42 

Advance in color film printing methods: 
5-22-20 

Alaskan series of pictures: 5-15-36 

A redesigned camera: 3-20-20 

ASNE groups: 2-20-7,8 

Atlanta AP wirephoto editor a woman: 4-17-72 

Aumuller, A C, news photography course: 
1-30-12 

Australians in New York: 5-22-8 

Blueprint for postwar camera: 3-6-20 

Boston photogs badges: 1-23-18 

Britisn have trouble with flash-bulbs: 4-17-72 

Card from Frank Prist Jr: 1-2-14 

Carlson, Sgt Norman A, Ogden Utah, back 
from Solomons: 1-23-18 

Casablanca Photos: 2-6-18 

Chandler, R B, in jail: 619-8 

Cleveland Press appeals ban V-mail photos: 
6-19-44 


PHOTOGRAPHY (Cont'd. ) I 


Copy girls in press box, Polo grounds: 
6-S5~31 . . 

Corr at headquarters in No Africa: y-17-68 

Corr copy in transmission: 4-17-70 

Corrections for James Crayhon: 1-9-30 


Corr Standing Committee: 1-23-7 
Corte, Charles, Acme, shell-shocked: y-2y-88 


Custer, Joe James in hospital: 4-17-18 


Directors ASNE: 4-24-20 
Disher, Leo S, receiving Gov decoration: 





S-i7 "27 

Ennis, Wm, Cocoanut Grove fire photo: 1-30-14 

Flash-bulb conservation: 6-5-31 i 

Girl, hypo-bender: 1-2-14 

Gorrell, Henry, receives war decoration: 
omc as aaa Sy 

Graflex photo exhibit: 6-19-32 

Gray, J S, and daughter: y-24-122 

Groups at Ad Bureau dinner: 5-1-9 

Group at CNPA meeting: 1-23-11 

Group at La Guardia field: 6-5-5 

Haugland, Vern, decorated by Gen MacArthur: 
4-17-17 

Heat affects film pack: 1-9-30 

Hot Springs assignment: 6-5-31 

INP photog back from Africa: 2-27-18 

INS war writers meet in N Y: 6-5-33 

Irvin, Bede, AP of Great Britain: 5-1-y2 

Jefferson, Thomas: 4-10-7 

Kidner, Charles, heads Leica outfit: 2-20-36 

Lait, George: Chester Morrison: 4-17-18 

Letter from Edw Widdis, AP photog: 2-6-18 

Life on Guadalcanal - Allan Jackson: 5-29-30 

McMurtry, Charles H, AP: y-17-18 

More about lady press agents: 2-27-18 

Mosse, Al, Chi Sun, attacked: 4-24-88 4 

Nat'l Press Club officers: 1-30-8 

Navy has 10 units in combat photo section: 
4-17-72 

Navy P R chiefs at Wash meeting: 5-8-48 

News cameramen in Air Forces unit: 6-12-14 

News, notes - Jack Price: 1-2-14; 1-97-30; 
1-16-20; 1723718; 1-30-12; 2-6-18; 
2-13-30; 2-20-36; 2-273;18; 3-6-20; 
37-13-39; 3720-20; 3-27-26; 4-17-72; 
4-24-88; 571-42; 5-15-36; 5-22-20; 
5-29-30; 6-5-31; 6-12-50; 6-19-32 

Newspaper priority for flash-bulbs: y-2y-88 

Newspapers various priority ratings: 3-27-26 

N Y Times Telephoto equipment: 6-12-22 

Night Club photogs: 1-23-18 

Novel flash-bulb tester: 1-30-12 

Oakland Cal P-E photog gets Jap flag: a, 

Officers, directors IDPA: 2-20-5 

OWI new way to transmit radio pictures: 
6-12-22 

OWI release on Casblanca photos: .2-6-18 

One girl photog on N Y News: 1-2-14 

Painton, F C, Phil Ault, watching air raid: | 
4-17-19 : 

Photog flew shots back while ill: 3-27-16 

Pictures in paper catch bank robbers: 
5 4373 

Press group Army High Command School: 1-307 

Press Photographers Assn exhibit: 
376-20 
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PHOTOGRAPHY (Cont'd. ) 


Press Photographers Assn protects photogs: 


I-—233-16 
Press Photographers of N Y Testimonial 
dinner: 6-5-31 


Prist, Frank, on technical problems: 1-9-30 

Publicity gals irk lens lads: 2-13-30 

Pulitzer Photo prize: 3-20-20 

Red Cross photo staff: 6-19-32 

Sarno, Dick, sth brother in service: 1-2-14 

Schulman, Sam, on Africa landing: 1-16-20 

Sherman, Montrose, in Aleutians: 5-1-42 

Small dailies trouble getting film: 3-27-26 

Some photogs elegible for "C" gas cards: 
1-23-76 

Spot-light device: 5-29-30 

3 L A photogs back from N A: 2-20-36 

Strock, Geo, covered Buna battle: 3-27-14 

Supply situation breeding unrest: 6-12-50 

Thusgaard, Carl, of Acme: 4-24-21 

Tropical developers: 5-29-30 

Two more copy girls: 1-2-10 

U S women corr in London: 3-13-7 

Van Tine, Harry, INP Wash bureau: 6-12-50 

Victory truck for war bonds: 5-22-42 

Work for photogs on home front: 5-15-36 


POETRY 


To a linotype machine: 6-12-42 
To the reporters: 6-12-12 


POLLS 


Gallup poll on carrier boy system: 1-2-4 


POSTAL 
Circulation statements: 3-6-uo 
Free mailing bill: 1-9-14 


House group wants rates raised: 3-6-yo0 
House P 0 bill: 3-27-10 

Movement to raise mail rates: y-24-102 
New postal revenue edl: 1-16-24 

New postal zoning system: 5-8-y9 


Postmasters told not to heed critics: 6-12-13 
P O bars V-mail newsletters: y-3-16 

P O to study costs: 2-13-46 
Press has kept faith by service: 
Rise now on horizon: 3-6-yo 

2nd class mail bill: y-24-26 


3-6-40 


PROMOTION 


Ad Bur release on deliverers strike: 1-30-16 
Basic Check - List for wartime advertisers: 


2713716 

Brown's letter to E & P used by Bur of Adv: 
37-27-40 

Newspapers as educational force - Ad Bur: 
1-30-16 


PROHIBITION 


More talk on prohibition: 3-13-44 


PROPAGANDA 


Enemy can't victimize U S - Elmer Davis: 
135 tons OWI stuff abroad in 2 weeks: 
4-24-94 


Sutlawed in California: 5-22-36 


rer: 8 St es 


Is this advertising edl: 5-22-26 
PUBLIC OFFICE 

A good job done edl: 5-29-22 

Allen, Chas, with OWI: 1-9-45 


Army promotions: 5-22-43 

Barrett, Col RC, to SC Photo Center: 5-8-9 

Bendel, Betty, WAAC field director: 5-8-18 

Bitner, Harry M, to WPB: 6-5-4 

Burgher, Kenneth, relieved of duties: 
6-19-52 

Canadian Dir of Public Relations for Army: 
6-57-31 

Casey, Leo, with GOP group: 5-22-28 

Catton, Bruce, Dir of Info for WPB: 6-12-32 

Chandler, WG, resigns from WPB: 5-29-6 

Collins, Jas S, made full colonel: 5-15-14 

Daniels, Jonathan, Adm ass't to FDR: 4-3-8. 

Deegan, Thos J, Dir of info SWPC: 5-22-37 

Editors as public officials: 6-26-56 

Eisenhower, Milton S, resigns from OWI: 
5-15-36 

Fitzgerald, Stephen E, to OWI: 4-24-64 

Four newspapermen state positions in Minn: 
4-17-58 

48 former newspapermen in Congress: 1-16-11 

Hagerty, Jas C, named Gov Dewey aide: 1-16-38 

Hays, Prof Paul R, heads N Y adjustment 
board: 2-20-14 

Hoyt, Palmer joins OWI: 5-22-48 

Hoyt, Palmer, OWI domestic chief: 6-26-13 

Jarrett, Henry, to Dept of Agri: 4-17-32 

Jennings, Frank K, Can Directorate of 


Information: 2-27-41 
Knight, John S, liaison officer for censor: 
4-3-7 


Lewis, WB, OWI: 1-30-24 
Lewis, WB, leaves OWI: 
Maxon, Lou, OPA: 2-20-8 
OWI changes: 5-22-48 
Reynolds, T F, Office for Relief and Re- 
habilitation: 1-16-42 
Seasoned newspaper execs handling WPB 
problems: y4-17-58b 
Selvage, Jas P, Republican Nat'l Comm:1-30-6 
Sherwood, Robt E, to Africa for OWI: 1-23-50 
Sterling, Donald, resigns as WPB consultant: 
5-15-6 
Sullivan, Matthew G, Cir expert WPB; 1-16-38 
Ward, Arch, to Manpower Commission: 6-19-42 
WAAC Army's first women P R officer: 1-23-5 
Zuber, Osburn, joins ODT: 5-29-32 


6-19-26 


PUBLIC RELATIONS 


AT&T example sound P R: 6-12-9 
Executive must have rank: 3-20-12 
Press confidence needed: s5-29-8 
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PUBLIC WELFARE 
Army Navy cut Hollywood C-N subptn drive: 
1-27-27 
Daily's appeal aids to save child's life: 
57-29-32 


Faith for 1943:° 1-273 

Greater war bond effort urged by Don Bridge: 
6-12-53 

Industry now thinking ahead: 1-16-44 

Morgenthau, Sec, thanks Ad Council for aid: 
1-2-7 

Peace talk is harmful edl: 3-27-y1 

Plasma party in Cleveland: © 2-27-41 

Problems - Political and economical: 1-16-u4 

Race and Religion call for thought: 1-16-44 

Service to soldiers edl: 2-27-24 

Syracuse Her-Journ aids police: 1-9-14 

The shape of Peace?: 1-16-44 


RADIO 


ADVERTISING 
Radio seeks store business edl: 6-5-20 





EXPANSION 
Two new radiotelegraph circuits: 6-12-12 


NETWORKS 
CBS got 30,000 broadcasts in 1942: 4-24-72 


NEWS 
CBC to pay BUP and CP for news: 1-2-16 


PROGRAMS 
ASNE members on Radio Jan 2y: 1-16-8 
Blue Network gags Winchell, Drew Pearson: 
2-13-41 
Davis program: 2-13-8; 3-6-40 


STATIONS 
Hit by manpower shortages: 5-1-8 


STATUS 
Re: radio and Clare Marshall: 1-23-49 


SALE 


Assets K C Journal ordered sold: 4-3-22 
Why Times sold Wide World to AP: 6-26-s2 


SCHOOLS 
Linotype Co holding Mechanical clinics: 
4-10-38 


Linotype operator and M-O refresher courses: 
4-17-85 


SCHOOLS OF JOURNALISM 


In plan to aid manpower dearth: 4-17-40 


SHOPPING NEWS 


L A SN protests to WPB on paper order: 
1-16-34 
Milwaukee D S N quits: 3-6-10 


SLOGANS 


Advertise or be forgotten: 1-16-11 

Don't buy a News - borrow one: 1-23-6 
Help each other help win the war: 2-13-16 
War bond slogan written by girl: 5-22-12 
Why "Third Estate" edl: 5-22-26 


SPECIAL DAYS 





Flag Day June 14: 6-5-36 i 
Happy New Year edl: 1-2-18 

National Father's Day June 20: 4-24-62 
The season of sacrifice edl: y-2y4-70 
Where valor proudly sleeps edl: 5-29-22 


SPECIAL EDITIONS 

Alaska Highway and Air Progress edition, 
Edmonton, Alta: 6-26-y2 

Binghamton Press war bond issue: 4-10-43 

Columbia S C Record, new bldg issue: 6-5-14 

La Salle I11 Post-Tribune i20-p Victory 
edition: 4-10-43 

L A News swing shift edition: 6-24-24 

Manitowoc Wis H-T bond edition: 5-15-10 

St Augustine Fla Record - U S Coast Guard: 





5-8-18 

Santa Barbara Cal News Press record edit: 
5-17-48 

Superior Wis Telegram Quint Fleet edition: | 
5-22-38 ‘ 


Toledo Blade year-end review: 1-16-8 
Vancouver N-H Western Canada Review: 
6-12-54 


SPECIAL REPRESENTATIVES 


A long step forward edl: 2-20-24 
Home town papers need national group: 


2-20-13 
Powers, Joshua B, elects officers: 4-10-42 
Propose United front effort for small c 


papers: 2-20-13 
Reynolds-fitzgerald markets study: y4-3-29 
Reynolds-Fitzgerald mutualizes: 5-17-12 
Some personnel changes: 5-22-8 
3-B not for "Reps": 3-6-18 


SPECIAL SECTION 

Binghamton Press Paint sections: 5-15-8 

Jackson Miss News aiding food effort: 
$°25~30 

L A Times Leadership anniversary: 2-13-16 

Miami Herald extensive Army-Navy section: 


573 5°30 
NY Her-Trib bus review: 1-9-4 
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SECTION (Cont'd. ) 
N Y Sun, Post, bus review sections: 

1-30-12 
N Y Times bus review: 
"St Paul goes to war": 


1-9-4 
2-6-31 


SPECIAL SUPPLERERTS 
S F Examiner 12-page on women in war: 
4-1'7-30 
SPECIAL WEEKS 


Graphic Arts arsenal week Apr 19-24: 
4-17-26a 
National Newspaper Week Oct 1-8: 3-13-12 
National Want Ad Week - Apr 18-24: 2-13-16 
Plan National Negro Newspaper Week: 2-27-39 
Univ of Mo Journalism week canceled: 
2713726 


SUSPENSIONS 


See - Newspaper-Suspensions 
Reich papers hit: 3-20-41 


Typographical Journal: 5-15-8 
SURVEY 

Ad comm plans study postwar ads: 4-37-10 

ANPA group studies pulpwood plan: 6-5-6 

ANPA seeking data on y8-hr week: 2-27-11 


ANPA shows 52% of dailies sell for s¢: 
2-27-38 

British wartime advertising: 6-26-14 

Canadian admen study post-war trends: 


3°37°13 

Changes in Pacific Coast marketing picture: 
6-12-38 

Circulation gains, cost of ads in dailies: 
1-9-7 

Congressmen's wives want branded foods: 
6-12-11 

Continuing Study Newspaper Reading - s8th: 
4-3-7 

Continuing Study Newspaper Reading - No. 60: 
6-5-28 

Continuing Study Newspaper Reading - No. 61: 
6-26-46 

Continuing Study on Dallas morning News: 
3713-12 

Continuing Study shows rationing well read: 
2-27-41 


County papers studied by Agri Dept: .1-9-14 
Dailies print ration calendars - ANPA: 
37-20-34 
Expert marketing opinion: 6-12-30 
Findings of education survey: 4-10-44 
Ganett launches U S Food survey: y4-3-28 
Harvard group to study radio adv: 2-20-14 
History survey under way: 6-26-40 
Milwaukee Journal's aid in war: 6-12-52 
New Advertising Study edl: 2-6-20 


SURVEY (Cont'd. ) 
Newspaper re-examined by Continuing Study: 
1-97-14 
Newsprint consumption by states - ANPA: 
3-76-12 
N Y Times on history knowledge: 4-17-40 
On newsprint conservation: 1-16-5 
PAA to survey market changes: 1-30-28 
PAC shows printing trends: 1-9-39 
People prefer brand names: 6-5-6 


Questionnaires to women in several plants: 
6-19-40 

Research job Pittsburg Sun-Tele: 6-19-40 

Research study finds papers better read: 


2-13-46 

Retail advertising support in war loan 
drive: 4-24-110 

Swaggerman study on competitive selling 
plan: y-2y4-126 


Wartime role of advertising - Edw Stein & 
Co: 3-20-10 

Wilmington dailies newsprint conservation: 
2-13-44 


SYMPOSIUM 


Adv exec on 1943 adv outlook: 1-2-5 
AP Mail symposium by m e of member papers: 
Dailies cutting size of cuts, picture pages: 


a°o"33 


How dailies meet newsprint quotas: 6-19-7 

On Newsprint conservation: 1-16-5 

On 1943 circulation challenge: 1-9-y2 
SYNDICATES 

Adams, Caswell, KFS sports col: 6-26-yo 


ASNE comm to meet with syndicate heads: 
4-10-45 

AP Features garden series: 2-20-30 

AP Features, Moscow Dateline as serial: 
6-26-40 

AP war bond feature: 4-10-45 

AP will syndicate Clark Lee's book: 5-15-32 

Attack and vengeance - Wolfert serial: 
4-10-45 

Bell has radio feature: 3-13-26 

Bell has Rickenbacker story: 5-15-32 

Bell has "See Here Private Hargrove": 
3-27-38 

Bell syndicates Kieran col: 1-2-2y 

Caniff, Milt, strip for Army papers "Male 
Call": 1-16-30; 1-30-27 

Cartoonist Leonard and the FBI: 2-13-41 

Chi-Trib--NYN Syn, new astrologist* 6-26-40 

Chi-Trib--NYN Syn offering cartoon pazes: 
bee ag 

Chi-Trib--NYN new columns: 

Christman, Bert, honored: 1-16-30 

Cochran, Major Philip G: 2-27-39 

Craft Patterns created by A N Hall: 1-16-30 


3713723 


Crane, Dr, new word - Attensity: 3-13-26 
Crossword puzzles: 2-27-39; 3-6-30 
Crossword puzzles in 1884: 3-6-30 
Crossword puzzles in London Times: 3-6-30 
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SYNDICATES (Cont'd. ) 

Daredevil Heart, R & T serial: 6-26-uo 

Donnie Dingbat weather predictor: 2-27-39 

Fox, Fred, co-producer Ella Cinders: 5-29-20 

General Features has "Tode Tuttle": 3-20-41 

Hyman, Dick, KFS, Captain in Marine Corp: 
1-30-27 

Johnson, late Gen Hugh, upheld in libel 
case action: 5-1-36 

Keaney, Geo, plans new plant: 1-16-30 

Kemp, Ralph, creates "Tode Tuttle": 3-20-41 


Kieran, John, gives typewriter: 3-13-26 
Kieran, John, joins N Y Sun: 1-2-2y 

KFS has new Jap story: 6-26-40 

KFS has Barney Ross series: 3-13-26 
King re-signs Quints: 1-2-24 

KFS to release Ted Lawson book: 5-15-32 


Little, Tom crayon artist does daily comic 
and cartoon: 2-6-27 

McLemore, Henry, corr abroad: 2-6-27 

Millett, Ruth, NEA Service columnist: 


2-20-30 
Mosley, Zack, hunts subs, draws comics: 
4-37-25 
National Press Service suspends: 1-16-30 
NEA changes: 3-13-26 
Navy retires Walter Winchell: 2-20-30 
New AP Features serial: 1-30-27 
New Radio column: 3-6-30 
New Register & Tribune serial: 3-27-38 


News, notes - S J Monchak: 1-2-24; 1-9-16; 
1-16-30; 1-30-27}; 2713741; 376-30; 
3-13726; 3720-41; 37°27- 38; 5-17-36; 
§-15-32; 5-29-20; 6-12-32; 6-26-40 

New war planes feature: 2-27-39 

Nickt, Frank J, heads sales KFS, INS, INP: 
17-16-30 

Parton Lemuel F, col, dies: 2-6-27 

Pearson, Drew, upheld in libel action: 
5-1-36 

Pyle, Ernie, in North Africa: 1-30-27 

Ramblin' Bill, Western strip: 3-6-30 

Reg & Trib Syn has Paul Schubert col: 
1-9-16 

Reg & Trib Syn offers "One World": 

Ripley, KFS, plans contest: 6-26-yo 

Royal, Chips, AP sports writer: 6-12-32 

Science talent search awards: 3-6-30 

Series on Alcan highway - AP Features: 
3-6-30 

Statement on Winchell column: 

Strip standardization proposed: 

Syn chiefs and ASNE comm meets: 

Syndicate chiefs confer: 1-2-2y 

Szyk, Arthur, work exhibited: 1-9-16 

Taylor, Rand, Homer Hoopee strip: 5-29-20 

Timely Topics, Carey Williams, to be 
syndicated: 1-2-24 

Tolstoy's "War and Peace" - CT-NYN: 3-27-38 

Turner, Les, Wash Tubbs comic strip: 

4-10-45 

"Unidentified woman" serial, CT-NYNS: 
1-16-30 

"Unknown Port", Reg-Trib Syn: 5-15-32 

Williams, Carey, in "Believe it or not": y-z25 

Winchell, Walter, in Miami: 1-16-30 

Wood, Henry, father comic strip,dies: s5-a9-20 


6-12-32 


2-27-39 
1-97-16 
2-20-30 


TAXES 
Detroit F P stories get tax law action: 
1-23-75 
TRADE PAPERS 


Journal printing row - ITU officer: 5-29-26 
Warning from WPB: 3-13-38 
TRIBUTE 


Airport dedicated to reporter's memory: 
2-20-42 


Asks service mdeal for Amer Press: 6-5-8 
Atlanta reporter honored: 2-27-18 
Beneke, G W, honored by SDX: 5-15-40 


Bur of Adv does real job: 5-1-38 
Burns, Harold T, Plymouth, Mass, honored: 


1-9~34 


Chiang, Madame, compliments press: 2-27-42 
Chi [rib edl gets wide comment: 5-1-36 
Compliments on E & P Year Book: 2-13-46 


Congratulates PNPA on McNutt letter: 1-23-49 

Cooper, Kent, lauds war reporters: y-17-22 

Cuba honors radio men: 6-12-16 

Custer, Joe Jas, lauds coverage of war 
photogs: 3-13-39 

Dun, John, Military awards: 2-20-8 

E & P plan for press war honors: 2-6-6 

Fairbanks, Wilson L, honored: 5-15-14 

Furay, Jas H, Univ of Rochester citation: 
1-23-79 

Good job rewarded edl: 5-8-2y 

Goodrich, B F, orders papers for its 
service men: 1-23-49 

Jerome, C W, Portland Ore, honored: y-10-y42 

Kellogg, Royal S, honored by newsprint 


industry: 4-17-80 

Kurth, Ernest L, to be honored by TPA and 
TNPA: 5-22-8 

Kurth, Ernest, honored by Texas press: 
6-19-50 


Lewis, Thos E, honored by Seabees: 5-22-18 

Liberty ship named for Frederick Douglass: 
6-5-9 

Liberty ship named for Phoebe Hearst: 1-2-22 

Liberty ship named for C S Jackson: 2-20-8 

Liberty ship named for Charles Lummis: 
5715-34 

Liberty ship named for E W Scripps: 5-1-44 

Liberty ship named for Peter Zenger: 6-12-52 

Milwaukee Journal credited with R Cross 
succeSS: 4-24-74 

Morgenthau, Sec, thanks E & P: 1-9-3 

Newspapers praised for bolstering morale: 
5722-37 

N Y Journ Amer honors war dead: 6-5-6 

N Y police reporters honored: y4-24-116 

O'Connell, LT, N Y Sun, gets "Purple Heart": 
1-9-39 

OPA chief lauds newspaper cooperation, 
$-is"7 

OPA lauds press in rationing: 2-27-10 

OWI has done good job - Arthur Robb: 
6-26-56 
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TRIBUTE (Cont'd. ) 

Papers lauded for war bond drive: 4-17-82 

Papers praised for space given away: 
§-15711 

Papers thanked for Church drive: 2-27-42 

Poor Richard Club honors Ivan H Peterman: 
5-22-36 

Praise from Uncle Sam edl: 3-6-2y4 

Press delivers again edl: 5-15-22 

Press lauded for fats campaign aid: 5-15-7 

Press thanked for bond drive aid: y-10-8 

Press thanked for war loan drive: 5-8-9 

Real Estate chief praises press fight: 
571-38 

Roosevelt, F D felicitates Foreign Press 
Assn: 2-6-30 

Roosevelt, F D praises press, radio, for 
trip secrecy: 2-6-10 

Roosevelt, Mrs, praises food columns: 
4-24-106 

Service pages morale builder - Capt L P 
Lovette: 6-12-12 

Seven N Y women reporters honored: 5-15-34 

Tripp, Frank, tribute to foreign corr: 
4-24-16 

Typographical Union called model: 6-12-41 


TRIBUTE (Cont'd. ) 

Venezuela journalists honored: 2-13-26 

Well done edl: 5-15-22 

Welles, Sumner, cites role of the press: 
4-24-7118 

Work of war reporters - INS London chief: 
2-20-8 


VIOLENCE 


L A Times photog assaulted: 3-6-20 

Photographer kicked by L A policeman: 
1-30-12 

Soldier wrecks Texas newspaper plant: 
57-29-12 


WIRES 


Lower wire costs edl: 3-13-20 

Merger plan Western Union, Postai: 4-15-" 

Military, press messages, get priority: 
2-6-32 

Mobile wireless urged for Pacific: 3-6-9 





